
PUBLIC FORMATION AND HYBRID QUANTIFICATION LOGICS: 

FINDINGS: A TYPOLOGY  
OF PUBLIC FORMATION TACTICS

’MAKE IT INSTAGRAMMABLE’ ‘CHEATING THE ’FB-POLICE’’  ‘MAKE THE CAUSE  
RELEVANT TO OTHERS’

RESEARCH QUESTION

How are citizens attempting to gather as 
publics across physical spaces as well as new 
and old mediated spaces in an endeavour to 
get attention and make themselves heard in 
today’s hybrid media system, and specifically 
how datafication is part of this process?

THEORETICAL FOUNDATION

DATAFICATION 

‘The process of rendering into data aspects of 
the world not previously quantified’ (Kennedy 
et al. 2015). 
 
See also Cukier and Mayer-Schönberger 
(2014), van Dijck (2014) and Mejias & Couldry 
(2019). 

PUBLICS 

We engage with the anti covid-19 protest 
groups as an example of extreme counter-
publicness (Fraser, 1990; Warner, 2005) 

Following Robert Asen (2004), we shift 
our focus from being concerned with what 
constitutes the right kind of public, to how 
publics form and act in relation to other 
publics, the media and politicians and how 
datafication relates to that.  

Focusing on the dynamics of hybridity in 
the media system (Chadwick, 2013) and 
movements between online and offline 
(Willems, 2019) as well as the role of publicity 
as a constraint in public formation (Marres, 
2010).

METHODOLOGY

CASE SELECTION 

An extreme/deviant case (Flyvbjerg 2006) 

METHODS 

Digital ethnography (Postill and Pink 2012; 
Markham 2013) 
 
Hybrid ethnographic observations (Geertz 
1973; Emerson et al. 2011; Przybylski, 2021) 
 
Semi-structured interviews and think-aloud 
elements (Bengtsson 2018)

MOBILISATION TACTICS  
(INWARDLY)

MAKE IT INSTAGRAMMABLE 

The use of visual elements in protest e.g., 
colourful smoke or fireworks

CONSOLIDATING MAIN ARGUMENTS 

Sharing FB-post with expert statements and  
investigative material

CALL TO ARMS

Shares of events across FB-groups and groups 
that aim to show all current events to ensure 

physical presence

MOBILISE THE SUPPORT NETWORK TO 
MANIFEST VOLUME

Group call outs to comment on FB-posts or 
news outlets

MAKE THE GROUP CONTEMPTUOUS

Share livestreams of ’illegal’ police actions or 
videos from other countries

SAVE THE NETWORK 

Making back-up FB-groups and profiles as well 
as fake profiles to ensure networks remains in 

case of quarantine and banning

SECURE KNOWLEDGE SPREAD 
BEFORE DELETION 

Using intros such as SHARE SHARE SHARE in 
FB-posts

CHEATING THE ’FB-POLICE’ 

Avoidance of words they think the FB-
algorithm will react on like ‘fascist’ or ‘nazi’ 

or intentional misspellings e.g. ‘måderna’ 
or ‘🐄rona’ or using the live stream function 
instead of video and to showcase banned 

users

DITCH THE ’FB-POLICE’

Move to un-censured physical locations or 
alternative platforms e.g., Telegram

FORCE THE POLITICAL AGENDA 

Formulate citizen proposals

INVITE FOR DELIBERATION

Emailed invitations to politicians inviting them 
to debates and protests

SEEK PRESS SUPPORT 

Pitching stories to journalists

IF YOU CAN’T BEAT EM, JOIN EM 

The making of new political parties

MAKE THE CAUSE RELEVANT TO OTHERS

Be present at democratic spaces,  
be referenced through numbers present  

or group sizes

DEFENSE TACTICS  
(MAINTENANCE)

PUBLICITY TACTICS  
(OUTWARDLY)

”We make anti-propaganda as we 
call it. We sensed that in the MIB 
protests the press only took picture 
of the hard stuff, so we go and take 
pictures of all the other stuff. We 
take pictures of people blowing 
soap bubbles and children writing 
with coloured chalk on the ground. 
You know – all the positive things 
instead of violence.”

”I sometimes reference the second 
world war, but I could never dream 
of writing for example Nazi in a 
post. I think the people who do are 
also the ones who get quarantined 
and such.”

Example from FB-groups:

🐄_ron@🐄 🐄viiiid

Vaxx (with xx in multiple forms)

”A lot of things are digitalised today, 
and that has certain limitations – 
take for example algorithms and 
thing that are deleted or censured. 
But you can’t censor people who go 
into the streets in thousands. You 
really can’t.” 

CONTACT INFO: Anna Schjøtt Hansen, University of Amsterdam, a.s.hansen@uva.nl // Mette Bengtsson, University of Copenhagen, bengtsson@hum.ku.dk

THE PANDEMIC AS AN EXTREME  
CASE OF COUNTER-PUBLICNESS


