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Notes
INTRODUCTION

1 I understand branding as the sum of activities that are intended to communicate a preconceived brand image. 
These activities include advertising, public relations, direct marketing, sales promotion, product placement, 
sponsorship and guerilla marketing. 

2 The section on autonomous mental state formation can be read as a response to skeptical remarks about the pos-
sibility of a normative analysis of autonomy and advertising (which is a subset of branding that influences 
consumers via the formation or reinforcement of mental states) that one finds in for example Joseph Heath, 
“Liberal Autonomy and Consumer Sovereignty”, in: John Christman and Joel Anderson ed., Autonomy and 
the Challenges to Liberalism (Cambridge 2005), 204-225, there 214. Heath argues that it would be “deeply 
implausible” that one could make a reasonable distinction between authentic and inauthentic desires, and 
that even if some such distinction could be made, there is no serious prospect of finding a consensus on how 
this is to be done. At this point I want to observe only that one ought to at least consider the proposed theories 
about authentic desires before making any judgments about their plausibility, let alone the prospects for 
reaching a consensus about any one proposal (or about shared aspects among proposals). This is what I will 
do in chapter 2.

CHAPTER 1

1 This means that the overall argument in this thesis does not speak to those who are committed to fascist, com-
munist or a number of communitarian legitimations for state action.

2 See Ben Colburn, Autonomy and Liberalism (New York 2010), 45 ff.
3 See for example Galston, who says that “the promotion of personal autonomy, understood as choice based on 

critical rationalism, is not among the shared liberal purposes. Autonomy is one possible mode of existence 
in liberal societies – one among many others”, Liberal Pluralism. The Implications of Value Pluralism For 
Political Theory and Practice (Cambridge 2002), 24.

4 See Ibidem, 50 ff.
5 I will note one crucial condition under which this assumption is reasonable later on.
6 Ibidem, 58.
7 He also discusses relativism as a justification for anti-perfectionism, but this position is sufficiently implausible 

that nobody defends it, and I will therefore not discuss it here. See Ibidem, 61-62.
8 Weak pluralism cannot hope to do so, because it only maintains that there can be two options that are both worth 

pursuing. This does not get one to the position that perfectionism is wrong. Ibidem, 63.
9 Ibidem, 66.
10 In a similar vein, John Christman writes that “the claim that just principles must be accepted as legitimate by 

those living under them assumes a kind of being who makes such judgments of legitimacy. The precise 
conception of the autonomous person, then, will be crucial in the determination of the plausibility of prin-
ciples of justice.” See Social and Political Philosophy. A Contemporary Introduction (London and New York 
2002), 119. 

11 If this argument is correct than Rawls’ proposal not to construct a theory of justice as fairness on the basis of 
(comprehensive) autonomy because that value might not be accepted by all would amount to saying that the 
liberal state should not promote and protect (comprehensive) autonomy because by doing so it would fail to 
protect (comprehensive) autonomy. See for Rawls’ argument Political Liberalism (New York 2005), xlii-xliii 
and 78.

12 See George Monbiot, The Age of Consent. A Manifesto For a New World Order (London 2004), 30 ff for a con-
cise discussion of central problems of anarchism.

13 Colburn, Autonomy, 119.
14 One can also argue that diversity is valuable because of other values such as tolerance. However, if tolerance is 

said to be intrinsically valuable, then there is no way in which this value can be explicated without involving 
autonomy, and if tolerance is said to be of instrumental value, then we need another value. See Ibidem, 
111. 

15 Isaiah Berlin, “Two Concepts”, in: Idem ed., Four Essays on Liberty (Oxford 1979 [Essay is from 1958]), 118-
172, there 145.

16 Ibidem, 154.
17 John Christman, “Liberalism and Individual Positive Freedom”, in: Ethics, vol 101 (1991), 343-359, there 349.
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18 Colburn’s own account of autonomy as hypothetical reflective endorsement of values certainly does little to 
disconfirm the suspicion that it is based on a first-order value, Autonomy, 25. He allows – officially – for 
unreflective lives to count as autonomous as well if people would endorse such a life if they were to reflect 
on it. However, this insertion does not make a practical difference because he fails to identify state policies 
that can distinctively foster hypothetical endorsement. Ibidem, 38. Thus, if it is true that the state should 
promote autonomy and it can do so only by fostering reflection (which may or may not foster hypothetical 
endorsement), then it will promote a controversial ideal of the contemplative life. Many will balk at this, and 
they may do so not only on the basis of first-order values, but also on the basis of a different account of (the 
second-order value) autonomy. 

19 In this regard it will not do to claim that autonomy is different from rugged individualism, as in Robert Young, 
Personal Autonomy. Beyond Positive and Negative Liberty (London 1986), 5 and Gerald Dworkin, The Theory 
and Practice of Autonomy (New York 1988), 8. Dworkin takes his ‘ideological neutrality’ constraint on theo-
rizing about autonomy to be a weak one, which in practice means that the theory should not appeal only to 
those who hold an individualist worldview. At least for a liberal conception of autonomy this constraint is too 
weak. 

20 Although the main debate on the issue over autonomy and advertising is played out in this journal, there are 
noteworthy contributions in the business ethics literature that have appeared elsewhere. Richard Lippke 
argues in Radical Business Ethics (Lanham 1995) that persuasive advertising (as distinguished from informa-
tional advertising) “suppresses” autonomy because it keeps consumers from reflecting on choices by 
“implicit” persuasion (108). Although Lippke lists some intrusive phenomena such as group pressure and 
emotional appeals, this list is argumentatively fruitless, as he has not specified what level of autonomy ‘sup-
pression’ is normatively relevant, nor how this level is to be defined. Moreover, the distinction between 
informational and persuasive advertising is underdetermined, which impairs the practical relevance of his 
argument.

21 Robbert Arrington, “Advertising and Behavioral Control”, in: Journal of Business Ethics, vol 1 no 1 (1982), 3-12, 
there 11.

22 Ibidem, 7.
23 Ibidem, 8.
24 A better defense of Arrington’s position would be to claim that heuristic decision making can be rational as well 

(and hence autonomous), and that puffery offers valuable input to such mechanisms.
25 Ibidem, 10.
26 See Roger Crisp, Persuasive Advertising, Autonomy, and the Creation of Desire”, in: Journal of Business Ethics, 

vol 6 (1987), 413-418, there 416 for a similar thought example.
27 Arrington elsewhere argues that subliminal influence need not worry us because “most of us have a benevolent 

subconsciousness which does not overwhelm our ego and its reasons for action”, see his “Advertising”, 10. I 
have no idea what ‘subconsciousness’ refers to here, but I will show later on that scientific psychology dem-
onstrates that unconscious influences on action are real (see especially chapter 2.2).

28 Ibidem, 11.
29 Paul Santilli, “The Informative and Persuasive Functions of advertising: A Moral Appraisal”, in: Journal of Busi-

ness Ethics, vol 2 no 1 (1983), 27-33, there 28.
30 Ibidem, 29.
31 Ibidem, 29 and 31. 
32 Roger Crisp, “Persuasive Advertising”, 418.
33 Ibidem, 414-415.
34 Crisp could alternatively make the definition of a good reason dependent on normative standards for judgment 

and decision making in a specific domain. Making good aesthetic decisions may not be hampered by the 
unconscious arousal of desires whereas good economic decision-making may be hampered by manipulation. 
However, it seems problematic for a theory of autonomy to stipulate which type of decision making is appro-
priate in a certain domain and what counts as appropriate input to it.

35 Andrew Sneddon, “Advertising and Deep Autonomy”, in: Journal of Business Ethics, vol 19 no 33 (2001), 15-28, 
there 18.

36 Ibidem, 21.
37 Ibidem, 22.
38 I discuss the merits of this critique in chapter 2.
39 Anne Cunningham, “Autonomous Consumption: Buying Into the Ideology of Capitalism”, in: Journal of Busi-

ness Ethics, vol 48 no 3 (2003), 229-236, there 232-233.
40 Ibidem, 233.
41 See chapter 2.4.
42 Ibidem, 234.
43 The latter point counts not so much against Cunningham’s assertion as against Noggle’s original theory.
44 These doubts about the desirability of this standard of autonomy are discussed in chapter 2.4.
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45 In the context of the normative analysis of manipulation Eric Cave in “What’s Wrong With Motive Manipula-
tion?”, in: Ethical Theory and Moral Practice, vol 10 (2007), 129-144, there 133-134, has called this the dis-
crimination principle.

CHAPTER 2 

1 It can be objected that not all intuitions about autonomy should be weighed equally. Although I agree with this 
objection in principle, I also believe that a minimal approach should not take differences in weight as a start-
ing point. Instead, it should first distinguish intuitively plausible conceptions of autonomy from obviously 
implausible ones that are confused with it. The plausible conceptions, among which some are prioritized by 
different lines of thought, should be treated equally, even if lines of thought have not been equally influen-
tial. Only in case of conflict between such conceptions should different weights be allocated. This should be 
done by means of thought experiments in which variables are switched until conceptions make contradic-
tory evaluations about such cases. The evaluation (and its supporting conception) that is best in line with 
intuition should win out. In sum, differences in weight between plausible conceptions of autonomy are in 
order, but they should be the outcome of analysis, not its starting point. Note also that my approach is differ-
ent from the approach to minimal liberal autonomy taken by Veit Bader, who maintains that all conceptions 
about which controversy exists (such as the split-self view of autonomy) are to be avoided. I have decided 
against such an approach because the resulting notion of “minimalist individual agency” that figures in 
Bader’s account is so minimal that I am afraid that few would still recognize it as being about autonomy. 
Bader, Secularism or Democracy? Associational Governance of Religious Diversity (Amsterdam 2007), 75.

2 These two criteria – of consistency and empirical feasibility – were introduced as conditions for the adequacy of 
a theory of autonomy in general by Dworkin, The Theory and Practice of Autonomy, 7. Another one – ideo-
logical neutrality – was already discussed in chapter 1 and is understood stricter in the form of the first 
principle of maximal inclusiveness outlined above. The subsequent relevant criteria that Dworkin mentions 
are already met. The normative relevance of the theory is guaranteed by its role in legitimizing the liberal 
state; the value of the concept of autonomy (for this end) was demonstrated in chapter 1; and ‘judgmental 
relevance’ (or reflective equilibrium) is part of my first principle. Judgmental relevance is used as a standard 
throughout this chapter but especially and explicitly so in section 4. 

3 See Sarah Buss, “Personal Autonomy”, http://plato.stanford.edu/entries/personal-autonomy (2002, substantially 
revised 2008); John Christman, “Introduction”, in: Ibidem ed., The Inner Citadel. Essays on Individual 
Autonomy (Oxford 1989), 3-23; James Stacey Taylor, “Introduction”, in: Ibidem, ed., Personal Autonomy: 
New Essays on Personal Autonomy and its Role in Contemporary Moral Philosophy (Cambridge 2005), 1-32; 
Christman and Joel Anderson, “Introduction”, in: Ibidem., Autonomy and the Challenges of Liberalism, 
1-26; Nomi Arpaly, “Which Autonomy?”, in: Joseph Keim Campbell et al ed., Freedom and Determinism 
(Cambridge 2004), 173-188; Marina Oshana, Personal Autonomy in Society (Aldershot 2006), chapter 1 and 
2.

4 Alfred Mele, Autonomous Agents. From Self-control to Autonomy (Oxford 1995), 145 ff.
5 Daniel Dennett argues that such brainwashing thought experiments are inconsequential, because they might be 

psychologically impossible. And even if they were possible, he continues, we might be able to quickly regain 
the capacity to relate to the world autonomously. If so, then history might matter only “because in the actual 
world only certain sorts of historical processes can create what really matters: the set of competences implicit 
in the total structure of an embodied nervous system.” Dennett, “Natural Freedom”, in: Metaphilosophy, vol 
36 no 4 (2005), 449-459, there 450. I address these concerns extensively in section 2.2 and argue that they 
are not justified. 

6 Christman describes this view in “Introduction”, 13.
7 Diana Tietjens Meyers, Self, Society and Personal Choice (New York 1989), 48 f; Colburn, Autonomy and Liberal-

ism, 21.
8 Let me briefly elaborate this claim. First, there are conceptions that clearly carry first-order values into the defini-

tion of autonomy and hence fall outside of the scope of this chapter. In this category one finds conceptions 
of the heroic person (Nietzsche), the rationalist person (Kant), the creative-expressive person (Von Hum-
boldt) and the individualistic person (Mill). Second, in non-liberal conceptions of autonomy, such as anar-
chism, no authority can be acknowledged except for one’s own, and this is incompatible with liberalism’s 
commitment to state institutions. See Marina Oshana, Personal Autonomy in Society, 15-19 on types of 
political autonomy. Finally, there may be some relation between moral autonomy (understood as responsi-
bility) and whatever liberal autonomy may turn out to be, but such a relation should not be presumed at the 
outset.

9 Intuitions 3, 4 and 5 are identified as the three central ideas for thinking about autonomy in the overview given 
by Sarah Buss; Marina Oshana identified 1, 5, and 7 as central intuitions (among others that I will discuss 
shortly), Personal Autonomy in Society, 76 ff; on the list compiled by Nomi Arpaly in “Which Autonomy?“ 
we find the intuitions 4, 5 and 7 (again, among several others that are not relevant to liberal autonomy). The 
intuitions that autonomy is about a point of view – intuition 2 – is shared by Gary Watson, Harry Frankfurt, 
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Michael Bratman, David Velleman and others but does not figure explicitly in the above reviews. Similarly, 
that autonomy involves self-control understood as impulse control – intuition 6 – is taken for granted in all 
accounts (but most extensively so in Mele, Autonomous Agents) and cannot be reduced to one of the other 
intuitions. 

10 Bernard Berofsky, Liberation From Self. A Theory of Personal Autonomy (Cambridge 1995), 26 f.
11 See for such an argument Paul Benson, “Feminist Intuitions and the Normative Substance of Autonomy”, in: 

Taylor ed., Personal Autonomy, 124-142. 
12 Such an argument has been developed by Joel Anderson and Axel Honneth, “Autonomy, Vulnerability, Recog-

nition and Justice”, in: Joel Anderson and John Christman, Autonomy and the Challenges to Liberalism, 
127-149. Anderson and Honneth in fact distinguish three types of self-esteem – drawing on earlier work by 
Honneth – which are yet to be empirically validated. 

13 A more comprehensive assessment of branding and liberal autonomy could pursue this line of argument and 
might significantly strengthen my conclusion on the nature of autonomy violation in branding. 

14 Marina Oshana for example argues that self-esteem (or “self-respect”) understood as the “inherent dignity or 
worth” of humans would be constitutive of autonomy and that a number of social-relational properties such 
as security and financial self-sufficiency would do so as well, see Personal Autonomy in Society, 81 and 86-87 
respectively.

15 Intuitive support for thinking of positions in social relations as being constitutive of autonomy comes from cases 
such as voluntary slavery which are supposed to show that such restrictive social relations impede autonomy. 
This intuition is not decisive however, because one can imagine a slave who resists her fate by the small 
opportunities for resistance that are open to her. Thus, it seems more parsimonious to say that autonomy is 
what an agent exercises given the social relations that she finds herself in (as long as the seven core compo-
nents are not interfered with by others). See Oshana, Personal Autonomy in Society, 43 ff. The resisting slave 
example is presented in Berofsky, Liberation From Self, 22. Diana Tietjens Meyers makes a related point in 
“Personal Autonomy in Society (review)”, in: Hypatia, vol 23 no 2 (2008), 202-206.

16 Oshana believes that this is not a problem, because she thinks that the liberal state ought to be legitimated on 
the basis of a perfectionist conception of autonomy, Personal Autonomy in Society, 105. I have rejected this 
view in chapter 1. 

17 See on the problems of defining which social relations are relevant for autonomy also Meyers, “Personal Auton-
omy in Society (review)”. For an account of the complexity involved in specifying social roles see Veit Bader 
and Albert Benschop, Ongelijk-heden. Sociale ongelijkheid en sociaal handelen (Groningen 1988), 129 ff.

18 See for other accounts of such a distinction between freedom and autonomy Berofsky, Liberation From Self, 16 
ff and Christman, “Autonomy, History and the Subject of Justice”, 20.

19 Some intuitions in my taxonomy may be seen as having nothing to do with autonomy (which is ultimately a 
matter for experimental philosophy to deal with) and it is of course also possible that I failed to see an intui-
tion underlying conceptions of autonomy (or that the philosophers who figure in reviews have yet to come 
to grips with such an intuition). The best I can do is point out in response to the former concern that I 
include intuitions on the importance of which at least philosophers agree (which is admittedly a highly 
unrepresentative sample) and that I rely on thought experiments to bring out intuitions for the reader in case 
there is disagreement. 

20 John Christman distinguishes competence from authenticity approaches to autonomy in “Autonomy, History, 
and the Subject of Justice”, in: Social Theory and Practice, vol 33 no 1 (2007), 1-26, there 3-4. See also 
Christman, “Procedural Autonomy and Liberal Legitimacy”, in: Taylor ed., Personal Autonomy, 277-298, 
there 278 f and Christman and Anderson, “Introduction”, 3. 

21 Mele, Autonomous Agents, 191.
22 Daniel Dennett, Elbow Room. The Varieties of Free Will Worth Wanting (Cambridge 1984), 65.
23 Before I move on, it is instructive to stress that I use self-control differently from its typical meaning in social 

psychology. The latter meaning, which also figures in Alfred Mele’s discussion of the concept for example, 
refers to the opposite of weakness of will. Thus, self-control in this sense is but a component of the way in 
which I use the term here. A much more closely related meaning is ascribed to self-control by Julius Kuhl. 
In his theory, self-control refers to two subsystems that he locates in the left hemisphere and that I describe 
in more detail in section 3.1. Although self-control in his theory refers to similar processes that I describe 
here my use of self-control leaves open the precise instantiation of these functions.    

24 For an overview see Jonathan Evans, “Dual-Processing Accounts of Reasoning, Judgment, and Social Cogni-
tion”, in: Annual Review of Psychology, vol 59 (2008), 255-278.

25 Watson in fact speaks of free actions instead of autonomous actions, but what he refers to is what I take to be 
autonomy (and so is his theory interpreted generally in philosophical discussion of autonomy).

26 Watson, “Free Agency”, 215.
27 Ibidem, 208.
28 Antonio Damasio, Looking for Spinoza. Joy, Sorrow and the Feeling Brain (London 2004) 143 ff and 315-316. 
29 See Carruthers, The Architecture of the Mind. Massive Modularity and the Flexibility of Thought (Oxford 2006), 

137 ff for a discussion of such models.
30 Ibidem, 138 and 396-397.
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31 Ibidem, 391.
32 Michael Bratman, “A Desire of One’s Own”, in: The Journal of Philosophy, vol 5 (2003), 221-242, there 230-

231.
33 Ibidem, 234.
34 Ibidem, 232. Bratman moreover argues that such feelings must have the support of higher-order attitudes in 

favor of treating a feeling as a reason for action, but that is a claim that we discuss in the next section.
35 Berofsky, Liberation From Self, 82 ff.
36 Ibidem, 93 ff.
37 Frankfurt, “Freedom of the Will and the Concept of a Person”, in: The Journal of Philosophy, vol 68, no 1 (1971), 

5-20.
38 Ibidem, 16.
39 Gerald Dworkin, “The Concept of Autonomy”, in: John Christman ed., The Inner Citadel, 54-62, there 62.
40 The general response of hierarchy theorists has been to say that only second-order desires can be said to speak 

for the self. However, this assertion is at least not self-explanatory. Berofsky for example mobilizes a host of 
intuitions against thinking that the second-order level has a special claim to speaking for the self. See Libera-
tion From Self, 99-106. If this is correct, then the hierarchical theorist ought to explain what it is about sec-
ond-order desires that allows us to say that they speak for the self. The only argument to this effect has been 
made by Bratman. He assumes that due to their stable role in referring to the agent’s past and future, self-
governing policies give rise to a feeling of identity and can therefore be said to speak for the self. Hence, if 
desires are treated as justified reasons because of self-governing policies, then they can be said to receive 
support from the self. Bratman, “Reflection, Planning, and Temporally Extended Agency”, in: Taylor ed., 
Personal Autonomy, 33-57, there 46. However, Bratman acknowledges that such identity conferral is a prop-
erty of policies in general (and not a prerogative of self-governing policies). Thus, on Bratman’s account a 
policy that tells us which considerations are justified reasons for action (as opposed to which desires are justi-
fied reasons for action) would also confer autonomy. Bratman, “Planning Agency, Autonomous Agency”, 48. 
And such policies do not have a conative hierarchy. Bratman’s reply to this objection is to point to the role of 
self-governing policies in self-management, which would exert pressure in the direction of the formation of 
self-governing policies and hence autonomy. But I argue below that this pressure does not amount to 
much. 

41 Michael Bratman, “Hierarchy, Circularity and Double Reduction”, in: Sarah Buss and Lee Overton, Contours 
of Agency. Essays on Themes From Harry Frankfurt (Cambridge 2002), 65-85, there 71-72. 

42 Ibidem, 75.
43 Ibidem, 80.
44 Gary Watson, “Hierarchy and Agential Authority. Comments on Michael Bratman’s ‘Planning Agency, Autono-

mous Agency’, in: John Fischer ed., Free Will: Free Agency, Moral Responsibility and Skepticism (London 
2005), 90-97, there 96 also remains unconvinced that hierarchy is conferring autonomy in Bratman’s 
account. 

45 Watson, “Free Agency”, 219.
46 Michael Bratman, “Identification, Decision, and Treating as a Reason”, in: Ibidem, Faces of Intention. Selected 

Essays on Intention and Agency (Cambridge 1999), 185-206, there 195 f.
47 Ibidem, “Reflection, Planning, and Temporally Extended Agency”, in: The Philosophical Review, vol 109 no 1 

(2000), 35-61, there 55.
48 See Carruthers, The Architecture, 393-394 for a more extensive critique of Bratman along these lines.
49 Ibidem, “Planning Agency, Autonomous Agency”, 49-50.
50 If this correct, then Bratman’s argument for “a kind of identification” of the two pressures in “Autonomy and 

Hierarchy”, Social Philosophy and Policy, vol 20 (2003), 156-176, there 167 is not relevant. 
51 Dworkin, The Theory and Practice, 15. He actually requires the capacity for reflection that is to result in the 

identification with desires, but that extension is immaterial to the general approach that he takes.
52 See Colburn, Autonomy, chapter 1. 
53 See Also Oshana, Personal Autonomy in Society, 78 and for a more extensive discussion Berofsky, Liberation 

From Self, chapter 6. The precise limits of minimal rationality do not concern me here because there is no 
relevant disagreement on the issue in the literature on autonomy and because we saw in chapter 1.2 that a 
critique of branding that is based on standards of rationality does not have realistic prospects of success. 

54 Carruthers, The Architecture, 391-393.
55 It is not clear what is going on when rival desires are suppressed, but social psychologists have quite recently 

found that when people exert self-control – in terms of inhibition of action programs – across very diverse 
tasks (e.g. attention control, thought suppression, emotional regulation and pro-social behavior) we may tap 
into a single resource. That is, if we exert self-control in resisting the temptation to eat a pudding, then that 
effort reduces our ability to exert self-control in solving a puzzle in a follow-up task. See Mark Muraven and 
Roy Baumeister, “Self-regulation and Depletion of Limited Resources: Does Self-Control Resemble a 
Muscle?”, in: Psychological Bulletin, vol 126 (2000), 247-259 for a review of evidence for the limited resource 
model of self-control. 
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56 Mele’s account in Autonomous Agents is of no use in this regard, as he is interested in the criteria for perfect self-
control rather than a threshold value.

57 Christoper Suhler and Patricia Churchland, “Control: Conscious and Otherwise”, in: Trends in Cognitive Sci-
ence, vol 13 no 8 (2009), 341-347.

58  Ibidem, 343.
59  Ibidem, 344.
60  To be precise, the authors do not require every neurochemical to be in a preset range, but merely require a 

control space condition to be satisfied, so that there are many combinations of levels of neurochemicals that 
fall within this range. 

61 I do not think that self-control, understood as the opposite of weakness of will, is a phenomenon that is usefully 
defined without any reference to causality. This is the proposal of Dorothee Horstkötter, who argues that if 
we want to maintain a viable concept of self-control in light of automaticity research – which shows that 
much of our behavior is triggered outside of our awareness – we must define self-control normatively. That 
is, if our behavior happens to cohere with a goal that we have set ourselves, then we exercise self-control 
irrespective of the causal chains that led to the behavior. Although setting a goal is certainly a necessary 
condition for exercising self-control, so are the causal links between the goal state and the activation of the 
motor schema. Otherwise we would have to say that we exercise self-control if a (benign) mindreading genius 
reads our goals and activates the relevant motor schema with the help of some futuristic remote controlling 
devise. And that seems wrong. See Dorothee Horstkötter, Self-control Revisited. Varieties of Normative Agency 
(Enschede 2009). 

62 Dennett, Elbow Room, 52 ff. I diverge substantially from Colburn’s definition of independence, which does not 
allow for agents to act on reasons they are not aware of. See his Autonomy, 28. This position is not tenable if 
the research on awareness discussed in section 2.3 is correct. 

63 This discussion draws on Ap Dijksterhuis, Henk Aarts and Pamela Smith, “The Power of the Subliminal: On 
Subliminal Persuasion and Other Potential Applications”, in: R. Hassin, J. Uleman and J. Bargh  ed., The 
New Unconscious, (New York 2005), 77-105.

64 This is the case at least until consciousness is understood. 
65 See Ibidem, 95 ff. for a discussion of this experiment and similar experiments. 
66 John Bargh, Mark Chen, and Lara Burrows, “Automaticity of Social Behavior: Direct Effects of Trait Construct 

and Stereotype Activation of Action”, in: Journal of Personality and Social Psychology. Vol 71, no 2 (1996), 
230-244, there 237.  

67 Bargh et al., “Automaticity of Social Behavior”, 235.
68 Mele, Autonomous Agents, 182-185 even talks about manipulating the reasoning process by instilling habits of 

thought by means of conditioning. 
69 Alsion Donnell, Adrian Thomas and Walter Buboltz, “Psychological Reactance: Factor Structure and Internal 

Consistency of the Questionnaire for the Measurement of Psychological Reactance”, in: The Journal of 
Social Psychology, vol 141 no 5 (2001), 679-687.

70 Paul Silvia, “Reactance and the Dynamics of Disagreement: Multiple Paths From Threatened Freedom to 
Resistance To Persuasion”, in: European Journal of Social Psychology, vol 36 (2006), 673-685.

71 See Kathleen Taylor, Brainwashing. The Science of Thought Control (Oxford 2004), 204 on the threats of manip-
ulating reactance. She understands reactance as a feeling of not being in control of actions, which refers to 
a different cluster on questionnaires. The point on manipulation carries over however.

72 Berofsky, Liberation From Self, 185 ff. See also Dennett, Elbow Room and Freedom Evolves.
73 I also understand epistemic competence differently from Oshana, Personal Autonomy in Society, 76-78, who 

stresses the supportive role of motivations for epistemic competence with regard to self-assertive agency.
74 Alfred Mele has helpfully distinguished three types of such control. A controller may influence another agent by 

controlling information, by instilling or changing pro-attitudes or by impairing the agent’s reasoning 
system.

75 See Daniel Dennett, “Natural Freedom”, 450.
76 See for a discussion of these issues Mele, Autonomous Agents, 179 ff. For a discussion on natural defense mech-

anisms – in terms of vigilance towards both the source and the content of messages – against self-control loss 
by belief induction see Daniel Sperber, Fabrice Clément. Christophe Heintz, Olivier Mascaro, Hugo Mer-
cier, Gloria Origgi and Deirdre Wilson, “Epistemic Vigilance”, in: Mind and Language (2010) in press.

77 The journalist Naomi Klein reports on these experiments extensively in The Shock Doctrine. The Rise of Disaster 
Capitalism (New York 2007), 25 ff.

78 Attitude change effects by means of subliminal influence have been reported with regard to the mere exposure 
effect – where we like an object, in this case a subliminally presented one, more when we are confronted 
with it more often – and to evaluative conditioning. Dijksterhuis et al.,“The Power of the Subliminal”, 84 
and 90 ff.

79 J. De Houwer, “A Conceptual and Theoretical Analysis of Evaluative Conditioning”, in: The Spanish Journal of 
Psychology, vol 10 no 2 (2007), 230-241.
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80 For this purpose I rely on the comprehensive and very recent review by Christoper Jones, Michael Olson and 
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