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English Summary 

This dissertation revolves around the idea that emotion 
expressions can serve as a means of exerting social influence. 
Emotional responses are assumed to not merely have functions for 
the individual that experiences them; they also serve as information 
to the people that observe them. The emotional expressions of others 
can affect our cognitions, affective responses, motivation, and 
behaviors. In the first part of this dissertation, I demonstrate that 
emotions that are expressed by others help us disambiguate social 
situations and shape our cognitive representations of these situations. 
In the second part of the dissertation, I demonstrate that emotions 
that other people express can affect our behavior within previously 
unstudied contexts.  

In part I, I provide evidence that the information that 
expressions of emotion convey is based on perceivers’ knowledge of 
the appraisals, or dimensions of cognitive knowledge, that underlie 
the emotion that is expressed. Specifically, three experiments in 

Chapter 2 show that attributions of agency to actors in a situation are 
shaped by expressions of anger or regret of one of the actors. People 
attribute more agency for a negative outcome to the expresser when 
he or she expresses regret, but attribute more agency to another 
person when the person expresses anger. Such attributions map onto 
the appraisals that commonly underlie these emotions, indicating that 
people’s understanding of the emotions of others may be grounded in 
shared patterns of knowledge about these emotions.  

In Chapter 3, I show that a situation in which a prospective 

interaction partner expresses anger leads perceivers to construe that 
situation more in terms of competition, whereas the expression of 
happiness or disappointment leads people to construe the same 
situation more in terms of cooperativeness. These effects occur even 
when explicit information about the situation is given, occur 
independent of participant gender, and are complemented by 
perceptions of pro-social action intentions on behalf of the expressing 
person. Moreover, Experiment 3.2 provides initial evidence that these 
effects generalize to a group level. 

In part II of this dissertation, I examine whether expressed 

emotions can affect behavior within the context of compliance with 
requests, and in the context of providing instructions for a 
memorization task. In doing so, I combine knowledge of these 
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contexts with knowledge of the emotions studied. In Chapter 4, I 
demonstrate that when anger or disappointment are expressed as part 
of the same request, anger is likely to diminish the compliance of 
observers, whereas disappointment is likely to enhance it. Across the 
experiments, people reported a greater willingness to comply with a 
request in which disappointment was expressed than with a request 
in which anger was expressed. In Experiments 4.2 and 4.3, I provide 
evidence that the effect of anger is due to the relative 
inappropriateness of expressing this emotion in the context of a 

request. Moreover, in Experiment 4.3 the effects of these emotional 
expressions were found to trump an explicit descriptive norm, 
indicating that the predictive value of emotion can be greater than 
that of salient structural aspects of the situation.  

In Chapter 5, I demonstrate that when participants are given 
instructions on how to best memorize stimulus materials, doing so 
with an angry emotional tone before they start learning makes 
participants perform better on a subsequent, post-learning memory 
test than doing so with a happy emotional tone. In a second 

experiment I replicate this effect and demonstrate that it is dependent 
on participants' regulatory focus. The beneficial effects of anger only 
occur when participants have a promotion focus (i.e., a focus on 
achieving gains and realizing growth), but not when they have a 
prevention focus (i.e., a focus on not making errors and avoiding 
losses). Interestingly, Chapter 5 thus shows that expressing anger 
may have benefits in a learning context (i.e., improved memory 
performance in a test setting), whereas Chapter 4 shows that the 
expression of anger may be detrimental in the context of a request for 
help (i.e., reduced compliance). 

The findings in this dissertation illustrate how knowledge 
about the causes of emotions (Chapters 2 and 3) and aspects of social 
situations (Chapters 3, 4, and 5) both shape the inferences that 
perceivers draw based on others' emotional expressions, and 
determine behavioral responses to those expressions. Investing in an 
understanding of both of these components can thus greatly help us 
to understand the effects that any expression of emotion may have on 
perceivers’ cognition and behavior in a given situation. 
Understanding emotion-based social influence as a combination of 

knowledge about emotions and knowledge about contextual factors 
helps us understand the role that expressions of emotion play in 
social life. Doing so offers points of departure for understanding how 
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such expressions result in influence within a range of social 
situations. 


