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Textile labelling. A concern for the EU consumer?
 
The textile and clothing sector constitutes a major segment in the European manufacturing industry 
and plays an essential role in the EU economy as such and in the social welfare of its consumers. The 
development of new applications of textile !bres and products demonstrate the need for uniform legal 
acts within the EU regarding to textile labelling. 
The textile labelling area covers the speci!c disclosure of information on !bre composition; care-
instructions; chemical substances; corporate social responsibility production; sizing; country of origin 
etcetera. 
Over the years, the EU has developed a wide body of consumer protection law. This encompasses policy 
instruments designed to ensure the safety of products placed on the consumer market and to protect 
consumers from unfair commercial practices, as well as instruments which seek to guarantee that 
consumers are provided with clear and correct information before they enter into a contract. Conveying 
accurate information on labels can limit the scope of misleading or even fraudulent marketing of goods 
by the industry. 
In view of the studies carried out on behalf of the Commission and the stakeholder consultations 
mentioned above, and despite the applicable general and speci!c rules on labelling on an EU level, it is 
doubtful whether these rules in fact protect EU consumers. This leads to the following main question: 
To what extent does European consumer policy protect consumers against inaccurate or misleading 
information on textile & clothing labels?

This book assesses whether the Textile Regulation, self-regulatory instruments and/or horizontal 
legislation together adequately safeguard consumers against inaccurate or misleading information on 
textile labels. The assessment includes the labelling policy of the T&C industry that operates within the 
European consumer market. 
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Glossary

Audit
Auditing means to examine, verify, inspect or correct the manufacturing Supply Chain, or elements, 

as part of a periodic (usually annual) examination of companyÕs certi! cation or performance by a 

third party. It is used for measuring and feeding back factory performance against a de! ned set of 

principles (usually a code of conduct).

ANEC
The European Consumer Voice in Standardisation (ÔANECÕ) represents and defends consumer 

interests in the process of European standardisation and certi! cation. ANEC, among others, 

advocates transparency and labelling of consumer products, e.g., textile and clothing labels. A 

proposal of ANEC led to the development of the European Standard EN 14682:2007 ÔSafety of 

childrenÕs clothing, cords and drawstrings on childrenÕs clothing speci! cationsÕ. This standard 

bans the use of cords and drawstrings in the head and neck area of clothes intended for children 

below the age of seven years. In the recent studies conducted by the European Union, ÔStudy on 

labelling of textile productsÕ and ÔNew labelling requirements of textile and clothing productsÕ the 

opinions of the ANEC and BEUC were included. 

BEUC 
BEUC is the abbreviation for the Bureau EuropŽen des Unions de Consommateurs. BEUC promotes 

consumers rights and supports the empowerment of consumers through competitive markets, 

but complemented by health and safety safeguards. BEUC has contributed to the development 

of the Eco label and participated in the standard and rules of the Eco-label for the T&C industry. 

BEUC was a pioneer, one of the ! rst lobbying organisations to set up base in the European capital 

in a bid to in" uence the EU legislatorÕs decision-making process. 

Business Social Compliance Initiative
The BSCI is a business driven initiative for companies committed to improving working conditions 

in the global Supply Chain.

Circular Economy 
Under a circular economy, products, components and materials are kept in use for as long as 

possible to extract the maximum value, after their usable life, they are reused, repaired or recycled. 

A circular economy is an alternative to the traditional linear economy (make, use and dispose).
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Consumer
In European consumer law, a ÔconsumerÕ is considered to be a natural person who is acting for 

purposes, which are outside his trade, business, craft or profession. Discussion exists about 

natural persons who act for purposes that are both outside and within the course of their trade or 

profession. For the purposes of this book, such persons will be considered as consumers. 

Corporate Social Responsibility 
Is de! ned by the European Commission as the responsibility of companies for their impact on 

society. 

Hard law
Hard law obligations concern rules in legislation or established in case-law, which can legally be 

enforced.

Dyeing
Dyeing is the process of adding colour to textile products, such as ! bres, yarns and fabrics. Dyeing 

is normally done in a special solution containing dyes and particular chemical materials.

Electronic labels
Electronic labels are sown in, attached or embedded labels, such as Radio Frequency Identi! cation 

Device (RFID), Quick Response code (QR code) etc., often to provide consumers with additional 

product information, such as matching collection products or even additional information about 

the product etc.

EU Eco Flower
A product label and a voluntary certi! cation system developed by the European Commission 

to promote products which have the potential to reduce negative environmental impacts, 

to contribute to the e" cient use of resources and ensuring a certain level of environmental 

protection.

EU Eco label for Textiles
An Eco label is a sign or logo that is intended to indicate an environmentally preferable textile 

and clothing product, service or company, based on de! ned standards or criteria. The label 

helps consumers to identify textile and clothing products and services that have a reduced 

environmental impact throughout their life cycle, from the extraction of raw material through to 

production, use and disposal. The corporate social responsibility criteria apply to the cut, make 

and trim stages of production for textile products. 
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Environmental claims 
Environmental claims, as de! ned in the ÔConsumer market study on environmental claims for 

non-food productsÕ, refer to the practice of suggesting or otherwise creating the impression (in 

the context of a commercial communication, marketing or advertising) that a product or a service 

is environmentally friendly (i.e. it has a positive impact on the environment) or is less damaging to 

the environment than competing goods or services. 

Finishing 
A process used in manufacturing of ! bre, fabric, or clothing. In order to impart the required 

functional properties to the ! bre or fabric, it is customary to subject the material to di" erent types 

of physical and chemical treatments.

Foreign Trade Association (FTA)
The FTA is a European association for trade policy and global Supply Chains. FTA brings together 

over 1000 retailers, importers, brand companies, and national associations to improve the political 

and legal framework for trade. 

Green washing
Green washing can be described as a practice where environmental claims are made, which 

are either not true or where the truthfulness of the claim cannot be veri! ed. This is the case 

e.g. when the claim contains false information and/or the claim falsely gives the impression, or 

indirectly suggests, that a product or service is environmentally friendly, or is less damaging to 

the environment than competing goods or services, where in fact there is not su# cient scienti! c 

evidence to support such statement.

Hangtags
Hangtags are similar to textile and clothing labels but are usually temporary and made of paper, 

! bre, cardboard, leather or plastic, which can provide extra information about clothing products.

Information paradigm
The information paradigm assumes that when consumers are timely provided with correct and 

meaningful information, consumers can take transactional decisions in accordance with their 

preferences. This paradigm lies at the basis of information obligations in European consumer law 

legislation.

INretail
The Dutch Trade Association for the a# liated retailers in a variety of non-food branches, such 

as fashion, living, footwear and sports. INretail claims to represent the interests and serve their 

members in any possible way, from consulting, networking and representing the retailers to 

legislative and regulatory bodies. 



513741-L-bw-ramsoedh513741-L-bw-ramsoedh513741-L-bw-ramsoedh513741-L-bw-ramsoedh
Processed on: 7-9-2017Processed on: 7-9-2017Processed on: 7-9-2017Processed on: 7-9-2017 PDF page: 16PDF page: 16PDF page: 16PDF page: 16

VIII| 

Internal Market
Also known as the (EUÕs) Single Market. The Internal MarketÕs rules require the free movement 

between the Member States of goods, people, services and capital. The rules harmonise or unify 

national rules at EU level. 

Labelling doctrine
The assumption in European consumer law and consumer policy that the average consumer 

reads product labels and bears the information provided in mind before making a purchasing 

decision. This doctrine forms part of the information paradigm.

Labels (textile or clothing)
In the context of this study, the term ÔlabelsÕ refers to both permanently a! xed labels, which can 

be sown in, as well as temporarily attached labels such as hangtags.

Modint
The Dutch trade association of manufacturers, importers, agents and wholesalers of clothing, 

fashion accessories, carpet and (interior) textiles. They claim to support their members, with 

daily consultancy, political lobbying, development of networks and many other value-adding 

initiatives.

Quick Response code (QR code)
A two-dimensional barcode machine-readable optical label with information about the attached 

product. 

Rapid Information System (RAPEX)
An alert system, established by the General Product Safety Directive, which ensures that the 

relevant authorities are rapidly informed about dangerous products. The system allows the 

participating countries (EU countries, Norway, Iceland and Liechtenstein) and the European 

Commission to exchange information on products posing a risk to health and safety of consumers 

and on the measures taken by these countries in order to eliminate that risk. 

Radio Frequency Identi" cation (RFID)
RFID entails the use of electromagnetic radiating waves or reactive " eld coupling in the radio 

frequency portion of the spectrum to communicate to or from a tag, through a variety of 

modulation and encoding schemes, to uniquely read the identity of a radio frequency tag or other 

data stored on it. There are three di#erent methods for attaching an RFID chip to a product, by:

Embedding RFID in a hangtag. Small non-descript RFID tags are typically embedded in existing 

apparel hangtags;

Sewing RFID in a care label. An integrated tiny RFID chip is sown into the care label; 
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Weaving RFID in the brand label. This method integrates the RFID tag invisibly into the woven 

brand label, without a! ecting its look and feel. The RFID woven labels are stone or enzyme 

washing resistant.

Raw material
Crude, unprocessed or partially processed material used as feedstock for a processing operation.

Restricted Substance List (RSL)
Annex to the REACH regulation (EC 1907/2006) in which concentration limits are set for chemical 

substances within materials in order to ensure the products meets legislative obligations such as 

safety standards.

Self-declared labels
A self-declared label can either refer to a CSR (social) label developed by the producer or to a self-

declared environmental or Ôgreen claimÕ. Self-declared green claims are made by an organisation 

on the basis of text, a label or logo (often registered as a trademark) without involving external 

review by an independent third party. The level of control is much lower in comparison to third-

party certi" ed claims and therefore they contain a higher risk of providing consumers with 

incorrect information.

Soft law
Regulatory instruments that cannot be enforced in the strict legal sense as such, but nevertheless 

may have certain (indirect) legal e! ects. Soft law often takes the form of standards or of codes of 

conduct by which companies can voluntarily abide. 

Supply Chain
In the textile industry, the Supply Chain covers the operations from the sourcing of raw materials 

to the end of use of the T&C product. When the Supply Chain is vertically integrated, one single 

factory or production unit is responsible for multiple stages in the Supply Chain, for example the 

unit is responsible for spinning, weaving, dyeing, and cut, make, trim (CMT). 

Sweatshops
There is no single de" nition of a sweatshop. In general, a sweatshop can be described as a 

workplace where workers are subject to extreme exploitation, including the absence of a living 

wage or bene" ts, poor working conditions and arbitrary discipline, such as verbal and physical 

abuse. Sweatshop workers may be paid less than their daily expenses.
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Swedish Chemicals Agency 
The Swedish Chemicals Agency endeavours to limit the health and environmental risks 

associated with chemicals by promoting rules and legislation in Sweden, in the EU and globally 

that contribute to achieving the environmental quality objective of «a non-toxic environment«. 

Textile Fibre
Textile ! bre can be spun into a yarn or made into a textile product by various methods such as 

weaving, knitting, braiding, twisting etc. 

Textile and Clothing products
According to Article 3 (1)(a) of the Textile Regulation a textile product is any raw, semi-worked, 

worked, semi- manufactured, manufactured, semi-made-up or made-up product which is 

exclusively composed of textile ! bres, regardless of the mixing or assembly process employed. 

Third party certi! ed labels
Certi! cation of a label by independent controllers aimed at increasing consumersÕ trust. Third-

party certi! ed claims employ third party attestation that certain characteristics or attributes of 

the product or its production method or system, laid down in speci! cations, have been observed/

veri! ed by an independent third party. Their scheme owner (managing organisation) can either 

be a private or public organisation.

Union Customs Code 
The Union Customs Code (UCC) (Regulation (EU) No 952/2013) lies down and de! nes the 

legislation applicable to the import and export of goods between the European Community and 

non-member countries. The Code provides a de! nition of origin for clothing and textile products. 

Speci! c EU legislation regarding marking or labelling of a product imported into the EU with the 

name of the country where it originates is lacking. The national legislation of each Member State 

is therefore applicable. 

Yarn
An assemblage of twisted and woven ! bres in order to form a continuous single strand that can 

be made into textile fabric.


