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Hsin-Hsuan Lee (1982) holds a BSc in Zoology from
National Taiwan University, an MSc in Applied Animal
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Edinburgh, and an MSc in Marketing from the
University of Strathclyde, Scotland.

Hsin-Hsuan is interested in consumer behavior on the
internet, with a particular emphasis on corporate
social responsibility and social dynamics. Her research
focuses on the “uncontrollability” of user-generated
content online. She examines the valence and
opinions expressed by the wusers in both
“uncontrollable” and “controlled” situations. Her
research has been presented at the European
Marketing Academy Annual Conference and has been
published in California Management Review and
Journal of Business Ethics.

Hsin-Hsuan is currently lecturing at the University of
Amsterdam Applied Science, where she teaches
marketing and doing business with China. Sheis also a
lecturer at Amsterdam Business School, where she
teaches marketing research and consumer behavior in
social media. She wishes to continue her research on
user-generated content and return to her interests in
animal welfare and ethical consumption. She is a
mother of a lovely baby girl and prefers to be
addressed as Meg.



