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Appendix 7 Survey Questionnaires  
 
The questionnaires for each value chain are broadly similar, but tailored to each product. Depending 
on the primary language of the geographical areas in which the study was conducted, for some chains 
both English and French versions of the questionnaire were used, for others just one language. A 
representative questionnaire for each stage of the chain is provided, rather than all questionnaires. The 
spacing and lines on the questionnaires have been reduced in size to aid printing. 

HARVESTERS 
GNETUM SOUTHWEST & LITTORAL CAMEROON  

 
Name and Surname of investigator :  

I- SOCIAL ASPECTS 
 General Information 
1. Date of interview  
2. Province :  
3. Division :  
4. Sub-division :  
5. Village  
6. Name and surname of respondent : 
7. Tél. :  
8. Age  Sex  Male = 1 ; Female = 0 
9. Marital situation :  

     Widower (widow) = 2; Bachelor = 3; Married = 4; Divorced 
10. Ethnic group :  
11. Number of persons living in the household:  

Boys [______] ; Girls [______] ; Male[______] ; Female [______] 
12. Level of education : [______]       0. Nil, 1. Primary, 2. Secondary, 3. University  
13. Position occupying in the community : Chief [____] ; Quarter head [____] ; Notable[____] ; 
Community member[____] ; Others(specify)____________________ 
 Household Sources of Income 
14. Point out your most important sources of income. (List before distributing the percentages please) 

Modes  of  income Period (months) 
 

Jan-Feb-Mar-Apr-May-Jun-Jul-Aug-Sep-
Okt-Nov-Dec 

Rank 

   
   

1 = Agriculture (including 
market gardening) 
2 = Breeding  
3 = Hunting  
4 = beekeeping  
5 = Woodcutting  
6 = artistic work (weaving, 
mechanic,bricklaying, 
carpentry, dressmaking) 
7 = Trade  
8 = Picking and sale of 
forest product 
(pharmacopoeia, vegetable 
leaves, bush fruits, etc.) 

9= Paid work (specify if 
seasonal, full time or part 
time) 
10 = Gifts from members of 
the family residing out the 
village 11=Pension; 
12 = Others(specify ) 



15. What are the NTFPs that you collect in your household which are important to you? 
b. Rank their importance in terms of food and income to you. 

NTFP Important as 
food ( %) 

Important as 
income (%) 

   
   
   
   

Access to Forest Resources  
16. Are there areas of the forest where you are not allowed to collect from?  
1. Yes, 0. No [    ] 
b. If yes, what type of area and why? 
17. Have you ever paid any fee for entering the forest? 1. Yes, 0. No [   ] 
b. If yes,  
-To whom? 
-How much and why? 
18. Have there been changes in access/rights to the forest? 1. Yes, 0. No 
b. If yes, explain?  
Level of involvement of members of household in eru activities, Actual Consumption and Uses. 
19. What is the level of involvement of members of household in eru exploitation activities and the average 
time spent in the activities? 

Activity 
Adults, Male* 

(%) 
 

Adults 
Females 

(%) 
 

Young 
boys 
(%) 

 

Young 
girls 
(%) 

 

Time 
spent in 
activity 
(hr/day) 

Total 
 

Harvesting      100 
Transportation       100 
Selling      100 
*NOTE: Consider all persons involved as adult as from 18 years and above 
20.  Give the distribution of eru produced 
Direct household consumption 

(%) 
Sold 
(%) 

Gifts 
(%) 

Lost 
(%) 

Total 

    100 
NB. If the eru collected is done in packets (bundles) please convert into Kg 
21.  If eru is the menu of the day, what is the quantity consumed in your household per day?  
22.   Is the level of consumption of eru in your household uniform from the beginning of the year to the end 
of the year? 1. Yes, 0. No (_____) 
b.   If no, indicate the different periods and variations  
Trend of Consumption Periods 

(month) 
Number of times 
per week 

Causes 

Start End 
High consumption     
Average consumption     
Low consumption     
23. You consume eru with what complement?  
24.  If eru becomes rare which are the products you will like to use as substitutes (replacements)? 
25. List the various uses of eru 
Organisational Aspects and Conflict Management 
26. Are you a member of any group or association of eru collectors? 1. Yes, 0.No  
b. If yes, cite it (Specify the start): 
c. What are the principal activities conducted in group?  
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d. Do you take part in meetings/activities? ___________ 
a=I participate in all meetings/activities 
b=I participate in most of the meetings/activities 
c=I participate sometimes in meetings/activities 

e. If you are not part of any community organisation what are the reasons? 
f. And if you are a member what are the benefits you gain in this situation?  
27. Are there communal benefits with the trade of eru? 1. Yes, 0. No 
b. If yes, cite them: Schools built [____]; Churches repaired [___]; Roads repaired [___]; Others 
(Specify)___________________________________ 
28.   Have you ever had conflicts related to eru with other persons? [__] 1 =Yes; 0 = No 
 b. If yes, indicate the reason for each conflict: 

1) Conflict: ___________________________Reason:_________________________________ 

2) Conflict: __________________________Reason: _________________________________ 
3)Conflict_____________ _________________Reason: _________________________________ 

c. How did you resolve the conflict? 
d. Have you ever paid for the procedure? [__] 1=Yes, 0=No 
e. If yes, what did you pay? [_____________________________] 
f. Did every party respect the final decision of the conflict settlement? [___] 1=Yes, 0=No,   
Reason:  
Household benefits from eru activity 
29. During the last 12 months how did you use the money you acquired with the sale of eru? (Rank the uses 
according to importance) 
Utilisations Rank 
  
  
  
  
  
  
  
Ex. Education, Health, construction materials, Food, utensils, clothes, agricultural materials, other income 
generating activities (specify),? 
30. How many people in your household benefit from the income generated by eru?  
 
II-ENVIRONMENTAL ASPECTS 
 Forest type and status of harvest area 
31. Where do you collect eru more often? Compare the importance 
Place collected Weight according to quantity harvested 

(%) 
Family farm  
Fallow family farm  
Family secondary forest  
Family primary forest  
Fallow farm of a third party  
Secondary forest of a third party  
Primary forest of a third party  
Virgin forest without an owner  

Other :  
Total 100% 
NB.  use only that which is applicable to household. 
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32. What is the status of the place where people collect Eru?  
1. Protected Area   2. Non-protected Area 
Please specify 
1.a Community forest  2.a Open forest  
1.b Sacred area   2.b Private forest 
1.c Sanctuary    2.c Agroforestry zones 
1.d comunal forest 
1.e forest reserve i.e biosphere reserve (with people living in it) 
1.f forest reserve (without people living in it – fenced) 
1.g Botanic gardens 
Other/;………………………………………………………………………………………… 
Specie type, Characteristics, Collection/harvesting and processing 
33. Talking of eru, since when did you start collecting? ________  
34. Can you distinguish different types of Eru in your area? [      ] 1= Yes, 0 = No 

If yes, name and describe the different types you collect in your area and the periods when they are 
abundant and less abundant? 

Type Characteristics Period  Months 
1  More abundant   

Less abundant   
2  More abundant   

Less abundant   
3  More abundant   

Less abundant   
35. What are the criteria in order of importance that you will use to determine the quality of eru? 

Criteria Rank 
  
  
Total  
(1. viscosity,  2. level of dryness,  3. quantity bought, 4. colour, 5. ordour, 6. type of customer, 7. others 
(state) ) 

 
36.   Is the level of collection of eru in your village uniform throughout the year? 
      1. Yes, 0. No 
b.   If no, fill the table below: 

Period 
 (From the month of…… to the month 
of ……) 

Level of production/week 
(High or Low) 

Reasons* 

   
   

* The reason here could be the factor that influences the increase or decrease in volume during a period 
37.  How do you harvest eru (method)?  
38. If you process eru, how do you go about it? 
b. Are there other processing methods? 1. Yes, 0. No  
c. If yes cite them 
Materials 
39.   What materials do you use in the harvesting and or processing of eru?  
b. Are the materials locally available? 1. Yes, 0. No 
c. If yes, could they be locally maintained? 1. Yes, 0. No 
d. Are the materials available at affordable prices? Give the price of each equipment 

EQUIPMENT/MATERIAL UNIT PRICE 
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e.   Do you know of some materials/equipment which if acquired will help to improve (in quantity and 
quality) eru production? [      ] 1 = Yes; 0 = No 
f.   If yes, name them?  
 Transportation facilities, Distances and Costs 
40. Is all the eru produced in your household being sold at once on the spot? _______ 1. Yes, 0.No  
b. If no, what distance do you cover to go and sell your eru (Evaluate in km-hours)?  

Minimum: km_______hr___ ; Maximum : km________hr______ 
41. Has the distance travelled to collect eru evolved during the periods of the years? 
1. Yes, 0. No [    ] 
b. How? a. smaller b.The same, c. More large [    ] 
C. What is the actual distance you cover to arrive at the place where you collect eru (Evaluate in hours and 
kilometres)?  
 Hours Km 
Minimum   
Maximum   
42. a. What transport means do you use during your activities related to eru? 

Harvesting of eru leaves [_____]; Selling of eru [_____] 
1 = Bicycle; 2=Motorbike; 3=Car; 4=Canoe ; 5=Train ; 6=None ;7=Other (specify) 

b. If you pay for the mode of transport what is the cost that you pay?  
MODE OF TRANSPORTATION COST Distance(km) 
Bicycle   
Motorbike   
Car   
Canoe   
Train   
By foot   
Other   
Other   
c. Who is doing the transportation; Male [__]; Female [__] 
d. Why?  
e. What is the maximum cost you would want to pay for the transport? And how far would you go with that 
mode of transport? 
Domestication possibilities 
43. Had your household planted eru before? 1. Yes, 2. No [    ] 
b. If no, why? 
c. If yes, what is the year that your household planted eru for the first time? 
d. What are, in order of priority, the 2 most important reasons that prompted you to plant eru?  

a. Trade 
b. Consumption 
c. Trade and consumption 
d. Protection of my farm 
e. Marking the right of property (real estate)   
f. Scarcity of resource 

e. What are the problems that you have encountered in this activity? 
Change of Forest Cover and Management practices 
44. Based on your observations from the last 10 years has the forest area removed around your village 
changed? [     

a) increased 
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b) diminished 
c) Has not changed 
d) Not sure 

b. Why? 
c. Can you give us some indicators that confirm your observation? 
d. In case of reduction, according to you does there exist any relationship between reduction of the forest 
cover and the availability of NTFPs (State this relationship please)? 
e. Are you doing something at a personal level that guarantees the availability of the forest in the long run? 
If yes, specify :  
III- ECONOMIC ASPECTS 
Market Characteristics  
45. What are the principal products that you produce? Please fill the information regarding these products 
in the table below over the last two years. 

Products Months 
produced 

Unit of 
measurement  

Quantity/Rank Profit/Rank 

2007       
2008     
2009     

46. Can you tell us who bought your eru in 2008? 
Buyers  (%) 
Neighbours for consumption  
Neighbours for resale  
Traders outside the village  
Other :  
Total 100 

If there are other buyers, include before the distribution of stones. . 
47. How do you sell eru? ___ 1. Individually 2. In groups 
48. Does the price of eru vary during the year? 1. Yes, 0. No 
If yes, give the information below 

Period* Price (unit) 
  

49. With whom do you prefer to trade your eru and why? 
Support to Activities in the Field/Financial Instruments 
50. Have you ever received any form of support or assistance with respect to your eru activities? 1.Yes, 
0.No [    ] 
b. If yes, indicate the supports that you have acquired in relation to your eru activities?  
Type of support By who? Activity Received as 

individual group? 
When? Highest 

amount/Quantity 
Training      
Fertilizers/Agric chemicals 
(free) 

     

Fertilizers/Agric chemicals 
(on credit) 

     

Credit      
Financing as subvention      
Others :      
c. If you received money on credit, give the interest rate and explain the modalities of reimbursement?  
d. If Fertilizers/Agric chemicals cite them:  
e. If not, do you know any government fund where you could solicit individually or in group to finance 
your income generating activities?_______1. Yes, 0. No 
f. Have you ever solicited any financing in this sense? ______ 1. Yes, 0. No 
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IV- CONSTRAINTS  
51. Cite by order of priority the constraints/difficulties you encounter at the different stages in the field 
(Please write the constraints, then compare the importance by distributing stones) 

Production Transportation Marketing Conservation 
    

Ex.  (a) Long distances to cover, (b) Limited customers, (c) High transportation cost, (d) Product is very 
perishable, (e) Troubles from policemen, gendarmes and other forestry agents, Tools used during 
collection, etc. 
b. Amongst all the constraints cited above, can you indicate the first three? 

1- 2- 3- 
52. Do you have any other information, question or comment? 
     THANK YOU VERY MUCH! 
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TRADER 
IRVINGIA SOUTHWEST & EAST CAMEROON 

 
NAME OF INTERVIEWER                              Tel:                                 Date of interview:  
I SOCIAL ASPECTS 
A - IDENTIFICATION 

1. Province : ____________________ 
2. Division : ____________________ 
3. Sub Division/District : ____________________ 
4. Name of the Market____________________  
5. Name  and surname  of respondent : _________________________________/ 
6. Tél. : ____________________/ 
7. Age __________ Sex [_____] Male = 1 ; Female = 0 
8. Marital status : [____] 

         Divorced =1;  Widow = 2 ; Bachelor = 3 ; Married = 4 ;  
9. Ethnic group : ____________________________ 
10. Number of persons living in your  household:_________: Boys [____] ; Girls [____];Men 

[____]; Women [____] 
11. Number of persons of your household involved in the trade of bush mango ________: Boys 

[____] ; Girls [____];Men [____]; Women [____] 
12. Level of Education: [________] 0 = Nil; 1 = primary;  2 = secondary;  3 = University 
13. Position occupying in the community : Chief [____] ; Quarter head [____] ;  

                  Notable[____] ; Community member[____] ;    
                  Others(specify)____________________________________________ 
B- HOUSEHOLD SOURCES OF INCOME 

   14. Indicate 5 of your most important modes of income over the entire year; 
Modes  of  income Period (months) 

 
Jan-Feb-Mar-Apr-May-Jun-Jul-Aug-Sep-Oct-Nov-

Dec 

Rank in terms of 
income per year 

   
   
   
   

15. How many people in your household benefit from the income generated from sale of   
   bush mango? ___________________________________________________________ 

C – ORGANISATIONAL ASPECTS AND PROFIT DISTRIBUTION 
16a).Do you belong to any traders’ syndicate?  (_____) 1 = Yes,  0 = No 
   b) If yes, for how long have you been a member? _________________ years 
   c) What are the main services rendered by your syndicate? 17a).Do you belong to any other 
organization?  (_____) 1 = Yes,  0 = No 
  17.If yes, which?_____________________________________________________________ 
   d) .Do these organizations play any role in your commercial activities? (_____)  1 = Yes,   
       0 = No 
18.If yes, which? (_____) 
1. Fix the purchase and selling prices  
2. Group the money for purchases together when prices are high 
3. Organize the collective purchases by representatives of the group in a rotative manner 
4. Solidarity or credit coffers of commercialization 
5. Settle conflicts between members 
6. Others (state) __________________________________________________________________ 

     19) Since you started trading mango, what are the most important things you have bought or  
          done with income generated from bush mango?  
Utilisations Importance (%) 
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 100 
 
II – ENVIRONMENTAL ASPECTS 
A- SUPPLIES 
20. From whom, where and at 
what period do you get supplies  of 
bush mango? (Why) _________ 
Provider 

Place of origin – 
village/market 

Period 
(months) 

Reasons 

1. Directly from  producers    
2. command from producers    
3.Directly from   collectors or from  
producers that come to the market 

   

4. command from  collectors that 
come to deliver  the goods at an  
agreed place at a suitable time 

   

5. others    
21a) According to you, does the quality of bush mango differ with source region ?  (____) 
         1. Yes, 0.      No   
b) If yes, where does the best quality come from ? ____________________________  
22. What are the criteria in order of importance that you will use to determine the quality of Bush mango?  

Criteria Weightings (%) Average price per unit of 
measurement 

   
Total  100 % 
(1. viscosity,  2. level of dryness,  3. quantity bought, 4. colour, 5. ordour, 6. type of 
customer, 7. size of kernels, 8. others (state) ) 

B - TRANSPORT  
23. What modes  of transport do you use to transport your product and what is  the cost?  

Mode  of transport Quantity Distance in Km and 
hrs 

Cost of transport 

Pay a bus    
Pay a motorbike    
Hire a van    
Hire a lorry    
River transport    
Head load    
Others (state)    
 
III – ECONOMIC ASPECTS 
A – PRICE VARIATION 
24a) Does the price vary with customer ?   (___)  1. Yes, 0. No,   
b) If yes, in which case is the price higher ?  
c) In which case is the price lower?  
25a) Do you have preferences on the supplier? (____) 1=Yes; 0.No   
b) If yes, from which supplier do you prefer to buy? (_____) Producer, 2. Collector, 3, Wholesalers.  
    4. Others ( specify).  Give  reasons 
26. In what state do you prefer to buy bush mango? (____)1. kernels; 2. paste. Give reasons.  
27. a)  Are there specific categories for suppliers of each type? (_____) 1.=Yes; 0=No  
b)  If yes, what are your preferences for the paste? (_____)1=producers; 2=collectors;3= wholesalers; 4= 
others (state) wholesalers; 4= others (state) Give reasons  
c) If yes, what are your preferences for the kernels ? (____)1=producers; 2=collectors;3= Give reasons  
28a) If you buy kernels, do you carry out the transformation yourself? (____) 1=Yes; 0=No 
b) If yes, in what occasion? (____)1= command; 2= bad quality of kernels; 3 = others (state)  
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c) If no, is there any reason ? (____) 1=Yes; 0=No 
Please state the reason  
29a) During your sales period, do you encounter important losses? (____)1= yes; 0=No  
b) If yes, what percentage do you lose compared to quantities bought per month during the season? (%) 
30a. Do you have techniques to conserve your produce during sales? (____)1 = Yes; 0 = No  
b. If yes which? 
B - FINANCIAL ARRANGEMENTS 
31. How do you settle you bill ? (____) 1 = cash; 2 = transfer; 3 = after sales 
32a) Do you grant loans to your suppliers? 1 = Yes; 0 = No 
b. In case of loans, do you charge an interest rate? (___) 1 = Yes; 2 = No 
c. If yes, what is the interest rate? ______________________________________ 
d If you grant loans, do you always recover all the funds involved? (___)1 = Yes; 0 = No 
e. If no, how do you settle the dispute? (____) 1 = friendly arrangement; 2= just; 3 = abandon without 
consequence on the relation; 4 = abandon with rupture of relationship; 5 = others (specify)  
f.  What is the system of re-imbursement? (___) 1. in installments; 2. in totality during production;  
    4. others (state) ___________________________________ 
33a) Do you give advances to your suppliers? (___) 1. Yes; 0. No 
b.  In the case of advance, what is the advantage accorded to you at the moment of buying? (____) 1. gift in 
terms of addition to the quantity bought? (………% of the quantity bought) 
2. other gifts (state) _______________________________________________ 
 C – COMMERCIALISATION 
34.What are the main products which you have been  exporting over the last two years ? Please  fill the 
following information concerning these products 
    
Products Months sold Unit of 

measurement 
Volume 

(quantity)/Rank 
Value (profit)/ 

Rank 
2007       
     
2008     
     
2009     
     
     
35.In what state do you export ? (___)1.kernels;2.paste;3.powder;4. others (state)  
36a) Do prices and quantities of bush mango vary with the period of the year? (___) 1. Yes; 0. No  
b) If yes, give the variations on the kernels 

c) If yes, give the variations for paste 

Season Period 
(from 
….to 
….) 

Main 
place of 
purchase
d 

Average quantity 
bought per month 
(buckets of 5l) 

Costs of 
transport ( 
50kg bags) 

Unit 
purhase 
price 

Unit sales 
price 

Total tax 
per 
month 

Quantit
y of 
product 
sold 

Before 
peak 

 
 

       

During 
peak 

 
 

       

After 
peak 

 
 

       

Out of 
season* 

        

* Product conserved out of the production season 
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37. Apart from purchase price, state other costs related to the commercial activities . compare their 
weightings 

Costs Cost of 
transport 

Corruption 
during transport 
of produce 

Handli
ng  

Storage Market 
space 

Other 1 
(state) 

Other  2 
(state) 

Weighting 
(100%) 

       

        
38a). Do you resell your produce in cash or credit ? (______) 1. Cash  ;   2. Credit 
b) Can you justify your choice? ___________________________________________ 
37. Do you have information about prices and performance of other international markets? (______) 
      1. yes,   0. No 
39. If yes, which ones? _____________________________________________________________ 
40. How do you obtain information about prices of products sold in your market or elsewhere? (___) 

  1. Radio     2. Newspapers     3. colleagues      4. others (specify) ______________________ 
   41a). Do you export to these other markets? (______)    1. yes,   0. No 

b) If yes, what are the advantages and inconveniences? ___________________________________ 
  _c) If no, why? ____________________________________________________________________ 
   _42a) How did you obtain your starting capital? __________________________________________ 
       b)  Amount ? ___________________________ CFA 
    c) origin ______________________________________________________________________ 

   D – RE- INVESTMENT POSSIBILITIES 
43a. Have you invested in another activity using profit made from bush mango sales? (_____) 

       1. Yes,     0. No     
   b) What are the activities? _________________________________________________________ 

c) If yes, what is the greatest amount invested up to this day? ______________________ CFA 
      and for what investment? (state nature of investment)        
44. Any other comments, suggestions? ________________________________________ 
 
 

Thank you very much! 
______________________________________________________________________________________
_ 
 
  

Season Period 
(from 
….to ….) 

Main place 
of 
purchased 

Average 
quantity 
bought per 
month 
(buckets of 
5l) 

Costs of 
transport ( 
50kg bags) 

Unit 
purhase 
price 

Unit sales 
price 

Total 
tax per 
month 

Quantity 
of product 
sold 

Before 
peak 

        

During 
peak 

 
 

       

After peak  
 

       

Out of 
season* 

        

* Product conserved out of the production season 
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EXPORTERS 
 

PRUNUS AFRICANA CAMEROON 
 
 

NAME OF INTERVIEWER ___________________________________Tel: ______________________ 
Date of interview: ___________________________ 
 SOCIAL ASPECTS 
 
A - IDENTIFICATION 

14. Name of company ____________________ 
15. Country: ____________________ 
16. Province : ____________________ 
17. Name  and surname  of respondent : _________________________________/ 
18. Tél. : ____________________/ 
19. Age __________ Sex [_____] Male = 1 ; Female = 0 
20. Marital status : [____] 

         Divorced =1;  Widow = 2 ; Bachelor = 3 ; Married = 4 ;  
21. Ethnic group : ____________________________ 
22. Number of persons working in the company :[____];Men [____]; Women [____] 
23. Your Level of Education: [________] 0 = Nil; 1 = primary;  2 = secondary;  3 = University 
24. Average Level of Education of emplyoees: [________] 0 = Nil; 1 = primary;  2 = 

secondary;  3 = University 
25. Your Position in the company: Director [____] ; production [____] ;  

Marketing [____] ; Buyer [____] ;     
Others(specify)___________________________________________ 

B- SOURCES OF INCOME 
   13. Indicate the 5 products which from most company’s important sources of income over the 
entire year; 

Modes  of  income Period (months) 
 

Jan-Feb-Mar-Apr-May-Jun-Jul-Aug-Sep-Oct-Nov-
Dec 

Rank in terms of 
income per year 

   
   

             14. How many people benefit from the income you derive from prunus? __________ 
C – ORAGNISATIONAL ASPECTS AND PROFIT DISTRIBUTION 
15a) Do you belong to any union of exporters of bush mango? (_________) 1. Yes       0. No 
b) If yes, list the union _____________________________________________________________ 
c) If yes, for how long are you a member? ___________________ years 
d) What are the major services rendered by your union? __________________________________ 
16a ) Are you a member of other organisations? (____) 1. Yes    0. No 
b) If yes, which ones (state)? ________________________________________________________ 
c) Do these organisations play any role in your exporting activities? (____) 1. Yes    0. No 
d) If yes, which ones? (________________) 

a. Fixing of buying and reselling prices  
b. Saving money to buy when prices are high   
c. Organise in a  rotative way, collective buying by representatives of the group 
d. Settle conflicts among members 
e. Marketing, credit and solidarity fund 
f. Others (specify) _____________________________________________________ 

17. What are the most important things you have done with income generated from the export of prunus?  
Utilisation Importance (%) 
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II – ENVIRONMENTAL ASPECTS 
A - SUPPLIES 
18. From whom, where and at what period do you  get supplies ? (Why) _________ 
Provider Place of origin – 

village/market 
Period (months) Reasons 

1. Directly from  producers    
2. command from producers    
3.Directly from   collectors or 
from  producers that come to the 
marke 

   

4. command from  collectors 
that come to deliver  the goods 
at an  agreed place at a suitable 
time 

   

5. others    
19a) According to you, does the quality of bush mango differ with source region ?  (____) 
         1. Yes, 0.      No   
b) If yes, where does the best quality come from ? ____________________________  
20. What are the criteria in order of importance that you will use to determine the quality of Bush mango?  

Criteria Weightings (%) Average price per unit of measurement 
   
   
Total  100 % 
(1. level of dryness,  3. quantity bought, 4. colour, 5. ordor, 6. type of customer, 7. size, 8. others (state) ) 
B - TRANSPORT  

21. What modes  of transport do you use to transport your product and what is  the cost?  
Mode  of transport Quantity Distance in Km and 

hrs 
Cost of transport 

Pay a bus    
Pay a motorbike    
Hire a van    
Hire a lorry    
River transport    
Head load    
Others (state)    
 
III – ECONOMIC ASPECTS 
A – PRICE VARIATION 
22a) Does the price vary with customer ?   (___)  1. Yes, 0. No,   
b) If yes, in which case is the price higher ? _____________________________________________  
c) In which case is the price lower?____________________________________________________  
23a) Do you have preferences on the supplier? (____) 1=Yes; 0.No   
b) If yes, from which supplier do you prefer to buy? (_____) Producer, 2. Collector, 3, Wholesalers.  
    4. Others ( specify).  Give  reasons__________________________________________________ 
24. In what state do you prefer to buy prunus? (____)1. Bark 2. Tree. Give reasons.  
25. a)  Are there specific categories for suppliers of each type? (_____) 1.=Yes; 0=No  
b)  If yes, what are your preferences for the paste? (_____)1=producers; 2=collectors;3= wholesalers; 4= 
others (state) wholesalers; 4= others (state) ______________________________ 
Give reasons _____________________________________________________________________ 
c) If yes, what are your preferences for the kernels ? (____)1=producers; 2=collectors;3=  
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Give reasons _____________________________________________________________________ 
26a) If you buy kernels, do you carry out the transformation yourself? (____) 1=Yes; 0=No 
b) If yes, in what occasion? (____)1= command; 2= bad quality of kernels; 3 = others (state)  
c) If no, is there any reason ? (____) 1=Yes; 0=No 
Please state the reason ____________________________________________________________ 
27a) During your sales period, do you encounter important losses? (____)1= yes; 0=No  
b) If yes, what percentage do you loose compared to quantities bought per month during the season? (%) 
28a. Do you have techniques to conserve your produce during sales? (____)1 = Yes; 0 = No 
b. If yes which?___________________________________________________________________ 
B – FINANCIAL  ARRANGEMENTS 
29. How do you settle you bill ? (____) 1 = cash; 2 = transfer; 3 = after sales 
30a) Do you grant loans to your suppliers? 1 = Yes; 0 = No 
b. In case of loans, do you charge an interest rate? (___) 1 = Yes; 2 = No 
c. If yes, what is the interest rate? ______________________________________ 
d If you grant loans, do you always recover all the funds involved? (___)1 = Yes; 0 = No 
e. If no, how do you settle the dispute? (____) 1 = friendly arrangement; 2= just; 3 = abandon without 
consequence on the relation; 4 = abandon with rupture of relationship; 5 = others (specify)  
f.  What is the system of re-imbursement? (___) 1. in installments; 2. in totality during production;  
    4. others (state) ___________________________________ 
31a) Do you give advances to your suppliers? (___) 1. Yes; 0. No 
b.  In the case of advance, what is the advantage accorded to you at the moment of buying? (____) 1. gift in 
terms of addition to the quantity bought? (………% of the quantity bought) 
2. other gifts (state) _______________________________________________ 
 C – COMMERCIALISATION 
32.What are the main products which you have been  exporting over the last two years ? Please  fill the 
following information concerning these products      
Products Months sold Unit of 

measurement 
Volume 

(quantity)/Rank 
Value (profit)/ 

Rank 
2007       
2008     
2009     
33. in what state do you export ? (___) 1. bark; 2. dried; 3. powder; 
     4. others (state) _______________________________________ 
34a) Do prices and quantities of bush mango vary with the period of the year? (___) 1. Yes; 0. No  
b) If yes, give the variations  

c) If yes, give the variations  

35. Apart from purchase price,  state your other costs related to the commercial activities . compare their 
weightings  

Costs Cost 
of 
transp

Corruption 
during 
transport of 

Handling  Storage Market 
space 

Other 1 
(state) 

Other  2 
(state) 

Season Period 
(from 
….to ….) 

Main 
place of 
purchase
d 

Average quantity 
bought per month 
(kg) 

Costs of 
transport ( 
50kg bags) 

Unit 
purhase 
price 

Unit sales 
price 

Total 
tax per 
month 

Quantity 
of product 
sold 

season*         
* Product conserved out of the production season 

Season Period 
(from 
….to ….) 

Main 
place of 
purchase
d 

Average quantity 
bought per month 
(buckets of 5l) 

Costs of 
transport ( 
50kg bags) 

Unit 
purhase 
price 

Unit sales 
price 

Total 
tax per 
month 

Quantity 
of product 
sold 

season*         
* Product conserved out of the production season 
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ort produce 
Weighting 
(100%) 

       

        
36a). Do you resell your produce in cash or credit ? (______) 1. Cash  ;   2. Credit 
b) Can you justify your choice? ___________________________________________ 
37. Do you have information about prices and performance of other international markets? (______) 
      1. yes,   0. No 
38. If yes, which ones? _____________________________________________________________ 
39. How do you obtain information about prices of products sold in your market or elsewhere? (___) 

  1. Radio     2. Newspapers     3. colleagues      4. others (specify) ______________________ 
      40a). Do you export to these other markets? (______)    1. yes,   0. No 

b) If yes, what are the advantages and inconveniences?  
c) If no, why? ____________________________________________________________________ 

   41a) How did you obtain your starting capital? __________________________________________ 
       b)  Amount ? ___________________________ CFA 

    c) origin ______________________________________________________________________ 
   D – RE- INVESTMENT POSSIBILITIES 

42a. Have you invested in another activity using profit made from prunus sales? (_____) 
       1. Yes,     0. No     
   b) What are the activities? _________________________________________________________ 

c) If yes, what is the greatest amount invested up to this day? ______________________ CFA 
      and for what investment? (state nature of investment) __________________________________ 
   E – EXPORT INFORMATION 

43. Can you give us information on your exportations during the current year: 
 

Date 
 

Means of 
transport 

 
Destination 

 
Quantité 

 
Purhase 

price 

 
Sales price 

costs 
Transport Taxes Other 

costs 
 
 

        

44. Can you give us information on your exportations during the current year for other prunus products: 
 

Date 
 

Means of 
transport 

 
Destination 

 
Quantité 

 
Purhase 

price 

 
Sales price 

costs 
Transport Taxes Other 

costs 
 
 

        

45. What are the factors that determine price fixation at the different           
  destinations?      _________________________________________________________________ 

46. Do you have any other information, comments or questions?  
 

THANK YOU VERY MUCH ! 
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RETAILER 
 

GNETUM CAMEROON 
 

Name of the investigator: 
………………………………………………………………………………………………………… 
Date of interview: ………………………………… 
I- SOCIAL ASPECTS 
Identification  
1. Province:………………………………………… 
2. Division:………………………………………… 
3. Sub-division :……………………………….. 
4. Name of market :……………………………… 
5. Sex…………… (1. Male, 0. Female) 
6. Age ………………… 
7. Ethnic group ………………………………… 
8. Level of education …………………………… 
9. Religion …………………………………………… 
10. Matrimonial status …………………………… 
11. Number of persons living in your  household: Boys [____] ; Girls [___] ; Men [    ] ; Women [   ] 
12. Number of persons involved in the trade of eru : Boys [__] ; Girls [__] ; Men [    ] ; Women [   ] 
13. Level of Education: [___] 0 = Nil; 1 = primary;  2 = secondary;  3 = University 
Position occupying in the community : Chief [___] ; Quarter head [___] ; Notable[___] ; Community  
member[___] ; Others(specify)________________ 
Household Sources of Income 
14. Indicate 5 of your most important sources of income ; 

Modes  of  income Period (months) 
 

Jan-Feb-Mar-Apr-May-Jun-Jul-Aug-Sep-
Okt-Nov-Dec 

Rank 

   
   
   
   
   
15. How many people in your household benefit from the income generated from eru ?____________ 
Organisational Aspects and profit distribution 
16.  Do you belong to any union of traders? 1. Yes, 0. No 
b. If yes, for how long are you a member? _______ Years 
c. What are the major services rendered by your union?  
17.  Are you a member of other organizations? 1. Yes, 0. No 
b. If yes, which ones,  
c. Do these organizations play any role in your trading activities? 1. Yes, 0. No[    ] 
d. If yes, which ones?  
 1. Fixing of buying and reselling prices [    ] 
 2. Saving money to buy when prices are high [    ] 
 3. Organize in a rotative way collective buying by representatives of the group [    ] 
 4. Marketing credit and solidarity fund [    ] 
 5. Settle conflicts among members [    ] 
 6. Others (specify) [    ] 
18. Since you started trading in eru, what are the most important things you have bought or done with the 
money generated from eru? (The total of possible extensions should give 100%) 
Utilisations % 
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 100 
 
II- ENVIRONMENTAL ASPECTS 
Supplies 
19.  From whom, where and at what period do you get in supplies? (Why) 
Provider Place of 

Origin/Village 
of product 

Period 
(month) 

Reasons 

1. Directly from producers    
2. Command from producers    
3. Directly from collectors or producers 
who comes to the market 

   

4. Command from harvesters who come 
and provide the goods in a place at an 
agreed time 

   

5. Others    
20. What are the criteria in order of importance that you will use to determine the quality of eru? 

Criteria Rank 
  
  
Total  
(1. viscosity,  2. level of dryness,  3. 
quantity bought, 4. colour, 5. ordour, 6. 
type of customer, 7. others (state) ) 

b. According to you, do you think the quality of eru can be different from one source to another (region)? 
1. Yes, 0. No 
c.   If yes, where does the best quality come from? 
Transportation means 
21. What modes of transport do you use to transport your eru and how much do you pay?  
Mode of transport Quantity Distance in hr and km Cost 
Head load    
Pay a bus    
Pay a bicycle    
Pay a motorbike    
Hire a van    
Hire a lorry    
River transport    
Others (describe)    
III- ECONOMIC ASPECTS 
Price variation 
22.   Does the price that the customer pays vary from one customer to another? 1. Yes, 0. No 
b.   If yes, in what situation is the price high?  
c.   In what situation is the price low?  
23.   Do you have preferences on the providers?  1. Yes, 0. No 
b.   If yes, from which provider do you like to buy? 1. Producer, 2. Harvester, 3. Wholesaler. 4. Others 
(specify). Give reasons 
24   In what state do you like to buy eru? 1. Give reasons 
25.  If you buy eru leaves do you shred it yourself? 1. Yes, 0. No 
b. If yes, in what occasions? 1. Command, 2. Perishability of the leaves, 3. Others (specify) 
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c. If no, do you have a reason? 
26.  During your selling periods do you register any significant losses? 1. Yes, 0. No  
b. If yes, what is the average percent loss as compared to the quantity bought per month during the season? 
(%) 
27.  Do you have techniques for conserving your goods during selling? 1. Yes, 0. No  
b. If yes, which ones? 
Financial instruments 
28.  How do you settle your bills? 1. Cash, 2. Transfer, 3. After selling 
Justify your choice?  
29.  Do you give loans to your providers? 1. Yes, 0. No  
b. When you give loans do you ask for interest? 1. Yes, 0. No 
c. If yes, what is the interest rate? ___________________________________ 
d. If you give loans, do you always get back your money? 1. Yes, 0. No 
e. If no, how do you settle the matter? 1. Amicable settlement, 2. In court, 3. Abandon the matter without 
consequences on your relationship, 4. Abandon the matter with breaking of your relationship, 5. Others 
(specify) 
f. What is the system of reimbursement? 1. In instalments, 2. Complete reimbursement at the production, 3. 
Others (Specify) 
g. From time to time do you give advance payments to your providers? 1. Yes, 0. No 
h. When you give advance payments do you benefit from any advantage at the buying time? 
1 = Free gift (dash) of the product on the one being bought (………% of the bought quantity) 
2 = other gift (Specify) 
Market Characteristics 
30.  What are the principal products that you sell? Please fill the information regarding these products in 
the table below over the last two years. 
Products Months sold Unit of 

measurement  
Quantity/Rank Profit/Rank 

2007       
2008     
2009     
31.  In what state do you sell eru? [     ] 1. Plain leaves 2. Shredded leaves, 3.Both 4. Other (specify) 
_________________________________________________________ 
32.  Apart of the buying price can you indicate to us other costs that you face in your commercial activity? 
Please compare their weights! 

Costs Transport
ation cost 

Corruption in 
the product 
transfer 

Handlin
g 

Storage Right to a 
place in the 
market 

Other 1 
(specify) 

Other 2 
(specify) 

Amount/Quantity        

        
33. Does the prices and quantities you sell vary according to the period of the year? 1. Yes, 0. No 
b. If yes, give the variations  

Season Period 
(from. 
.to…) 

Main 
buying 
place(s) 

Average quantity 
bought per month ( 
in kg bag) 

Transportatio
n cost (100kg 
bag) 

Unit 
buying 
price 

Unit 
selling 
price 

Total tax 
per 
month 

Number 
of 
products 
sold 

Rainy 
season  

 
 

       

Dry season   
 

       

 
34.  Do you resell your product cash or on credit? [____] 1. Cash, 2. Credit 
b. Why? 
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35.  Do you have information about price in and performance of other markets? 1. Yes, 0. No 
If yes, which ones?  
36.  How do you have information about price of the products sold in your market or elsewhere? 1. Radio, 
2. Newspaper, 3. Colleague, 4. Others (specify)  
b. Do you happen to go and sell in these other markets? 1. Yes, 0. No 
c. If yes, what are the advantages and the inconveniences?  
d. If no, why not?  
37.   How did you obtain your starting capital? Amount: ___________ FCFA,   
        Origin _______________________________________________________________ 
Reinvestment Possibilities 
38.  Have you invested in another activity thanks to the profits made from eru? 1. Yes, 0. No 
39.  If yes, what is the greatest amount invested up to this day? __________ for what investment  
40. Do you have any other information, question or comment? 
 
 
     THANK YOU VERY MUCH! 
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CONSUMER 
 

HONEY  
 
NB : 1. Toute information complémentaire devra être consignée au verso.  Ce questionnaire devra être 
administré même à ceux qui ne consomment pas le miel ! 
 
Nom et prénom de l’enquêteur : _____________________________________ 
I- INFORMATIONS GENERALES 
Date de l’entretien [_____ /______ /_____]  
District : _____________________________________ 
Commune : ___________________________________ 
Quartier : _____________________________________ 
Avenue________________________ 
Nom et prénom du répondant : ___________________________________________ 
Activité principale : ____________________,  
Age [____] 
Sexe [_____] Homme = 1 ; Femme = 0 
Niveau d’étude : [______] 0- Nul, 1- Primaire, 2- Secondaire, 3- Universitaire 
Situation matrimoniale : [____] 1- Veuf (ve) ; 2- Célibataire ; 3- Marié (e) ; 4- Divorcé (e) 
Nombre de personnes vivant dans le ménage (y compris les enfants) :  
  Garçons ______; Filles ______ ; Hommes ______ ; Femmes ______ 
Vérifier si le ménage possède les facilités suivantes : 

Facilités  (1. Oui,     2. Non) 
Véhicule  
Réfrigérateur  
Congélateur  
Cuisinière  
Téléviseur  
Salon rembourré  
Fer à repasser  
Chauffe eau  
Toilettes externs  
Toilettes internes  
Baignoire  
Maison construite par le ménage à 
Kinshasa 

 

Gardien de maison  
II. CONSOMMATION  
Quelles sont les différentes utilisations du Miel dans votre manage?   

Utilisation Poids (%) 
Aliment  
Médicament  
Autre (préciser) :  

Q'est-ce qui vous pousse à consommer le Miel dans votre ménage? 
Motivation de la consommation Poids (%) 
Goût délicieux  
Connaissance de l’apport nutritionnel  
Plat traditionnel  
Anti poison  
Autre vertu médicinale  

Quelle quantité de Miel consommez-vous par mois dans votre ménage ?___________________ 
III- APPROVISIONNEMENT EN MIEL 
 Comment obtenez-vous le Miel que vous consommez dans votre ménage?   
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Moyen % 
Achat dans les super marchés           
Achat auprès des détaillants des marchés  
Achat au village   
Don d’un membre de la famille  
Autres (préciser)  
   

 A quel état  préférez-vous acheter le Miel que vous consommez dans votre ménage?   
Etat Pourquoi 
Comme produit au village  
Filtré et emballé (avec étiquette)   
Autre :   

En quoi reconnaissez-vous le bon Miel  
Elément de référence Donnez le poids  (%) 
  
  
  
  
  

 Pendant combien de temps arrivez-vous à conserver le Miel ?______________________ 
 

Je vous remercie ! 
____________________________________________________ 
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FOCUS GROUP 
 

IRVINGIA  
 

(A remplir une fois par village) 
District : _____________________________ Nom village : _________________________ 

1.Quels sont les produits forestiers non-ligneux que vous trouvez dans votre écosystème ? (Distribuez 100 
cailloux en ligne entre les différentes niches1) 

Nom produit Jardin  
de case 

jachère Cacaoyère/ 
café 

Forêt 
 secondaire 

forêt dense * 

1.       
2       
3.       
4.       
5.       
6.       
7.       
8.       
9.       
10.       
* s’il y a une autre niche complétez dans cette colonne SVP 
Niche écologique= Espace où pourrait se trouver le produit 
2. S’il existe encore des PFNL qui ne sont que consommés (pas encore vendus) dans votre village en l’état 
actuel des choses, listez-les en commençant par les plus importants en terme de consommation? (Par ordre 
de priorité) 
Nom produit Mois disponibles  
1.  
2.  
3.  
4.  
5.  

3. Veuillez Citer par ordre de priorité, ceux qui font déjà l’objet du commerce dans le village?  
Nom produit Mois disponibles  
1.  
2.  
3.  
4.  
5.  

           4.  Quelles sont les techniques de conservation que vous utilisez pour que le safou résiste le plus 
longtemps possible ?______________________________________________________________ 

5. Où avez-vous le plus vendu vos produits en 2007 ? (Distribuez 100 cailloux en ligne) 
Produits Au champ 

(%) 
Devant sa 
porte 
(%) 

Dans les marchés 
organisés 
 (%) 

Total  

PFNL    100% 
Produits halieutiques    100% 
Produits agricoles    100% 
Produits élevage    100% 
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ORGANISATIONS COMMUNAUTAIRES 
6.  Existe t-il des organisations locales dans votre village ? (_____)  1. Oui,  0. Non    
7. 7. Si oui citez-les : 

 Nombre membres Statut* Localisation Principales 
Activité 

Personne de contact 
Hommes Femmes 

       
       
       
       
       

* Organisation paysanne, Associations religieuse, ASBL, Mutuelles, Tontines, ONG, etc. 
8.  Quel est l’état des routes pendant la saison des pluies? (______)  1. Très bon,  2. Bon,                   3. Mauvais,   4. 

Très mauvais d)  
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