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Interview Guide – Rainbow-washing 

Introduction Script 

 
Thank you so much for participating in this interview. 

 

My name is [name of principal investigator]. As part of our research project on LGBTQ+ advertising, I am conducting a 

series of semi-structured interviews. The goal of these interviews is to understand how LGBTQ+ individuals perceive and 

evaluate LGBTQ+ advertising and how they attribute the label "rainbow-washing". 

 

Your participation is voluntary, and you may terminate the interview at any time. The interview will last approximately 30-

60 minutes and will be recorded to ensure that I accurately capture all information. Your responses will be treated 

confidentially and used only for research purposes. 

 

I want to emphasize that there are no right or wrong answers, and your opinions and experiences are invaluable to our 

research. I also want to assure you that all your responses will be kept confidential, and you will remain anonymous – you 

can also pick your own pseudonym if you like. 

 

Topic Probe/Questions 

Centrality of Identity: Sense of self  Can you tell me a little bit about your LGBTQ+ identity? 

 Can you tell me a little bit about your experience as an LGBTQ+ 

person? 

 How do you feel about being LGBTQ+ and the role it plays in your 

sense of identity? 

 Have you faced any challenges or struggles related to being LGBTQ+, 

and if so, can you share more about those experiences?  
 How do you balance your LGBTQ+ identity with other aspects of your 

identity, such as your race, gender, or religion? 

 To what extent do you feel that your LGBTQ+ identity affects the way 

you interact with others and navigate your everyday life? 

 

Centrality of Identity: Group 

membership 

 How do you feel about being a part of the LGBTQ+ community, and 

what does it mean to you?  

 In what ways do you feel connected to the LGBTQ+ community, and 

what does being a member of this community mean to you? 

Centrality of Identity: Society  Have you ever faced any challenges or discrimination because of your 

sexual orientation or gender identity?  
 How does being LGBTQ+ influence the way you see yourself and your 

place in society? 

 In what ways do you think society views LGBTQ+ individuals, and 

how does this impact you?  



 

Information Classification: General 

 Do you feel comfortable expressing your LGBTQ+ identity around 

others, or do you feel like you need to hide it in certain situations?  
 Is there anything else you would like to share about your experiences as 

an LGBTQ+ person and how it has impacted your life? 

LGBTQ+ advertising  Have you ever come across advertising campaigns that specifically 

target LGBTQ+ consumers? If so, can you tell me about your 

experience with them? 

 What are your thoughts on advertising campaigns that include 

LGBTQ+ themes or imagery, such as pride collections or rainbow 

merchandise? How do you feel about them?  
 Can you think of any examples of advertising campaigns that stood out 

to you, and can you describe why they stood out to you? 

 

Rainbow-washing  Can you think of any examples of advertising campaigns that you 

believe were rainbow-washing? What were the reasons that led you to 

believe that they were not genuine in their support of the LGBTQ+ 

community? How did this affect your perception of these corporations? 

 When you see an advertising campaign that seems to be targeted at the 

LGBTQ+ community, how do you determine whether it is a genuine 

attempt to support the community or just an attempt to profit off of it? 

 In your opinion, what are some things that companies could do to make 

their advertising campaigns more authentic and less likely to be 

perceived as rainbow-washing?  
 Have you ever changed your mind about whether an advertising 

campaign was rainbow-washing or not? If so, what led you to change 

your mind?  
 Are there any companies or brands that you feel have a genuine 

commitment to supporting the LGBTQ+ community through their 

advertising and marketing campaigns? What specifically makes you 

feel that way? How did this affect your perception of these 

corporations? 

Social License to Operate  Does your perception of a company's advertising campaign targeting 

LGBTQ+ consumers affect whether you are more or less likely to buy 

products or services from that company? 

 How important is it for companies to be seen as genuinely supporting 

the LGBTQ+ community to earn your trust and loyalty as a consumer? 

 Have you ever shared your opinion about a company's LGBTQ+ 

advertising campaign with friends or family? If so, can you explain why 

you felt it was important to share your opinion?  
 Do you think that a company's advertising campaign targeting 

LGBTQ+ consumers have an impact on the wider public's perception of 

the LGBTQ+ community? If so, can you explain how? 
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 Have you ever boycotted a company or product because you felt that 

their advertising campaign targeting LGBTQ+ consumers was insincere 

or manipulative? If so, can you give an example and explain why you 

felt that way? 

 Do you think that other members of the LGBTQ+ community are likely 

to boycott a company or product if they feel that the company's 

advertising campaign is insincere or manipulative? 

Ending question  Is there anything relating to the topics we have discussed today that we 

haven’t covered yet which you would still like to discuss? 

 

Ending  
 

That was the end of the interview, thank you so much for taking the time to participate and sharing your thoughts and 

experiences with me.  

 

All the information you provided will be treated confidentially and only used for research purposes. If you have any further 

thoughts or comments on the topic, or if you remember anything else after the interview, please feel free to contact me via 

email. 

 

Have a great day! 
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