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Detailed Data Description

Our key independent and dependent variables are operationalized as follows:

Women’s economic empowerment. We examine a number of variables capturing women’s (and men’s) lived
experiences of economic empowerment:

1. First, we consider an indicator of whether a man or men in the respondent’s household are the
primary decision makers about large purchases and spending priorities. This is constructed by using
responses to the following questions: “Who normally decides abont large purchases in_your household?” and
“Who decides about money spending priorities in critical or nrgent matters within your housebhold (e.g., medical
emergency, family member job loss, ete.)?” 1f the respondent identifies as female, we code this as 1 if she
indicates that her spouse/partner makes the decision.? If the respondent identifies as male, we code
this indicator as 1 if he says he makes the decision. For both male and female respondents we code
this indicator as 1 if they say their father, father in law, step father or another man in the household
makes the decision. Respondents providing other answers are coded as 0 or as missing if they chose
not to answer this question.

2. Next, we examine an indicator of access to household money. This is coded as 1 if the respondent
reports that they have full access in response to the question, “What level of access to household money do

you personally have?”

Individual beliefs abont gender equality. We again draw on multiple dimensions of gender equality, noting that
questions around such beliefs were worded differently in the two waves of the survey. In Wave 1, we
consider agreement with the following statements: “Men and women should have equal opportunities (e.g. in
education, jobs, household decision-making).” and “Household expenses are the responsibility of the man, even if his wife
can help him?” These questions were not asked in Wave 2, so we instead look at agreement with the
statement: “Boys and girls should share housebold tasks equally.”

Perceived commnnity beliefs about gender equality. As noted above, the SOGEH is designed to capture not only
individual but community beliefs, providing us with a unique opportunity to operationalize gender norms
in a way that coincides with their understanding in the literature. Specifically, for all of the above
questions about individual beliefs, respondents were also asked to indicate how many out of 10 of their
neighbors they thought held similar beliefs. The subsequent regression analyses thus also include an
indicator of whether a respondent says that the majority of their neighbors (i.e, more than 5 out of 10)
agree with the statement in question.

! Note that respondents could only select one option in response to this question.

2 Werecognize that this assumes heterosexual partnerships in all contexts. Unfortunately the survey does not
include a question about the gender of a respondent’s spouse/ partner so this may result in miscoding same-sex
partnerships. While this may infringe on the accuracy of some inferences, it should not present systematic bias.



Additional Tables

Table A1. Summary Statistics: Wave 1 1 ariables

count [ mean | sd [ min | max
Female 319673 | 0.50 [ 0.50 [ 0.00 [ 1.00
Working age (25-64) 326567 | 0.66 [ 0.47 [ 0.00 [ 1.00
More than secondary ed. 212603 [ 0.59 | 0.49 | 0.00 | 1.00
HH wealth (asset index) 207466 | 0.00 | 1.28 | -1.92 | 1.69
Rural 302234 | 0.41 [ 0.49 [ 0.00 [ 1.00
Man of HH makes sole decisions on large purchases 110189 | 0.26 | 0.44 | 0.00 | 1.00
Man of HH makes sole decisions on spending priorities 103689 | 0.28 | 0.45 | 0.00 | 1.00
Full access to HH money 113746 | 0.48 | 0.50 | 0.00 | 1.00
Agree that men and women should have equal opp. 434255 [ 0.85 [ 0.35 | 0.00 | 1.00
Agtee that HH exp are man's responsibility’ 135486 | 0.37 [ 0.48 | 0.00 | 1.00
# of neighbors who believe in gender equality 180202 | 6.16 [ 2.92] 0.00 | 10.00
# of neighbors who believe men shd make HH decisions | 103540 | 5.62 [ 3.13 | 0.00 | 10.00
Table A2. Summary Statistics: Wave 2 1 ariables
count |mean [sd [min |max
Female 96062 [0.47 0.50 [0.00 [1.00
Working age 97411 [0.68 0.47 [0.00 [1.00
Education beyond secondary 60387 [0.55 0.50 10.00 |1.00
HH wealth (asset index) 64913 [-0.00 |1.35 [-1.68 | 1.89
Rural 60401 [0.34 0.47 [0.00 [1.00
Full access to household money 68472 10.52 10.50 [0.00 |1.00
Agree boys and girls share resp for chores 41000 [0.83 ]10.38 |0.00 [1.00
# of neighbors who agree boys and girls should share chores [ 34721 |5.43 |[3.00 | 0.00 |10.00
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