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Homero Gil de Zuiiiga, U of Salamanca/Pennsylvania State U, SPAIN
Social Media Use, Political Tolerance, and Political Polarization: A Moderated Mediation
Approach
Chuanli Xia, BNU-HKBU United International College, CHINA
Fei Shen, City U of Hong Kong, HONG KONG
Online Media Boosts Exposure to News but Only for a Small Minority of Hyper-Consumers
Tian Yang, U of Pennsylvania, USA
Sandra Gonzalez-Bailon, U of Pennsylvania, USA
Community Engagement and Political Information Exposure on Social Media in the Americas
Matthew Barnidge, U of Alabama, USA
Lisa Merten, U of Hamburg, GERMANY

VIRTUAL: Algorithms, Governance, and Popular Culture
Popular Media & Culture

Participants
Trying to Re-Meme-Ber: The Contradictory Logics of Memetic Archiving
Asaf Nissenbaum, Open U of Israel, ISRAEL
Anat Ben-David, Open U of Israel, ISRAEL
Algorithms as Cultural Objects: Exploring Topic Modeling to Investigate How People Tweet
about Algorithms
Davide Beraldo, U of Amsterdam, NETHERLANDS
Massimo Airoldi, EM Lyon, FRANCE
Sander van Haperen, Erasmus U Rotterdam, NETHERLANDS
Stefania Milan, U of Amsterdam, NETHERLANDS
From Guidance to Governance: Changes of Chinese Official Media on Fan Governance
Chen Zhang, Shanghai Jiaotong U, CHINA
Fang Wu, Shanghai Jiaotong U, CHINA
Ying Qin, Shanghai Jiaotong U, CHINA
Yuanyuan Zhao, Shanghai Jiaotong U, CHINA
Zhaohua Luo, Shanghai Jiaotong U, CHINA
Have You Heard of Cell-Cultured Meat? Attitude Certainty’s Effects on Consumer
Information Sharing about Innovation
Kirstin Dolick, Purdue U, USA
Torsten Reimer, Purdue U, USA
“All Will Be Converted”: Unpacking the Politics of the NPC Meme
Robert Topinka, Birkbeck, U of London, UNITED KINGDOM
Rob Gallagher, Manchester Metropolitan U, UNITED KINGDOM

VIRTUAL: Emotion, Engagement, and Media

Popular Media & Culture

Chair
James Dearing, Michigan State U, USA

Participants
“He’s Done. He’s Gone-Zo. Never Again.” An Investigation and Typology of Celebrity
Cancel Culture as Political Engagement
Sarah Johnson-Palomaki, U of Virginia, USA
Hashtag Activism Lost in Translation: The Reformulation of #MeToo in Japan
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