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INTRODUCTION

The last decade has been marked by massive contestations related to the social
responsibilities of business, in both the global South and global North (Ozkazanc-Pan, 2019).
This Special Issue aims to explore the local and contextualized experiences of social
responsibilities (Karam & Jamali, 2017; Matten & Moon, 2020) and how they are contested
(Alamgir & Banerjee, 2019; McCarthy, Soundararajan & Taylor, 2020; Soundararajan, Spence
& Rees, 2018). These include interpersonal, inter-organizational, institutional, ideological,
and discursive contestations, among others (e.g. Gutierrez-Huerter et al., 2020; Hamann et
al., 2020; Whelan et al., 2009), while emphasizing elements such as the micro-level
dynamics of relational work (Girschik, Svystunova & Lysova 2020; Glavas, 2016; Gond &
Moser, 2021; Noronha, D’Cruz & Banday, 2020;), conflict (Brand, Blok & Verweij, 2020),
tensions (Mitra & Buzzanell, 2017; Nyberg & Wright, 2013), unintended consequences
(Banerjee & Jackson, 2017) and power (Shamir, 2005). Our objectives are three-fold. First,
we want to re-conceptualize the social responsibilities of business organizations by
advancing research using a relational perspective. Second, we seek to explore and bring to
the fore experiences of different forms of contestation of these social responsibilities. Third,
we aim to highlight the role of context of the social responsibilities of business (Pisani et al.,
2017), focusing especially on contestation in overlooked geographic settings and sites of
marginalization.

SOCIAL RESPONSIBILITIES: EXPERIENCES IN CONTEXT

Social responsibilities are highly contextualized. They are governed through a range of
traditional institutions (such as states, markets, corporations, professions, families, religions,
and communities, see Thornton, Ocasio & Lounsbury, 2012) (Amaeshi & Idemudia, 2015;
Motsei & Nkomo, 2016) and ‘new’ institutions such as multi-stakeholder initiatives and
public-private partnerships (de Bakker, Rasche & Ponte, 2019). They are shared by a variety
of organizations/workplaces within society, through negotiation and power struggles. As
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social responsibilities of business interact with wider systems of governance, the respective
institutions and practices may experience contestation, re-shaping and resistance, but we
lack insight into when, where, how, why and by whom. In this Special Issue, we give full
consideration to geographic and geo-political contexts and to the role various local actors
play in shaping and contesting such responsibilities (Idemudia, 2011). We wish to bring
together often disparate and opaque critical perspectives on the impacts and reception of
new institutions of social responsibilities which, whilst designed ostensibly to address
questions of irresponsibility from perspectives of the global North (e.g. liberal, universal,
secular, consensual), also raise questions of responsibility and irresponsibility from counter
perspectives (e.g. radical, anti/post-colonial, feminist, intersectional, traditional, alienated,
subaltern) (Billo, 2020; Delannon & Raufflet, 2017; Grosser & Moon, 2019; Ozkazanc-Pan,
2019). The Special Issue aims to act as an antidote to the bifurcation of these two types of
perspectives.

By using the term social responsibilities of business we emphasize a relational view of
negotiating, organizing and implementing responsibilities towards economic, social,
technological and environmental issues across organizations/workplaces, groups and
individuals. Thus we see social responsibilities as being in flux, determined by negotiated
roles and associated expectations that individuals, groups and organizations/workplaces
construct and adopt in relation to other actors. We frame social responsibilities as the
division of labour and accountability between and among actors in a particular context
embedded within the associated structural conditions, when aiming at some wider societal
good. Corporate social responsibilities have, to date, dominated the discussions of our
topics, with some adjustments according to small business social responsibilities
(Soundararajan, Jamali & Spence, 2018), consumer social responsibilities (Caruana &
Chatzidakis, 2014), employee social responsibility (Babu, Roeck & Raineri, 2020) as well as
the roles of national governments (Kourula et al., 2019; On & llies, 2012), NGOs and
grassroots organizations (Chowdhury, Kourula & Siltacja, 2018) and hybrid organizations
(Haigh et al., 2015). Whilst there are distinctions between social responsibilities, in this
Special Issue, we draw across organizational forms and disciplinary boundaries to capture
the concept of social responsibilities in a more useful and cross-cutting way, as well as
clarifying distinctive social responsibilities at multiple levels. We draw our boundary around
settings where business organizations and practices play a role. We are interested in
individuals, organizations and workplaces of all sizes, and more or less formalized groups,
including those on the margins, thereby acknowledging perspectives which have been
overlooked in management scholarship and have strong potential for theory development.

We focus on how individuals and groups experience contestations related to social
responsibilities of business in different localities. Conceptions of what social responsibilities
are, and who the responsibility bearers are or should be, will also vary among contexts. So
we are not prescriptive here other than to signal that we include environmental
responsibilities and are otherwise open to propositions and claims reflected in the
respective contexts. We incorporate both the public and private sphere in our
understanding of social responsibilities, moving beyond the gaze of corporations and
beyond the 9-5 and into homes and communities in which businesses operate (Grosser,
McCarthy & Kilgour, 2017). Particular attention is given to historically marginalized voices
and groups as they engage in the contestation of social responsibilities based on broad
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societal demands (e.g. social justice; gender, caste, ethnic and racial equality; re-centring of
hidden history) (McCarthy, 2017). More needs to be known about their experiences and the
dynamics of social responsibilities governance in which their action is situated (Roberts &
Mir Zulfigar, 2019). This is an opportunity to shed light on the underexplored roles and
perspectives in regards to social relations and social welfare and on the social
responsibilities thereby taken or obfuscated (Chrispal, Bapuji & Zietsma, 2020; Hussain &
Moriarty, 2018; Muthuri, Moon & Chapple, 2008). This is in contradistinction to many recent
governance institutions, notably multi-stakeholder initiatives, which have ostensibly been
designed to address social responsibilities globally but have been dominated by corporate
organizations (Bair & Palpacuer, 2015; Tornhill, 2019). To date, a largely missing issue has
been a concerted examination of the contestation fuelled by the development of social
responsibilities institutions (and the organizations, policies, strategies and practices that
make up and reflect these) (Banerjee, 2018). In particular, how social responsibilities are
deconstructed, evaded, subverted and resisted from different geo-political contextual
perspectives has been passed over by much of the mainstream literature.

INDICATIVE QUESTIONS:

o How do individuals, groups and communities from various geographic and geo-
political contexts experience the imposition of social responsibilities and practices
from businesses of all forms?

o How are social responsibilities and their related institutions and practices
transformed, subverted and/or resisted within, across and outside of organizations
and workplaces?

o How do intersections of race, ethnicity, class, age, gender, (dis)ability, nationality,
religion, sexual orientation, caste, migrant status and so forth reflect and inform social
responsibility contestation?

o How are social responsibilities organized and experienced in rarely studied settings,
such as informal economies, marginalized or overlooked groups and communities such
as First Nations peoples, emerging work settings such as platform/gig work and vis-a-
vis technological advance and adoption?

o How can perspectives from representatives of small and medium sized enterprises,
social enterprises, national governments, NGOs and grassroots or other types of
organizations enhance our understanding of the social responsibilities of business?

o Which theoretical contributions from global South contexts, including outside the field
of organization studies, can enhance or challenge theorizing on the social
responsibilities of business developed in the global North?

o Under which conditions can theoretical perspectives be useful across contextual
boundaries when examining social responsibilities of business?

POTENTIAL CONTRIBUTORS SHOULD NOTE:

This Special Issue is in line with, and strongly supportive of, the mission and focus of Human
Relations. Potential contributors are strongly advised to familiarize themselves with the
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Journal’s scope and expectations. In line with Human Relations policy and the objectives of
the Special Issue, please note:

1) We are committed to pluralism in terms of perspectives and theoretical grounding.
We are particularly interested in receiving submissions from and about marginalized
voices and contexts.

2) We are seeking papers which address the social relations in and around work and
workplaces — across the levels of immediate personal relationships, organizations
and their processes, and wider political and economic systems.

3) We are keen to receive submissions from a critical social science perspective which
challenge orthodoxy, engage critically across disciplines where relevant, and engage
critically with practical and policy implications.

4) We invite papers which address the interstices and linkages between work and the
'micro' (immediate relationships between people), the 'meso' (organizations and
workplaces and their rules, processes and structures) and the 'macro' (the wider
economy and society).

5) Conceptual or empirical papers are equally welcome.

a. Rigorously executed research following any social science method is welcome
in empirical papers, not least multi-level or longitudinal studies. Papers using
all kinds of qualitative methods are encouraged.

b. Conceptual or theoretical papers which make a novel contribution are
encouraged but should be in line with the Call for Papers’ focus on contextual
understanding.

6) The guest editors will select a number of papers to be included in the Special Issue,
but other papers submitted in this process may be considered for publication in a
regular issue of Human Relations if the rejection is owing to fit with the Special Issue.

DEADLINES AND PAPER DEVELOPMENT WORKSHOP:

Special Issue workshop: We will hold a paper development workshop to allow interested
contributors to receive feedback on an early version of their manuscript. The workshop will
be held virtually on Thursday 16% September 2021. Participation in the workshop is no
guarantee of acceptance of the paper for the special issue, neither is it a requirement for
consideration of a paper. Application to the workshop: please send an extended abstract of
2000 to 3000 words (including references and appendices) by Monday 21 June 2021 to
contestingSR@gmail.com.

To be considered for this special issue, submissions must fit with the aim and scope of
Human Relations. Papers should be prepared in accordance with the journal’s submission
guidelines. Full-length papers should be submitted through the journal’s online submission
system: https://mc.manuscriptcentral.com/hr between February 1% and 28" 2022. Please
make sure to tick the box “Special Issue” when submitted, and also to indicate in your cover
letter that the submission is intended for this Special Issue. Please direct questions about
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the submission process, or any administrative matter, to the Editorial Office:
humanrelationsjournal@tavinstitute.org. Questions about expectations, requirements, and
the appropriateness of a topic should be directed to the guest editors of the special issue.
The Guest Editors are also open to discussing initial ideas for papers, and can be contacted
by email:

Premilla D’Cruz, Professor, Indian Institute of Management Ahmedabad, India.
pdcruz@iima.ac.in

Nolywé Delannon, Assistant Professor, Université Laval, Canada.
Nolywe.Delannon@fsa.ulaval.ca

Arno Kourula, Associate Professor, University of Amsterdam Business School, Netherlands &
Docent, Aalto University School of Business, Finland.

a.e.kourula@uva.nl

Lauren McCarthy, Senior Lecturer, Royal Holloway University London, U.K.
Lauren.McCarthy@rhul.ac.uk

Jeremy Moon, Professor, Copenhagen Business School, Denmark.
im.msc@cbs.dk

Laura J. Spence, Professor, Royal Holloway University London, U.K.
Laura.Spence@rhul.ac.uk

Human Relations Associate Editor:

Jean-Pascal Gond, Professor, The Business School (formerly Cass), City University London,
U.K.

Jean-Pascal.Gond.1@city.ac.uk

REFERENCES

Alamgir, F. & Banerjee, S.B. (2019). Contested compliance regimes in global production
networks: Insights from the Bangladesh garment industry. Human Relations, 72(2), 272-
297.

Amaeshi, K., & Idemudia, U. (2015). Africapitalism: A management idea for business in
Africa? Africa Journal of Management, 1(2), 210-223.

Babu, N., De Roeck, K., & Raineri, N. (2020). Hypocritical organizations: Implications for
employee social responsibility. Journal of Business Research, 114, 376-384.

Bair, J., & Palpacuer, F. (2015). CSR beyond the corporation: Contested governance in global
value chains. Global Networks, 15(1), S1-S19.

de Bakker, F.G.A., Rasche, A., & Ponte, S. (2019). Multi-stakeholder initiatives on
sustainability: A cross-disciplinary review and research agenda for business ethics.
Business Ethics Quarterly, 29(3), 343-383.

Banerjee, S.B. (2018) Transnational power and translocal governance: The politics of
corporate responsibility. Human Relations, 71 6), 796-821.

Banerjee, S.B. & Jackson, L. (2017). Microfinance and the business of poverty reduction:
Critical perspectives from rural Bangladesh. Human Relations, 70(1), 63-91.

Billo, E. (2020). Gendering indigenous subjects: an institutional ethnography of corporate
social responsibility in Ecuador. Gender, Place & Culture, 27(8), 1134-1154.

5|Page



HUMAN RELATIONS
SPECIAL ISSUE CALL FOR PAPERS

Brand, T., Blok, V., & Verweij, M. (2020). Stakeholder dialogue as agonistic deliberation:
Exploring the role of Conflict and self-interest in business-NGO interaction. Business
Ethics Quarterly, 30(1), 3-30.

Caruana, R., & Chatzidakis, A. (2014). Consumer social responsibility (CnSR): Toward a multi-
level, multi-agent conceptualization of the “other CSR”. Journal of Business Ethics, 121(4),
577-592.

Chowdhury, R., Kourula, A., & Siltaoja, M. (2018). Power of paradox: Grassroots
organizations’ legitimacy strategies over time. Business & Society, online first,
https://journals.sagepub.com/doi/10.1177/0007650318816954.

Chrispal, S., Bapuji, H., & Zietsma, C. (2020). Caste and Organization Studies: Our Silence
Makes us Complicit. Organization Studies, 0170840620964038.

Delannon, N., & Raufflet, E. (2017). Creolization as resistance to PCSR: The contested field of
the past at the Guiana Space Center. Academy of Management Proceedings, Vol. 2017
(1), 16553.

Girschik, V., Svystunova, L., & Lysova, E. I. (2020). Transforming corporate social
responsibilities: Toward an intellectual activist research agenda for micro-CSR research.
Human relations, 0018726720970275.

Glavas, A. (2016). Corporate social responsibility and organizational psychology: An
integrative review. Frontiers in psychology, 7, 144.

Gond, J.-P., & Moser, C. (2021). The reconciliation of fraternal twins: Integrating sociological
and psychological approaches to ‘micro’ corporate social responsibility. Human
Relations, 74(1), 5-40.

Grosser, K., McCarthy, L., & Kilgour, M. A. (2017). Gender equality and responsible business:
Expanding CSR horizons: Routledge.

Grosser, K., & Moon, J. (2019). CSR and feminist organization studies: Towards an integrated
theorization for the analysis of gender issues. Journal of Business Ethics, 155(2), 321-342.

Gutierrez-Huerter O, G., Moon, J., Gold, S. & Chapple, W. (2020). Micro-processes of
translation in the transfer of practices from MNE headquarters to foreign subsidiaries:
The role of subsidiary translators. Journal of International Business Studies.
https://doi.org/10.1057/s41267-019-00234-8.

Haigh, N., Walker, J., Bacq, S., & Kickul, J. (2015). Hybrid organizations: origins, strategies,
impacts, and implications. California Management Review, 57(3), 5-12.

Hamann, R., Luiz, J., Ramaboa, K., Khan, F., & Dhlamini, X. (2020). Neither colony nor
enclave: Calling for dialogical contextualism in management and organization studies.
Organization Theory, https://doi.org/10.1177/2631787719879705.

Hussain, W., & Moriarty, J. (2018). Accountable to whom? Rethinking the role of
corporations in political CSR. Journal of Business Ethics, 149, 519-534.

Idemudia, U. (2011). Corporate social responsibility and developing countries: Moving the
critical CSR research agenda in Africa forward. Progress in development studies, 11(1), 1-
18.

Karam, C. M., & Jamali, D. (2017). A cross-cultural and feminist perspective on CSR in
developing countries: Uncovering latent power dynamics. Journal of Business Ethics,
142(3), 461-477.

Kourula, A., Moon, J., Salles-Djelic, M-L, & Wickert, C. (2019). New roles of governments in
the governance of business conduct: Implications for management and organizational
research. Organization Studies, 40(8), 1101-1123.

6|Page



HUMAN RELATIONS
SPECIAL ISSUE CALL FOR PAPERS

Matten, D., & Moon, J. (2020). Reflections on the 2018 Decade Award: The Meaning and
Dynamics of Corporate Social Responsibility. Academy of Management Review, 45(1), 7-
28.

McCarthy, L. (2017). Empowering women through corporate social responsibility: A feminist
Foucauldian critique. Business Ethics Quarterly, 27(4), 603-631.

McCarthy, L., Soundararajan, V., & Taylor, S. (2020). The hegemony of men in global value
chains: Why it matters for labour governance. Human Relations.
https://doi.org/10.1177%2F0018726720950816.

Mitra, R., & Buzzanell, P.M. (2017). Communicative tensions of meaningful work: The case
of sustainability practitioners. Human Relations, 70(5), 594-616.

Motsei, N., & Nkomo, S. M. (2016). Antecedents of bullying in the South African workplace:
Societal context matters. Africa Journal of Management, 2(1), 50-72.

Muthuri, J. N., Chapple, W., & Moon, J. (2009). An Integrated Approach to Implementing«
Community Participation’in Corporate Community Involvement: Lessons from Magadi
Soda Company in Kenya. Journal of Business Ethics, 85(2), 431-444.

Noronha, E., D’Cruz, P., & Banday, M. U. L. (2020). Navigating embeddedness: experiences
of Indian it suppliers and employees in the Netherlands. Journal of Business Ethics,
164(1), 95-113.

Nyberg, D. & Wright, C. (2013). Corporate corruption of the environment: Sustainability as a
process of compromise. British Journal of Sociology, 64(3), 405-424.

On, A., & llies, C. (2012). Social responsibility in public services organizations the case of
Tirgu-Mures penitentiary. Procedia Economics and Finance, 3, 757-762.

Ozkazanc-Pan, B. (2019). CSR as gendered neocoloniality in the Global South. Journal of
Business Ethics, 160(4), 851-864.

Pisani, N., Kourula, A., Kolk, A., & Meijer, R. (2017). How global is international CSR
research? Insights and recommendations from a systematic review. Journal of World
Business, 52(5), 591-614.

Roberts, A., & Mir Zulfigar, G. (2019). The political economy of women’s entrepreneurship
initiatives in Pakistan: reflections on gender, class, and “development”. Review of
International Political Economy, 26(3), 410-435.

Shamir, R. (2005). Mind the gap: The commodification of corporate social responsibility.
Symbolic Interaction, 28(2), 229-253.

Soundararajan, V., Jamali, D., & Spence, L. J. (2018). Small business social responsibility: A
critical multilevel review, synthesis and research agenda. International Journal of
Management Reviews, 20(4), 934-956.

Soundararajan, V., Spence, L.J., & Rees, C. (2018). Small business social responsibility in
developing countries - Implications of institutional entrepreneurialism. Business &
Society, 57(7), 1301-1336.

Thornton, P. H., Ocasio, W., & Lounsbury, M. (2012). The institutional logics perspective:
Foundations, research, and theoretical elaboration: Oxford University Press.

Tornhill, S. (2019). The Business of Women's Empowerment: Corporate Gender Politics in the
Global South: Rowman & Littlefield International.

Whelan, G., Moon, J., & Orlitzky, M. (2009). Human rights, transnational corporations and
embedded liberalism: What chance consensus? Journal of Business Ethics, 88(2), 367-
383.

7|Page



