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The Need for Rainbow-Tinted Mirrors: Perceptions of Sexual and Gender
Minority Youth on Representation of Their Identities in Entertainment Media
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The representation of sexual and gender minority (SGM) youth in television series and movies has increased
in recent years. Although the quantity of representation matters, its accuracy has been linked to higher levels
of identification and well-being among late adolescents and young adults. Yet, most knowledge on represen-
tation and its effects is based on U.S. content and audiences. The current study examined the perceptions of
importance, quantity, quality, and benefits of SGM portrayals in Dutch and non-Dutch entertainment media
among Dutch SGM youth aged 16–30. Respondents find the representation of their sexual orientation most
important yet perceived this identity aspect as least frequently and least accurately portrayed in Dutch media,
also in comparison to non-Dutch media. Most respondents perceived being exposed to content featuring
SGM protagonists to be beneficial. These findings highlight the need of young SGM for more accurate
SGM protagonists and storylines, as well as inform Dutch media producers to address this need.

Public Policy Relevance Statement
The current study demonstrates that Dutch sexual and gender minority (SGM) youth, despite feeling
underrepresented and inaccurately portrayed in television series and movies, place great importance
on seeing accurate depictions of their sexual orientation identity. Accurate portrayals guide SGM
youth toward better psychological development. These insights can help Dutch media creators produce
content that better reflect and support SGM young people.
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Entertainment media are a critical source of information for sexual
and gender identity development among young people, especially
for sexual and gender minority youth (SGM). SGM youth refers to
individuals who identify as sexual minorities, including both cisgender
and gender-diverse youth within this group. Youth who belong to both
SGM groups often face compounded forms of marginalization and
stigma (Brinkman & Francot, 2023). Moreover, SGM youth struggle

much more than their majority peers to find identity-relevant informa-
tion in their lives (Craig et al., 2015). Representations in entertainment
media may contribute to healthy SGM identity development
(Gomillion & Giuliano, 2011). Understanding the role of entertain-
ment media in supporting or hindering the diverse identity exploration
processes of SGM youth is, therefore, important.

Earlier research substantiates underrepresentation as well as problem-
atic representation of SGM identities (Raley & Lucas, 2006). In recent
years, the number of SGM characters has risen (GLAAD, 2024). Yet, it
is unclearwhether these characters portray SGMexperiences in an accu-
rate and positive manner. Although research on SGM representation has
increased aswell, most research has been conducted in the United States
and has relied on content analyses and effect studies, with only a handful
of studies addressing how SGM young people feel about the status of
media representation in general and that of their own identity represen-
tation (e.g., Le Thanh, 2022; McInroy & Craig, 2015; McInroy et al.,
2022). An assessment of the quality of SGM experiences should rely
heavily on the input of SGM young people.

The current article has two overarching aims: (a) to map the per-
ceptions of Dutch SGM young people of media portrayals of SGM
protagonists in Dutch and non-Dutch entertainment media and (b) to
assess the perceived benefits of authentic SGM media. This study
addresses the call for more research outside the U.S. context and
sheds light on the so-called invisibility of domestic media represen-
tations of sexual and gender diversity (VanLee, 2019). Ultimately,
this study contributes by underlining the importance of more
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accurate entertainment media representations in Dutch SGM young
people’s positive identity development.

SGM Youth in the Netherlands

Researching media experiences of SGM young people within dif-
ferent domestic contexts is important as their trials and opportunities
are determined by the societal norms and beliefs of the country they
grow up in. The Netherlands is known as a tolerant, liberal country
with progressive legislation with regard to the protection of lesbian,
gay, bisexual, transgender, intersex and others (LGBTI+) rights. In
April 2001, the Netherlands became the first country to accept same-
sex marriages, and becoming the legal guardian of one’s child has
become easier for so-called duo mothers (Government of the
Netherlands, n.d.). There have been large public events celebrating
LGBTI+ individuals in the Netherlands since the late 1990s. For
example, the canal pride parade has been an annual event since
1996 and now includes many boats sponsored and supported by gov-
ernmental, nonprofit, and corporate organizations (Pride Amsterdam,
n.d.). According to the most recent ranking of countries by the
Williams Institute (Flores, 2021), the Netherlands ranks second by
the LGBTI+ acceptance score only preceded by Iceland. In both
countries, the acceptance rate has risen since 2010. In comparison,
the United States ranks 23rd on the list.
These legislative and societal indicators suggest that SGM youth

might fare well in the Netherlands (van Lisdonk et al., 2018). At the
same time, the reality is more nuanced; for example, the Rainbow
Map 2024 places the Netherlands 14th out of 49 European countries,
mainly due to inadequate hate speech and hate crime protection, bar-
riers in legal gender recognition, and intersex bodily interventions
(ILGA-Europe, n.d.). Indeed, research shows that Dutch SGM
youth experience more microaggressions and identity-related ques-
tions or disapproval compared to their cisgender, heterosexual
peers (Kiekens et al., 2022). Moreover, Dutch SGM youth who
grew up in conservative religious families reported higher levels
of stigmatization and poorer levels of mental health (van Bergen
et al., 2023). Thus, although the Netherlands is relatively tolerant
to SGM individuals, acceptance is not a given.

Media Representation of SGM

Historically, the depictions of SGM individuals and lifestyles in the
media, if present, have been negative, one-dimensional, stereotypical,
and stigmatizing (McInroy et al., 2022). SGM individuals were fre-
quently portrayed negatively in news and advertising (Hicks, 2019),
while SGM movie and television (TV) characters were often sub-
jected to harmful tropes and tokenization (Bond, 2014). Since the
1990s, there has been an increase in positive SGM representations
(Reddy, 2014). The current media landscape offers a relatively
more diverse range and more nuanced portrayal of SGM characters,
providing a slightly better reflection of the variation and complexity
of SGM real-life experiences (Bond et al., 2019; McInroy et al.,
2022). However, there is still a lack of substantial, accurate represen-
tations of SGM identities (Sumter et al., 2025). According to the 2022
World Economic Report (World Economic Forum, 2022), SGM indi-
viduals gave the films and TV sector a low score on the representation
index due to the prevalence of negative or stereotyped portrayals.
Moreover, bisexual sexual orientation and transgender identities
(e.g., transwomen, transmen, genderqueer, genderfluid, and

nonbinary) are still relatively underrepresented compared to other
SGM identities (McInroy & Craig, 2015).

The Dutch Media Landscape

Dutch youth consume not only media produced in the Netherlands,
which might also be expected to reflect Dutch values and lived expe-
riences. A significant portion of their media diet consists of content
produced abroad. For example, even though the number of Dutchmov-
ies has increased, less than a quarter of movies released in cinemas are
produced in the Netherlands (Cultuurmonitor, 2024). Although public
broadcasting programming does predominantly include locally pro-
duced content, these channels are less popular with young people
(Ministerie van Onderwijs, Cultuur en Wetenschap, n.d.). Moreover,
streaming services such as Netflix and Disney+ are major sources of
international media content. For example, on Netflix, one of the
most popular streaming services, there are only 23 Dutch TV shows
(Ziggo, 2024). Due to the dominance of non-Dutch media, the current
study will consider whether content is domestic or international.

Identity-Based Media Consumption Motivations

Research on motivations for media consumption and preferences
has been widely conducted using the uses and gratifications theory.
The theory postulates that people deliberately and actively seek
media forms and content that gratify their needs (Katz et al., 1974).
However, the gratifications identified and investigated largely fall
under the individual (e.g., information and entertainment) and inter-
personal/relational levels (e.g., socialization and affection seeking),
failing to consider social identities as a driving force for media use
and selection (Harwood, 1999). Social identities are aspects of peo-
ple’s self-concepts that are derived from their membership in social
groups (e.g., ethnic groups, gender groups, and sexual orientation
groups) and the value and emotional significance associated with
that membership (Tajfel, 1978). According to the social identity the-
ory (SIT), the salience and centrality of one’s social identities guide
the way individuals view themselves and others (Tajfel, 1978). Cox
and Gallois (1996) underscored the relevance of the SIT in recogniz-
ing the large impact of social forces in the various stages of SGM iden-
tity development. For instance, an SGM young person gains higher
self-esteem or sense of worth by internalizing positive societal values
and representations that are attached to belonging to an SGM and by
favorably comparing with a relevant outgroup (e.g., heterosexuals).

Integrating the uses and gratifications theory and SIT in the con-
text of media consumption motivations and preferences, Harwood
(1999) proposed the social identity gratifications perspective. This
perspective highlights the role of social identity gratifications as
motivations that drive media preferences. Individuals seek out
media content and messages that reinforce and affirm their social
identities. These media preferences strongly depend on social iden-
tity needs.

SGM Media Motivations and Positive Identity

In line with the social identity gratifications perspective (Harwood,
1999), SGM youth are therefore motivated to seek out entertainment
media content that reinforces their social identities and avoid those
that negatively depict them. Seeing accurate and positive depictions
of SGM characters and storylines is important for its positive effects
on SGM youth. For one, exposure of SGM youth to accurate and
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positive SGM identity representations in media helps develop resil-
ience (Craig et al., 2015). This suggests that accurate and positive
media representations buffer negative impacts of problematic life expe-
riences on SGMyouths’ self-esteem andwell-being. Additionally, pos-
itive identity representation also provides role models which engender
in SGMyoung people a sense of pride, comfort, and confidence in self-
expression (Gomillion & Giuliano, 2011).
Entertainment media, thus, play a significant role in shaping or

supporting identity development among SGM individuals (Bond,
2014). Entertainment media may offer affirming representations
where real-world validation is limited, suggesting a need for greater
awareness among media creators of the nuanced and evolving nature
of SGM identity development. SGM identity development may dif-
fer from the representations commonly featured in entertainment
media. For instance, identity milestones—such as coming out, form-
ing romantic relationships, or identifying with specific labels—tend
to occur in diverse sequences and timespans (Hall et al., 2021).
Studies from the United States suggest that this process can begin
as early as age 10 and extend into the late 20s, with many milestones
emerging during adolescence and early adulthood (Hall et al., 2021).
Capturing these nuances in entertainment media may greatly benefit
SGM youth.
It is therefore valuable to assess the current state of SGM entertain-

ment media representations and its importance in identity development
from the perspective of SGM young people themselves. This study
investigates Dutch SGM youth’s perceptions of the importance, fre-
quency, and accuracy of representations of characters with whom
they share one or more identity characteristics in Dutch and
non-Dutch entertainment media. Exploratory analyses will look at
how the perceived importance, frequency, and accuracy of the repre-
sentation of their sexual orientation identity in entertainment media
are related to perceived psychological benefits.

Method

Sample

A total of 786 people provided consent, of whom 638 completed
the survey. We excluded those who self-identified as exclusively het-
erosexual (n= 57) or did not want to disclose their sexual orientation
(n= 5). As a result, 576 sexual minority respondents between 16 and
30 years of age (M= 20.43, SD= 2.49) were included in the analyt-
ical sample. The respondents were assigned to one of the three sexual
orientation groups, namely same-sex attraction (n= 133), bisexual
attraction (n= 183), or remaining orientations (n= 260). They were
also assigned to one of the three gender groups: women (n= 339),
men (n= 68), or gender minority (n= 160). Nine respondents
(1.6%) preferred not to state their gender. In terms of ethnicity,
most of the respondents identified as White Dutch (n= 478; 83%),
while the rest (n= 98; 17%) comprised a wide variety of ethnic back-
grounds. Regarding their media diet, respondents rarely watched
Dutch TV channels (e.g., Nederlandse Publieke Omroep, Radio
Television Luxembourg, and SBS Broadcasting Group; M= 1.99;
SD= 0.73) and Dutch movies/TV series (M= 1.73; SD= 0.59).

Procedure

The study was approved by the research institution’s ethics com-
mittee and fielded in the summer of 2022. Recruitment was done via
social media ads that contained a quick response code and link to the

Qualtrics questionnaire, which was available in Dutch and English.
The respondents had to read the informed consent and agree to par-
ticipate before proceeding with the survey. The online survey took
10 min to complete. The respondents had the option to join in a raffle
draw or for participation credit if they were students.

Measures

Perceived Importance, Frequency, and Accuracy of Identity
Aspects Representation

To assess the perceptions of identity representation in consumed
media, we included items drawn from research by Karan et al.
(2021). Respondents were asked to indicate how important (1=
not at all important to 5= very important) it was for them to see
movies/TV series characters who are like them in terms of identity
aspects: gender, ethnicity/race, sexual orientation, and their intersec-
tional identity of gender, ethnicity/race, and sexual orientation. They
were also asked how frequent (1= never to 5= always) and accurate
(1= not accurately at all to 5= very accurately) characters with
these identity aspects were in the movies/TV series they watched
the past year.

Perceived Identity Aspects Representation Benefits

To assess perceived benefits of identity representation (PIRB) in
media, we created a six-item Identity Representation Benefits Scale
based on the Social Media Benefits Scale (Craig et al., 2021; please
see Appendix for the list of items). Respondents rated their level of
agreement (1= strongly disagree to 5= strongly agree) on positive
outcomes of viewing entertainment content with protagonists that
share a salient identity characteristic (e.g., feeling loved and feeling
seen). An exploratory factor analysis using oblique rotation demon-
strated that the sample and the correlation structure were adequate
for factor analysis (Kaiser-Meyer-Olkin= .87; Bartlett’s test
of sphericity χ2(15)= 1,077.96, p, .001). The Kaiser’s criterion
of eigenvalues greater than 1 yielded a one-factor solution (eigen-
value= 3.68) as the best fit for the data, accounting for 53.7% of
the variance. Overall, respondents reported high levels of perceived
benefits of identity-related representation in media (M= 4.09, SD=
0.75; Cronbach’s α= .87).

General Importance of Identity Representations

A self-constructed itemwas used to assess the importance of iden-
tity representations in general. The respondents were asked to indi-
cate their level of agreement (1= strongly disagree to 5=
strongly agree) with the statement: “Identity representations in TV
shows and movies do not really matter to me, I am just looking
for entertainment.” On average, respondents indicated that they con-
sume media for more than entertainment (M= 2.02, SD= 0.93).

Perception of Content Creator Authenticity

Respondents were also assessed on their perception of content crea-
tor authenticity in including identity representations in entertainment
media (tokenism) with the following self-constructed item: “In most
TV shows and movies, representation is only included because the
makers feel like they have to include a ‘diverse’ character” (1=
strongly disagree, 5= strongly agree). On average, the respondents
are more inclined to agree with the statement (M= 3.61, SD= 0.98),
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indicating a certain degree of skepticism toward media creators’ moti-
vations for including diverse characters in their TV series and movies.

Results

Perceived Importance, Frequency, and Accuracy of
Identity Representation

Repeated-measures analyses of covariance included respondents’
sexual orientation (three levels: gay/lesbian, bisexual, and sexual ori-
entation minority) and gender (three levels: man, woman, and gen-
der minority) as between-subjects variables to explore differences in
the ranking of perceived (a) importance, (b) frequency (in Dutch/
non-Dutch content), and (c) accuracy (in Dutch/non-Dutch content)
of representations of four identity aspects (i.e., sexual orientation,
gender, ethnicity, and intersectional identity) across subgroups.
Respondent’s ethnicity was added as a covariate (coded as 1=
White Dutch, 0= non-White Dutch).

Importance of Identity Representation

There was a main effect with respondents rating the four identity
aspects’ importance of representation significantly different, F(2.93,
1,603.25)= 18.26, p, .001, ηp

2= .032, and Greenhouse-Geisser
was applied to the degrees of freedom. Post hoc analyses showed
that all differences were significant (ps, .001), Bonferroni.
Representation of sexual orientation was most important, followed
by gender, intersectional identity (reflecting gender, sexual orienta-
tion, and ethnicity/race), and ethnicity/race (see Table 1).
The interaction between respondents’ sexual orientation and the per-

ceived importance of representation of the four identity aspectswas sig-
nificant, F(5.85, 1,603.25)= 2.93, p= .008, ηp

2= .011. Compared to
gay/lesbian or bisexual, the remaining minority respondents rated the
representation of ethnicity/race as less important (p= .030).
The interaction between respondents’ gender and the perceived

importance of representation of the four identity aspects was also sig-
nificant, F(5.85, 1,603.25)= 13.28, p, .001, ηp

2= .046. Notably,
gender minority respondents rated the representation of gender as
more important compared to those who identified as man or woman
(ps, .001).

Identity Representation Frequency and Accuracy

Table 2 provides a summary of the means and standard deviations
of the perceived frequency and accuracy of representations of the
four identity aspects in Dutch versus non-Dutch TV series and
movies.

Perceived Dutch frequency varied across the four identity aspects,
F(2.33, 658.06)= 28.22, p, .001, ηp

2= .091, as well as perceived
non-Dutch Frequency, F(2.34, 659.97)= 20.19, p, .001, ηp

2=
.067, and Greenhouse-Geisser was applied to the degrees of freedom.
For both Dutch and non-Dutch media, all means differed significantly
(ps, .001). Representation of ethnicity/race was perceived as most
frequent followed by gender, sexual orientation, and their intersec-
tional identity. Paired sample t tests comparing frequency in Dutch
with non-Dutch media revealed significant differences for all four
identity aspects (ps, .001), with gender, sexual orientation, and
intersectional identity being perceived as more frequently represented
and ethnicity/race less frequently represented in non-Dutch media.

There was a significant interaction between Dutch Frequency and
gender, F(4.67, 658.06)= 51.25, p, .001, ηp

2= .267, as well as
between non-Dutch Frequency and gender, F(4.67, 658.06)= 36.39, p
, .001, ηp

2= .205, and Greenhouse-Geisser was applied to the degrees
of freedom. For both Dutch and non-Dutch content, the three gender
groups all differ significantly from each other, with women reporting
the highest level of frequency and gender minority individuals reporting
the lowest frequency of personal gender representation (ps, .004).

There was also a significant interaction between Dutch frequency
and sexual orientation, F(4.67, 658.06)= 3.80, p= .003, ηp

2= .026,
but not between non-Dutch frequency and sexual orientation,
F(4.67, 658.06)= 0.39, p= .844; Greenhouse-Geisser was applied
to the degrees of freedom. For Dutch content, respondents who iden-
tified as gay/lesbian reported significantly higher frequency of their
sexual orientation representation than those who identified as bisex-
ual (ps, .002). For non-Dutch content, perceived frequency of per-
sonal sexual orientation representation did not vary across the sexual
orientations.

Perceived Dutch accuracy varied across identity aspects, F(2.71,
684.99)= 14.93, p, .001, ηp

2= .056, as well as perceived
non-Dutch Accuracy, F(2.65, 670.17)= 7.14, p, .001, ηp

2= .027;
Greenhouse-Geisser was applied to the degrees of freedom. For
Dutch accuracy, all means differed significantly (ps, .002), with
ethnicity representation as the most accurate, followed by gender,
sexual orientation, and intersectional identity as least accurate. For
non-Dutch accuracy, the representation of ethnicity did not signifi-
cantly differ from gender nor from sexual orientation, and ethnicity
was perceived as most accurately represented, and intersectional
identity was seen as least accurately represented.

Paired sample t tests comparing accuracy in Dutch with non-Dutch
content revealed significant differences for all four identity aspects
(ps, .001), with gender, sexual orientation, and intersectional iden-
tity being perceived as more accurately and ethnicity/race less accu-
rately represented in non-Dutch media.

Table 1
Means and (Standard Deviations) of the Perceived Importance of Similar Identity Representations in TV Series and Movies Content

Identity representation type Overall

Gender Sexual orientation

Men Women Gender minority Gay/lesbian Bisexual Sexual orientation minority other

1. Gender 3.59 (1.16)a 3.03 (1.40) 3.36 (1.08) 4.30 (0.84) 3.54 (1.19) 3.58 (1.15) 3.62 (1.14)
2. Sexual orientation 4.13 (0.93)b 3.90 (0.93) 4.12 (0.99) 4.30 (0.76) 4.37 (0.78) 4.02 (0.91) 4.08 (1.00)
3. Ethnicity/race 2.01 (1.07)c 1.90 (1.07) 2.08 (1.07) 1.90 (1.06) 2.17 (1.08) 1.99 (1.13) 1.94 (0.10)
4. Intersectional (1, 2, and 3) 3.11 (1.14)d 3.04 (1.22) 3.03 (1.16) 3.30 (1.03) 3.31 (1.19) 3.07 (1.15) 3.01 (1.08)
n 551 68 325 158 127 180 251

Note. Response choices range from 1= not at all important to 5= very important. Within columns, means with different alphabets differ significantly from
each other. TV= television.
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There was a significant interaction between Dutch accuracy and
sexual orientation, F(5.42, 684.99)= 3.57, p= .003, ηp

2= .027,
but not between non-Dutch accuracy and sexual orientation,
F(5.30, 670.17)= 1.06, p= .384; Greenhouse-Geisser was applied
to the degrees of freedom. For Dutch content, the sexual minority
group differed significantly from individuals who identified as
bisexual, p= .046, with the sexual minority group reporting lower
accuracy. For non-Dutch content, perceived accuracy of sexual ori-
entation representation did not vary across sexual orientations.
Finally, there was a significant interaction between Dutch accu-

racy and gender, F(5.42, 684.99)= 14.88, p, .001, ηp
2= .105,

and between non-Dutch accuracy and gender, F(5.30, 670.17)=
8.54, p, .001, ηp

2= .063; Greenhouse-Geisser was applied to the
degrees of freedom. For both Dutch and non-Dutch content,
women differed significantly from gender minority individuals,
with women reporting the highest level of accuracy (ps, .004).

PIRB

A linear regression analysis was conducted to assess whether PIRB
was related to age and gender, as well as perceived importance, fre-
quency, and accuracy (in Dutch/non-Dutch media) of representation
of sexual orientation identity. As final predictors, we included mea-
sures of general importance of identity representation, as well as con-
tent creator authenticity perceptions. These variables explained a
significant percentage of the variance in PIRB (R2= .30, adjusted
R2= .27), F(9, 227)= 10.89, p, .001. Specifically, PIRB was sig-
nificantly related to perceived importance of representation of one’s
sexual orientation, accuracy of sexual orientation in Dutch media,
and general importance of identity representation (see Table 3).

Discussion

This current study provides preliminary assessments of Dutch
SGM youth’s perceived importance, frequency, and accuracy of
their minority identity representations in Dutch and non-Dutch

entertainment media, as well as the perceived benefits of these rep-
resentations. The findings underscore the importance SGM youth
give to seeing their minority identities represented in the entertain-
ment media they consume. They placed greatest value on the repre-
sentation of the two identity aspects that position them in a minority
status in society, with sexual orientation as most important, followed
by their gender identity. In comparison, representation of their
majority identity, ethnicity (most of the respondents identified as
White Dutch), was valued to a lesser extent, likely due to ample
entertainment characters that could gratify that identity need
(Harwood, 1999).

SGM youth placed differential valuation on the various aspects
of their identities. For instance, gender minority individuals put
greater importance on gender identity representations than those
who identified as man or woman. This is indicative of minority
identities being more salient and perceived to be more impactful
to individuals’ experiences than dominant ones (Buchanan &
Wiklund, 2021).

Table 2
Perceived Frequency and Accuracy of Representation in Dutch and Non-Dutch Content for Full Sample by Gender and Sexual Orientation

Identity representation Total

Gender Sexual orientation

Man Woman Gender minority Gay/lesbian Bisexual Sexual minority

Frequency
NLGender 3.10 (1.38) 3.03 (1.64) 3.76 (1.03) 1.72 (0.82) 3.37 (1.23) 3.18 (1.44) 2.92 (1.40)
NLEthnicity 4.19 (1.14) 4.42 (1.06) 4.12 (1.18) 4.25 (1.09) 4.08 (1.19) 4.29 (1.12) 4.17 (1.14)
NLSexual orientation 1.75 (0.71) 1.94 (0.63) 1.72 (0.72) 1.75 (0.71) 2.05 (0.41) 1.81 (0.64) 1.57 (0.81)
NLIntersectional 1.53 (0.72) 1.58 (0.67) 1.59 (0.73) 1.40 (0.68) 1.75 (0.56) 1.53 (0.71) 1.43 (0.76)
NonNLGender 3.35 (1.23) 3.23 (1.45) 3.94 (0.93) 2.13 (0.69) 3.58 (1.13) 3.46 (1.24) 3.16 (1.25)
NonNLEthnicity 3.43 (1.31) 3.68 (1.30) 3.29 (1.31) 3.64 (1.28) 3.49 (1.26) 3.59 (1.36) 3.29 (1.29)
NonNLSexual orientation 2.27 (0.80) 2.26 (0.63) 2.21 (0.81) 2.42 (0.80) 2.51 (0.66) 2.29 (0.74) 2.14 (0.75)
NonNLIntersectional 1.79 (0.77) 1.90 (0.79) 1.82 (0.77) 1.67 (0.77) 1.97 (0.71) 1.81 (0.73) 1.68 (0.81)

Accuracy
NLGender 3.22 (1.06) 3.00 (1.00) 3.55 (0.91) 2.57 (1.07) 3.32 (1.02) 3.22 (1.08) 3.18 (1.07)
NLEthnicity 4.03 (0.95) 4.32 (0.63) 3.95 (0.95) 4.11 (1.02) 3.90 (1.04) 4.10 (0.81) 4.05 (0.99)
NLSexual Orientation 2.54 (1.07) 2.8 (1.04) 2.4 (1.06) 2.74 (1.07) 2.89 (0.96) 2.57 (0.99) 2.33 (1.14)
NLIntersectional 2.23 (1.05) 2.36 (1.04) 2.24 (1.06) 2.15 (1.06) 2.55 (0.95) 2.2 (1.03) 2.08 (1.09)
NonNLGender 3.61 (0.90) 3.52 (0.96) 3.84 (0.77) 3.14 (0.97) 3.71 (0.82) 3.57 (0.90) 3.58 (0.95)
NonNLEthnicity 3.66 (1.11) 3.84 (1.11) 3.50 (1.14) 3.96 (0.99) 3.73 (0.96) 3.69 (1.15) 3.61 (1.17)
NonNLSexual orientation 3.15 (1.04) 3.36 (1.04) 3.03 (1.07) 3.35 (0.96) 3.37 (0.89) 3.06 (0.97) 3.10 (1.15)
NonNLIntersectional 2.57 (1.09) 2.92 (1.22) 2.59 (1.07) 2.42 (1.06) 2.85 (0.92) 2.61 (1.10) 2.40 (1.13)

Note. Response choices range from 1= never to 5= always for frequency; 1= not accurately at all to 5= very accurately for accuracy. NL=Dutch. Values
in parentheses are the standard deviations.

Table 3
Regression Coefficients for Predictors of Perceived Identity
Representation Benefits

Predictor B CI t p

Demographic predictors
Age −0.02 [−0.05, 0.02] −0.905 .367
Gender 0.88 [−0.04, 0.22] 1.32 .189

Sexual orientation representation-related predictors
Importance 0.18 [0.08, 0.28] 3.42 ,.001
NLFrequency −0.15 [−0.31, 0.02] −1.77 .078
NLAccuracy 0.11 [0.01, 0.21] 2.26 .025
NonNLFrequency 0.10 [−0.03, 0.22] 1.49 .138
NonNLAccuracy 0.08 [−0.02, 0.17] 1.65 .101

General representation predictors
General importance 0.25 [0.15, 0.35] −5.02 ,.001
Creator authenticity 0.02 [−0.07, 0.10] −0.44 .664

Note. CI= confidence interval; NL=Dutch.
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Dutch SGM youth perceive non-Dutch media as providing more
frequent depictions of their sexual orientation and gender identities
than Dutch media. The consumption of Dutch entertainment media
among the respondents is quite low. The findings imply that media
content choices of SGM youth could be based on characters and
storylines that affirmatively depict their SGM identities (Harwood,
1999). This should provide the Dutch media industry with an
extra incentive to improve the representation of Dutch SGM
identities.
The findings also corroborate GLAAD reports (2024) that

nuanced representations of minority SGM, such as bisexual and
asexual identities, are lacking. Indeed, particularly in Dutch
media, those who identified as gender minority and bisexual
reported lowest frequency of representation of these aspects of
their identity. Also, perceived accuracy of representation of the
intersection of their sexuality, gender, and ethnicity is lowest in
Dutch and non-Dutch media alike. To authentically represent
minority identities, intersectionality should be at the forefront of
media creation (Campbell & Carilli, 2021). The representations
of the overlaps of identity aspects provide different ways to authen-
tically characterize one’s minority status (Scroggs & McKnight,
2020). Future research should further explore the perspectives of
young people’s intersectional identities and howmedia should cap-
ture their multiple identities.
The evaluation of quality of representation is also tied to their

minority status. In Dutch media, for example, the sexual minority
group, consisting of identities other than gay, lesbian, or bisexual,
perceived their sexual orientation identity representation as less
accurate compared to those who identified as bisexual. A recent
analysis of Dutch entertainment media showed that the representa-
tions of bisexual individuals are less stereotyped and more diverse
compared to previous years (vanMeer & Pollmann, 2022). Yet, it is
important to understand the potential fluctuating nature of such rep-
resentations, as the 2023–2024 media season showed a decrease in
overall lesbian, gay, bisexual, transgender, and queer or question-
ing characters among primetime programming as well as streaming
services (GLAAD, 2024).
Dutch trend data are particularly limited. According to queer

Dutch actor and theater producer Raymi Sambo, there is no true
queer representation on Dutch television, referring to stories that
do not stereotype or center the SGM identity (Willems, 2024).
The actor attributes this to Dutch broadcasters assuming that the
audience is too narrow as well as queer actors sustaining stereotyp-
ical portrayals.
Studies providing insight into the representation of sexual orien-

tation identities beyond gay, lesbian, or bisexual are limited, par-
tially because the frequencies are too low to easily capture in a
content analysis sample and because the sexual orientation cannot
always be determined from the media portrayal (2% of the 468 les-
bian, gay, bisexual, transgender, and queer or questioning charac-
ters by GLAAD in 2024). The implication is that SGM youth who
could particularly benefit from identity exploration through enter-
tainment reflections of their identity cannot find themselves a mir-
ror in media. For example, for youth identifying as bisexual and
nonbinary, across all programming, a mere total of six characters
were available to identify with. It is likely that not only the quantity
but also the quality needs improvement.
Overall, the respondents considered representations of their iden-

tity as beneficial to their psychological adjustment. These findings

are consistent with earlier research demonstrating that exposure to
positive SGM representation has a positive impact on SGM young
people (Craig et al., 2015; Gomillion & Giuliano, 2011). The per-
ceived benefit was strongly predicted by the importance they give
to identity representations in general, as well as their own sexual
identity representations in particular. These results imply that iden-
tity representations serve greater beneficial outcomes to individuals
who view that their identity representations matter. Remarkably, the
perceived benefits were associated with perceived accuracy, but not
frequency, of sexual orientation identity representations, particularly
in Dutch entertainment media. The findings highlight the signifi-
cance of quality, more than quantity, in identity representations,
especially in entertainment media produced in their local context
(Martins et al., 2022).

These latter findings connect to social media use research among
SGM youth who experience most stigma. This group uses social
media to find similar and supportive communities and enhance
their well-being (Noon et al., 2025). Yet, as the risks of social
media for such communities are also most pertinent, accurate enter-
tainment media portrayals could ensure safe exploration while also
providing a mirror to the majority sexual and gender identities.

Limitations

The current study is not without limitations, three of which deserve
particular attention in future research. First, while self-reports were
necessary because we were specifically interested in young people’s
perceptions of media content they had consumed, retrospective eval-
uations of media use are notoriously difficult. Media use perceptions
were shown to be important for media effects in addition to the (objec-
tive) use of media itself (Wolfers, 2024). However, the measures used
in this study could benefit from a more objective assessment (such as
data donation of their Netflix use) to assist young people when giving
their perceptions. Additionally, these self-reports were based mostly
on single-item measures. While these items were used to allow com-
parability with previous studies on this topic, future research should
make use of multi-item scales to improve measurement validity and
reliability.

Research such as this might particularly attract gender minorities
and women to participate due to their marginalized positions.
A slight majority of SGM characters are male and gay (GLAAD,
2024). This may contribute to men being underrepresented in the
study and their results should be interpreted with caution.

Finally, it is important for future research to consider ethnicity/
race. This is particularly relevant in the multi-ethnic/racial Dutch
context (Essed & Hoving, 2014). Identity and equality discourses
in the Netherlands tend to center on sexuality and gender aspects
at the expense of an intersectional approach that accounts for the
diversity of ethnic/racial groups (Gustavsson et al., 2016). We rec-
ommend purposely recruiting (e.g., stratified purposeful sampling)
Dutch ethnic/racial minority young people in future studies, with
careful considerations of the nuanced conceptualizations of ethnic-
ity, race, and nationality and their comparative meaningfulness in
identity representations in the Dutch context.

Conclusion

The current study laid a foundation for a better understanding of
media representation perceptions and needs of SGM young people
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in the Netherlands. Hopefully, this will serve as a starting point for
academics who want to do research on (Dutch) youth media repre-
sentation, as well as a source of inspiration for media creators in
developing meaningful content for SGM youth.
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Appendix

Identity Representation Benefits Scale

Watching series and movies where the media characters are sim-
ilar to me on identity aspects
I find important, make me…
… feel loved
… feel stronger
… better able to deal with life
… easier to figure out where I fit in
… feel connected

… feel seen
Response choices: strongly disagree, somewhat disagree, neither

agree nor disagree, somewhat agree, strongly agree.
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