Online Appendix A Summary results table including covariates
Table 3

Overview of Analyses including Covariates

b(LLCI: ULC])  SEb t p

Outcome: conceptual AI knowledge

Constant 4.03 (3.31; 4.76) 0.37 10.90 <.001
Disclosure 1.48 (1.21; 1.75) 0.14 1095 <001
Privacy 0.21 (0.10; 0.32) 0.06 3.84  <.001
Morality of Al use -0.32 (-0.46; -0.17)  0.07 -434 <001
GAI experience 0.02 (-0.06; 0.11) 0.04 5.54 .580
R?2=10.40

Outcome: attitudinal persuasion

knowledge

Constant 0.85 (0.30; 1.40) 0.28 3.05 .002
Disclosure -0.27 (-0.47;-0.07)  0.10 -2.67 .008
Conceptual Al knowledge 0.40 (0.32; 0.47) 0.04 10.74  <.001
Privacy 0.30 (0.23; 0.37) 0.04 8.17 <.001
Morality of Al use -0.16 (-0.25; -0.06)  0.05 -3.23 .001
GALI experience 0.06 (0.01; 0.11) 0.03 2.15 .033
R*=0.56

Outcome: trust in advertisement

Constant 7.12 (6.63; 7.62) 0.26 2790 <.001
Disclosure 0.27 (0.09; 0.45) 0.09 2.88 .004
Conceptual Al knowledge -0.30 (-0.38; -0.23)  0.04 -7.74  <.001
Attitudinal persuasion knowledge -0.52 (-0.62; -0.42)  0.05 -993 <001
Privacy -0.01 (-0.09; 0.06)  0.04 -0.40 .689
Morality of Al use 0.05 (-0.41; 0.13) 0.04 1.04 301
GAI experience 0.03 (-0.01; 0.08) 0.24 1.41 158
R*=0.65

Outcome: trust in organization

Constant 6.18 (5.63; 6.73) 0.28 22.07 <.001
Disclosure 0.23 (0.02; 0.43) 0.10 2.20 .029
Conceptual Al knowledge -0.32 (-0.40; -0.23)  0.04 -7.33 <001
Attitudinal persuasion knowledge -0.45 (-0.56; -0.33)  0.06 -7.80  <.001
Privacy 0.04 (-0.04; 0.12) 0.04 1.06 .289
Morality of Al use 0.09 (-0.00; 0.19) 0.05 1.94 .053
GALI experience 0.08 (0.03; 0.13) 0.03 2.97 027
R*=0.58
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