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Postface 
FORMING AND BEING FORMED BY A FIELD 
 
 

“It is good to have an end to journey toward, but it is the journey that 
matters, in the end.”  
― Ursula K. Le Guin, The Left Hand of Darkness  

 
 
AMSTERDAM, 2026 
I started this dissertation with the recollection of the “origin story” behind my 
PhD journey, beginning on a cold January day in 2019. Now six years later, in 
January 2026, that journey is ending, as I am about to hand in the final dissertation 
– a milestone that I am very much looking forward to at this time of writing. Yet, 
in this moment, I am also reminded of the above quote by one of my favourite 
authors, Ursula Le Guin, because as I reach the end of the journey, what I mostly 
take with me to the future is the journey itself; the many lessons learned, the long-
term collaborations developed, and partaking in forming while also being distinctly 
formed by a new field of study. 
 
When I started my PhD in 2021, the term AI was only beginning to enter academic 
debate within the social sciences and humanities – and, for that matter, public 
debate. The majority of scholarship preceding my PhD focused on the “algorithm” 
as the central object of analysis, including my own work (Schjøtt & Hartley, 2021). 
I came from a background in STS and had spent more than a year working on 
questions related to algorithms and journalism. These fields felt like “home”, while 
AI, as a concept and technology, remained foreign and, at times, an incredibly 
vague and hyped phenomenon to capture. Simultaneously with my struggles to 
engage with AI, references to the emerging field of Critical AI Studies began to 
appear. While much inspiration could be drawn from prior work in Critical 
Algorithm Studies, my PhD journey was distinctly formed by and through the 
ongoing development of this new field that itself was “in formation” (Raley & 
Rhee, 2023, p. 188), driven by the questions of how to study AI meaningfully – 
what methods to use, how to engage with the materiality and epistemology of AI, 
and where to “look” for AI practices.  
 
Luckily, I did not explore these questions alone. Shortly after I began my PhD, my 
colleague Dieuwertje Luitse began exploring similar questions in the context of AI 
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and health. Our collaborations with our shared supervisor, Tobias Blanke, have 
been immensely influential on my thinking, and the materialisations of these 
collaborations are something I look back on with pride. Over the years, we have, 
among other things, begun organising our “Critical AI Seminar Series” (Critical AI 
Seminar Series, n.d.), aiming to foster a community and capture the diverse 
approaches of this emerging field. These seminars have remained a source of 
inspiration for this PhD, and the work of the various invited speakers has strongly 
influenced my thinking throughout these chapters. In November 2023, we also 
organised a workshop on “The Politics of ML Evaluation”, which later became a 
Topical Collection in Digital Society (Luitse et al., 2024) and led to joint conference 
presentations (Hansen & Luitse, 2024). With these efforts, we have played a small 
part in forming the emerging field of Critical AI Studies, and we remain committed 
to continuing this work. So perhaps the journey is not entirely over just yet. 
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Summary 
EPISTEMIC INTERVENTIONS: AN ETHNOGRAPHIC ENQUIRY INTO 
AI KNOWLEDGE PRACTICES IN THE MEDIA SECTOR 
 
 
Over the last decade, the rapid incursion of Artificial Intelligence (AI) into society 
has induced what scholars call an “epistemic shock”, leaving industries, citizens, 
and researchers alike to grapple with its constantly evolving potentials, challenges, 
and implications. This dissertation takes its starting point from a dual interest in 
this shock effect caused by AI, by, on the one hand, aiming to empirically explore 
new forms of domain-specific knowledge practices emerging in response to AI, 
while on the other, taking a more conceptual interest in how we can critically study 
AI’s entry into society. Empirically, the dissertation zooms in on the media sector 
to examine how domain actors are responding to the growing societal prominence 
of AI by creating new knowledge practices that aim to facilitate the use, 
development and understanding of AI in media. As the media continues to serve 
a key democratic role in society as mediated cultural windows to the world, 
understanding how AI becomes entangled in and reshapes media practices remains 
crucial.  
 
This dissertation proposes to understand AI’s entanglement with media through 
the study of epistemic interventions. This notion both names the situated knowledge 
practices that actively problematise and respond to AI’s entrance into a domain 
and offers a conceptual lens for examining how such practices set the conditions 
of possibilities for the ways in which AI acquires meaning and becomes constituted 
within the domain. The dissertation argues that these often seemingly mundane 
AI knowledge practices are particularly generative to study, as they render the 
conditions of possibilities for AI’s entry into domain practices visible and, 
ultimately, enable the study of how AI becomes constituted as AI in the “real 
world”. Grounded in this proposal, the dissertation addresses three interrelated 
research questions. First, how is AI constituted within and constitutive of the “real 
world” of media? Second, how do these processes unfold through specific 
knowledge practices, and how do such practices, in turn, reshape situated media 
practices? And third, who are the actors that predominantly shape how these 
practices unfold, and to what effect?  
 
To answer these questions, the dissertation reports on a multi-site ethnographic 
enquiry that examines different epistemic interventions across four field sites in 
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the media domain. These sites include the Journalism AI Academy for Small 
Newsrooms, the Associated Press’ (AP) Local News AI Initiative, the 
“Recommendations Team” at the BBC, and the Media Museum located at the 
Netherlands Institute for Sound and Vision. In studying these AI knowledge 
practices, the dissertation draws inspiration from classic laboratory studies within 
Science and Technology Studies (STS) and more recent “AI lab studies” to 
examine the cultural making of AI in media and how that reshapes pre-existing 
cultural practices within the domain. The dissertation ultimately provides a study 
of the culture of those who make culture, while also arguing that the cultural 
making of AI in the “real world” must be studied beyond the laboratory, 
specifically through the study of epistemic interventions. The research conducted 
as part of this dissertation thus contributes to scholarship at the intersections of 
Critical AI Studies, STS, Media Studies, and, more specifically, Journalism Studies. 
Specifically, it (1) advances the social study of AI in the context of applied AI, 
which previously has predominantly focused on scientific AI practices, (2) 
broadens the disciplinary and analytical scope of media and journalism studies via 
an increased analytical awareness of material and epistemological conditions of AI, 
and (3) joins emerging scholarship in Critical AI Studies in collectively trying to 
“trouble” uncontroversial reproductions of AI and provide new avenues to study 
the societal implications of AI.  
 
The empirical chapters demonstrate the diverse ways in which these epistemic 
interventions constituted AI within the media domain and, in turn, shaped the use, 
development, and understanding of AI in media. Specifically they highlight how 
educational initiatives come to function as sites of domestication and shape the 
global adoption of AI (Chapter 3); how the interpretative flexibility of AI can be 
leveraged in building and managing expectations (Chapter 4); how visualisations 
come to function as interpretative devices in ML development, enabling partial 
ways of seeing model behaviour and coordinating action (Chapter 5); how the 
epistemological function and political nature of “good enoughness” shapes the 
deployment of ML models (Chapter 6); how located conditions shape the 
individuals responsible agency and thus effectiveness of responsible AI principles 
and guidance (Chapter 7); how resituating data scientific practices as curatorial 
practices make their political orderings more visible and negotiable  (Chapter 8), 
and how museums can enable situated ethical encounters with AI systems by 
actively implicating them in the issues posed by these systems (Chapter 9). 
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Taken together, these findings demonstrate how AI is constituted within the media 
domain and becomes constitutive of today’s media reality through particular AI 
knowledge practices – epistemic interventions – that reshape media practices, and 
make visible who has epistemic power and agency in these processes. 
Consequently, this dissertation underscores the importance of studying these 
distinctive AI knowledge practices to understand the intricacies of the 
transformations AI brings to the media sector and its societal implications. 
Specifically, the study of epistemic interventions brings analytical attention to the 
agency of domain actors in constituting AI and the particularities of applied AI 
knowledge practices. Furthermore, it enables the processual study of AI’s 
constitution that captures the continuities and discontinuities in knowledge 
production and who becomes the designated subjects of these AI realities. Finally, 
in studying epistemic intervention, this dissertation itself becomes an intervention 
by foregrounding otherwise taken-for-granted practices and their sometimes 
adverse effects, making it possible to imagine how it could be otherwise and work 
towards the responsible use and development of AI within media. 
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Samenvatting 
EPISTEMISCHE INTERVENTIES: EEN ETNOGRAFISCH ONDERZOEK 
NAAR AI-KENNISPRAKTIJKEN IN DE MEDIA SECTOR 

 

In het afgelopen decennium heeft de snelle en diepgaande opmars van artificiële 
intelligentie (AI) in de samenleving geleid tot wat wetenschappers een 
“epistemische schok” noemen. Hierdoor worden industrieën, burgers en 
onderzoekers geconfronteerd met voortdurend veranderende mogelijkheden, 
uitdagingen en implicaties. Dit proefschrift neemt dit (door AI veroorzaakte) 
“schokeffect” als uitgangspunt en vertrekt vanuit een tweeledige interesse. 
Enerzijds beoogt het onderzoek empirisch te verkennen welke domeinspecifieke 
kennispraktijken er zijn ontstaan in reactie op AI. Anderzijds ontwikkelt het 
onderzoek een conceptueel perspectief op de vraag hoe we de intrede van AI in 
de samenleving kritisch kunnen bestuderen. Empirisch richt het proefschrift zich 
op de mediasector. Het analyseert hoe actoren binnen dit domein reageren op de 
groeiende maatschappelijke invloed van AI door nieuwe kennispraktijken te 
ontwikkelen die het gebruik, de ontwikkeling en het begrip van AI in de media 
moeten ondersteunen. Aangezien de media een belangrijke rol spelen in de 
democratie als gemedieerde culturele vensters op de wereld, is het van groot belang 
om te begrijpen hoe AI verstrengeld is geraakt met mediapraktijken en hoe AI 
deze mede hervormt. 
 
Dit proefschrift stelt voor om de verstrengeling van AI met media te begrijpen 
door middel van de studie van epistemische interventies. Dit begrip verwijst enerzijds 
naar de contextgebonden kennispraktijken die de intrede van AI in een bepaald 
domein actief ter discussie stellen en daarop reageren. Anderzijds biedt het een 
conceptueel kader om te onderzoeken hoe dergelijke praktijken de voorwaarden 
scheppen waaronder AI betekenis en vorm krijgt binnen dat domein. In het 
proefschrift wordt betoogd dat deze, op het eerste gezicht vaak alledaagse, AI-
kennispraktijken bijzonder vruchtbaar zijn om te onderzoeken. Ze maken de 
voorwaarden zichtbaar waaronder AI zijn intrede kan doen in een bepaald domein, 
en maken het uiteindelijk mogelijk te beschrijven hoe AI in de ‘echte wereld’ tot 
stand komt. Vanuit dit uitgangspunt behandelt het proefschrift drie 
samenhangende onderzoeksvragen. Ten eerste: hoe is AI verweven met de ‘echte 
wereld’ van de media en hoe draagt AI bij aan de vormgeving daarvan? Ten tweede: 
hoe komen deze processen tot uiting in specifieke kennispraktijken, en hoe 
hervomen dergelijke praktijken op hun beurt lokale media praktijken? En ten 
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derde: wie zijn de actoren die het verloop van deze praktijken het meest 
beïnvloeden en welk effect hebben zij? 
 
Om deze vragen te beantwoorden, wordt in dit proefschrift verslag gedaan van 
een etnografisch onderzoek waarin verschillende epistemische interventies op vier 
veldlocaties in de mediasector zijn onderzocht. Deze locaties zijn de Journalism 
AI Academy for Small Newsrooms, het Local News AI Initiative van Associated 
Press (AP), het “Recommendations Team” bij de BBC en het mediamuseum van 
het Nederlands Instituut voor Beeld & Geluid. Bij het bestuderen van deze AI-
kennispraktijken put het onderzoek inspiratie uit klassieke laboratoriumstudies 
binnen de Science and Technology Studies (STS) en uit recentere ‘AI-
laboratoriumstudies’, om te onderzoeken hoe AI in de media (cultureel) tot stand 
komt, en hoe dit bestaande culturele praktijken binnen dit domein hervormt. 
 
Het proefschrift biedt daarmee een studie naar de cultuur van diegenen die cultuur 
maken. Het bepleit tegelijkertijd dat de culturele totstandkoming van AI in de 
“echte wereld” voorbij het laboratorium bestudeerd moet worden, in het bijzonder 
via epistemische interventies. Het onderzoek dat in dit proefschrift wordt 
gepresenteerd, draagt zo bij aan het wetenschappelijke debat op het snijvlak van 
Critical AI Studies, STS, mediastudies en, meer specifiek, studies naar journalistiek. 
Concreet (1) versterkt het proefschrift de sociale studie van AI in de context van 
toegepaste AI, waar er eerder vooral aandacht is geweest voor wetenschappelijke 
AI-praktijken, (2) verbreedt het de disciplinair-inhoudelijke en analytische 
reikwijdte van studies naar media en journalistiek, door meer oog te hebben voor 
de materiële en epistemologische voorwaarden van AI, en (3) sluit het aan bij het 
opkomende onderzoek binnen Critical AI Studies, in een gezamenlijke poging om 
onomstreden reproducties van AI ter discussie te stellen en nieuwe wegen te 
bieden voor het bestuderen van AI’s maatschappelijke implicaties. 
 
De empirische hoofdstukken laten zien op welke uiteenlopende manieren deze 
epistemische interventies AI binnen het mediadomein hebben gevormd—en op 
hun beurt het gebruik, de ontwikkeling en het begrip van AI in de media hebben 
bepaald. Specifiek, belichten ze hoe educatieve initiatieven fungeren als plaatsen 
waar AI wordt toegeigend en hoe ze de wereldwijde acceptatie van AI vormgeven 
(hoofdstuk 3); hoe de interpretatieve flexibiliteit van AI kan worden ingezet bij het 
opbouwen en managen van verwachtingen (hoofdstuk 4); hoe visualisaties 
fungeren als interpretatieve hulpmiddelen bij de ontwikkeling van machine 
learning (ML), waardoor er manieren ontstaan om modelgedrag ik kaart te brengen 
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en vervolgacties te coördineren (hoofdstuk 5); hoe de epistemologische functie en 
politieke aard van het idee van “good enough” de inzet van ML-modellen 
vormgeeft (hoofdstuk 6); hoe lokale omstandigheden de handelingsbevoegdheid 
van individuen bepalen en daarmee de effectiviteit van principes en richtlijnen 
voor verantwoorde AI (hoofdstuk 7); hoe het herpositioneren van 
datawetenschappelijke praktijken als curatoriale praktijken hun politieke 
rangschikkingen zichtbaarder en onderhandelbaarder maakt (hoofdstuk 8), en hoe 
musea gesitueerde ethische ontmoetingen met AI-systemen mogelijk kunnen 
maken door deze actief te betrekken bij de vraagstukken die deze systemen 
oproepen (hoofdstuk 9). 
 
Gezamenlijk laten de bevindingen zien hoe AI binnen het mediadomein wordt 
gevormd en daarmee vormend wordt voor de hedendaagse mediarealiteit, via 
specifieke AI-kennispraktijken —epistemische interventies—die mediapraktijken 
hervormen en zichtbaar maken wie in deze processen epistemische macht en 
handelingsvermogen bezit. Daarmee benadrukt dit proefschrift het belang van het 
bestuderen van dergelijke AI-kennispraktijken om de complexiteit te doorgronden 
van de transformaties die AI in de mediasector teweegbrengt en hun bredere 
maatschappelijke implicaties. Meer specifiek richt de studie van epistemische 
interventies de analytische aandacht op het handelingsvermogen van verschillende 
domeinactoren bij de totstandkoming van AI en op de specifieke kenmerken van 
toegepaste AI-kennispraktijken. Voorts maakt deze studie een procesmatige 
analyse mogelijk van de totstandkoming van AI, waarin continuïteiten en breuken 
in kennisproductie in kaart worden gebracht en wordt onderzocht wie tot de 
aangewezen subjecten van deze AI-realiteiten worden gemaakt. Ten slotte wordt 
dit proefschrift—door epistemische interventies zelf tot object van studie te 
maken—ook een interventie. Het brengt praktijken die anders veelal als 
vanzelfsprekend worden gezien en hun soms nadelige effecten naar voren, 
waardoor het voorstelbaar wordt hoe het anders zou kunnen. Hierdoor kan er 
toegewerkt worden naar een meer verantwoorde inzet en ontwikkeling van AI 
binnen de mediasector. 
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Appendix A: Ethics Approval 
 

The research conducted as part of this PhD dissertation was approved by the 
Ethics Committee at the University of Amsterdam and carried out in accordance 
with the stipulated ethical guidelines. The research was first approved under ID 
15393 in the old research management system and later reapproved under ID 
FGW-4629 in the new system. Below is the short description of the project 
provided to the Ethics Committee, along with the standardised consent form and 
information brochure used and adapted across all studies. The consent forms were 
filled out using the Survey service Qualtrics, as per the guidelines of the Ethics 
Committee, and signed consent forms are downloaded and stored with the data 
on Figshare. 
 

 

Details 
Does your project fall under WMO-Act (Medical Research Involving Human 
Subjects? No 
 

Principal Investigator 
Anna Schjøtt Hansen 
 

Research Category 
PhD project 
 

Aim of the research (why?): 
This application is based on a previous application in the old system, but as it needs 
amendments that can no longer be done in the old system, I am adding it here and 
updating it as needed. The old ID number was: 15393. This is a four-year PhD 
project, which overarchingly engages with the question of how representational 
devices intervene in knowledge production around responsible AI in the media 
sector, and what implications this has. To answer this question, the project takes a 
multi-sited approach, where each site addresses a specific context in which 
sociotechnical representations of AI intervene in how actors come to know and 
work responsibly with AI. The PhD project and final dissertation will consist of a 
range of case studies that, from different vantage points, engage with and explore 
the political situations that emerge during the process of designing AI for media. 
Some will have their beginning in a specific situation related to, for example, a 
method or point in the process, while others look across the processes of designing 
and explore how certain political situations emerge because of certain actors and 
methods, or how the trajectories and movements of AI projects can radically 
change the possibilities of conditions. Together, they provide varying and situated 
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insights into the politics of designing AI for media and the effects on values, 
identities, and practices within media, enabling us to understand what 
‘responsibleness’ of AI is in practice – and how it might be different in the future. 
These case studies will take place within different organisations (e.g., media 
organisations, start-ups, industry initiatives) that engage in designing AI 
applications, as well as take notice of the wider AI landscape that such design 
processes are embedded in (e.g., legislation, funding, training, etc.). 
 

Brief description of the research (what & how?): 
The project will be predominantly based on ethnographic fieldwork across four 
different sites and interviews with professionals in organisations working with AI 
and the wider AI media landscape. However, this will potentially be complemented 
with other methodologies, such as digital methods and textual analysis if 
appropriate. The case studies are organised on an ongoing basis to ensure the right 
timing for fieldwork and access to the field. Currently, the project includes four 
sites of investigation. (1) The first is an ethnographic study of the JournalismAI 
Academy for smaller newsrooms. The study included sitting in on the weekly 
training session, which took place twice a week over the period of eight weeks that 
the course ran and follow-up interviews with the participants once the training was 
completed. This study was carried out in collaboration with Nadja Schaetz, a PhD 
Candidate from Hamburg University, and a data sharing agreement was put in 
place. The study was conducted between September and December 2022. (2) The 
second is an ethnographic study of the Associated Press' (AP) Local AI Initiative. 
The study included observing during weekly/bi-weekly AI development meetings 
with the media partners involved in the initiative and interviews with the 
programme managers. This study was also carried out in collaboration with Nadja 
Schaetz, a PhD Candidate from Hamburg University, between March 2023 and 
October 2023. (3) The study was an ethnographic study of the reopened Media 
Museum at Sound and Vision, where they have actively used AI applications in the 
exhibition. The study included observations in the museum space, short interviews 
with museum visitors (adults) and interviews with those involved in its making. 
The study was conducted between February and June 2023. As part of the study, 
I, together with Dr Balazs Boross, organised a tutorial where RMA students 
conducted observations with me in the museum. It was titled ‘RMA Tutorial 
Introduction to Media Ethnography’, and the umbrella ethics application was used 
with the reference number: FGW-141. In 2024, I will also be involved in an 
Embedded Research Project that partly springs out of my findings and will further 
inform my PhD research. Here, ethics approval can be found under the reference 
number: FGW-4584_2024. (4) The fourth and final study is an ethnographic study 
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at the BBC based on the Recommendations Team. This study included 
observations in meetings, in the offices and during team days as well as workshops 
and interviews. This study was carried out between September 2023 and February 
2024. The contact was facilitated via the AI, Media and Democracy Lab which has 
a collaboration agreement with the BBC. This was further adapted and signed 
before the study ensuring data questions. One more case study may be planned, 
but in this case, the same ethical procedure will be carried out in all case studies 
and I will update the ethics application. 
 

With which faculty is the Principal Investigator of this project formally 
affiliated? 
Faculty of Humanities 
 

Who conducts the research? 
Anna Schjøtt Hansen 
 

Estimated duration of the research project: 
4,5 years 
 

Indicate where the research takes place, which physical location or online? 
Physically and online 
 

Estimated start date of data collection or research activities: 
01/09/2022 
 

Estimated end date of data collection: 
30/06/2025 
 

Is your project externally funded? 
Yes, by the EU 
 

Select all scenarios which apply to your research project 
My research involves human participants (for example: interviews, experiments, 
surveys, questionnaires, observations, cooperation with fieldwork consultants) 
 

This project is comparable with the following project (number): 
15393  



 306 

 
 
 

Information brochure for “Responsible AI for Media” 

Dear participant, 

You will be taking part in a case study related to the ‘Responsible AI for Media’ 
research project conducted by Anna Schjøtt Hansen (PhD Candidate in the Media 
Studies Department) under the supervision of Julia Noordegraaf, Tobias Blanke 
and Natali Helberger at the University of Amsterdam. Before the research project 
can begin, it is important that you read about the procedures we will be applying. 
Make sure to read this brochure carefully. 

Purpose of the research project 

Artificial Intelligence (AI) is becoming one of the highly politicised topics in 
societies all over the world, where concerns of its impacts on societal values, rights 
and culture are discussed and attempted to secure through new policies (e.g., the 
recent AI Act proposed by the EU). As media organisations play a key role in 
democratic societies, the use of AI in these organisations has become, on one 
hand, an opportunity to explore new ways of producing, distributing and archiving 
media content with the aim to, for example, increase engagement or reach 
underserved audiences. On the other side, AI also poses new challenges for media 
organisations and their role in democracy, which have led to new concerns 
regarding how to develop these AI technologies in a responsible way. This PhD 
project ethnographically explores the practices of designing AI systems for the 
media sector and the empirical and ontological politics of such processes of design 
through several case studies. To map the politics of designing AI, multiple case 
studies will be carried out, which will explore different facets of this development, 
such as processes of experimentation, evaluation, and implementation of AI in 
media institutions. On the other side, the project will also explore how such design 
practices are embedded in a wider discourse of 'responsibleness', which is 
forwarded, for example, in the emerging legislation and in training programmes. 
The project aims to provide insights into new ways of researching and ensuring 
the development of responsible AI in this sector. Together with this information 
brochure, you will receive a description of the concrete case study that you will 
participate in as part of this PhD project. 
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Who can take part in this research? 

1) Professionals (e.g., journalists, data scientists, project managers) who are or have 
been part of or are currently involved in processes of designing or using AI 
applications for media. 2) Academic researchers involved in processes of designing 
AI for media (e.g., as part of industry-research collaborations. 3) Professionals 
from the broader AI landscape (e.g., regulators, civil society, industry actors) who 
take part in supporting and shaping the development of what responsible AI is 
and should be in the media context. 4) Audiences interacting with AI (e.g., museum 
guests or news audiences). 

Instructions and procedure 

The project predominantly relies on two methods: ethnographic observation and 
semi-structured interviews, which can be carried out in person or online. The 
participants will first receive this information brochure together with a more in-
depth description of the specific case study they will be taking part in. Following 
that, they will receive a consent form to actively give consent (either in the form 
of a PDF/print to be signed or as an online survey link using Qualtrics) to 
participate in the research outlined, both more widely in the information brochure 
and regarding the concrete case study. 

In the case of ethnographic field work the information brochure and detailed 
description of the case study will be shared with the department/project in which 
the researcher is embedded to ensure everyone is aware that the field work is taking 
place, while consent forms will be provided to the members of the team that the 
researcher will be working closely with when the observational study is initiated 
and then on an ad hoc basis if it is deemed appropriate (e.g., in the case that a 
professional takes a more prominent role in the field work than expected). 

Voluntary participation 

You will be participating in this research project on a voluntary basis. This means 
you are free to stop taking part at any stage. This will not have any personal 
consequences and you will not be obliged to finish the procedures described 
above. You can also decide to withdraw your participation up to 8 days after 
signing the consent form. If you decide to stop or withdraw your consent, all the 
information gathered up until then will be permanently deleted. 
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Discomfort, Risks & Insurance 

The risks of participating in this research are no greater than in everyday situations 
at home. Previous experience in similar research has shown that no or hardly any 
discomfort is to be expected for participants. For all research at the University of 
Amsterdam, a standard liability insurance applies. 

Confidential treatment of your details 

The information gathered over the course of this research will be used for further 
analysis and publication in scientific journals only and as part of the final PhD 
dissertation. At the beginning of the research participation, it will be discussed 
whether you and the organisation you work for wishes to be anonymous or named 
in any future publications. In case anonymity is wished for, your personal details 
will not be used in these publications, and it is guaranteed that you will remain 
anonymous under all circumstances. 

The data gathered during the research will be encrypted and stored separately from 
your personal details. The storage drives are only accessible to members of the 
research staff involved in this project at the University of Amsterdam or any clearly 
stated external research collaborators (e.g., from other universities). The 
audio/video recordings will never be shown in public without your written 
consent. You will receive a separate form to provide such consent if it should 
become relevant. 

Further information 

For further information on the research project, please contact Anna Schjøtt 
Hansen (phone number: +31 (0) 628980697, email: a.s.hansen@uva.nl; 
Turfdraagsterpad 9, 1012 XT Amsterdam, room 3.14. If you have any complaints 
regarding this research project, you can contact the secretary of the Ethics 
Committee of the Faculty of Humanities of the University of Amsterdam, 
commissie- ethiek-fgw@uva.nl, phone number: +31 20 - 525 3054; 
Kloveniersburgwal 48, 1012 CX Amsterdam. 
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Informed consent form for participation in the research project 
“Responsible AI for Media” 
 

I hereby declare that I have been clearly informed about the research project 
[Insert ‘Name of sub study’] (part of the overarching PhD project on Responsible 
AI for Media) conducted by Anna Schjøtt Hansen (PhD Candidate at the 
University of Amsterdam). Any questions I had, have been answered to my 
satisfaction. 
 

I consent to participate in the research on an entirely voluntary basis. I retain the 
right to revoke this consent without having to provide any reasons for my decision. 
I am aware that I am entitled to discontinue the research at any time and can 
withdraw my participation up to 8 days after the research has ended. If I decide to 
stop or withdraw my consent, all the information gathered up until then will be 
permanently deleted. 
 

If my research results are used in scientific publications or made public in any 
other way, they will be fully anonymised, if I request it when asked at the beginning 
of the research. My personal information may not be viewed by third parties 
without my express permission. 
 

If I need any further information on the research, now or in the future, I can 
contact of Anna Schjøtt Hansen (phone number: +31 (0) 628980697; email: 
a.s.hansen@uva.nl; Turfdraagsterpad 9, 1012 XT Amsterdam, room 3.14. 
 

If I have any complaints regarding this research, I can contact the secretary of the 
Ethics Committee of the Faculty of Humanities of the University of Amsterdam; 
email: commissie- ethiek-fgw@uva.nl; phone number: +31 20 - 525 3054; 
Kloveniersburgwal 48, 1012 CX Amsterdam. 
 

Signed in duplicate: 

................................. ............................ ................................. Name participant Date 
Signature 
‘I have explained the research in further detail. I hereby declare my willingness to 
answer any further questions on the research to the best of my ability.’ 

................................. ............................ ................................. Name researcher Date 
Signature 



 310 

Appendix B: Supplementary Materials for “Taming AI” 
To protect the identities of those who generously shared their experiences with us, 
we have only listed the cohort and general roles of the participants and instructors. 
However, geographically, the interviewed participants are based in Ecuador, 
Colombia, the US, Paraguay and Argentina in the Americas and the Philippines, 
Malaysia, Singapore, Mongolia, Indonesia and India, with even more geographies 
represented in the Academy. 

 

Participant table 
 

Participant Code Interview Role Cohort Sex 

PAR1 2022 Journalist & editor Americas Female 

PAR2 2022 Editor Americas Female 

PAR3 2022 & 2025 Journalist & editor Americas Male 

PAR4 2022 & 2025 Co-Founder & Producer APAC Female 

PAR5 2022 & 2025 Editor and developer Americas Male 

PAR6 2022 & 2025 Journalist Americas Male 

PAR7 2022 & 2025 Chief Editor Americas Male 

PAR8 2022 & 2025 Journalist Americas Male 

PAR9 2022 Journalist Americas Male 

PAR10 2022 & 2025 Manager APAC Female 

PAR11 2022 Manager  APAC Male 

PAR12 2022 & 2025 Journalist APAC Male 

PAR13 2022 Editor APAC Female 

PAR14 2022 Chief Editor APAC Female 

PAR15 2022 Co-Founder APAC Female 

 
Instructor & Programme managers Table 

 

Code Interview Role Location Sex 

INS1 2022 Data Scientist Europe Female 

INS2 2022 Investigative journalist US Female 

INS3 2022 Data Scientist US Male 

PROG1 2023 Programme manager Europe Male 

PROG2 2023 Programme manager Europe Female 
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Appendix C: Supplementary Materials for “The Work of 
Visualisations” 
To protect the identities of those who generously shared their experiences with me at 
the BBC, they have all been pseudonymised. Below is a list of the key figures in the 
data, including their “general” role (meaning no senior/junior to ensure anonymity 
better) and whether they appear in both the interview data and observations. The 
pseudonyms reflect the actual gender to demonstrate the gender balance within the 
team. The second table describes the two workshops conducted in connection with 
the fieldwork, the general ‘roles’ present, and theme of workshop. 
 

Overview of the central actors encountered in the fieldwork 
 

Pseudonym Role Interview & observations 

Max Data scientist Interview & Observations 

Theresa Product manager Interview & Observations 

Carrie Product manager Interview & Observations 

Tom Data Scientist Interview & Observations 

Lando Data Scientist Interview & Observations 

Marie Editor Interview & Observations 

Christine Editor Interview & Observations 

Emily Data Scientist Interview & Observations 

Jack Editor Interview & Observations 

Joanne Commissioner Interview & Observations 

Harriet Editor Interview & Observations 

Leo Manager (data scientist) Interview & Observations 

Dylan Data scientist Interview & Observations 

John Manager (data scientist) Interview & Observations 

Maxine Data Scientist Observations 

George Editor Observations 

Valerie Editor Observations 

 
Overview of workshops, roles, and theme of workshop 

 

Workshops Roles present Location Theme 

WORK1 Data Science, Editorial, Product, 
Engineering, Commissioning 

London 
Responsible 

decision-making 

WORK2 Data Science, Editorial, Product, 
Engineering, Curation 

Online 
Responsible 

decision-making 
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Appendix D: Supplementary Materials for “Making ML 
Good Enough” 
To protect the identities of those who generously shared their experiences with 
me at the BBC, all interviewees have been anonymised with the abbreviation INT. 
Below is an overview of interviewees, roles, and length of interview(s). The second 
table describes the two workshops conducted in connection with the fieldwork, 
the general ‘roles’ present, and the theme of the workshop. 
 

Overview of interviewees, roles, and length of interview(s). 
 

Interviewees Role Number & Length 
INT1 Data scientist 50 min & 40 min 
INT2 Product manager 30 min & 30 min 
INT3 Product manager 35 min & 45 min 
INT4 Data Scientist 40 min & 40 min 
INT5 Data Scientist 40 min  & 25 min 
INT6 Editor 50 min 
INT7 Editor 25 min 
INT8 Data Scientist 45 min & 25 min 
INT9 Editor 40 min 
INT10 Commissioner 30 min 
INT11 Editor 35 min 
INT12 Manager (data scientist) 30 min 
INT13 Data scientist 25 min 
INT14 Manager (data scientist) 45 min 

 
 

Overview of workshops, roles, and the theme of the workshop. 
 

Workshops Roles present Location Theme 

WORK1 
Data Science, Editorial, Product, 

Engineering, Commissioning 
London 

Responsible 
decision-making 

WORK2 Data Science, Editorial, Product, 
Engineering, Curation 

Online 
Responsible 

decision-making 
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Appendix E: Supplementary Materials for 
“Responsibility from Somewhere” 
To protect the identities of those who generously shared their experiences with 
me at the BBC, all interviewees have been anonymised with the abbreviation INT. 
Below is an overview of interviewees, roles, length of interview(s) and the 
conducting researcher. The second table describes the two workshops conducted 
in connection with the fieldwork, the general “roles” present, workshop themes, 
and the conducting researcher. 
 

Overview of interviewees, roles, length of interview(s) and the 
conducting researcher. 

 
Interviewees Role Length Author 

INT1 Data scientist 50 min & 40 min First author 
INT2 Product manager 30 min & 30 min First author 
INT3 Product manager 35 min & 45 min First author 
INT4 Data Scientist 40 min & 40 min First author 
INT5 Data Scientist 40 min  & 25 min First author 
INT6 Editorial lead 50 min First author 
INT7 Editorial lead 25 min First author 
INT8 Data Scientist 45 min & 25 min First author 
INT9 Editorial 40 min First author 
INT10 Commissioner / editorial 30 min First author 
INT11 Editorial 35 min First author 
INT12 Manager (data scientist) 30 min First author 
INT13 RAI / Data scientist 25 min Both 
INT14 Manager (data scientist) 45 min Both 
INT15 Editorial Lead 55 min Second author 
INT16 Editorial Lead 35 min Second author 
INT17 UX-design 45 min Second author 
INT18 UX-design 65 min Second author 
INT19 UX-design 50 min Second author 
INT20 Data Scientist 60 min Second author 
INT21 Data Scientist 70 min Second author 
INT22 Responsible AI 75 min Second author 
INT23 Responsible AI 55 min Second author 
INT24 Responsible AI 25 min Second author 
INT25 Editorial Lead 60 min Second author 
INT26 Data Manager 60 min Second author 
INT27 Legal 55 min Second author 
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INT28 UX-design 45 min Second author 
INT29 Data Scientist 65 min Second author 
INT30 Legal 55 min Second author 
INT31 UX-design 50 min Second author 
INT32 Data Manager 45 min Second author 
INT33 Responsible AI 50 min Second author 
INT34 UX-design 35 min Second author 
INT35 Data Scientist 30 min Second author 

 
 
 

Overview of workshops, roles, themes, and the conducting 
researcher 

 
Workshops Roles present Location Theme Author 

WORK1 
Data Science, 
Editorial, UX-
Design, Sounds 

London 
Transparency and 

Explainability 

Facilitator: 
Second Author 
Notetaker: First 

author 

WORK2 

Data Science, 
Editorial, Product, 

Engineering, 
Commissioning 

London 
Responsible decision-

making 

Facilitator: First 
Author 

Notetaker: 
Second author 

WORK3 

Data Science, 
Editorial, Product, 

Engineering, 
Curation 

Online 
Responsible decision-

making 

Facilitator: First 
Author 

Notetaker: 
Second author 
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Appendix F: Supplementary Materials for “Slicing the 
Past to Predict the Future” 
As the reflection pieces draw on both interviews and observations, the central 
actors are listed below, including their “general” role (meaning no senior/junior 
to ensure anonymity better) and whether they appear in both the interview data 
and observations. The pseudonyms reflect the actual gender to demonstrate the 
gender balance within the team. 
 

Overview of the central actors encountered in the fieldwork  
 

Pseudonym Role  Interview & observations 

Max Data scientist   Interview & Observations 

Theresa Product manager   Interview & Observations 

Carrie Product manager   Interview & Observations 

Tom Data Scientist   Interview & Observations 

Lando Data Scientist   Interview & Observations 

Marie Editor  Interview & Observations 

Christine Editor  Interview & Observations 

Emily Data Scientist   Interview & Observations 

Jack Editor  Interview & Observations 

Joanne Commissioner  Interview & Observations 

Harriet Editor  Interview & Observations 

Leo Manager (data scientist)  Interview & Observations 

Dylan Data scientist  Interview & Observations 

John Manager (data scientist)   Interview & Observations 

Maxine Data Scientist Observations 

George Editor Observations 

Valerie Editor Observations 
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Appendix G: Supplementary Materials for “Putting AI on 
Display” 
To protect the identities of those who generously shared their experiences with 
me at the Institute for Sound & Vision and the Media Museum, all interviewees 
have been anonymised with the abbreviation INT. Below is an overview of the 
interviewees, roles, and interview lengths. 
 

Overview of interviewees, roles and the length of interview 
 

Interviewee Role Length of interview 

INT1 Editor-in-chief of the Media Museum 
(current) 45 min 

INT2 Museum Manager 50 min 

INT3 Product owner/product manager 50 min 

INT4 Curator 45 min 

INT5 Art director 60 min 

INT6 Lawyer, specialized in copyright 30 min 

INT7 Developer with expertise in the field of 
digital culture and information processing 50 min 

INT8 Editor-in-chief of the Media Museum 
(former) 35 min 

INT9 Project manager 60 min 




