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1. Introduction

Video streaming platforms such as Netflix, Amazon Prime, and Dis-
ney+ have been expanding at a fast pace in the past years (Statista,
2025). With their extensive TV content libraries and sophisticated
design features offered at an affordable price, these services are now part
of millions of people's daily routines. The rise of streaming platforms
translated into drastic changes in TV viewing patterns. In this context,
binge-watching (i.e., watching multiple episodes of a TV series back-to-
back) has quickly become the new normative mode of viewing TV
shows, especially among young generations (Rubenking et al., 2018).
This practice intensified further during the COVID-19 pandemic, when
strict lockdown measures were imposed in many jurisdictions (Sigre-
Leiros et al., 2023).

Along with these developments, research has emerged to explore the
correlates and consequences of binge-watching. One line of research
investigated the attractiveness of binge-watching from an audience
perspective, focusing on entertainment processes and outcomes
(Pittman & Sheehan, 2015; Sung et al., 2018; Warren, 2020; Wirz et al.,
2023). At the same time, another line of studies has demonstrated that
some patterns of this viewing practice is associated with mental and
physical health issues (Gadino et al., 2024; Starosta & Izydorczyk, 2020;
Walton-Pattison et al., 2018). Moreover, there has been a growing ten-
dency to consider binge-watching as a potential addictive behaviour
(Forte et al., 2021; Ilyas et al., 2023; Ort et al., 2021; Paschke et al.,
2022; Riddle et al., 2018). These diverse perspectives on binge-watching
demonstrate that the phenomenon is complex and multi-faceted as it can
be both functional and dysfunctional, beneficial and harmful (Flayelle
et al., 2020, 2025; Nanda & Banerjee, 2020).

This multi-faceted and ambivalent nature of binge-watching poses
risks of over-simplification, pathologisation, and stigmatisation
(Flayelle et al., 2019, 2025). Studies focusing on the entertainment
aspect seem to imply that binge-watching is a beneficial behaviour,
while studies focusing on mental health or addiction suggest that binge-
watching should be avoided or regulated. With this special issue, we
open the floor to research that provides a more nuanced perspective on
binge-watching. The studies incorporated in this special issue depart
from the necessary acknowledgement that binge-watching is a complex
phenomenon which is not inherently good or bad. They investigate
psychological factors and platform features that shape functional and
dysfunctional outcomes of binge-watching, consider its long-term

consequences, and showcase methodological advancements that
contribute to a better understanding of this viewing pattern and its
effects.

2. Overview of the special issue

This special issue consists of six original research articles covering
different perspectives on binge-watching. While each paper makes a
unique contribution to the binge-watching literature, several shared
advances can be identified. First, several of the articles in this special
issue treat binge-watching as a multi-faceted construct which can have
both functional and dysfunctional effects. Spataro et al. (2025) distin-
guish between positive and negative binge-watching experiences.
Similarly, Ulusoy et al. (2025) investigate positive and negative
emotional states associated with binge-watching, and Eberhard-Bolz
(2025) considers both positive and negative effects of binge-watching.
By simultaneously considering positive and negative outcomes, these
studies reflect a shift away from early approaches that treated binge-
watching as essentially beneficial or harmful and instead respond to
the growing need to better understand non-harmful and problematic
forms of involvement, a distinction that has become a central priority for
advancing binge-watching research (Flayelle et al., 2020, 2022; Richard
& Plante, 2024).

Second, the articles included in this special issue shed light on how
psychological factors and platform features shape effects of binge-
watching. Mori and Fahr (2025) investigate how state self-control
before and after a viewing session relates to well-being. Spataro et al.
(2025) examine the relationship of mindful attention awareness and
emotion regulation difficulties with binge-watching experiences,
whereas Ulusoy et al. (2025) explore differences between intentional
and unintentional binge-watching sessions. In terms of platform fea-
tures, Ulusoy et al. (2025) provide initial evidence that cliffhangers and
autoplay functions foster unintentional binge-watching, which is asso-
ciated with more negative outcomes (e.g., goal conflict, guilt). Dekker
and Tverdina (2025), on the other hand, show that binge-watching
preference is positively related to the perceived usefulness of the auto-
play function, and that perceived usefulness is negatively related to
perceived manipulation. Thus, while some viewers find that autoplay
contributes to uncontrolled binge-watching, others consider that this
feature enables a pleasurable viewing experience.

Third, two studies in this special issue focus on long-term effects of
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binge-watching in the form of ongoing involvement with a narrative
after media exposure. Baldwin et al. (2025) link binge-watching to
stronger mental models, which promote retrospective imaginative
involvement — the engagement with a story's plot long after the story is
over. In a similar vein, Eberhard-Bolz (2025) documents lingering
emotional and cognitive effects which can last for hours, days, or even
weeks after a viewing session. These studies demonstrate that the
intense engagement with a narration through binge-watching may in-
crease the memorability of a story, and therefore the persistence of both
positive and negative media effects.

Finally, the papers in this special issue also advance binge-watching
research through methodological innovations. While binge-watching
research is strongly dominated by cross-sectional survey studies
(Flayelle et al., 2020; Starosta & Izydorczyk, 2020), Eberhard-Bolz
(2025) used diary-based qualitative interviews to explore effects of
binge-watching. For their part, Ulusoy et al. (2025) used a recall-based
manipulation to create a quasi-experimental setting for the comparison
of intentional and unintentional binge-watching, while Mori and Fahr
(2025) used an experience sampling approach that allowed to measure
state self-control directly before and after each viewing session.

3. Conclusion

Taken together, the research papers published in this special issue
make important contributions to the binge-watching literature. They
demonstrate that binge watching is not inherently good or bad, but that
psychological processes and environmental factors interact in fostering
positive or negative outcomes. The findings by Spataro et al. (2025) and
Ulusoy et al. (2025) suggest that mindful attention awareness and
intentionality of use may be important protective factors against nega-
tive outcomes of binge-watching. This is in line with more general de-
velopments in media psychology that have identified mindfulness as a
personal resource that helps individuals cope with the pervasiveness of
digital and mobile media in everyday life (e.g., Schneider et al., 2022).
Moreover, these findings provide a starting point for future research on
interventions that may reduce negative effects of binge-watching by
targeting not only self-regulatory but also emotion regulation diffi-
culties, which have been identified as key psychological processes
differentiating non-harmful from problematic involvement in binge-
watching (Boursier et al., 2021; Flayelle et al., 2022; Sigre-Leiros
et al., 2023). Within this perspective, it is however important to keep in
mind the findings by Mori and Fahr (2025), which indicate that high
state self-control after media use may be negatively related to situational
well-being, thus suggesting that regulatory efforts may be experienced
as costly rather than purely beneficial.

Another important conclusion is that the effects of binge-watching
can persist for a long time, as binge-watching may increase the memo-
rability of a story or, more generally, the engagement with a narration
(Baldwin et al., 2025; Eberhard-Bolz, 2025). While media effects
research mostly focuses on immediate effects during or directly after
media use, these findings encourage future research to also include long-
term effects, or to shed more light on the persistence of effects over time.
It might be especially fruitful to combine such investigations with a
consideration of platform features, such as autoplay, that facilitate an
uninterrupted narrative engagement. As Dekker and Tverdina (2025)
demonstrated, such features are positively evaluated by users with a
preference for binge-watching. They may therefore facilitate conditions
that differentially foster long-term positive and negative outcomes.
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