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CHAPTERR ONE - MARKETIN G THE NEOLIBERA L DREAM 

[T]hee global political economy advances on contradictory terrains, sometimes 
reinforcing,, sometimes obliterating cultural, regional, and religious differences, 
genderedd and ethnic divisions. Flows of immigrants, media, technology, and 
commoditiess have similarly uneven effects. (Clifford 1997:9) 

Introductio n n 

Inn May, 2000, a job vacancy for "Telecom-FT Specialists" appeared in a Dutch 
newspaper,, de Volkskrant, in the form of a colour advertisement. Its caption - "you cant predict 
thee future in telecoms unless you create it" - encapsulates the social constructivist take all too 
well.. It also appropriates an old adage about self-fulfilling prophecies. In both instances, 
however,, the aim is to collapse the critical and political spaces opened up by the former and 
invertinvert the psychological insight of the latter in the name of a triumphant capitalist 
competitiveness.. The "you' that is being addressed is represented by a lone figure, standing on a 
beachh marked by his own footprints in the sand, gazing into the horizon. This y>u' is male, 
westernn and the future is his to have. Once he has created it, that is (see Jordan 1999: 172-175). 
Andd what is the driving force behind this kind of future? To be "always one step ahead". 
However,, the future dream being conjured up in this ad belies the unequal power relationships 
thatt exist between this "you' and those who cannot participate in such a future/reality. This ad, 
andd the company' behind it are a good example of how public tele-communications operations 
and/orr services have become redefined as profit-maximising global ventures whose main aim is 
too provide 'global services' for corporate clients. It is a good example of the gendered, class, and 
ethnicethnic dimensions to these changes; dimensions that advertisers exploit or disguise depending 
onn who is the target audience 2. The 'future' and creativity being alluded to are projections, 
basedd on all manner of assumed meanings, relationships and mutually reinforced lives that are 
yet-to-bee lived. This ad is repackaging and selling an idea rather than a manufactured 
commodity.. In this sense it is effectively "selling air" 3. 

Thiss should come as littl e or no surprise for contemporary consumer societies and their 
(mass)) media industries that depend on sales turnover and advertising revenue respectively to 
keepp ticking over. Advertising has always been about selling consumer items by representing 
themm as desire (Williamson 1978, Leiss, Kline & Jhally 1990). The marketing of 
communicationn as a capitalist 'global' venture over the last decadee is no exception as it cashes in 
onn modem marketing's increasingly sophisticated practices of mass persuasion. In the process, 
advertisementss contribute to popular imaginaries (Herbert 2000, Hooper 2000) and a pool of 
metaphorss for articulating major change, political economic necessity, sociocultural mutuality. 
Thee internet/www in its current constellation, however, still spans these domains for it is neither 
fullyy public, wholly privatised, nor readily regulated or standardised. Therein lies the critical 
space,, the room for political agency, manoeuvre and circumspection that is filled in by such 
advertisementss and the ideology behind them 4. Within ongoing changes to the means, medium 
andd meaning of communication tout court (see Thompson 1995, Hamelink 1995, Mattelart 
1994),, everyday life is still being lived in all its multifarious ways with or without the 
internet/www.. In turn many of the early and more recent non-commercial (cyber)spacess of the 
latterr are still being experienced and created without modern marketing tools (Shields et al 
1996,, Ludlow et al 1996). What this ad belongs to, in fact, is an ongoing political economic 
agenda,, entailing the privatisation and restructuring of all manner of tele/communications, 
whichh only started to trawl the internet/www for commercial gains since the mid-1990's. Hence 
thee enlisting of modern marketing and business oriented Research & Design in this project. The 
representativee and reinforcement power of advertising is at the heart of market research, careful 
add placement, and even of controversy. Another characteristic of advertising is to recreate 

11 The ad was placed by the Dutch subsidiary of Logica, an IT/Telecom services provider. 
22 In the last few years as the demographics of the corporate job market and ICT use shows increased 
numberss of women. Advertisements have been reflecting mis new 'market segment*  accordingly. 
33 My thanks to Marcus von Essen for mis expression. 
44 This called la pensee unique by Le Monde Diplomatique. 
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memory,, rewrite histories in the image of the client. Hence it is no surprise that the last years of 
thee 1990's saw a fair degree of amnesia or confusion over the assumed inevitability in the shift 
fromm (public) telecom to privatised global communications. This chapter looks at one area 
wheree this version of events - the neoliberal dream of 'ghbalccpital.com'- has been 
constructed,, marketed and put in place; through the 'global speak' of corporate advertising. It 
tracess the construction of a certain vision of ICTs and the internet/www in particular. This 
communicationss future is being represented as the prerogative of global capital and its 
commercialised,, profit-maximising vision of the internet/www has been placed centre-stage (see 
Hamelinkk 1995, Mattelart 1994, McChesney et al 1998, Toulouse & Luke 1998). 

Advertiserss know the power that combining images and texts in different and unsettling 
wayss has on grabbing attention in public spaces. Contemporary political parties also cannot 
operatee without PR consultants or 'spin doctors'. The Art of Persuasion has become an industry 
inn itself and is increasingly dependent upon being able to 'communicate globally' through ICTs. 
Conversely,, it is part of the neoliberal (reconstruction of the same. The second aspect of this 
chapterr is the examination of how the international / global political economy is also comprised 
off  the 'circulation of meanings' (Murphy & de Ferro 1995). These circulations are in the form of 
visuall  images, captions, television advertisements, industry-based publications and so on. They 
articulatee a certain set of representations with specific demographic foci, ethical and cultural, 
andd technical assumptions. Moreover, they work hard to make their vision the 'only story in 
town'.. The image-making examined here comes from corporate advertisements and illustrations 
inn related publications during 1995 - 20005, a peak period for the reconstitution of the image 
andd business of telecommunications under the auspices of neoliberal political and economic 
strategiess They represent a particular historical constellation of technological converging, Hi-
Techh artefacts, Research & Development trajectories, and political economic agendas that have 
mouldedd and propagated communications operations, services, and infrastructures into 
ostensiblyy 'global' and necessarily capitalist concerns. The term Global-Speak denotes this 
particularr history and its concomitant politics of representation. The task of such ads is to carry 
thee Global-Speak message to both business and private 'end-users' and in so doing domesticate 
thee unfinished transformation of telecommunications (whether traditional telephony or newly 
digitalised)) into the free market of the 'Global Information Society". By way of the 'advertising 
work'' (Williamson 1978) telecommunications are represented according to a set of 
transgendered,, transnational, transcultural norms for communication - to wit inter/subjectivity. 
Thesee are coupled with commercial priorities and then presented as a. fait accompli. Albeit 
targetedd at a 'transnational élite' (van der Pijl 1998), these communicative, inter/subjective 
normss are also being heavily marketed as the 'Royal Road' to social and economic well-being 
(NRCC Handelsblad 30 July 1998:15, World Development Report 1998, UNDP Pacific Human 
Developmentt Report 1999) for 'all men' and 'all women'. 

Thee upshot is that the neoliberal ethos and assumptions about what constitutes 
communicationn tout court essentially come together in the global economic reconfiguration of 
thee "dinosaurs" of the Telecommunications sector in the 1980's -1990's and then (re)materialise 
ass non-negotiable universal norms and standards for any mediated communications. The point 
off  looking more closely at some of the ads that accompanied this process is because then-
location,, in business publications like the Financial Times and Fortune magazine, quasi-
intellectuall  neoliberal monthlies like The Economist, and daily newspapers, form both the 
vanguardd and the tail-end of these shifts in the significance, design, and practice of 
telecommunications.. These are quickly conflated with a conscious shift in organisation and 

55 These advertisements come from a number of sources, all readily available and read to a greater or 
lesserr extent by both business and academic readerships; The Financial Times, The Economist (England), 
Businesss Week, Fortune magazine (USA), the Volkskrant (the Netherlands). These are illustrations of a 
pointt rather than a sampling from a fuller study. A more extensive use of images, taken from The 
Economist,, can be seen in Hooper (2000). The other thing to remember that the target audience for most 
off  the IT/Telecom industry ads is that of globe-trotting executives who are still predominantly male. In 
thiss respect, and depending on local 'sensitivities' about sexism and advertising, it can be a question of no 
holdss barred' when it comes to more overt uses of eroticised female bodies. As one marketing manager 
notes:: "this advertisement (see Illustration 10 below) was deliberately targeted at a predominantly male 
seniorr IT and managementt audience in Europe. It was not for the US." (Brian Catt, July 2001, personal 
email). . 
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policyy from public universal access ideals to privatised, commercial imperatives. As 
commerciall  practice they also (re)articulate old and new gender-power  relations embedded in 
organisationall  and regulatory changes; in the workplace, die domestic sphere, in relations 
betweenn the 'information-rich ' and 'information-poor ' of the world (Peterson & Runyan 1999, 
Mitte rr  &  Rowbomam 1995, Harcourt et al 1999). Moreover, as symbolic practice, the very 
'gendered-ness''  of these (re)materialised communications has conceptual and research 
implicationss for  scholars of all persuasions as old/new sex-gender  symbols and intercultura l 
powerr  relations are self-consciously taken up, reworked and sold on by vested interests in the 
processs of'global change'. 

Onee way of doing this is to trace how conventional sex-gender  signifiers have been 
appropriatedd and repackaged in marketing the neoliberal "worl d order1 of the post-Cold War 
period.. The historical process entailed is the strategic reinvention of Public Telecommunications 
Operatorss into privatised business ventures operating under  the rules of the stock market alone, 
wheree investors call the shots. At the same time these reinvented enterprises were merging with 
thee Informatio n Technology sector. By the 1990's print media, TV and radio were joinin g these 
neww privatised business conglomerates. Other  public utilitie s followed suit as OECD 
governmentss retreated and market forces advanced. The (de)regulation that facilitated these 
movess and the story of Technological Progress that justified them were backed up by national 
governmentss and the International Monetary Fund, World Bank and World Trade Organisation. 
Byy the turn of the millennium, a new scale of TNC which combines once distinct Media and 
Broadcasting,, Telecommunications and IT concerns are purveyors of a 'Global 
Communications''  and the universal message of one sort of access-for-all that goes with it. 

Fromm the point of view of this study, this chapter  * serves several purposes. It provides a 
criticall  historical and analytical context to the practices of everyday lif e online that are 
examinedd in Chapters Five to Eight. At the same time it places mis reproduction in the context 
off  the accompanying 'convergence' of computers and telecommunications, a technical process 
thatt  runs parallel to the privatisation of public tele-communications operations. After  a very 
brieff  excursion into the sociocultural and economic significance of Advertising, die 'Global 
Speak''  of the would-be key players in 'global communications' is traced through the imagery 
andd captions of their  own advertising. Both the 'old guard' like BT, AT& T and the 'new kids' on 
thee block, the myriad of smaller  (at first ) software consultancies and service providers rely on 
advertisingg to help (re)invent themselves as 'global players'. In so doing, other  material-
discursivee relationships unfold as meanings and representations of public/private, access, 
service,, communication get shifted about accordingly. The power  of advertising plugs into die 
rolee of'spin' inn democratic politics and the commodification of public spaces for  commercial 
usess (Youngs 2000), and in turn underscores state (re)regulation processes in western 
(neo)liberall  economies that heralded every larger  scales of transnational corporate alliances. In 
thee process, once contestable meanings and political implications of all this have transmuted 
intoo die common wisdom tiiat  there is no alternative' (see Jesson 1999). The last two examples 
off  corporate imagings of'global communications' serve to underline die (global) discursive shift 
thatt  has been put in place. The first is a localised rendition of the "normativities , and 
performativitie ss tiiat  produce what is called 'genders'"  (Saunders and Foblets, forthcoming), in 
thiss case for  the Netherlands. The second is a 1999 rerun of the marketing archetype of arch 
femininit yy - tiiis time representing global 'services' (Runyan 1996:245-248, Pettman 1996, 
Sassenn 1991). The ads and images examined here trace how there are visual, discursive and 
"materia ll  issues at stake"  in die marketing of the neoliberal dream and its appropriation 
(Hennessyy 1993:38) of old/new sex-gender  archetypes. The chapter  ends with a look at me 
theoreticall  implications of these imagings with respect to technology on me one hand and these 
'machineries''machineries' of representation on the other. 

66 A version of this chapter  will appear  in Saunders &  Foblets (forthcoming). My thanks to L H M Ling for 
herr  helpful comments. 
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AA Historica l Rewind 

Overr the last two decades at least, traditional telephony and computer technology have 
becomee inseparable from the advent of all things 'global' (see Zysman 1995:54, Harvey 
1990:222).. One key reason for this is the deployment of digital technology in telephony 
(Hamelinkk 1995: 70 passim). These technical developments and their spin-offs have also had an 
effectt on both specialist and prosaic terminologies. For instance, telecommunications are now 
automaticallyy regarded as 'global*  whilst computer use is understood as a priori  some sort of 
communicativee exchange7. The respective infrastructural and daily interactional developments 
inn turn embody new meanings and practices of 'interconnectedness' (see Harasim 1994). Streets 
andd homes, in advanced capitalist economies, and other regions albeit in varying degrees of 
peripheralisation,, are increasingly constituted - or not - by these shifts in the material nature and 
experiencess of tele/communications - telephone, television, computer cable, satellite and radio 
networks,, the internet/www. This also goes for how they are being conceived, perceived and 
deployed.. The technical and commercial integration of the respective architectures, 
(de)regulationss and R&D, actual and projected uses and appropriations, are in turn related to 
mergerss and alliances between heretofore separate political and economic concerns (Castells 
1996,, McChesney et al 1998, Comor, 1994), and the policy decisions that have released public 
utilitiess and services into the realm of private business8. The uneven distribution of access, 
infrastructuree development, suitable applications for different cultural scenarios, to wit 
potentialss for empowerment (Hamelink 1995) are being subsumed by techno-economic 
parameterss that target profit and the share index before all else. 

Too rewind a bit further. Since at least the 1980's there has been throughout the OECD 
societies,, steady deregulation and then privatisation of state-owned telecommunications. 
Whetherr under the auspices of political decisions based on neoliberal imperatives or as the 
resultt of technological developments per se (digitalisation, convergence, development of 
internett protocol software), a significant element has been the meteoric rise of the internet/www 
ass the sine qua non of computer-mediated communications (Graham 1999, Thompson 1995). 
Al ll  this impinges on the present and future of the non-OECD world, including small island 
countriess who, whilst still dependent on ever-shrinking aid budgets, are under pressure to 
liberalisee their trade regimes, trim public spending; in short to become part of the Global 
Informationn Infrastructure and its neoliberal ethos (South Pacific Forum 1998, UNDP 1999), 
Yett despite some being at the bottom of the UN Development Index, small island states such as 
Trinidadd (Miller & Slater 2000) and the South Pacific Islands - Tonga in particular - and their 
ex-patriott populations have become very 'present*  on the Internet/www (Ogden 1999). Appendix 
Onee gives a quick summary of the pertinent facts and figures. As a result, the countries 
representedd by these online communities have become relatively high profile in terms of 
internett measurements (WIRED 1998:104,162). 

This,, by now familiar, intimacy between public service and private ownership of 
telecomm operators (AT&T, BT, C&W, Deutsche Telekom), Internet Services (Netscape, 
Americaa Online, WorldCom), and the massive holding companies that ensue (Turner Corp, 
Microsoft,, et al) belies a political struggle between free market ideologues and their critics 
especiallyy in terms of the future of the internet/www 9. The former seem to have effectively won 
thee toss as politicians and their governments back away, keep privatising all public utilities 
(eachh after their own fashion and with varying degrees of public popular resistance) and then 
floatingg them on the various global stock exchanges. The 1980*s - 1990's in the OECD were also 

77 Technically, it is digitalisation that has made telephone conversations indistinguishable from that of 
computerr 'conversations' - a key shift in the ways and means messages are circulated and transmitted 
(Frederickk 1993:94). It also makes computers no longer simply information processing devices. The 
upshott of all this is that information technology has revolutionised traditional telephony whilst advances 
inn the transmission capabilities of the latter allow telecommunication at light speed (Virili o 1984). 
88 Investments being made by railway companies, water and other public utilities in telecommunications 
makee the political economic stakes even higher. 
99 Commercial objectives run up against the more alternative, communitarian visions of online life 
(Shieldss et al 1996, Ludlow 1996) and online artefacts such as music and non-proprietary software. This 
iss where early internet communities and hacker cultures come into meir own (see Jordan 1999, Kolko et 
all  2000, Jones et al 1999) 
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characterisedd by massive corporate downsizing,, rising unemployment and significant changes in 
thee capitalist mode of production, volume of financial flows vis-a-vis traditional Tordist1 

productionn (Stubbs & Underbill et al 1999, Ling 2001b, Runyan 1996). In the Telecom sector 
andd beginning with the first enforced split of AT&T in the mid 1980's, corporate 
reorganisations,, mergers and take-overs were the order of the dayI0. Smaller firms emerged to 
exploitt new opportunities provided by the ever-burgeoning internet-based software along with a 
concomitantt growth in service industries (Sassen 1991, Castells 1996). By 2001, these small -
andd expansive - firms that are now known as 'dotcom* companies were suffering their first major 
setbackk in the boom and bust dynamics of the internet gold rush on stock exchanges all over the 
world.. These 'strong' processes of neoliberal global economic restructuring are complex to say 
thee least and grist to many a scholarly mill. 

Thee history of the internet is still being written (Thomas & Wyatt 1999, Jones 1999, 
Abbatee 2001) and the above fast-forward through the last 25 years of the political economy of 
internationall  / global communication is schematic to say the least (see Singh 1999, McChesney 
ett al 1998, Comor 1994, Hamelink 1997, Mattelart 1994). It is also highly contested in terms of 
whetherr it is the 'invisible hand* of market forces, the 'push' effect of technological innovations, 
orr governments - politicians - who have been plotting these events. The exact relationship 
betweenn new ICTs (Castells 1996), the rise of neoliberal orthodoxy in the 1980's (Jesson 1999) 
andd the restructuring of ownership and control in both telecommunications and the capitalist 
firmm / TNC is not the concern of this book, however. What is important for the argument and 
accompanyingg exploration of the internet/www that underpins it, though, is that these processes 
needd to be bom conceptually and historically located. The different pasts and futures of ICTs 
cann thereby be viewed from another angle than that of their would-be architects - *Big Business'. 
Moreoverr the gendered, ethnic, class and cultural permutations of societies and groups who 
weree - and still are being - subjected to these restructurings cast quite a different light on this 
ratherr teleological reconstruction of a highly uneven process, both in itself and its effects on 
ordinaryy people. Most importantly at this point of the analysis is how these political techno-
economicc 'shifts' and concomitant societal changes are entwined with the image-making 
practices,, strategies and production of Public Relations and Marketing firms (Sassen 1991). 
Fuelledd by a rhetoric of technological determinism - of the Hi-Tech variety (see Haraway 1997), 
andd shifts in political economic ideologies about the political role of the market vis-a-vis the 
nation-state,, the internet/www became a new target for investors, advertisers and politicians 
duringg the 1990's. The image-making and persuasive prowess of advertising is particularly 
pertinentt in this scenario. 

Whoo gets the credit for the way in which the internet/www has blossomed so intensely 
inn the western world since the early 1990's is a question for historians to settle (Jones 1999, 
Abbatee 2001). Suffice it to say, in the history of any technological artefact, how it is taken up by 
ordinaryy people and 'domesticated' through everyday uses (see Silverstone & Haddon 1996) is 
nott always predictable. This does not mean that one should underestimate the sophisticated and 
effectivee ways in which advertisements are packed with references to all manner of sex-gender-
role,, race-ethnicity, and class-status assumptions for both unconscious (see Williamson 1978) 
andd conscious consumption (Leiss, Kline & Jhally 1990, McHaffie 1997). And in those 
societiess where sociocultural mores do not permit more explicit forms of'sexploitation', the 
techniquess of persuasion and allusion are adjusted accordingly. In any case, all these tropes are 
putt to work in the marketing of the neoliberal dream ofglobalcapital.com' as both a Tiyper-
feminine'' (Ling 2001b) eroticised and cosily domesticated affair. 

100 Job losses, on a global and local scale are consistent features of corporate global restructuring. Their 
immediatee effects are felt on local communities. For instance, 3000 jobs were scrapped in 1996 with one 
off  (me many) mergers between local telephone operators in the USA (the "Baby Bells'), in mis case Bell 
Atlanticc and Nynex (NRC Handelsblad 1996:18). In the Netherlands, the alliance between AT&T and 
Philipss led to a steady depletion of jobs since it began in the 1980's. In Belgium, the French operator 
Alcatell  Bell scrapped 500 jobs in early 1997 despite protests from me Belgian government And the list 
goess on. The second major AT&T split in 1995 was the deam knell of even more. The aggregate figures 
world-widee are in the tens of thousands over the last decade or so. 
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ICTss and the South Pacifi c island s 

Att this juncture it is important to recall how new(er) ICTs are being touted as the way in 
whichh developing countries and regions can 'leap frog1 their way into the 'global market' club 
(Singhh 1999:4-6, Man sell & Wehn 1998). The World Bank, International Telecommunications 
Unionn (2001), OECD (2001) and the UNDP (1999) have all been publishing reports on the 
differencee between the 'information rich' and the 'information poor1. They have also been 
fundingg projects to encourage internet development in 'undeveloped' (read: not-on-the-internet) 
regionss . It is a moot point as to whether this is an internet/www that facilitates grassroots, 
locall  needs (Kami 2001: interview) or whether it is the high-powered and privately-owned 
digitall  infrastructures that are being developed for global financial flows, multi-media 
conglomeratess and TNC production lines (Sassen 1991,1995, Deibert 1999). In the neoliberal 
parlancee of there-is-no-alternative' (Kelsey 1997, Jesson 1999), publicly owned 
telecommunicationss and the foreign exchange they generate are 'out*  and privately owned for-
profitt service providers are 'in'. This has a direct impact on aid-dependent societies in their 
searchh for foreign exchange now that the cash cow of long-distance telecommunications has 
beenn done away withh (Melody 1994,2001: interview). 

Regionss like the South Pacific and the Caribbean are characterised by being small island 
nationss spread out over vast tracts of ocean, with widely dispersed and relatively small 
populationss (tens of thousands of inhabitants as opposed to the tens of millions in other 
'emergingg markets' like Brazil, China or Africa). They comprise a wide range in GDP with some 
countriess in the category of "Least Developed Country' (Mansell & Wehn 1998: 27-31, 102-103, 
Kegleyy & Wittkopf 1999:116 passim). Extant telecommunications infrastructures date from the 
Britishh colonial period with the vagaries of coverage that entails (see Appendix One). The same 
goess for how the internet/www has been taken up in the Pacific Islands themselves (Wired 
1998:: 162, Ogden 1999). The main thing to note is that in the South Pacific Islands, more 
satellitee and undersea transmission lines for telephone and now internet communications can 
onlyy be rationalised in terms of'globalisation' and its concomitant pressure on governments to 
cutt public spending and deregulate the public sector (South Pacific Forum 1999)12. Economic 
andd political pressure is exercised by Australia and New Zealand on Pacific Island governments 
whoo have to 'privatise or perish' (South Pacific Forum 1998, Melody 1994, Mansell & Wehn 
1998,, AUSTEO 1997). From the mid-1980's to the mid-1990's the self-fulfilling link between 
'Development'' and the 'Global Market*  has been making itself felt in the South Pacific through 
thee World Bank and the IMF. In short, the development of internet/www access and 
infrastructuress come with various degrees of neoliberal bias nowadays; namely that liberalised 
marketss and privatised services are the only option (OECD 2001, UNDP 1999). In that respect, 
thee 'possible futures' of (telecommunications in the Pacific Islands, in terms of the options 
offered,, is closely linked to the gradual deregulation and privatisation of both US and European 
telecommunicationss markets in the 1990's. The upshot is that in Human Development terms 
(UNDPP 1999), the notion of telephone 'connectivity' as a basic human right transmute into that 

111 For example; Small Islands Developing States Network SIDSnet. The founder of the Kava Bowl, 
Taholoo Kami was active in setting this program up (http://www.sidsnet.org/). A longer serving project 
(sincee 1971), based at the University of Hawaii at Manoa, is PEACESAT 
(http://obake.peacesat.hawaii.edu/defaultJitm).. This initiative, funded by the US Department of 
Commerce,, amongst others, uses older communications satellites for educational and "public service" 
communicationss services for a number of island countries throughout the Pacific. Tonga, Western and 
Americann Samoa make use of these satellite stations. 
122 The reports that articulate these policy initiatives and the regional-localised debates that intersect mem 
havee had several generations. See South Pacific Forum (1998). An early survey can be found in Dator, 
Joness & Moir (1986) and Ogden (1993). The Pacific Telecommunications Council (http://www.ptc.org/) 
iss a non-profit, regional umbrella organisation, based in Honolulu, which sees itself as "a forum for idea 
exchange""  and "a neutral zone" between the ITU, members (mainly business concerns) and 
communicationss needs (Richard Nickelson PTC 2001: interview). Its annual conference not only provides 
two/thirdss of its revenue but it also an "informal atmosphere in which to sort out difficult problems" 
(ibid).. These range from geography and climate to political and economic tussles over technical issue 
suchh as satellite frequencies, bandwidth applications, the placing of submarine cables (a crucial issue for 
thosee islands bypassed). For those of us accustomed to immediate internet/telephone connections, these 
complexx issues - and their respective political struggles - are not easily grasped. 
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of'internett  connectivity"  albeit under  die exigencies of market forces (Kaba 1999, Holderness 
1998,, Singh 1999). The distinction between basic telecommunications tout court and ICTs 
broadlyy speaking (Mansell &  Wehn 1998), which are dependent to a large extent on existing 
telecommunicationss architectures, have become elided for  all intents and purposes. Those 
withoutt  even a basic telephone connection, in (sub-Saharan) Afric a and remote South Pacific 
Islandss for  instance (Kaba 1999, Holderness 1998, Hamelink 1998) can now only develop their 
communicationss networks under  the stringent political and economic conditions laid down by 
thee IMF , World Bank inter alia (Kasambala 2000, Loader  et al 1998). The more inter/national 
wealthh and well-being becomes synonymous with the ethos of global capital and 
communicationss on the internet/www synonymous with die financial flows and transmission 
requirementss of "Bi g Business'13 then the "Digita l Divide' (see Chapter  Two) wil l indeed become 
entrenchedd and the futur e internet/www implicated in the emergence of new inequalities and 
exacerbationn of old ones (see Hamelink 1997, Loader  1998). 

Thee instigation of the neoliberal period in the 1980's and its impact on IT and 
Telecommunicationss in particular  overlaps with what is called in historical terms the post-
coloniall  period. Beginning in the 1960's, this is the period in which former  European colonies in 
Africa ,, the Caribbean, and the Pacific gained political independence. For  the South Pacific 
Islands,, the decolonisation period of the 1960's was also the decade that saw a wave of 
migrationn from the islands to New Zealand and Australia where these gastarbeiters provided 
cheap,, temporary labour  in factory production lines, as in Western Europe at the time (see Raes 
1999,, Péllérin 1996, Marsh 1999, Morton 1999, Ward 1999). Many also left for  the USA in 
searchh of a "better  lif e and more opportunities'  M. These 20th century migrations of Pacific 
peopless have created longer  term diasporic communities as workers stayed on in their  host 
countries,, married amongst themselves or  with others, and had children (see Marsh 1999, 
Wassmannn 1998). "Pre-Contacf economic interactions and political regimes - between Tonga, 
Samoaa and Fij i for  instance (Helu 1999) - have became overlaid with those of the 20th century's 
(post)Fordistt  era (Bernard 1999, Péllérin 1996). For  peoples that have been traversing the 
Pacificc Ocean for  centuries, long-distance travel and thereby pre-telephonic communications are 
arguablyy part and parcel of their  'sea of islands' (Hau'ofa 1993, Clark 1999, Ward 1999). With 
thee advent of the internet/www boom these physical displacements, their  concomitant travellin g 
cultures''  (Cliffor d 1997) have become overlaid with those to be found in cyberspace as Pacific 
Islandd diasporas embrace die communicative opportunities offered by email, live chat and 
Bulletinn Boards. These online traversals and their  digital, electronic traces entail the whole 
gamutt  of internet/www interactions and production (Ogden 1999). They include open or  closed 
onlinee forums and/or  live chat, more static 'fron t window1 websites for  attracting trade and 
commercee but more particularl y tourism, alternative news sources, long-distance educational 
resourcess and online medical facilities for  isolated communities. They span and criss-cross 
Pacificc Island communities in Los Angeles, San Francisco, Auckland and Sydney (see Ward 
1999),, between and with their  extended families, friends still resident in me Pacific Islands. 

Thesee generations of young, and older, Pacific Islanders dispersed throughout die region 
andd beyond constitute die Pacific Island' diaspora in die general sense (Connell &  King 1999). 
Thosee coming from me Polynesian island groups are loosely called die 'Polynesian Diaspora' -
especiallyy on me online forums examined here. In torn, die Samoan and Tongan populations 
constitutee their  own diasporas (Morton 1998, Ward 1999, Wassmann et al 1998). Each have 
meirr  own demographic and cultural specifics depending on whether  mey are clustered in cities 
lik ee Los Angeles, Salt Lake City, Auckland, Wellington, or  Sydney, date from me 1960's or 
afterwards,, have returned to me islands or  not The intricacies of cultural similarit y and 
differencee amongst the Pacific region's societies notwithstanding, Pacific Island, and 
particularl yy Polynesian, social units 

133 As the latest anti-trust case between (he US Department of Justice and Microsoft (Chapter  Nine) shows, 
thee internet/www has become a new site for struggles over  ownership and control of the 
international/globall  political economy's communications infrastructures. 
144 See Chapters Six and Eight for  some online accounts. Samoans arrived in New Zealand and Australia 
inn the 1960's and were followed in the 1970's by Tongans, amongst other  Pacific Island groups. Now mat 
fulll  employment is a dream of the past in these staunchly neoliberal political economies (Jesson 1999), 
thee latest *wave' of Pacific Islanders are as recruits to Rugby and Rugby League. Sporting prowess has 
becomee an important avenue for  social status and financial riches for those young men with talent 
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aree not geographically bounded, so children become familiar with other villages, other 
islands,, and even other countries when they travel to visit or live with kin. (Morton 
1996:27). . 

Itt is not surprising at all then that the 2nd and 3rd generations growing up in the 
internet/wwww heartlands of the USA, Australia and New Zealand have cottoned on to the 
communicativee and newly permissive interactive possibilities of the internet/www. Moreover, 
cannyy political leaders in the Pacific Islands of Tonga, Niue, and Tuvalu - allied with western 
businesss men - have been quick to take advantage of the chance to earn hard-needed foreign 
exchangee through the internet boom; or make a fast buck depending on who is telling the story 
(Wiredd 1998b, Mendosa 1996). Far from being shy of ICTs, Pacific Island nations have been 
relativelyy proactive. For instance, Tonga's bid for 15 geostationary satellite orbital positions in 
thee late 1980's made prominent member countries of the ITU none too pleased (Mendosa 1996). 
Meanwhilee the sale of internet addresses (higher domain names) by Tuvalu (.tv), Tonga (.to) 
andd Niue (.nu) has attracted media attention as these tiny island nations set out to free 
themselvess from their dependency on Foreign Aid, albeit with various degrees of success . 
Withh or without telephone and/or internet connections in the islands, their diasporic populations 
havee been very active online since the early days of the world-wide web in the mid 1990's. The 
onlinee communities that have formed in this sense have been 'practicing' everyday life online 
andd developing sophisticated and robust communities, online archives and (cyber)spatial 
practicess of their own. 

Caveatss and Precision s 

Bearingg these broad processes of change, and their intersection with longstanding 
communicationss issues in the South Pacific, and the multifarious ways they are dealt with by 
islandd governments and their local and diasporic populaces relate to how, and where, ICTs are 
(aree not) represented. Before moving on, several caveats and precisions on the above general 
andd local account need to be made. 

First,, there is the technical side to changes in information technology and 
telecommunicationss both separately and increasingly in tandem. Together, these impinge upon 
changingg notions of network - to wit the aforementioned interconnectedness - in both the 
techno-economicc and sociocultural domains 16. Second, the gendered nature of these discursive 
changess should not be ignored, as network becomes a buzzword of disciples of the global 
informationn society, its marketing consultants, and Internet gurus . The feminist slogan, 'the 
personall  is political', asserted the intrinsic value of personal support networks in women's lives 
andd their role in political struggle as well as the political nature of the uneven power relations in 
thee 'private' sphere of the home. In the meantime, internet mystics liken The Network to the 
organic: : 

Thee realm of the bom-all that is nature-and the realm of the made-all that is humanly 

155 See Mendosa (1996), Corcoran (1997), Abate (1998) for background on how the Tongan government 
managedd to win seven orbital slots from the ITU for communications satellites. The ensuing business 
venturee - Tongasat - is a story in itself, as is that of the Tonic Corporation. The latter leases the Tonga's 
domainn name (.to) for a fee. Where the profits go exactly is cause for debate on the ground and in these 
discussionn forums. On how small economies look for foreign revenue by selling their internet domain 
name,, see also Raskin (1998), Kom (1999) for short articles on the tiny South Pacific atoll of Tuvalu 
whichh has become renown in IT circles for their domain name (.tv) and the brisk sales accruing to mis, 
thankss to the brokering role of an offshore (North American) firm by the name of Information.ca. As to 
howw much income will really flow to Tuvalu from its 65% share in the enterprise is a moot point. It is 
certainlyy less than expected. The atoll of Niue, with its domain name (.nu) has become popular with 
commerciall  sex websites, and related merchandise. 
166 As I already mentioned, this domain is increasingly intersected by the intemetfwww and their 
cyberspace.. In other words, this domain now encompasses "a network, linking interactants across space 
andd time, not a thing*  or a set of computers communicating autonomously without human actors. It is 
essentiall  to foreground the human in the Net. This resets me Internet as a phenomenon of social and 
politicall  interest, not just a bright technical toy for engineers" (Shields 1994:8). 
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constructed-aree becoming one. Machines are becoming biological and the biological is 
becomingg engineered (Kelly 1994:1). 

Kelly'ss celebration of a 

worldd of the made [that] wil l soon be like the world of the born: autonomous, adaptable, 
andd creative but, consequently, out of our control [and so] a great bargain. (ibid:4) 

iss implicitly based on neoliberal economic ethos (see 1994:47). Haraways (1990) 'Informatics 
off  Domination' and Mattelarfs "the corporation and the world-as-market... treated through the 
prismm of the living organism" (1994:212) present another picture. 

Third,, is the issue of what is now implied by communication and information 
(Frederickk 1993:48, Mattelart 1994, Castells 1996). Once discrete, albeit related, processes of 
socioculturall  and economic exchange, these two terms have become uncritically conflated in the 
commerciall  meeting of computing and telephony. 'Communication' has become synonymous 
too the exchange of (business oriented) information/data with its own universal protocols, codes 
andd behaviours, symbols and language. In turn, as information exchange has become big 
business,, so has another important distinction - between telecommunications as a national, geo-
strategicc interest17, and as the everyday inter/subjective stuff of social interaction (Cox 1987, de 
Certeauu 1980, Williams 1977). This is implicated in the blurring of another technical and 
analyticall  distinction; between interacting in sound-wave space (Virili o 1984) and in 

'' (see Shields et al 1996, Kelly 1994:185). This distinction has been given quite a lot 
off  ontological significance in earlier analyses both for and against these changes to how spoken 
andd written communications were transmitted over distance (Harvey 1990, Virili o 1984, Kelly 
194,, Negroponte 1995, McLuhan & Powers 1989)18. In any case, the notion of'cyberspace' has 
welll  and truly entered popular parlance and as far as this project is concerned, it also has 
materiall  and symbolic veracity. The process that is at stake is how everyday communication can 
becomee over physical and digital networks can become effectively synonymous with the profit-
maximisingg ethos that underpins market economies . 

Theree is something else going on as well. The shift in emphasis from telephony to 
computingg has become the latest symbol of'modernisation', 'progress', and thereby 
'development""  (see Rist 1997). Under the neoliberal rules of the IMF, World Bank and WTO, 
thiss includes, again by default, the integration of developing' economies into the global 
marketplacee M . For western understandings at least, social and political geographies, notions 
andd experiences of time-and-space as compressed (Harvey 1990), hyped (Der Derian 1995) or 
'timeless'' (Castells 1998) are bound up with computing terminology, and more recently that of 
thee internet. This is all part and parcel of a new lexicon with which to describe, categorise and 
analysee contemporary lived lives 2I. This lexicon works at the symbolic, and unconscious level 

177 This highlights the tension between (neo)liberal representations of globalisation and traditional 
geocentricc conceptions of telecommunications as a principal means to protect and conveyy cultural and 
nationall  identity; "Telecommunications ont une importance stratégique. Us qffectent directement la 
souverainetésouveraineté et Ie développement des pays." [Telecommunications are strategically important. They 
directlyy affect the sovereignty and development of a country"] (Clainnonte 1991:11). 
""  See Jordan (1999) for an historically well-balanced analysis of all these technical issues and men-
effects. . 
1919 For instance, high capacity telecommunications networks have developed as business incorporates and 
thenn requires more access to computer communications. Even though such interests comprise less man 
10%% of the world's telecommunication traffic (Torres 1996:12) their needs are developed and men 
marketedd as 'global'. Having said this, it should not be overlooked that Internet Protocols (the nuts and 
boltss of electronic communications between different computer networks - the internet) were free. Many 
stilll  are to all intents and purposes. Moreover, the (would-be full privatised) internet/www was built over 
extantt public telecommunications networks mat also used to have free access for ordinary users (my 
thankss to Sally Wyatt for pointing this out). 
200 See, for instance, reports issued under the auspices of CTIN (1996), European Commission High-level 
Expertt Group (1997), European Commission DG HI (1998), OECD (2001). 
211 The internet/www, with the notion of cyberspace, lends another dimension (Shields 1996, Harasim 
1994)) to traditional geographies (Harvey 1990, Agnew & Corbridge 1995, Sassen 1991) of conventional 
geopoliticall  'space'. Of course, mis has never been universal in mat 'space' also encapsulates a multitude 
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somethingg the Marketing gurus and advertising agencies hired by shape-shifting Mass Media-
IT-- Telephone corporations have been quick to pick up on. In latter-day consumer societies, 
wheree consumption has become a major past-time what they recognise and exploitt is how 

structuress of power are embedded in 'regimes of representation'. These structures are 
storedd in the process of identity formation, in conceptions of time and space, in the 
repertoiree of strategies available to transform the global political economy, as well as in 
thee political structures that help sustain different forms of production and accumulation. 
(Murphyy & de Ferro 1995:63-64) 

Thee sociocultural production that emerges from these 'regimes of representation' are not 
simplyy impositions from corporate boardrooms to thrust a new product on an unsuspecting and 
incoherentt public s . They also feed into and draw upon new connections as well as ingrained 
stereotypes.. These (advertised) re-representations of shifting intra/intercultural gender-power 
relationss are unproblematically plugged into neoliberal economic and political agendas 
(Bourdieuu 1998). 

Thee selection of corporate ads below illustrate this fusion. Admittedly designed to sell 
'globall  communications' of a certain ilk to a corporate (rather than a mass) audience, their 
reliancee on western sociocultural and historical settings to project a "triumphalist myth of 
immediate,, gung-ho globalisation" (Mattelart 1994:211) bespeak broader issues. The task, and 
thee aim, of a 'good' - successful - advertisement is to make these complex and incomplete 
connectionss not only self-explanatory but also desirable. This is what Judith Williamson has 
calledd "the advertising work" (Williamson 1978:15). The following 'reading' of the Global-
Speakk of the emergent Tcey players' on the 'Global Communications' scene during the mid-
1990'ss illustrates how this point. As ICTs become increasingly the property of these vested 
interests,, and their we-are-the-world increasingly accepted as a fait accompli, it is worth noting 
thatt no-one is totally immune from this 'advertising work'. 

Sewingg Up the Globe 

TheThe Advertising  Work 

Thee ubiquity and gender-loaded nature of advertising in capitalist economies need not 
bee argued any further here (Williamson 1978:11, Leiss et al 1990, McHaffie 1997, Hooper 
2000).. Suffice it to say that advertising is a "privileged discourse for the circulation of messages 
andd social cues about the interplay between persons and objects" (Leiss et al 1990:50) which 
excelss in using the 'medium as the [massage] message' and vice versa (Mattelart 1994) . Not 
onlyy are the uses and «workings of gendered signifiers (Williamson 1978:41) in this scenario 
increasinglyy sophisticated (that is, less blatantly sexist) but they are also merged with -
identifiedd as - the shift in business and access terms in telecommunications; from 'only* 
telephonee networks to Value-added' services/networks' (The Economist 1995). What needs to be 
bornee in mind, then, is that all this is increasingly constitutedd and driven by marketing 

off  personal, spiritual, and cultural notions than just narrow territorial - physically demarcated - ones. For 
example,, different inter/cultural expressions of the private / public and their gendered aspects in terms of 
designatingg where women can/cannot speak or be seen (Gal 1991, Morton 1996). See Chapter Five. 
222 In the words of someone active in these processes, not just the what, but the where of these commercial 
representationss are strategic. For instance; "in the airport ads the rules were "airside only/head on to 
trafficc flow/preferably in dwell time areas like departures(not luggage halls, too tacky and our targets 
havee carry-on), departures are better than arrivals and nodal locations like immigration are preferred 
wheree possible. This targeted time strapped international European business travellers on day trips, not 
thee meeters and greeters, back packers and holidaymakers who are not likely to be relevant to global 
networkingg decisions - but you still pay to advertise to." (Brian Cart, 2001, personal email). Illustration 12 
iss the ad being referred to here. 
233 See McLuhan & Powers (1989:63-64) for a challenging correlation between neurological research (left 
andd right hemispheres of the brain), electronic media (TV), the 'message' Cright hemisphere 
mdcctrination')) and the dynamics of production ('shaping') and response (or 'experience'). 
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imperativess 2\ In turn, the role of advertising in perpetuating all-things-global has a large role 
inn the accumulation of surplus value and sociocultural reproduction in capitalist economies. 
ICT ss are now a key site for  the "'communications' aspect of the consumption process"  (Leiss et 
all  1990:50). The centralising tendencies (Sassen 1995) of ICTs and proliferatio n of new 
servicess and commodities are the means by which the lifeblood of contemporary forms of 
capitall  circulate, and by which control and representation of space - time - place is being fought 
over. . 

Butt  it is the banal that is being sold as novelty, given that communication already 
"mean[s]]  something to us' (Williamson 1978:11) 25. This is because 'communication' is in one 
wayy or  another  a sociocultural process, a basic ingredient to social and political life. Hence, the 
'representationall  space' between the telephone's social role (see Moyal 1992) as a functional 
instrument,, and 'Global Communications' devices as its supercedent is but a hair' s breadth. 
Nevertheless,, into this space a 'new model'  is being imposed, one which is a complex of 
technological,, political economic and sociocultural decisions about what contemporary 
communicationn is, or  should be. In other  words; one of modernity's icons (the telephone) is 
beingg reconstituted into "other , non-material things we need; the point of exchange between the 
twoo [being] where meaning is created"  (Williamson 1978:14). Communication has become a 
commodityy with a "genuine 'use-value**' (Williamson 1978:14) and so has become one of the 
"materia ll  things we need"  (ibid). 

Thee power  and efficacy of marketable sound-bites and imaging are integral to 
smoothingg over  the battles over  ownership and control that being waged in the 
telecommunications,, IT and multimedia business in this period 2 . This lexicon is also part of a 
'machinerie'Hiat'machinerie'Hiat appropriates, reworks, and opens up new representational possibilities and 
scenarios.. Consequently it behooves us to recall that advertising is an activity that is 

nott  just a business expenditure undertaken in the hope of moving some merchandise 
offf  the store shelves, but is rather  an integral part of modern culture. Its creations 
appropriatee and transform a vast range of symbols and ideas; its unsurpassed 
communicativee powers recycle cultural models and references back through the 
networkss of social interactions, this venture is unified by thee discourse through and 
aboutt  objects, which bonds together  images of persons, products, and well-being. (Leiss 
etall  1990:5). 

Thee current design, emplacement and properties of ICTs are beholden to this venture which 
feeds s 

aa semantic transformation from 'international '  to 'global'  [that] took place so rapidly that 
theorisationn is overwhelmed by professions of faith (Mattelar t 1994:211). 

Thee following analysis shows this faith' s mantra at work: Global, Network, Communicate. 

244 "Proponents of the marketing concept believe mat marketing and advertising are essential in our 
complexx market-oriented economy...The marketing system should be seen as a "provisionin g technology" 
.... Its strategies are based on the premise mat the consumer, as ultimate decision maker, is a rational 
problemm solver  who takes mil advantage of this technology."  (Leiss et al:34). 

Advertising'ss translation of "statements from the world of things... into a form that means something in 
termss of people"  (Williamson 1978:12) finds its ideal expression in the marketing campaigns for  Global 
Communicationss conglomerates and their  plethora of gadgets and services. 
266 For  example (and mere are many), AT&T' s withdrawal from one 'global'  alliance with European 
operatorss (Unisource and World Partners) to team up with British Telecom (a partner  in a competing 
globall  alliance - Conceit); the latter' s search for  another  airy to temper  its own failed take-over  attempt 
off  yet another  competitor  (this time MCI who in turn has strategic connections with both AT& T and BT 
andd acquisitions in major  Internet Service Provision), is another  profitable switch-back in the road to 
globall  communications (de Volkskrant 27 Jury 1998:2,28 July 1998:2, NRC Handelsblad, 27 Jury 
1998:9). . 
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Global Global 

Thee aforementioned leap of faith maintains that speaking of the 'global' means speaking 
too and for everybody. A 1996 advertisement for a European-based Telecom-IT conglomerate27 

forr software 'solutions' that 'offer everyone everything' (The Financial Times, February 1996) 
encapsulatess this collapsing of'the one' and 'the other' into the 'we' of'everyone' (Illustration 1). 
Thee 'everyone' here is white and European - two women and one man. The younger woman is 
beingg offered/represents, amongst other things, Internet shopping (by taking a 'cyberstroll 
throughh electronic megamails'), the older woman likewise for networking ('your solutions and 
servicess partner'), and the young man fast access to information and knowledge (to get a 'crucial 
knowledgee edge'). 

FGrtheone. . 
asur's:sp;'a:;:s>> > 

Forr the other, an Interna! 
mfcmisll on highway 

Illustrationn 1 

Anotherr cogent example of this recourse to unitary universality can be found in an 
advertisementt for Cable and Wireless (The Financial Times, April 1995 - Illustration 2). Here, 
thee question of what are 'real', 'true', 'accurate' 'global communications' rests on a trompe-l'ceil; 
thee 'authentic' (and by implication 'politically correct') map of the world used to personify the 
so-calledd C&W Federation (giving a political connotation to what is a very loose business 
alliance)) is contrasted to maps of the 'rooted', geocentric worlds of the 'big four telecom 
companies'.. Here the old guard's style of selling 'around the world' from 'just one country' is 
literallyy equated with 'a funny old world'. The latter is underlined by the use of the respective 
visuall  distortions of world telecommunications28. The 'autonomously' operating Federation is 
representedd by a map of'the world according to Cable & Wireless' and further underlined by 
thee captions 'free to pick and choose', 'a world of difference'; to wit 'global communications' wil l 
bee authentic (federalist and so 'free') and not nationally identifiable (and so, again 'free'). 

277 In granting reproduction permission for this ad, the company in question (one of the world's largest) 
requestedd not to be named. 
288 British Telecom, Deutsche Telekom, France Telecom, AT&T are the big 4 in question. BT was the first 
off  the state-owned operators to privatise, followed by Deutsche Telekom (1996-7), France Telecom 
(completedd in 1998). AT&T a publicly listed company that monopolised the US market was divested in 
1984,, split into three in 1995 and is still a top long distance operator. Cable & Wireless is increasingly 
dominant. . 

36 6 



.,., V! i M l< i accord ing 
l«numcmTelcCOm. l«numcmTelcCOm. 

.Worldd according-
.„AT&T . . 

„Worldd according-
„CVifcfc&Wireless. . 

Illustrationn 2 

Inn short, not only is the Cable & Wireless Federation truly democratic but it also truly 
representss (transgendered and transcultural) 'you'. The point here is that the very map 
representingg said 'world of difference' is in fact the modernist representation of the world 
(Harveyy 1990) - albeit one centred nostalgically on Asia and the Pacific Ocean - aided and 
abettedd by colonialism's actual re-drawings of past lived ones; Cable and Wireless's own 
historicall  role in laying the telegraph infrastructure for the British Empire being the example par 
excellence.. Here, the same post-colonial 'funny old world' is visually recycled to (mis)represent 
nott only the current but also the projected telecommunications hierarchy. 

Butt the terms global and world-wide are not only contrasted as in the above examples, 
theyy are also used synonymously. One of the 'old guard' personified in the latter advertisement -
Deutschee Telekom (recently privatised amid great fanfare and also the biggest operator in 
Europe)) - did not hesitate to call upon the 'funny old world' of big power diplomacy signifiers to 
inauguratee its own 'global alliance' (The Sunday Times, March 1996, Illustration 3 )2 9. Here, 
threee male hands grip each others' wrists, signifying not only where 'real international 
understandingg starts' but also the physical linking in telecommunications networks (cables, 
satellitee links, switching equipment) - interconnectedness no less. Here, a 'truly global 
dimension',, 'truly global basis' of business communication is synonymous to 'worldwide', 
'international'' 'consortiums' and 'partnerships'. It is the traditional international relations' 
representationn of the world as a 

Illustrationn 3 

state-centred,, male domain that is called upon and reiterated in this quaint conflation of'global' 
withh the European Union ('the world's single largest market place') and the 'global dimension' 

299 This was with France Telecom and Sprint (USA). The Global One Alliance was defunct by 1999 when 
Sprintt 'defected'. 
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withh the USA and the 'Pacific Rim'. The above examples illustrate different ways in which the 
globall  appellation has become a site for an exchange of'meanings'; an exchange which is 
neverthelesss explicitly anchored in re/presentations of the geopolitics of these technological and 
commerciall  developments. The representational - symbolic - power of the term rests in its 
abilityy to capture the imagination and thereby for better or worse performs as "a key idea by 
whichh we understand the transition of human society into the third millennium" (Waters 
1995:1). . 

Butt this can also be seen beyond the world of advertising in supporting, and oft-cited 
publicationss like The Economist. In one of its earlier telecommunications surveys (September 
30,, 1995) a relationship between the telephone, the gender politics of its use, and the 
liberalisationn of the sector is made and exploited through certain well-known cultural (religious 
andd domestic) icons. In this case (Illustration 4), William Blake's Europe: A Prophecy is 

Illustrationn 4 

picturedd as transmitter for the mobile phone conversation of a generic 'Mr and Mrs' standing 
at/onn opposite ends of the globe under the heading of 'The Death of Distance'. Furthermore, the 
coverr of this issue features a Lichtenstein-inspired30 cartoon image of a woman talking on the 
phonee with two captions; 'suddenly distance no longer mattered!' and 'Darling the telecoms 
revolutionn is finally happening'. Within one frame, the stereotype of a gushing woman-as-
chatter,, woman-as-passive-recipient becomes a reference to the presumably novel activity - of 
findingg ways to transcend distance between oneself and loved ones . 

Nott only this, but the necessity of this 'revolution' to relieve the 'horror' of 
contemporaryy telephonic connections for computer users is re/presented by Munch's The 
Screamm (Illustration 5). The trick here is that the ubiquity of the telephone, its social use and 
rolee in the domestic sphere (in many women's lives particularly), and its original role as a 
distancee leveller, let alone the still-remaining lack of telephone connectivity for the majority of 
thee globe, are conflated with and then banalised by the technical fix-it  hype of latter-day 
transmissionn capacities of telecommunications. Such expressions of the 'global' are imbued with 
andd given import by their gendered connotations. Moreover, the selling value, self-confirming, 
persuasivee power of the term and its derivatives permeates these scenarios where there is no 
squeamishnesss in using "one of the more common, rather overused buzzwords of our times" 
(Gurevitchh 1991:178). Quite the reverse in fact. As about-faces and shifts in the articulation of 
thiss term increase, particularly in the Tele-communications and IT sectors so does the reductive 
powerr and safety of repeating the word32. The more the term 'global' and its offshoots become 

300 See http://www.vip.fi7~timpe/gallery.html for a sample of the 'original' Lichtenstein. 
311 My thanks to L H M Ling for this observation. 
322 This pertains to changes in corporate image in particular; from point-to-point telephoning to business 
oriented,, software dominated services organised around a corporate structure of a horizontally aligned, 
confederationn of 'independent' corporations. For example, AT&T has constructed a new image over the 
pastt decade or more; one that was a 'general purpose network' (Annual Report 1984), and 'information 
moverr and manager (Annual Report 1990) that was 'bringing people together' (Annual Report 1993) and 
thenn became a 'global networker' (1994) of'communications offers' (1994) that by 1995 was still called 
AT&TT but was no longer being represented as a telephone company. In the banking world, ABN AMRO 
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entrenchedd in the respective re/presentations of changes in world order, the greater its assumed 
ontologicall  and epistemological status. 

Illustrationn 5 

Network Network 

AA lot of the application and development of the Global-Speak lexicon over the past few 
yearss is related to the aforementioned cross-fertilisations between the jargon of the 
telecommunicationss industry, computer technology, and wider public awareness of'global 
issues'' through ICTs and global Media conglomerates. Just as the meaning and infrastructure of 
telecommunicationss are shifting onto a 'virtual' plane (Jordan 1999:1 passim), the idea of 
networkk is as well. This intersects with a grand notion of the 'global market' for which 
telecommunicationss networks are being designed, constructed - or restructured - into the/a 
single,, so-called integrated and seamless commercial network. 

Somee interesting juxtapositions occur here when traditional masculine and feminine 
metaphorss are mixed to create more fashionable connotations of networking). NTT does this 
inn a particularly powerful way in an advertisement (Illustration 6) designed to convey the 'vast 
systemm of lines, links and connections' - the NTT network - 'behind the telephone that rests so 
comfortablyy in your hand' (Financial Times, 16 January, 1996). Mobile phones represent the 
headss of knitting needles from which half- knitted garment - a map of connections - is 
suspended.. The mixed metaphor occurs through the caption - 'building telecommunications 
systemss that help build a better world'. Here the vocabulary of architecture and carpentry, 
traditionall  masculine domains, is mixed with the more abstract visualisations of comfort and 
continuityy conjured up by the reference to knitting, traditionally a feminine activity . In one 
semanticc and visual swoop, the domain of construction/action is amalgamated with the domain 
off  domesticity to recreate 'the communications infrastructure' of what is still primarily a 
domesticc (sic) carrier, albeit a significant one in terms of turnover and traffic, as 'the means of 
communication'. . 

aa leading Dutch bank that is reinventing itself as a global player as well, has been implementing an ICT-
basedd reorganisation of its transactions business ("Global Transactions Services') in order to introduce a 
"horizontall  global perspective to a predominantly vertical local structure" (ABN AMRO 1998:28-30); in 
shortt to further automate banking services. In both cases, the moot point is whether "horizontal' denotes 
moree or less centralisation whilst the huge investment in ICTs and inevitable job cuts are undeniable. 
333 Nippon Telegraph and Telephone Public Corporation is Japan's domestic services carrier, the 
internationall  services being run by a separate carrier - KDD. Long considered a publicly-owned anomaly 
inn privatised telecommunications, these Japanese carriers have also been privatising and expanding (see 
Fransmann 1995:351 passim). 
344 Perhaps unconsciously a back-handed acknowledgement to women's role in early computer and 
softwaree designs that were conceived of as a lateral lattice of weaving rather than a teleological trajectory 
(seee Plant 1996:179). 
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© © 
Illustrationn 6 

Thiss domestication of communication-as-expansion; to wit this 'outing' of traditional 
femininee activities - usually regarded as 'not purposeful' is also present, this time on behalf of 
Frenchh Telecom, another domestic telecommunications operator that has been going through the 
throess of privatisation. It has also been an active participant in the reinvention of privatised 
Europeann telecommunications operators into 'global' services businesses. Here, the gendered 
signifierr of domesticity is needlework, called upon to sell the ill-fated Global One alliance with 
Deutschee Telekom and Sprint (a US operator) as 'a single network' (Illustration 7). Again, 
traditionall  masculine and feminine activities are combined - building 'the world to come' is 
likenedd to threading a needle. The latter in turn represents the 'single point of contact' for 
'seamless'' services. It is a woman's manicured hands that thread the needle here with the Global 
Onee network the eye of the needle and the three-way alliance the multicoloured thread. Without 
wantingg to belabour the sexual undertones, Global One is how 'the world' is entered - 'reached'. 
However,, this 'world to come' is not pictured. Rather it is evoked by the (absent) garment to be 
sewn.. The very incompleteness of this picture is its suggestive device. Following Williamson 
(1978),, this 'present absence' creates a representational space for projection, to be filled by the 
viewer,, through its very reliance on subconscious connections between biblical references and 
sex-genderr archetypes. 

Illustrationn 7 
Thesee are just some examples of Advertising's ability to mix up and exploit traditional 

sex-genderr roles (see Rubin 1975/1997, Haraway 1997). To do so it relies on the viewer - the 
targett audience - to make the connection (Williamson 1978); for the most part, the male, well-
heeledd business executive or consumer. This conflation of feminine and masculine signifiers 
wass prevalent in this period as technical, engineering and scientific terms for 
telecommunicationss were replaced by these cosy ones of domestic familiarity. This shift 
illustratess and underpins the point made earlier about network; long a functional part of 
telecommunicationss jargon, the term has become a central 'meaning component' of global 
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communications.. The vagueness created by the state of flux these very same alliances - in then-
couplingg and uncoupling as they struggle and negotiate to maintain 'global market share' and 
influence355 is both convenient and necessary for the interchange of meanings. In short, these 
advertisementss rely on the fact that these nascent networks are also amorphous, extremely fluid 
representationss of space even as their material import is not . 

Inn the meantime, networks and their composite equipment can no longer be represented 
orr regarded as engineering artefacts alone. They are now naturalised as representations of an 
organicc whole (Kelly 1994:47). This cross-fertilisation of communication networks can be seen 
inn a colour poster from Lucent Technologies " (Illustration 8). It is addressed to welcome its 
neww employees from the buyout at the time of two Philips subsidiaries in France and Germany. 
Heree references to change, procreation, and 'global presence' accompany the image of planet 
Earthh and two - white - men shaking hands in the foreground. This ecologically inspired 
characterisationn of'the rapidly changing world of communications' visually plugs into the 
'rebirth'' of equipment manufacture in 

Illustrationn 8 

thee "Brave New World' of predominantly software-based services. This also cashes in on latter-
dayy representations of Planet Earth38 as such photographs from outer space are now common 
currencyy for advertising campaigns (McHaffie 1997). Moreover the 'more than a 100 years of 
experience'' being referred to is also a (troubling) reminder of how 

innovationss dedicated to the removal of spatial barriers in all of these respects have 
beenn of immense significance in the history of capitalism, turning that history into a 
veryy geographical affair - the railroad and the telegraph, the automobile, radio and 
telephone,, the jet aircraft and television, and the recent telecommunications revolution 
aree cases in point. (Harvey 1990:240) 

Suchh innovations have also been a very gendered, intimate, personal affair. 

355 Governments and regional blocks (like the EU) are the same in policy terms, for different and 
overlappingg political and cultural reasons, due partly to the historical tensions between American, and 
Japanese,, economic hegemony and European industrial policy. (Junne & van Tulder 1988). 
366 By this I mean that the centralised networks of pre-digitalised telecommunications are still extant albeit 
inn different configurations. The physical connections (cables and satellite connections) are indeed crucial 
too ICT infrastructures (Sassen 1995), but it is the idea of virtual, intelligent, mobile, networks for 
enhancedd services which represent future global communications. For instance; an "intelligent network 
consistss of a distributed signalling network of switches, databases and dedicated computer servers that is 
separatee from, yet intimately connected to, the transport networks on which subscribers' voice calls and 
dataa actually flow" (Zysman 1995:52). 
377 The name given to one of the offspring - equipment and network systems manufacturing - of the 1995 
three-wayy split of AT&T. 
388 also illustrating " processes [satellite photographs] that so revolutionise the objective qualities of space 
andd time that we are forced to alter, sometimes in quite radical ways, how we represent the world to 
ourselves""  (Harvey 1990:240). 
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Communicate Communicate 

Att the normative heart of the futurism and gadgetry is communication, marketed as a 
truncatedd mixed metaphor for inter/subjective activity and commodity. British Telecom 
(Financiall  Times, 13 September 1995), evokes the cosiness of chatting ('Let's talk1) and the 
urgencyy of the global business imperative for communications services by forefronting the 
imagee of a silver tea and coffee service. Private/domesticated communication and notions of 
personall  freedom - 'Communication is all about freedom' - are paired with the commercial arena 
off  market-led 'advanced, fully-integrated communications services on a truly global scale' and 
notionss of choice ('introducing a new concept in communications. Choice') 9. This then allows 
tele/communicationss to be essentially the prerogative of private capital and so necessarily 
existingg in a 'competitive market' environment. Yet such a business-like wedge between the 
cosinesss of tea-drinking and the ideals of consumer choice is not as transgendered as it would 
appear;; the shadowy figures in the background are clearly male and the setting far from homely. 
Nevertheless,, once again a representational space has been re/created where not only target 
audiencee but also transhistorical and eurocentric assumptions about both communication and 
technologicall  novelty are subsumed into a jet-set signifier of 'choice, both globally and locally. 

Implicit,, however, in this acquisition of'communication' is the unfinished agenda of 
reconcilingg competing and criss-crossing systems and computer languages which are not a 
prioripriori  compatible. Global-Speak tenderly muffles the deeply problematic issues of technical 
communicationn standards in a limit-less market economy. In practice, the shifting demarcation 
liness of various new technologies first need to be pegged out in order for parties to 
'communicate'' *° . The boom in 'global' alliances between operators, software houses, cable TV, 
thee railways et al, are to secure beneficially compatible systems and transmission pathways - for 
noww and the future. Hence, the promiscuity of global alliances notwithstanding , 
communicationn standards are both technical and political struggles. The networks being touted 
aree only possible through a complex of de facto and dejure standardisation agreements (see 
Chapterr Nine), R&D projects, joint ventures and the continued opening up of others' domestic 
telecommunicationss markets. 

Thiss is apart from the sociocultural implications of the dominance of English as the 
workingg language for ICTs - the identity politics and practical implications of other languages 
andd alphabets for predominantly English-based en/coding systems notwithstanding. The push 
forr across-the-board communications standards purports to transcend such 'barriers' to 
communication,, free information exchange, full access, by the claim that only they allow for 
fairr and equitable access. The mobile communications boom is premised on just this; for 
example,, developing/emerging economies are supposed to be able to leap-frog their relatively 
low-techh or non-existent infrastructures by going mobile, digital, and intercontinental all at the 
samee time. Meanwhile, the marketing of mobile telephones encompasses not only trend-setting 
internet-- able gadgets and more market penetration (sic) but also the future lay-out of 
tele/communicationss infrastructures in general. Deutsche Telekom, for example, invokes the 
openingg up of the European Community's internal borders and, whilst hardly identifiable as 
geneticallyy English-speaking, mixes an image off  open customs points 42 (Illustration 9) with the 
marketingg of the GSM standard (Global System for Mobile Communications) in their claim to 

399 This advertisement has two foci - one is on BT as a telecommunications services provider in its own 
rightt (BT was essentially a public telephone company until it was privatised) and the other is own its 
alliancess with others - in this case MCI, in the 'Concert' Alliance for a 'state-of-the-art network'. 
400 Recurring themes in the AT&T Annual reports are deregulation and freedom of access to other 
markets,, especially when previous 'privileges, have been waived. In technical terms, 'access*  is double-
edgedd - for suppliers and users alike (NRC Handelsblad 1997: 1). The drive for standardisation is fuelled 
ass much by declining market shares for some and the 'growth opportunities' (AT&T Annual 1994 for 
otherss - the recent Microsoft case being the example par excellence (see Chapter Nine). 
411 "In deze industrie ben je vandaag verloofd, morgen getrwouwd en overmorgen weer gescheiden. En dat 
eeneen keer per maand' (in this industry you can be engaged today, married tomorrow and divorced the next 
day,, and all of this at least once a month) - a Unisource spokesperson on the news mat AT&T had 
withdrawnn from mis alliance with smaller European telecommunications operators (de Volkskrant 28 July 
1998:2).. In November 1999, the Unisource marriage was officially annulled. 
422 Which counter-balances the increasing rigidity of'Fortress Europe's" external borders. 
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havee 'broken the global language barrier' (Financial Times, 26 February 1996). Yet GSM is but 
onee of several competing standards vying to be the 'new global telecommunications language'. 

Illustrationn 9 

(Re)Materialised(Re)Materialised  Gender-  Power  Relations 

[Any]]  medium, by dilating a particular sense to fill  the whole field, creates the 
necessaryy conditions for hypnosis in that area. The medium becomes an unknowable 
forcee to the user. This explains why all societies are initially numbed by the adoption of 
anyy new technology. (McLuhan & Powers 1989:94) 

Al ll  three aspects of Global-Speak's mantra, global - network - communicate, appeal to 
presumablyy shared sociocultural, and political economic imaginations in its incantation of the 
'global'' economy and the striving towards it as a foregone conclusion. Meanwhile extant 
telecommunicationss architectures and multifarious inter/cultural communicative practices are 
beingg re-designed - or decommissioned - according to the imperatives of commercialised, high-
workloadd transmission webs that circulate and mediate this self-fulfilling agenda. From an 
interculturall  perspective and given the increasing permeation of ICTs in mediating academic 
knowledgee re-production alone, the two ads that follow bear all this out. They also recall the 
revisedd 'narrative field' of IR/IPE mapped out thus far in order to look outwards from the current 
'enclosure'' trend of ICTs (May, 2000). 

First,, despite Global-Speak 's refrain of novelty, a 'global' communications 
infrastructuree (namely, a world-wide telephone network) is already in place (Torres 1996:12) -
itss colonial roots and selective concentrations notwithstanding. Nor is geographical spread, 
acquisitionn fervour, or expansionist agendas exclusively attributable to ICTs recalibrating of the 
'time-spacee continuum' - pre-ICTs capitalism along with colonialism were also (Harvey 1990) 
43.. Nevertheless, such advertising campaigns reflect how the techno-economic and political 
rationalee for the 'liberalisation' of tele/communications services presumes perpetuates the 
speciouss equivalence drawn between technical standards for connectivity, private ownership of 
thee means of (knowledge) production, who the customer is or should be and 'the world's' 
multifariouss communications needs u. Moreover, they articulate certain presumptions of 
class/gender-neutralityy - even from within their own androcentric parameters - projecting these 
togetherr with an ethnocentric conception of progressive communication onto One and All . In 
otherr words, inter/subjective (communicative) practices are being subsumed by commercial 
informationn and commodity exchange. 

433 Gordon (1988), in an earlier critique of globalisation, has pointed out other problems with making this 
semanticc connection by showing how the international division of labour and TNC offshore production is 
nott as widespread (' global') as once assumed. 
444 Communication is not necessarily a business transaction, far from it. Nevertheless, as McLuhan & 
Powerss point out; ".. the new telecommunication multi-carrier corporation, dedicated solely to moving all 
kindss of data at the speed of light, will continually generate tailor-made products and services for 
individuall  consumers who have signal their preferences through an ongoing database. Users will 
simultaneouslyy become producers and consumers" (1989:83). In turn, the target audience for these 
servicess and their advertisements represent only a small percentage of the world telecommunications 
markett (Torres 1996:12). 
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Second,, the mediatic value of the global-network-communication mantra goes hand in 
handd with spatial changes in the mode of production - where indigenous women's and children's 
labourr  are particularl y exploited (Beneria &  Roldan 1987, Mitter  &  Rowbotham 1995) - and 
rearrangementss in Banking and Finance facilitate the concomitant accumulation of'foot-loose' 
surpluss value 4S. The concrete effects of this global feeding frenzy are "expanding (rather  than 
contracting)) technology gaps and economic inequalities"  (Gordon 1995:3, NRC Handelsblad 30 
Julyy 1998:15) which go along with new topographies of gender-power  relations. In this respect, 
Global-Speakk successfully subsumes the 'actually'  excluded to that which is being Virtuall y 
embracedd (Mattelar t 1994:209 passim). By the turn of the century, it had also contributed to 
revampingg the allegedly slow, expensive and cumbersome actuality of existing 
telecommunicationss into the cybernetic glamour  of Informatio n Technology's 'superhighway' 
(Kleinsteuberr  1996). 

Advertising'ss long history and 'machinerie' of sexploitation has been brought to bear  on 
thisthis transformation; one which brings another  signifier  and set of communicative practices duly 
intoo the arena - the internet/www 46. By the time the Tnfonef ad (The Financial Times, 3/11/99: 
xxx - Illustratio n 10) for  'seamless' and 'snag-free' communications services mat 'run as smooth 
ass silk' , the material-discursive groundwork had already been laid. Silk stockings, high heels, 
pronee femininity , are an 'absolute necessity'  for  any self-respecting multinational . The male 
customerr  (Vou1) is confidently addressed by the proffered service - the femininely 'integrated 
multi-servicee network'47. Even at the chronological turn of the 20th century, such an evocation 
off  smoothness and effortlessness belies the "multipl e contradictions"  (Harvey 1990:232, 
Harawayy 1990, Mattelar t 1994) of contemporary tele /communications. This is where the 
marketingg dynamic comes into full swing; enormous long-term capital investments are at stake -
thee relative speed of ICTs innovations notwithstanding - and so the prospective artefacts and 
servicess need to be marketed with a vengeance. This may be a co-requisite of TNCC strategies in 
anyy case, but it is particularl y apt for  ICTs where R&D budgets increase in inverse proportion to 
thee certainty of the outcome 48. This, then, is the scenario for  the continually shifting 'global* 
alliancess between information technology companies, telecommunications operators, 
multimediaa conglomerates and other  parties. In short, size as a prerequisite for  success has been 
replacedd by (global) reach. 

455 From 'consumer1 to 'international '  or  'global'  clients. The enormous market in virtual multimedia 
entertainmentt  andd communications commodities notwithstanding, the shift in money markets, from 
nationallyy dependent and identifiable stock exchanges to 'global'  financial centres, are all part of a general 
processs in which capitalist accumulation is becoming increasingly focused on information/data exchange 
ratherr  than manufactured goods. 
4646 Having been in its early days, mainly a domain for  researchers, and the Tiacker  culture', the 
internet/wwww has only been relatively recently targeted for  commercial exploitation by big businesses 
likee Microsoft and Broadcasting. 
477 I  have already referred to thee background dynamics in the designing and setting up of this ad 
campaign.. One last point bears mentioning, that of different reactions amongst women. This ad was "a 
matterr  of some debate within the company, and particularl y withh the more PC ladies. We are also trying 
too get a replacement withh similar  or  better  impact. Interestingly, women in men's traditional jobs love the 
legss (our  German lady geschqftsfithrer, and thee investment banking ladies ). Scandinavian and West 
Coastt  women's rights oriented ladies tend to object Cisco (a San Jose California based company) wont 
lett  us use the legs , we have to use the cute Frog [an image drawing on thee Frog Prince fairy tale] from 
thee same series."  (Brian Catt 2001, personal email). The main point here is that this ad was considered 
successfull  precisely because it was somewhat blatant, and so controversial. 
488 At corporate levels, "production , restructuring, and growth of spatial organisation is a highly 
problematicc and very expensive affair, held back by vast investments in physical infrastructures that are 
alwayss slow to change."  Nonetheless, "Domination of marketing networks and spaces remains a 
fundamentall  corporate aim."  (Harvey 1990:232,233) 
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Seamless s 
communications s 

Infonet t 

Illustrationn 10 

Inn an ad for a relative newcomer to the newly liberalised European telecommunications 
market,, the image of a naked boy toddler urinating proudly upwards into an adult-sized toilet 
bowll  (de Volkskrant, 29/11/07:16v) encapsulates this. A stereotype of male prowess evokes 
potentiall  success, growth - and potency - in terms of reach. In the Benelux countries , such an 
imagee of a naked child (coming as it did during the Dutroux Affair in Belgium and other child 
pornographyy cases) might suggest either supreme ignorance or sublime PR cunning. In any 
case,, both are permissable - and desirable - under the Global-Speak rules, seeing as such 
scenarioss are construction sites for building up "influence over the ways of representing space, 
ass well as over the spaces of representation" (Harvey 1990:233-34). 

Thesee last two imagings epitomise both the techno-symbolic merging of 
communicationn with commodified information/data exchange as well as structural-material 
changess in the political economy of telecommunications. This encroaches onto the stage of 
interculturall  gender-power relations, This is becoming a wired entity, a technologically 
mediatedd space with other analytical and empirical dimensions. These are both symbolic and 
material,, both parochial and diasporic in their scope. It is also a dream and a projection that 
carriess the exploitation and recycling of sex-gender dualisms and power hierarchies, 
reconstitutingg them in the process. Apart from anything else, this 'Global Communications' 
packagee is being sold as a fix-it  for political disenchantment, gender-power inequalities, 
poverty,, and economic dependency. 

Havingg said this, I would argue that alternative communications 'packages' for new(er) 
ICTss are nevertheless possible in the increasingly privatised domain of'Global 
Communications'' -just. Consequently, (re)presenting the international political economy as "a 
culturall  and identity-inducing matrix of practices and institutions" (Rosow 1994:1) is even more 
pressingg given the mix of virtual, physical, and imaginary in this commodification process and 
thee rearrangement of geographies of gender-power relations that goes with it. This requires a 
theoreticall  and methodological rethink if alternative politics and practices of ICTs can flourish. 
Withoutt this, the hagiography of neoliberalism's Global-Speak wil l indeed become the official 
representationn of all communicative - social - realities. Unfortunately so wil l its converse -
unmitigatedd condemnation of the non-commercial communicative and inter/subjective 
possibilitiess also immanent in ICTs. This leads in effect to general resignation to the 'brave new 
world'' of the neoliberal dream. Thus it is crucial to examine both these scenarios, together, at 
closee range, to theoretically acknowledge and research the specific locales, variations of 
communicativee practices and 'empowering' representational spaces/spaces of representation that 
ICTss also permit (Morton 1998, Lemos 1996, Haraway 1997) to counter the one seam-less 
realityy being pushed forward50. If not, the answer to the question of how all the (as yet) un-
wiredd women and their men-folk fit  the bill wil l be the sole property of those setting the Global-
Speakk rules. 

499 One of the Telfort partners is the Dutch Railways. 
500 Hence "discourse counts and ... intellectuals have a responsibility to help fashion - and interrogate -
neww representational spaces that are resistant to some aspects of the emerging world order" (Agnew & 
Corbridgee 1995:227). 
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Theoretica ll  Implication s 

Thee emergence of a so-called global free-market, mediated through its concomitant 
communicationss infrastructure has implications for how transformation and continuity is 
theorisedd and researched. This is because the Global Communication that is being peddled is a 
particularr representation of the world that is far from gender or culturally neutral subsuming, as 
itt does, gender, class, ethnic and sociocultural variations to the supposed universal applicability 
off  commercial Information exchange (viz communication). Debates about the meaning of either 
termm and the 'world order*  they purportedly connote may be, the emergence of'Global 
Communications'' and its backbone, the 'Global Information Superhighway' (Gore 1994) 
intersectt with how world politics is represented and affected by everyday media representations 
(TV,, newspapers), accordingly 'acted out' in the halls and backrooms of political and economic 
power.. Likewise for the study thereof. These processes are far from neutral or benign in their 
impactt on the general and particular class, ethnic and sociocultural dimensions of their gender-
powerr relations. Despite their cosmopolitan timbre, these still contestable shifts in the 
"representationn of space and the space of representation" (Harvey 1990) are also about what 'the 
world'' should be and who will decide this. As Cold War political economic and sociocultural 
territoriess are, on the one hand re/integrated through emergent regionalisms and, on the other 
fragmentedfragmented through sub- and supra-national identity politics, ICTs become targets for both the 
neoliberall  project of a fully integrated global market and those who would resist it (see Rupert 
2000). . 

Thiss simply confirms the necessity of thinking more about the 'circulation of meanings' 
andd (how to) research them. Having said that, however, a certain amount of conceptual and 
theoreticall  groundwork still needs to be laid for such claims to make sense. How to do so 
withoutt simply conflating distinctions between material and symbolic, discursive realms, or 
reifyingg one over the other is as much a methodological issue as it is a theoretical one (Williams 
1978:21-44),, as I argue in Chapter Four. A social constructivist approach argues that these can 
onlyy be separated so far from both symbolic and material changes are represented, perceived 
andd experienced. 

Ass the internet/www takes a hold in how everyday communication is practised, affects 
itss linguistic syntax and lexicon - to wit, 'standards' - and reconstructs familiar rituals, 
reconstitutess accepted scales of interaction, (re)questions notions of political legitimacy or 
representations,, as its commercialisation and business functions become increasingly as 
opposedd to contested, the relatively littl e substantive let alone longitudinal research into how 
ICTss are being used - and by whom - in IR/IPE is critical5I. There is still a lack of conceptual 
frameworksframeworks and appropriate methodologies for researching ICTs from a critical feminist and 
postcoloniall  perspective. At this point then, and bearing in mind the above swish through the 
vagariess of 20th century political economic and communications, two operative terms need to 
bee further pinned down. 

Technology Technology 

Ass I have already stipulated, these claims arise from a conceptualisation of technology 
ass socially constructed. Keeping an eye on a more dynamic, gender-sensitive understanding of 
thee artefacts, practices and meanings bound up in any new(er) technologies - ICTs included -
seess technology as not just disembodied artefacts but also as a 

511 By substantive I mean more than counting by numbers, which in an internet-based communicative 
scenarioo can only act as a very rough guide if it is not to be misleading. What is being produced is part 
andd parcel of who is producing, and responding to it in an interactive environments like online discussion 
forums.. By longitudinal, I am referring to over time (see Fabian 1983). This takes a leaf out of 
anthropologicall  approaches that privilege longer periods of field-work. To get under the skin of any 
communityy - online or elsewhere - more man a month or two's 'samples' need to be taken (see Wilhelm 
2000).. See Peterson (1996) for an IR/IPE-centred approach to these research issues, Miller & Slater 
(2000)) for an ethnographic and sociological point of view and Jones et al (1999) for an anthology of 
variouss research methods for internet research. 
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socioculturall  practice ....the discourses associated with these practices must be seen as 
expressionss of more general sociocultural value systems, sets of assumptions not only 
aboutt  technology, but about social reality, and about gender  relations as well. (Frissen 
1992:31) ) 

Too put it another  way; if technology is constituted of things - artefacts - as well as "ways of 
doingg things"  (Castells 1996:29-30), then it entails a "set of choices"  that are also imbued with 
"al ll  kinds of meaning and symbolism"  (Street 1992:9 &  11). This holds true at both the 
productionn and the use ends of the ICTs spectrum (Mansell &  Silverstone 1996). The efficacy 
andd analytical power  of this approach is that it avoids disembowelling (any critiqu e of) 
technologyy of its historical, sociocultural practices, its human political and economic agency -
itss gender-power  relations. It acknowledges specific manifestations of these as a 

contradictoryy field in which we struggle to define the systems of representation through 
which.... we live the 'imaginary' relations between ourselves and our  real conditions of 
existence.. (Hall in Grossberg 1996:159). 

Thiss problem of how technology is (mis)understood in ER/IPE wil l be more full y argued in the 
nextt  chapter. For  the meantime, Mattelarf s observation in this regard sets the scene. 

Onee of the major  problems affecting contemporary research on communication is 
amnesia,, the absence of a 'collective memory1, the forgetting of the social and political 
stakess at issue .. the patterns of implantation of communications and information 
technologiess and the development of their  uses as social constructions. They take shape 
throughh adaptations, transitions, resistances, and above all through contradictory 
meanderingss where collisions of different actors, ideas, material interests, and social 
projectss are sure to occur. (1994:x) 

'Machineries''Machineries'  of  Representation 

Ass I have already argued, 'representation'  tout court is a slippery concept. How it 
actuallyy operates is no less slippery. As everyday term and abstract concept, it operates in both 
thee symbolic and material domains (Bal 1999). 

[How]]  things are represented and the 'machineries' and regimes of representation in a 
cultur ee do play a constitutive and, not merely a reflexive, after-the-event role ... and the 
scenarioss of representation - subjectivity, identity, politics - a formative, not merely an 
expressive,, place in the constitution of social and political lif e (Hall 1996:443). 

Inn IR/IPE parlance, 'representation' is best understood in terms of the historical trajectory of the 
Westphaliann nation-state (seee Castells 1997:2) that has come to stand for  pluralist democratic 
participatio nn and institutions, decision-making processes, freedom of the press, capitalist market 
economies,, and so forth . In other  disciplines, as well as other  cultures, this narrow definition is 
inherentlyy problematic. It s lack of a hermeneutic elasticity that can allow 'social reality*  to be 
nott  a priori  separate from group or  individual experiences, perceptions, languages, and other 
symbolicc articulations, stems from a min logic of causality which is firml y entrenched in 
positivist,, empiricist tradition s of the social sciences. 

[A] ss always happens when we naturalise historical categories (think about gender  and 
sexuality),, we fix that signifier  outside of history, outside of change, outside of political 
intervention.... it is only through the way in which we represent and imagine ourselves 
matt  we come to know how we are constituted an who we are. There is no escape from 
thee politics of representation, and we cannot wield "how lif e really is out mere' as a kind 
off  test against which the political lightness or  wrongness of a particular  cultural 
[politicall  economic] strategy or  text can be measured There is a politics to be 
struggledd for. (Hall 1996:472,473,474) 
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Whatt Hall is saying is that cultural, political and economic meanings are loci for 
gender-powerr struggles which have various dimensions. To talk of representation in terms of 
signifiers,, image-making, metaphors in IR/IPE does not necessarily ignore the concrete political 
economicc or societal implications of new(er) ICTs, whether destructive or potentially 
transformative52.. ICTs encompass changing relationships between hardware and software, the 
socioculturall  and environmental effects and applications of new communications artefacts (fax 
machines,, personal multimediaa computers, mobile telephones), and the economic and 
institutionall  aspects to restructuring the telecommunications and information technology 
sectors.. These constitute an emergent set of signifiers for a (future) way-of-life. The 
concomitantt changes in institutions, political and economic organisation, relations of 
production,, and how these are experienced by women and men in multifarious ways, are not 
therebyy merely a question of semantics. The way predominant meanings (and their constituent 
assumptions)) are circulated, transmitted, reinforced - or countered can help explicate the link 
betweenn "capitalism and its accompanying messages" (Murphy & de Ferro, 1995:63-64). 

Conclusion n 

Too sum up the arguments thus far. First; the history of the converging Telecom and IT 
sectorss is as inconclusive as it is still unwritten. The historical specifics of the above 
representationss of ICTs and the well of meanings about sex-gender roles, femininity, 
masculinity,, sociocultural practices they draw from are neither pre-ordained nor reducible to 
technologyy per se. Thinking about technology this way, unpacking its gender-power relations, 
cann help destabilise the "narrative field" (Haraway, 1992:288) of the corporate meaning-making 
industryy of marketing and it particular "logics of appropriation and domination" (Haraway 
1992:289) ) 

Second,, these advertisements illustrate, in their own inimitable way, the relationship 
beingg set out here between social constructivist approaches and the way inter/subjectivity is 
beingg used in this study. It is not one that implies an unproblematic concept of'individuals' 
and/orr 'agency*. Doing so would be more reification of the individual-as-agent who, by all 
accounts,, is usually white, middle-class and male (see Ling 2000b). Rather, this understanding 
off  inter/subjectivity is still cognisant of'structural' pressures - those things that are beyond the 
immediatelyy controllable or alterable. Over-emphasising the latter often obscures the 
particularitiess of gender-power relations, particularly those of class, race/ethnicity. At the same 
time,, a view of agency that is "dissolved into a pluralism of powers, practices, subject positions 
.... a theory of necessary non-correspondence " (Grossberg 1996:155) cannot deal very well with 
moree intransigent institutions and practices of power relations. Approaches that can adequately 
accountt for the contingencies of race/ethnicity, sex/gender and status/class and yet do not throw 
outt the *baby' of broader, structurally legitimised, gender-power relations 'with the bath water*  of 
specificc forms of agency need to be 

unwillingg ...to accept the necessity of either correspondence or non-correspondence, 
eitherr the simple unity or me absolute complexity of the social [political economic] 
formationn correspondences are historically produced, the site of the struggle over 
power.. (Grossberg 1996:156) 

Thiss insight relates to a third point. The Global-Speak of contemporary 
Telecom/Media/rrr industrial complex articulates but one node in the new links being made 
betweenn accepted notions of the material and the symbolic, between the inter/subjectivity of the 
familiarr 'embodied body1 and that of the new Virtual bod/. These links are also sites of struggle 
overr ownership and control of the concomitant social reality/realities. For instance, the 
internet/wwww is being increasingly becoming reduced to a global billboard as advertising seeps 
intoo cyberspace. The aforementioned link between 'capitalism and its messages' is also beholden 
too the "the experienced, the perceived, and the imagined" (Harvey 1990:219). This subtle 
interplayy is not lost on the Advertising and Marketing industries who make it their business to 

522 Again, the 'up-side' here is not the focus of this chapter, although this is a moot point when developing 
aa politics of resistance or identity (see Rodgers 1998, Morton 1998). 
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exploitt this "relationship between power and representation" (Stratton & Ang 1996:362). They 
playy on the way that this relationship entails 

aa double articulation of the signifier, first to a web of connotation (signification) and 
second,, to real social practices and subject-positions (representation). 
(Grossbergg 1996:159). 

Thiss doubleness also pertains to gender-power relations of the everyday uses and appropriations 
off  new(er) ICTs. What is particularly evident in the case of the internet/www is their " double 
lif ee ...the fact that producers are never totally in control of the ways in which their products will 
bee used" (Silverstone & Hadden 1996:50). 

Finally,, the application, design and everyday use of ICTs impinge directly on practices 
andd assumptions about sex-gender roles and their particular sociocultural expressions of 
masculinityy and femininity. For example, fe/male inherent computer 'literacy*  and approaches to 
neww technological gadgets, uses of the telephone and/or computer in the home and the 
workplace,, acquisitions and manipulations of feminine/masculine roles and personae in de-
materialisedd 'cyberspace' interactions (Plant 1996, Haraway 1997)53. To locate sex/gender is to 
providee both a contending empirical category and a subversive concept. Gendered 'lenses' can 
betterr equip critiques of ahistorical and culturally universalistic notions of inter / subjectivity 
andd its political expression of identity, the nation-state ( Tickner 1991, Whitworth 1994:116, 
Changg & Ling 1995:7). So despite entrenched, allergic, reactions from (men and women) of the 
male-streamm of the Social Sciences and some more recent 'gender scepticism* (Bordo 1990, 
Harawayy 1992:287) about the danger of essentialising a concept that is in itself'constructed' 
(Whitworthh 1989:266, Carver 1998), the term is still powerful. For sex-gender never 

exhibitss itself in pure form but in the context of lives that are shaped by a multiplicity of 
influences,, which cannot be neatly sorted out. (Bordo 1990:150). 

Furthermore,, when coupled with power it can still articulate the discursive absence, and actual 
presencee of (groups of) women, and disadvantaged groups in any "world order". For the 

theoryy and practice of international relations have always been gendered, and 
internationall  economic and political institutions contain, affect, and are affected by 
understandingss of gender. To suggest they are not, by implying some sort of gender 
neutrality,, only serves to sustain the power relations embedded in this sort of silencing 
withinn international relations. (Whitworth 1989:266) 

Hence,, all the more reason for using the term gender-power relations which underscores 
thatt "for implicit in the notion of gender is an understanding of power and an inequality of 
power""  (Whitworth 1989:266). Hence, there are ethnic/racial and class/status permutations to 
thesee gender-power relations54. In the stifling atmosphere of dichotomies like objective / 
subjective,, masculine/feminine, north/south, traditional/modern, public/private, these 
permutationss are crucial to the assumed relationship between ICTs as a political economic 
designn and their everyday uses. Chapters Five to Eight will show some of these permutations in 
operationn as online (cyber)spatial practices. But before proceeding any further, there are some 
underlyingg philosophical issues that need to be addressed. 

MM Here the stereotypes of the male computer nerd and the technologically incapable housewife also spring 
too mind even as "marketing groups sense that female users [around 40%] constitute a goldmine" 

inanciall  Times July 1 1996:9) for the internet/www business. 
"... when we study gender we leam about both men and women...." (Peterson & Runyan 1993:7). In 

IR/IPE,, 'masculimsm' is an "ideology that justifies and •naturalises' gender hierarchy by not questioning 
thee elevation of ways of being and knowing associated with men and masculinity over those associated 
withh women and femininity" (Peterson & Runyan 1993:191). 

ff ff 
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Figur ee Two : Whos e Technology ? 

Wee see lots of technology that the Europeans lucked into (due to having some 
geographical,, climatic, and ecological blessings, as well as a strong collection of 
sourcess from previous peoples) and think of these things as "Western" but in 
realityy any and every people on Earth would have eventually invented moveable 
type,, steam power, internal combustion engines, etc. and even things like 
democracy,, banks, federalization, etc. are just social technologies that 
Europeanss cannot make exclusive claim to. They are just tools that everyone 
wouldd have eventually gotten around to figuring out. 

So,, even though there seems to be a conflict between the modern world and 
traditionall culture, I think the solution is to sift through modern culture to figure 
outt what is purely cultural and what is merely technology. Just as there is a 
Polynesiann way to make dinner and a European-way to make dinner, there is 
alsoo a Polynesian way to design any number of things we typically think of as 
European,, like democracy, social programs, legal systems, banks, public 
transit,, skyscrapers, etc. 

Alll of these are nothing but technology, like a bowl or a house. Unfortunately, 
whitee explorers, conquerors, and missionaries saw fit to replace local customs 
andd technologies, rather than letting people create their own civilization as 
naturee and God intended. 

(John,, 11/02/01)55 

555 traditional v. modern in TRUE POLYNESIANS thread, at 
http://poIycafe.com/kamehamehaykamehameha2000-2/2646.htrnl l 
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