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Chapterr  3: Fieldwork and Data 

3.11 Introductio n 

Inn order to gain a broader understanding of the institutional factors affecting small and 

medium-sizedd enterprise (SME) owners, quantitative and qualitative data were 

needed.. The unreliable nature of existing data and lack of access to raw data were the 

mainn motivation for collecting quantitative data. Similarly, the general lack of detailed 

informationn on SMEs in Lithuania was a determining factor in the decision to conduct 

qualitativee interviews. 

Thiss chapter presents a description of the preparation, methods used and sample 

resultss of acquiring quantitative data that resulted in the Litsme survey data. The 

characteristicss and representativeness of the initial sample, the Survey2000, are also 

discussed.. In addition, we present a description of the qualitative methods used to 

gatherr the interview material and summarize the interview sample characteristics. 

SMEss are the primary subject of study, which were specified using the official 

definitionn used by the Lithuania government. According to the Lithuanian 

government,, small and medium-size business entities include the following: 

1)1) Natural persons who have acquired a license2 -for the period of its validity; 

2)2) A micro-enterprise - an individual (personal) enterprise whose only employees are 

thethe owner and his family members (spouses, parents, adoptive parents, children, 

adoptedadopted children); 

3)3) A small enterprise - an enterprise with the average annual number of employees on 

thethe pay roll not in excess of 9; 

4)4) A medium-size enterprise - an enterprise with the average annual number of 

employeesemployees on the pay roll not in excess of 49, 

Thee Lithuanian SME definition differs significantly from the EU standard which 

definess SMEs as businesses with less than 250 employees. 
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3.22 Background: Existing surveys of business owners in Lithuani a 

Thee main survey conducted on private enterprises in Lithuania was carried out by the 

Lithuaniann Department of Statistics (LDS)3. Beginning in 1997, the LDS annually 

surveyss 1750 active businesses. Since some of the original surveyed businesses went 

outt of business, each subsequent survey contained a number of new businesses in 

orderr to maintain the same sample size . 

Unfortunately,, there are several problems with using this aggregated data. First of all, 

thee target group for the LDS survey are private businesses in general. Not all of the 

respondentss are SMEs nor are the respondents all private businesses5. Though the 

non-SMEE respondents form a relatively small percentage of the total, it is not possible 

too desegregate this data from the rest and hence this can result in a biased outcome. 

Anotherr survey of business owners was carried out from June - August 2000 by the 

Employer'ss House (Darbdaviu namai) and its partners the Lithuanian Business 

Employers'' Confederation6 (LVDK) and SIC Market Research. The survey entitled 

'Surveyy of the Institutional Infrastructure Strengthening Program' investigated the 

importancee of institutional support for SMEs. In their survey, 2000 questionnaires 

weree mailed out randomly to SMEs throughout Lithuanian and 1500 SMEs7 

respondedd (65 percent response rate). The questionnaire also included an incentive for 

participatingg in the survey8. The survey used address lists obtained from 

entrepreneurshipp organizations (Lithuanian Chambers of Commerce), local 

municipalityy registers, a national business register database (Visa Lietuva 2000), their 

ownn membership list (LVDK) and networks9. Though the LVDK survey respondents 

weree private businesses, it is unclear if all the respondents were SMEs and from active 

businesses. . 

Furthermore,, there are a number of difficulties with existing data. The LDS business 

registerr is notorious for being an inaccurate measure of the number of active 

businessess in Lithuania. It is thought by statisticians working at LDS that up to 60 

percentt of the businesses contained in the official registry are inactive10. 
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Furtherr both the LVDK and the LDS surveys would only allow us to access 

aggregatedd data. Other surveys11 containing data on Lithuania are based on very small 

samplee sizes (Brunetti et al. 1997a, 1997b, 1997c; Minkus-McKenna 2000). Given the 

lackk of available raw data, survey data was collected especially for this thesis. 

3.33 Measurement procedures. 

Inn order to gain information about a given population it is possible to use direct or 

indirectt measurement procedures. Direct measurement procedures are based on data 

collectedd through sample surveys while indirect measurement procedures are based on 

thee use of existing statistical data. There are advantages and disadvantages to both 

methods.. Given the limited availability of reliable and accurate data on SMEs in 

Lithuania,, direct measurement procedures in the form of a mail survey were used. 

3.44 Sample population: How many legal SMEs are there? 

Thee three main sources of business data in Lithuanian all have different figures for the 

numberr of SMEs in Lithuania. The LDS registry lists that in 2000, there are 95 000 

SMEss in Lithuania. The Lithuanian Social Security office (SoDRA) lists that there are 

744 000 SMEs and the Lithuanian Tax office lists that there are 51 000 SMEs in 

Lithuania.. Unfortunately there is no cooperation or sharing of lists and information 

betweenn the different governmental agencies. Further, there is littl e transparency as to 

whyy the total number of SMEs should be different. 

Thee LDS derives its list from the municipalities whose task it is to register and de-

registerr businesses. SoDRA derives its list from the business owners who must pay or 

receivee social security benefits and the Tax office derives its list from tax-paying 

businesses.. The discrepancies between the three lists can be explained in terms of the 

givenn agency's function. The LDS list most likely contains many inactive businesses 

sincee until November 2000, it was an incredibly time-consuming and tedious process 

too de-register a business. Most businesses that closed simply did not take the time and 

energyy to remove themselves from the list and as such remained listed in the registry. 

Alsoo the reliability of LDS statistics is questionable12. The Tax office list of 

businessess may be the most accurate since it includes only the businesses that pay 

taxes.. However the Tax office information is very decentralized and is only beginning 

too be computerized. As a result, it is unclear if it adequately reflects the real number 
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off  Lithuanian SMEs. On the other hand, the SoDRA list may include a number of 

inactivee sole proprietorships (i.e. no employees) run by pensioners (and invalids) 

sincee they would not be obliged to make social security payments and have littl e 

incentivee to remove their business from the SoDRA list13. 

Thee question remains as to what is the exact number of legal and active SMEs in 

Lithuania.. If we calculate that only 40 percent of the businesses registered by the 

Departmentt of Statistics are active then there are approximately 38 000 active SMEs 

inn Lithuania. More than 53 percent of the SMEs registered by the Department of 

Statisticss would have to be active in order for the number of SMEs to reach the total 

registeredd by the tax office (51 000). For our survey, we will use the estimated 

numberr of SMEs given by the tax authorities 51 000 and include the number of 

individualss with license given by the tax authorities 37 500 which combined result in 

approximatelyy 88 500 SMEs14 in Lithuania15. 

3.55 Survey 2000 

Inn order to gather data for this research, an initial information-gathering trip16 was 

madee to Lithuania in June 2000. During this trip, meetings were arranged with various 

governmentall  and non-governmental representatives all involved in some way with 

SMEs.. Due to this trip, it became clear that it would not be possible to use any of the 

raww data gathered thus far in other surveys for this thesis. Contact was made and 

permissionn received to use the address lists of members from the five Lithuanian 

Chamberss of Commerce (LCC1C) located in Vilnius, Kaunas, Panevezys, Siauliai, 

andd Klaipeda, the Lithuanian Business Employer's Confederation (LVDK) and the 

Kaunass Regional Association of SMEs. The LCCIC and the LVDK are two of the 

largestt entrepreneurship organizations in Lithuania17. Given both the financial and 

timee constraints on fieldwork, it was decided to gather the main part of the data 

throughh a mail survey. 

3.5.11 Choice of Mail Survey 

Thee main advantage of a mail survey is the ability to gather information from a large 

groupp of individuals that is widely geographically dispersed at a minimum cost 

(Frankfort-Nachmiass & Nachmias 1992). In addition, a standardized questionnaire 

askss the same question in the same way to all the potential respondents and in that 
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wayy it provides a strong basis for comparability of the gathered data. Also, a mail 

questionnairee is an impersonal survey method that reduces the biasing error that may 

occurr during the personal interaction between an interviewer and respondent (ibid.). 

Butt there are also drawbacks. The main drawbacks to a mail survey include a 

generallyy low response rate, the possibility of self-selection, lack of coverage, non-

responsee error and no control over who actually is completing the questionnaire 

(Mangionee 1995; Bezemer 2001). In addition, the standardized questionnaire can 

oftenn only present superficial coverage of complex topics18. Further, mail surveys are 

limitedd to the subjective information concerning an individual's own perception of 

theirr past or future actions. 

Surveyy research is 'generally weak on validity and strong on reliability' (Babbie 

1998:274).. A number of knowledgeable individuals warned me that Lithuanians do 

nott respond well to mail surveys because they do not trust the confidentiality of their 

responses.. Many Lithuanians also feel that a survey will have no practical influence 

onn their lives. Finally, most Lithuanians have littl e experience with independent 

surveyss since few Universities or other institutions are engaged in research19. 

3.5.22 Set-up of the mail survey 

AA mail survey questionnaire20 was drafted in June 2000 and pre-tested both in English 

andd Lithuanian form July to August 2000. The survey sample was based on a non-

randomm sample using address lists of business owners21 from the five regional LCCIC 

inn Vilnius, Kaunas, Panevezys, Siauliai, and Klaipeda. Additional names22 were 

obtainedd from the membership lists of the LVDK, the Kaunas Regional Association of 

Smalll  and Medium-sized Businesses and the Lithuanian Business and Professional 

Women'ss Association. These address lists were chosen instead of the LDS registry 

sincee it was thought that these lists would be more up to date. The membership lists 

fromm the different organizations were checked against one another to reduce the 

likelihoodd of business owners being sent duplicate questionnaires. 

Non-randomm sampling has the advantage that it is easier to carry out and is less 

expensivee than random sampling (Mangione 1995:38). In the Lithuanian case, given 

thee high unreliability of the only source of official information (the LDS), it was 

decidedd to use a mixture of address lists from different entrepreneurial organizations 
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inn order to obtain the most up to date address lists possible of active businesses. Since 

thee sampled population could not be precisely defined, the survey was based on a non-

probabilistic,, purposive sample. 

Theree are disadvantages to using non-random samples. The main disadvantage is that 

itt is more difficult to ascertain if the sampled population is a good reflection of the 

generall  population. There are certain biases that are more likely to occur when using 

'non-random'' membership lists from organizations. First of all, all the membership 

listss used were from organizations that require yearly (sometimes monthly) dues from 

theirr members. This could exclude the businesses that do not want or are financially 

unablee to pay the membership dues23. Secondly, it could exclude the businesses that 

doo not seek membership of these organizations but may be members of other 

organizations. . 

3.5.33 Description of mail survey method 

Thee mail survey was carried out from September - December 200024. A total of 1081 

questionnairess were sent out and distributed (see appendix 3.3 for questionnaire). The 

questionnairee was confidential but not anonymous. Each questionnaire was numbered 

soo as to be able to keep track of responses25. As table 3.1 shows, the questionnaires 

weree sent out to addresses throughout Lithuania's 10 counties. The initial response to 

thee questionnaire was low, approximately 31 percent. One possible reason for the low 

initiall  response rate was that the first mailing coincided with the Lithuanian 

parliamentaryy elections.26 Instead of an immediate second mailing, a university 

studentt was hired to telephone those business owners who had not yet responded. Her 

mainn task was to encourage business owners to fil l out and return the questionnaire. If 

theyy had not received a questionnaire or had misplaced it or thrown it away, she 

offeredd to send a second questionnaire. In this manner, we were also able to check and 

correctt addresses. In a number of cases, the telephone numbers turned out to be 

incorrect.. This procedure was repeated for a third time and it is only through this extra 

encouragementt that we were able to obtain a higher response rate of 50 percent. 
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Tablee 3.1: Total surveys sent according to geographical area (in percentages) 

Locationn (counties) 

Vilnius s 

Kaunas s 

Klaipeda a 

Siauliai i 

Panevezys s 

Marijampole e 

Alytus s 

Utena a 

Telsiai i 

Taurage e 

Manyy cities* 

Total l 

Surveyy 2000 (1075*) 

30.4 4 

28.3 3 

8.7 7 

13.6 6 

9.3 3 

1.8 8 

2.6 6 

0.5 5 

3.5 5 

0.8 8 

5.0 0 

100 0 

**  Six questionnaires are missing from this total; * Respondents that marked more than one city without 
identifyingg their main location wrote 'all of Lithuania' in the 'other cities' category are placed here 
underr the category 'many cities'. 

3.5.44 Response Rate: A total of 1081 questionnaires were sent out, of which 70 were 

invalidd . The total number of questionnaires that were sent to 'correct business 

addresses'' was 1011 (see table 3.2). 505 completed questionnaires were returned, 

resultingg in a 50 percent response rate29. 

Itt is difficult to find universal agreement as to what a good response rate should be. 

Forr some it is considered normal in the general western context, to receive a response 

ratee below 30 percent (Fowler 1984:67 in Bezemer 2001). In other literature, a 70 

percentt response rate is considered very good, a 60 percent response rate is considered 

good,, and a 50 percent response rate is considered adequate for analysis and reporting 

(Mangionee 199530; Babbie 1998). 

Inn Lithuania, mail surveys have enjoyed various levels of success. A mail survey with 

incentivess conducted by the LVDK in June - August 2000 received a 65 percent 

responsee rate. Whereas a recent mail survey (without incentives) conducted by the 

Departmentt of Statistics received only a 7 percent response rate31. 
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3.5.55 Sample size error 

Off  the 505 completed surveys, 332 fit the SME business owners profile (further 

discussedd in section 3.13). In terms of sample size error, the final sample (more than 

300)) allows us to make estimates with a sampling error of no more than +/- 5.8 

percentt for an evenly split population32 (50/50) at the 95 percent confidence level 

(Babbiee 1998). 

3.5.66 Incentives 

Accordingg to Mangione (1995) there is no technique more likely to improve the 

responsee rate of a mail survey than incentives. There are many different types of 

monetaryy and non-monetary incentives. Studies have shown that offering monetary 

incentivess either before or after the completed questionnaire is returned increases the 

responsee rate. The logic behind offering a 'lottery' prize structure is that the 

respondentt will be lured by the chance of winning a 'big prize' and complete the 

questionnairee in order to qualify for it (ibid.). The main disadvantage is it requires the 

respondentss to give their names and telephone numbers if they want to participate in 

thee lottery and as a result, the respondent loses his/her anonymity. 

Inn order to encourage the business owners to send back their responses, the possibility 

off  winning a prize in a lottery drawing was attached to the questionnaire . If they 

wantedd to, the respondent could fil l in their name and telephone number on the given 

form.. This sheet could be separated from the rest of the questionnaire and it was 

clearlyy stated in the cover letter of the questionnaire (see appendix 3.2) that the lottery 

sheett and the questionnaire would be separated upon receipt and that the questionnaire 

wouldd remain confidential. 

Inn retrospect it does not seem that the lottery prize provided a significant incentive for 

fillin gg out the questionnaire. Of the 505 respondents, 413 filled in the lottery form (82 

percent).. Given the initially low response rate (after the first mailing), it seems that 

thee lottery did not serve as a very strong incentive to participate in the survey. 

Howeverr it did facilitate follow-up telephone calls since it provided the possibility to 

offerr something for the businessperson's effort. 
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3.66 Survey2000 Design 

Thee questionnaire was made up of fifty questions (see appendix 3.3). Almost all the 

questionss were closed questions and wherever necessary, a question included room 

forr additional comments. The main question clusters included: general business 

informationn (business type, sector, size, location, profitability, turnover, etc.), personal 

characteristicss (age, sex, educational background, managerial background, etc.), past 

businesss experience (legal and illegal), general business situation and barriers34 in 

Lithuaniaa (a rating of different factors), corruption, and future business perspectives. 

Thee questionnaire included a cover letter, which explained the purpose of the survey 

andd provided some information about the research project and the researcher (see 

appendixx 3.2). It summarized the goals of the research and what the sample will be 

usedd for. It also provided information about the implementing institutions and the 

sourcess of funding. In addition, it described the manner in which the questionnaire 

shouldd be filled in correctly. The letter assured the respondent's confidentiality35 and 

statedd that the numbers on the questionnaire would be used for administrative 

purposess only. The cover letter also explained that the respondents may participate in 

aa lottery (see section 3.5.6). The lottery form was printed on the other side of the 

coverr letter and the respondents were asked to fill  in the form (with name and 

telephonee number). They could detach the form from the survey but were requested to 

sendd it together with the completed questionnaire in the enclosed stamped and 

addressedd return envelope. 

3.77 Survey2000 biases 

Overr representation or under representation of certain characteristics in the 

Survey20000 and the possible divergence between sample and population can lead to 

Survey20000 bias and bias in analyzing the results. Studies of mail surveys have shown 

thatt the better educated and professionals are more likely to return completed 

questionnairess (Miller 1991:153). This was the case for the Survey2000 where 75 

percentt of the respondents had a university or higher education. 

Theree might also be selection bias in the survey towards presenting problems and 

complaintss due in part to the problem statement in the cover letter, the questions asked 

inn the survey, the general situation in Lithuania and the pervasive Lithuanian 
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mentality.. The survey's cover letter states: 'one of our project's main interests is to 

rankrank the different types of barriers that your business encounters'. This sets a tone for 

gatheringg more information about the difficulties that a businessperson encounters. 

However,, it may influence the respondents to exaggerate their problems in the survey. 

Sincee there are few channels in Lithuania for voicing complaints to the government, 

whenn an opportunity occurs (such as with this survey) respondents may simply be 

ventingg their frustrations. Finally, a combination of the legacy of Soviet mentality, the 

instability,, insecurity and uncertainty of the transition process and perhaps inherent 

aspectss of the Lithuanian character combine to create a propensity to complain and 

paintt the world 'black' whenever possible. This situation was encountered in both 

formall  and informal situations and it is likely that some surveys may result in a more 

negativee picture of the situation than reality warrants. It may be possible, therefore, 

thatt the survey results include an over representation of negative responses. Further it 

iss likely that business owners who were doing poorly or on the verge of bankruptcy 

didd not take the time to respond to our questionnaire and therefore there may be a bias 

forr businesses that are doing better than the average Lithuanian SME. 

Almostt all respondents to the mail survey were members of an organization. This can 

havee an inherent selection bias to the results since businesspersons who were not 

memberss were for the most part, not included in the survey36. It seems likely that 

SMEE business owners that choose to become members of an entrepreneurship 

organizationss will tend to have more stable businesses, be located in one of the larger 

cities,, have more employees and a higher turnover than the Lithuanian average. The 

samplee bias in this case probably results in a sample that over represented SMEs with 

moree employees, older businesses, higher turnovers and located in larger cities. 

Further,, it may be possible that non-native Lithuanians are less likely to join these 

entrepreneuriall  associations due to reduced Lithuanian language ability or cultural 

barriers. . 

Givenn the fact that the Survey2000 was a cross-sectional survey, it captures at best 

'certainn aspects of reality at a moment in time' (Johnson & Loveman 1995:107). This 

mayy have resulted in the exclusion of high-growth businesses (i.e. gazelles) from our 
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samplee since only businesses that stayed within the small and medium size category 

(lesss than 50 employees) were retained in the sample. 

Itt is also possible that a percentage of respondents did not mark their true opinion 

whenn fillin g in the questionnaire. However, we assume this percentage is small and 

doess not affect the overall result. 

3.88 Survey2000: Data problems 

Itt  was expected that the membership lists from the LCCIC's and the LVDK would be 

up-to-datee and contain only the names of active, dues paying members. It turned out 

thatt the lists are updated regularly but in both cases, old members are only removed 

fromm the list if they formally request to be removed. When a businessperson does not 

askk to be removed from the list and does not pay dues, his or her name is still retained 

onn the official membership list. This fact complicated the mail survey since the 

surveyss were sent to the individual who was recorded by the membership lists. In a 

numberr of cases, the businesses were still active yet the individual listed had left37. In 

thesee cases, the survey was often thrown away. This became apparent during follow-

upp telephone calls. In other cases, the businesses had ceased to exist (table 3.2). 

Tablee 3.2: Mail survey breakdown 

Totall  Sent 

1081 1 

Non-valid d 

70 0 

Completedd and returned 

505 5 

Totall  non-response 

506 6 

3.99 Responses and non-responses 

Theree were several reasons for non-response to the survey. First of all, businesses in 

Lithuaniaa seem to be receiving many questionnaires and surveys in the mail these 

dayss from private businesses (such as from companies selling address lists). Twenty-

onee of the business owners we telephoned commented that they simply do not have 

thee time to fill  out all the different questionnaires they receive (table 3.3). Several said 

thatt if the questionnaire were not obligatory by law then they would not take the time 

too fill  it in. Another reason for not filling  in the questionnaire is fear that the data will 

inn some 'official' way harm the businessperson. Only one businessman explicitly said 

thatt they would not fill  in the questionnaire because he was afraid to disclose business 

information.. Three more individuals viewed fillin g in the questionnaire as a potential 
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riskk for their business. It is probable that the eighty-one other businesspeople that said 

thatt 'they did not want to fil l in the questionnaire' had similar hesitations. Most 

Lithuanianss are notoriously wary of disclosing any personal or business information 

too people they do not know. This seems as much influenced by fear of disclosure 

inheritedd from the Soviet period coupled with a lack of trust of current government 

authorities.. I was aware of this situation before beginning the mail survey and tried to 

overcomee this resistance by using University of Amsterdam letterhead for the 

questionnairee and in the survey cover letter, emphasis was placed on the 

confidentialityy of this 'internationally-based' survey. 

Tablee 3.3: The reasons given for non-response 

Non--
response e 

506 6 

 SI * 

129 9 

- j ndd * 

166 6 

3r d ' ' 

29 9 

Positive e 
response* * 

74 4 

Noo time 

21 1 

Business s 
risk k 

4 4 

Refusals s 

81 1 

Returned* * 

2 2 
*Sentt once - no response; * Second mailing no response; * Third mailing no response; ' Positive 
responsee but never sent back completed survey; * Survey was filled in and returned but was never 
received. . 

Followingg our telephone conversation, 253 businesspersons requested a second 

questionnairee be sent to them but only 87 (34 percent) returned a completed 

questionnaire.. Thirty-six businesspersons requested a third questionnaire be sent to 

themm but only seven (19 percent) returned a completed questionnaire. A total of 111 

businesspersonss told us that they still had not completed the questionnaire but were 

planningg to do so and thirty-seven (33 percent) actually did send in a completed 

questionnaire.. In two cases, the businesspersons said that they had already mailed out 

thee completed questionnaire but it was never received. Finally in 129 cases, a first 

mailingg was done but it was impossible to establish telephone contact with the 

businesspersonn (either because no direct telephone number was available, or the 

businesss person were unavailable) and in these cases, no second mailing was sent. In 

everyy case where a telephone number was available, telephone contact was attempted 

att least three times38. 

3.100 Characteristics of received responses: 

Thoughh the questionnaire was confidential, 87 (17 percent) of the respondents wrote 

theirr names and addresses on the return envelope or on the survey itself. To our 

surprise,, 161 (32 percent) respondents wrote in additional comments in the space 
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providedd on the questionnaire. One individual even submitted an additional page of 

typedd comments. In terms of sex, 123 men and 38 women wrote in additional 

comments. . 

Tenn firms sent in their completed questionnaires by registered mail. This was also 

surprisingg since the questionnaires came with a self-addressed stamped envelope. 

Sendingg a letter by registered mail incurs personal cost in terms of money and time 

sincee it necessitates a special trip to the post office. It seems clear that a number of the 

respondent'ss lack trust in the regular postal service. In terms of the responses received 

forr the survey, only two cases are known where the business owners said that they 

sentt out completed questionnaires but it was never received. It is possible that other 

completedd questionnaires were also lost in the mail. 

3.111 Survey2000 representativeness 

Onee of the main requirements for a survey is that it be 'as representative as possible of 

thee population from which it is drawn' (Frankfort-Nachmias & Nachmias 1992:174). 

AA sample is said to be representative if it produces results that are similar to those that 

wouldd be obtained had the entire population been analyzed. Since the data on SMEs 

inn Lithuania is limited, the survey results are compared to the results obtained by the 

twoo other main surveys in Lithuania: the LVDK (2000)39 and LDS (1999)40 surveys. 

Ass table 3.4 shows, the Survey2000 includes more responses from the counties of 

Vilnius,, Kaunas, Siauliai and Panevezys than the other two surveys. 
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Tablee 3.4: Geographical distribution of responses in percentages: 
(Totall  number of respondents given in parenthesis) 

Vilnius s 
Kaunas s 
Klaipeda a 
Siauliai i 
Panevezys s 
Marijampole e 
Alytus s 
Utena a 
Telsiai i 
Taurage e 
Manyy cities* 
Unclear" " 
Total l 

27.1 1 
27.3 3 
7.9 9 
11.7 7 
9.5 5 
2.9 9 
3.2 2 
0.6 6 
2.6 6 
0.6 6 
5.0 0 
1.6 6 
100 0 

Locationn Survey2000* LVDK* LDS* 
(counties)) (505) (1500) (1750) 

21.99 25.7 
19.77 16.4 
20.66 16.7 
6.33 10.3 
6.22 7.5 
3.66 4.8 
3.99 3.7 
3.66 4.8 
88 6.6 
6.22 3.5 

MX)) KIO^ 
**  These percentages include all respondents: business owners, managers and directors, etc;4These 
percentagess include business owners, managers and directors; "These percentages include business 
ownerss and managers; * Respondents that marked more than one city without identifying their main 
locationn and filled in 'all of Lithuania1 are included in this category; '""' These respondents did not give a 
responsee to this question on the survey. 

Theree are also some differences between the responses and counties of the other two 

surveys.. Table 3.5 shows that the Survey2000 includes more incorporated businesses 

thann both the other surveys. 

Tablee 3.5: Business type in percentages: 
(Totall  number of respondents given in parenthesis) 
Businesss Type Survey2000 LVDK Department of 

(505)) (1500) Statistics (1750) 
39.99 44.8 

47.8**  1.0 

Incorporated d 

Partnership p 

Solee proprietorship 

License* * 

Other r 

Noo response 

Total l 

61.0 0 

1.6 6 

29.7 7 

1.7 7 

5.7 7 

0.2 2 

100 0 

19.2 2 

53.8 8 

0.4' ' 

1000 100 

**  This percentage includes both partnerships and sole proprietors. The LVDK survey did not present 
solee proprietors and partnerships as separate categories; * Officially individuals with license are 
consideredd SMEs in Lithuania. Licenses can be issued for one day to one year. The cost of the license 
dependss on the business activity; * This percentage also includes both license holders and respondents 
forr the 'other' category; * This percentage represents state or municipality-owned businesses included 
inn the sample. 

Ass table 3.6 shows, the Survey2000 respondents have more employees than the 

respondentss to the other two surveys. There are also noticeable differences between 

thee results of the LDS survey and the LVDK survey (for 10- 49 employees). 
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Tablee 3.6: Business size in percentages 
(Totall  number of respondents given in parenthesis) 
Numberr of employees Survey2000 LVDK* LDS* 

(505)) (1500) (1750) 

I ff  TOT 29J 29 9̂ 

1-9**  31.3 48.1 51.5 

10-*9**  36.4 21.5 15.6 

500 or more*  21.6 1.1 3.0 

**  The number of responses received for this question is unknown; According to the official Lithuanian 
definitionn for SMEs, no employees constitute a micro enterprise; * 1 - 9 employees constitute a small 
enterprise;; * 10-49 employees constitutes a medium size enterprise; * 50 or more employees 
constitutess a large size enterprise. 

Furthermoree the Survey2000 contained more respondents engaged in personal 

servicess and manufacturing than the LDS survey (table 3.7). The LVDK survey did 

nott contain a list of corresponding business sectors. 

Tablee 3.7: Business sector in percentages 
(Totall  number of respondents given in parenthesis) 
Businesss Sector 

Retaill  trade 

Wholesalee trade 

Construction n 

Personall  services 

Restaurant/Hotel l 

Manufacturing g 

Businesss services 

Education n 

Transportation n 

Agriculture e 

Other r 

Total l 

Survey20000 (505) 

22.3 3 

14.1 1 

5.2 2 

7.2 2 

3.8 8 

27.3 3 

14.5 5 

1.6 6 

2.2 2 

0.2 2 

1.6 6 

100 0 

LDS S 

36.1* * 

9.7 7 

3.1 1 

6.4 4 

14.3 3 

13.7 7 

0.3 3 

14.1 1 

0 0 

2.2 2 

100 0 

**  The LDS survey contained only one category for trade (both wholesale and retail trade). 

Ass can be seen in table 3.8, the Survey2000 contained a majority of businesses that 

weree six years or older, almost twice the percentage of the LVDK survey. The LDS 

surveyy did not contain data for this question. 
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Tablee 3.8: Years in operation in percentages 
(Totall  number of respondents given in parenthesis) 
Yearss in operation 

Upp to three years 

3 - 55 years 

66 or more years 

Survey2000 0 

(505) ) 

9.5 5 

15.0 0 

73.6 6 

LVDK K 

(1500) ) 

31.9 9 

32.5 5 

35.5 5 

Inn terms of business turnover for 1999, the Survey2000 contained respondents that 

hadd a higher yearly turnover than the LVDK survey (table 3.9). The LDS survey did 

nott contain a comparable question. 

Tablee 3.9: Business turnover for 1999 in percentages 
(Totall  number of respondents given in parenthesis) 
Yearlyy turnover for 1999 Survey2000 LVDK 
(inn Litas) (505) (1500) 

60.4 4 

21 1 

5.2 2 

8.1 1 

5.3 3 

Femalee respondents formed a third of the respondents in the LDS survey and form a 

quarterr of the respondents in the Survey2000 (table 3.10). 

Upp to 100 000 Lt. 

1000 001 -500 000 Lt. 

5000 001 - 1 000 000 Lt. 

Moree than 1 000 000 Lt. 

Noo response 

18.2 2 

15.8 8 

15.0 0 

47.1 1 

3.8 8 

Tablee 3.10: Respondent's sex 
(Totall  number of respondents 
Sex x 

Male e 

Female e 

Total l 

inn percentages 
givenn in parenthesis) 

Survey20000 (505) 

74.5 5 

25.5 5 

100 0 

LDSS (1750) 

66.1 1 

33.9 9 

100 0 

Thee overwhelming majority of respondents to the Survey2000 spoke Lithuanian as 

theirr native language (table 3.11). Unfortunately the native language of the 

respondentss to the LVDK and LDS surveys is unknown. 

82 2 



Tablee 3.11: Respondent's native language in percentages 
(Totall  number of respondents given in parenthesis) 
Nativee language Survey2000 (500) 

Lithuaniann 96 

Russiann 2.5 

Polishh 1 

Otherr 0.5 

3.122 Discussion of Survey2000 results 

Whenn we compare the characteristics of the Survey2000 to the other two main 

surveyss carried out in Lithuania, we identify a number of differences. On average, the 

Survey20000 contained more responses from businesses that were incorporated as 

opposedd to sole proprietorships, had more employees, were more likely to be engaged 

inn manufacturing and personal services, were older businesses (six or more years) and 

hadd higher turnovers (more than 1 000 000 Lt per year in 1999) than the respondents 

too the LVDK or the LDS surveys. However, a number of differences also exist 

betweenn the LVDK survey respondents and the LDS survey respondents especially in 

termss of geographical distribution and business type. 

Thee differences in number of responses from different geographical regions in the 

Survey20000 can probably be attributed to the membership lists used. More addresses 

weree available from the Kaunas region and as a result, more responses were obtained 

fromfrom this county. Other highly-represented characteristics in the Survey2000 included 

incorporatedd businesses, larger firm size (number of employees), more businesses 

engagedd in manufacturing and personal services, older businesses and higher 1999 

turnover.. These characteristics are correlated to one another (see appendix 3.4) and all 

fivefive characteristics are significantly correlated for businesses with 10-49 employees 

(tablee 3.12). It is possible that these characteristics are common among members of 

thee organizations from which we obtained the sample. Since the percentage of male 

andd female respondents is not significantly different (for the LDS survey and 

Survey2000)) we do not attribute these differences to percentages of male and female 

respondentss . 
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Tablee 3.12: T test significance levels for businesses with 10 49 employees 

Characteristic c 

Businesss sector: manufacturing 

Businesss sector: personal services 

Businesss age: more than 6 years 

Businesss yearly turnover (1999) 

Businesss type: incorporated 

Mean n 

0.30 0 

0.0392 2 

0.65 5 

3.31 1 

0.65 5 

Std d 

0.46 6 

0.19 9 

0.48 8 

1.24 4 

0.48 8 

Mdiff f 

0.15 5 

-0.0613 3 

0.13 3 

1.25 5 

0.26 6 

SE E 

0.0450 0 

0.0284 4 

0.0541 1 

0.14 4 

0.0533 3 

Df f 

330 0 

330 0 

330 0 

330 0 

330 0 

Ttest t 

3.330*** * 

-2.160** * 

2.460** * 

99 J92*** 

4.907*** * 

Totall  number of observations: 184; Std = standard deviation; Mdiff = mean difference; SE = standard 
error;; Df = degrees of freedom 
Probabilityy values: ** *  = p value significant at the 1% test level, **  = 5% test level, * = 10% test level 

Forr the purpose of our study, the higher representation of certain business 

characteristicss such as incorporated businesses, more employees, businesses engaged 

inn manufacturing and personal services, older businesses and higher turnover can be 

seenn as a positive result. Setting up an incorporated businesses is more costly and 

time-consumingg than setting up a sole-proprietorship. In addition, businesses that 

havee more employees are important for their job creation possibilities. Further, the 

manufacturingg sector is considered a very important sector for high value-added 

growth.. Also, the Survey2000 contains a large percentage of business that are six 

yearss or older. These businesses have already survived the first three years (when 

mostt SMEs fail) and can be considered more likely to stay in business than start-ups. 

Thereforee the businesses that are 'over-represented1 in the Survey2000 are also 

businessess that could be considered as being more stable and important for their 

economicc contribution. 

3.133 SME respondent characteristics and sample size (Litsme survey): 

Nott all the 505 completed questionnaires received were completed by the target 

group:: SME owners of active, non-agricultural businesses. We define these as 

individualss who have their own businesses, with less than 50 employees and who are 

stilll  actively operating their businesses. The Survey2000 can be filtered for these 

individualss through affirmative responses to question 1 and question 3; those 

respondentss that gave the month and year they started their business operations and 

didd not mark the choice 'not operating' (survey question 5); those respondents that 

didd not choose agriculture company or agriculture as responses to the questions 4 and 

7;; and those respondents that filled in as having less than 50 employees for question 

133 (see appendix 3.3). This resulted in a final sample of 332 SME owners as shown in 
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tablee 3.13 which will be further referred to as the Litsme survey. This SME sample 

representss approximately 0.3 percent of the total number of active SMEs in 

Lithuania42. . 

Tablee 3.13: Litsme survey respondents (according to sex) 

Businesss owners 

Totall  respondents 

SMEE sample 

Total l 

505 5 

332 2 

Male e 

376 6 

241 1 

Female e 

129 9 

91 1 

Inn terms of sex, 73 percent of the respondents were males and 27 percent were 

females.. This is considered to roughly reflect the ratio of male to female business 

ownerss in Lithuania43. The respondents were located throughout Lithuania and as 

tablee 3.14 shows, the majority were located in the counties surrounding Lithuania's 

fivee largest cities: Vilnius, Kaunas, Klaipeda, Siauliai and Panevezys. Only a small 

percentagee of business owners were located in rural areas. Most of the SME 

respondentss had an incorporated business and most had hired employees. In terms of 

businesss activities, most of the SME sample were engaged in retail trade, 

manufacturingg and business services. Over 85 percent of the SME sample respondents 

hadd been in business for three or more years and 45 percent had been in business for 

eightt or more years. Though various levels of business turnover (for 1999) were 

given,, a high percentage of SMEs were represented in the higher turnover categories. 

Inn addition, the overwhelming majority of SME owners worked full time at their 

businesses. . 
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Tablee 3.14: Litsme survey characteristics 
Characteristic c 
Location n 

Urban/Rural l 

Businesss type 

Numberr of employees 

Businesss sector 

Yearss in operation 

Yearlyy turnover 1999 

Hourss spent working at own 
business s 

N N 
331 1 

332 2 

332 2 

332 2 

330 0 

326 6 

321 1 

331 1 

NN = Total number of observations 
SDD = Standard deviation 

Category y 
Vilnius s 
Kaunas s 

Klaipeda a 
Siauliai i 

Panevezys s 

Marijampole e 
Alytus s 

Utena a 
Telsiai i 

Taurage e 
Manyy cities 
Unclear r 

Urban n 
Rural l 

Incorporated d 

Partnership p 
Solee proprietor 
Other r 
License e 

0 0 
1-9 9 
10-49 9 
Total l 

Retaill  trade 
Wholesalee trade 
Construction n 
Personall  services 
Restaurant/Hotel l 

Manufacturing g 
Businesss services 
Education n 

Transportation n 
Publishing g 

Upp to three years 
3 -88 years 
8 -111 years 
111 or more years 

Total l 
Upp to 100 000 Lt. 
1000 001-500 000 Lt. 
5000 001-1 000 000 Lt. 

10000 001 - 5 000 000 Lt. 
Moree than 5 000 000 Lt. 

Full-time:: 36 or more hours 

Part-time:: Up to 35 hours 
Seasonall  work 

86 6 

Percentagee Mean SD 
27.2 2 
28.4 4 

8.5 5 
11.5 5 
9.4 4 

3.3 3 
3.0 0 

0.3 3 
2.4 4 

0.9 9 
3.6 6 
3.2 2 

94.8 8 
5.2 2 

50.6 6 

1.5 5 
42.2 2 
3.3 3 
2.4 4 

13.0 0 
41.0 0 
46.0 0 

1000 13.10 13.00 
25.8 8 
16.1 1 
2.1 1 
7.3 3 

4.5 5 
22.1 1 
17.9 9 

0.9 9 
2.4 4 
0.9 9 

11.6 6 
43.2 2 
42.6 6 
2.4 4 

1000 6.22 4.18 
24.9 9 
21.5 5 

16.8 8 
29.3 3 
7.5 5 
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3.13.11 Comparison of Litsme results 

Whenn we compare the results of active, non-agricultural SMEs from the Litsme 

surveyy to the results of the other surveys: LVDK and the LDS, we see similar 

characteristicss as were present as in the total sample (Survey2000 as discussed in 

sectionn 3.12). The SMEs surveyed are on average, more often located in certain 

geographicall  areas (Kaunas), are more often incorporated businesses, have more 

employeess (ten or more employees), were more often engaged in trade, manufacturing 

andd personal and business services, were older businesses (six or more years) and had 

higherr turnovers (more than 1 000 000 Lt per year). These characteristics are 

correlatedd to one another (see appendix 3.4) and all five characteristics are 

significantlyy correlated for businesses with 10 - 49 employees. 

Inn terms of personal characteristics (table 3.15) respondents to the Litsme survey 

tendedd to be highly educated and the vast majority were native Lithuanian speakers. 

AA higher percentage were motivated to start their businesses due to pull factors 

('alwayss wanted to start my own business' or 'wanted the challenge') than push 

factorss ('economic reasons' and 'unemployment'). Half of the respondents indicated 

thatt they had previous management experience and almost half of the respondents 

indicatedd that they had previous job experience in the sector where they started their 

businesses.. In response to the question, 'If you were offered a well-paid job, would 

youu quit your business?' the majority (64 percent) indicated that they were committed 

too maintaining their business operations. More than sixty percent of the SME 

respondentss also indicated that the earnings from their business are sufficient (or more 

thann sufficient) to cover their living expenses. 
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Tablee 3.15: Personal characteristics of SME respondents 

Characteristic c 
Education n 

Nativee language 

Motivationn to start business 

Work-relatedd management experience 

PreviousPrevious business experience 

Commitmentt to present business 

Businesss earnings sufficient? 

N N 
329 9 

327 7 

325 5 

327 7 

325 5 

315 5 

332 2 

Category y 
University y 
Other r 
Lithuanian n 
Other r 
Pulll  factors 
Pushh factors 
Other r 
Yes s 
No o 
Yes s 
No o 
Yes s 
No o 
Yes s 
No o 

Percentage e 
69 9 
31 1 
96 6 
4 4 
46 6 
37 7 
17 7 
50 0 
50 0 
46 6 
54 4 
64 4 
36 6 
62 2 
38 8 

NN = total number of observations 

3.144 Qualitative data 

Qualitativee data was collected for SME owners and related institutions. The 

qualitativee nature of our methodology has its advantages. Semi-structured interviews 

allowedd for the opportunity to gain a deeper understanding and the personal opinions 

off  insiders regarding SMEs in Lithuania. Unlike the questions on a survey, the 

intervieww format allowed for the flexibility to pursue issues of interest in depth as they 

arose.. In general, flexibilit y and depth of understanding are viewed as the main 

strengthss of interview methodology (Babbie 1998). The validity of information 

gatheredd through interviews is often considered superior to surveys and experiments 

becausee it allows for the interviewer to obtain a deeper insight as to the meaning of 

underlyingg concepts (ibid.). 

However,, interview methodology also has its limitations. Generalizability and 

reliabilityy are potential weaknesses most often cited (Babbie 1998). A small sample 

sizee may provide interesting results but the results may be biased. The subjective 

judgmentss and preconceived notions of the interviewer may also have a negative 

effectt on the reliability of the results. No matter how careful a researcher is, it is 

impossiblee to control for all subjective influences. A main limitation of the qualitative 

dataa collected for this thesis was its small size. Therefore it is important to approach 

thee generalizability of the results of the interview material collected with a degree of 

caution. . 



3.14.11 Open-air  market traders 

Thee choice for interviews versus more 'formal' surveying techniques such as 

questionnairess was primarily motivated by the informal nature of open-air market 

(OAM)) trading. Suspicion of authorities and a general resistance to any form of 

inquiryy meant that interviews, taking the form of an informal discussion were the 

mostt conducive strategy to obtaining detailed information. 

Interviewss were conducted with open-air market traders (SMEs by Lithuanian 

standards)) selling at Gariunai, the largest OAM in the Baltic States. Gariunai is 

locatedd approximately 10 kilometers from Vilnius. From October to December 2000, 

tenn visits were made to Gariunai and a total of sixty-five semi-structured interviews 

weree carried out on a random basis with traders at the market. The interviews 

occurredd on different days of the week and at different times of day in order to obtain 

aa more balanced sample. The semi-structured interviews were conducted in either 

Lithuaniann or in Russian 4 and all the respondents were able to communicate freely in 

onee of the two languages. Table 3.16 presents the main characteristics of the 

interviewedd traders. 
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Tablee 3.16: General characteristics of Gariunai traders 

Characteristic c 

Nativee language 

Commandd of the Lithuanian language 

Sex x 

Husbandd - Wife teams (co-preneurs) 

Education n 

Previouss work experience 

Businesss ownership 

Businesss type 

Doo you employ family members? 

Businesss motivation 

Wheree do you acquire your 
merchandise?? Primary source 

Gariunaii  as main source of income 

Wouldd you stop trading at Gariunai i 
youu were offered a better paying job? 

Characteristic c 

Agee of trader 
Numberr of employees 
Yearr started trading at Gariunai 

Mainn barriers 

Firstt choice 

Secondd choice 

Thirdd choice 

N N 

65 5 

65 5 

65 5 

65 5 

62 2 

62 2 

65 5 

61 1 

65 5 

49 9 

59 9 

64 4 

""  50 

N N 

65 5 
65 5 
54 4 

N N 

60 0 

45 5 

23 3 

Category y 

Lithuanian n 
Non-Lithuanian n 
Good d 
Poor r 
Nott at all 
Male e 
Female e 
Yes s 
No o 
Universityy or equivalent 
Other r 
State-ownedd sector 
Unemployed d 
Other r 
Yes s 
Noo - hired employee 
Tradingg license 
Other r 
Yes s 
No o 
Economicc reasons 
Alwayss wanted my own 
business s 
Other r 

Lithuania a 
Poland d 
Other r 
Yes s 
No o 
Yes s 
No o 

Mean n 

42.74 4 
0.48 8 
1994 4 

Category y 

Loww purchasing power 
Tooo few customers 
Customs s 
Tooo few customers 
Highh OAM costs 
Customs s 
Highh OAM costs 

Percent t 

32 2 
68 8 
54 4 
17 7 
29 9 
39 9 
61 1 
20 0 
80 0 
23 3 
77 7 
84 4 
5 5 
11 1 
77 7 
23 3 
82 2 
18 8 
40 0 
60 0 
59 9 
2 2 

39 9 

44 4 
25 5 
31 1 
95 5 
5 5 
76 6 
24 4 

SD D 

10.32 2 
0.77 7 
2.79 9 

Percent t 

40 0 
20 0 
18 8 
16 6 
13 3 
22 2 
17 7 

NN = total number of observations 

3.14.22 SME owners, government officials and NGO representatives 

Twenty-twoo semi-structured, informal interviews were conducted from October to 

Decemberr 2000 in Lithuania. The interviews include a random sample of SME 
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ownerss (n = 8) and were supplemented by interviews with government officials (n = 

3),, representatives from entrepreneurial organizations and NGOs (n = 8) and local 

expertss (n = 2). The interviews were conducted in Lithuanian and usually took place 

att the SME owner's business or at an official workplace. On average, each interview 

lastedd approximately ninety minutes. The main characteristics of the SME owners 

interviewedd are given in table 3.17. 

Tablee 3.17: Characteristics of SME owners interviewed 
(Totall  number of interviews: 8) 
Characteristic c 

Sex x 

Education n 

Businesss location 

Businesss sector 

Hourss worked at business per week 

Incomee from business 

Under-reportingg of business 

Characteristic c 

Numberr of employees 
Businesss start-up year 
Agee of SME owner (yrs.) 

earnings? ? 

Category y 

Male e 
Female e 
University y 
Other r 
Largee city 
Mediumm city 
Smalll  city 
Trade e 
Manufacturing g 
ServicesServices (excl. trade) 
366 or more 
Lesss than 36 
Moree than sufficient or 
sufficient t 
Lesss than sufficient 
Yes s 
No o 
Mean n 

25.75 5 
1994 4 
38 8 

N N 

4 4 
4 4 
7 7 
1 1 
4 4 
3 3 
3 3 
4 4 
1 1 
3 3 
6 6 
2 2 
7 7 

1 1 
6 6 
1 1 
SD D 

20.33 3 
2.14 4 
6.62 2 

NN = number of observations 
SDD = standard deviation 

Comparingg these responses to those collected through the Litsme survey of 332 SME 

owners,, we find that they are roughly similar. However, our qualitative sample is 

moree highly educated (69 percent in the Litsme survey), contains more females (27 

percentt in the Litsme survey) and our interviewees had a greater tendency to under-

reportt their business earnings (72 percent in the Litsme survey). On average our 

intervieww respondents were slightly younger (43 years old in the Litsme survey) and 

hadd more employees (13 employees in the Litsme survey). The average business age 

wass six years in both the Litsme survey and among our interview respondents. When 

wee compare our sample characteristics to those obtained by a survey of private 

businessess conducted in 1999 by the Lithuanian Department of Statistics (Jancauskas 

91 1 



2000),, the most striking difference is education. Only 29 percent of the LDS survey 

hadd a university education. 

3.155 Conclusion 

Lackk of available raw data was the main motivation for conducting a mail survey of 

businesss owners in Lithuania. The Survey2000 was conducted from September to 

Decemberr 2000. After filtering the responses, 332 active SME owners made up the 

finalfinal sample group (Litsme survey). Compared to the results of other surveys 

conductedd on business owners in Lithuania, the Litsme survey contains a more highly 

educatedd and more established sample of business owners. These biases may be 

influencedd by the data collection method (mail survey) and the fact that most 

respondentss were members of entrepreneurship organizations. For the purpose of our 

study,, the higher representation of certain business characteristics such as 

incorporatedd businesses, more employees, businesses engaged in manufacturing and 

personall  services, older businesses and higher turnover can be seen as a positive 

result.. The businesses that are 'over-represented' in the Litsme survey are also 

businessess that could be considered as being more stable and important for their 

economicc contribution. Further limitations of our cross-sectional data collection 

methodd include lack of longitudinal data and the possibility that respondents were 

overlyy negative in their comments. 

Onee of the main requirements fora survey is that it be 'as representative as possible of 

thee population from which it is drawn1 (Frankfort-Nachmias & Nachmias 1992:174). 

AA sample is said to be representative if it produces results that are similar to those that 

wouldd be obtained had the entire population been analyzed. Since there are no 

reliablee statistics on SMEs in Lithuania, the survey results are compared to the results 

obtainedd by the two other main surveys in Lithuania: the LVDK (2000) and LDS 

(1999)) surveys. In general, the Survey2000 seems to have obtained a representative 

samplee of existing SMEs in Lithuania. 

Qualitativee data was also collected in order to provide a more in-depth, detailed and 

personall  viewpoint. Sixty-five semi-structured interviews were conducted with traders 

att Gariunai, the largest open-air market in the Baltics. The interviews took place on a 

randomm basis and seem to represent the general characteristics of open-air market 
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traders.. Further, twenty-one semi-structured interviews were conducted with a random 

samplee of SME owners and were supplemented by interviews with government 

officials,, representatives from entrepreneurial organizations and NGOs, and local 

experts. . 

Thee validity of information gathered through interviews is often considered superior 

too surveys and experiments because it allows for the interviewer to obtain a deeper 

insightt as to the meaning of underlying concepts (Babbie 1998). However, interview 

methodologyy also has its limitations. Generalizability and reliability are potential 

weaknessess most often cited. Therefore it is important to approach the generalizability 

off  the results of the interview material collected with a degree of caution. 
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Appendixx 3.1: Description of three Lithuanian entrepreneurship organizations 

I .. The Lithuanian Chamber  of Commerce, Industry and Crafts (LCCIC ) 

Thee President of the independent republic of Lithuania originally founded the LCCIC 

inn 1924. Its operations were suspended in the summer of 1940 by Lithuania's new 

Soviett administration. In 1973, the LCCIC was revived but only 'imitated the real 

workk of the Chamber of Commerce'45. After Lithuania re-instated its independence in 

1991,, The LCCIC underwent the essential changes needed for approaching 

internationall  standards. In September 1992 the Association of Lithuanian Chambers 

off  Commerce, Industry and Crafts was registered at the Ministry of Economics. In 

Novemberr 1995 the Lithuanian parliament passed a law establishing the legal basis 

forr the Chamber of Commerce, Industry and Crafts. 

Thee LCCIC maintains five regional chambers located in Vilnius, Kaunas, Klaipeda, 

Panevezyss and Siauliai as well as a headquarters in Vilnius. It is a non-governmental, 

self-governing,, organisation. In September 2000, the LCCIC had approximately 900 

registeredd members. 

Thee LCCIC's services include marketing and promotion of foreign trade and 

cooperation,, investment assistance, advisory, information, seminars, legal 

consultation,, a weekly newsletter, lobbying and translation services. In addition, the 

LCCICC has received government permission to execute seventeen official functions 

suchh as issuing certificates of origin and Force Majeure documents for private 

businesses.. The LCCIC provides its members with a 50 percent discount on the costs 

off  these official functions, which forms a compelling incentive for many businesses to 

becomee LCCIC members. 

Membershipp and fees: Any registered Lithuanian business (both public and private 

businesses)) may become a LCCIC member. The LCCIC also allows smaller business 

associationss to become members of the LCCIC. All members must pay an initial 

membershipp fee and yearly dues. Initial membership fees are 100 Lt. (approximately 

S255 USD) for individuals with licenses and 250 Lt. (approx. $62.50 USD) for 

businesses.. Yearly dues range from 360 - 3 600 Lt. (approx. $90 - $900 USD) and 
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dependd on the number of employees or according to the company's yearly turnover. 

Mostt member companies choose to be members of their regional LCCIC but they also 

havee the option to become a member at another regional LCCIC for an additional fee. 

II .. The Lithuanian Business Employer's Confederation (LVDK ) 

Thee current Lithuanian Business Employer's Confederation (LVDK) which was 

foundedd in May 1999 is the result of a fusion of two previously existing 

organizations:: The National Businessman's Confederation and The Lithuanian 

Employer'ss Confederation. The LVDK is a member of the European SME 

Association. . 

Thee LVDK has approximately 450 members (390 companies and approximately 60 

associations).. LVDK membership includes not only private businesses but also 20 

regionall  SME associations and 43 branch associations (for specific business sectors). 

Inn addition, the LVDK has six affiliated branch offices in different cities. Any 

registeredd business or association may become a member of the LVDK. Of its 450 

members,, more than 60 percent are SME owners. 

Thee main objectives of the LVDK are to initiate and improve current business 

legislation,, create normal conditions for business development, defend the interests of 

itss members through lobbying activities and assisting its members in expanding their 

internationall  business contacts. 

Membershipp and fees: Any registered business or association can become a LVDK 

member.. Members pay an annual membership fee ranging from 200 Lt. to 1000 Lt. 

(approx.. $50 - $250 USD) depending on the number of employees. 
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III .. Kaunas Regional Association of Small and Medium-sized Business 

Thee Kaunas Regional Association of Small and Medium-sized Business was 

establishedd in 1996 by a small group of committed citizens in Kaunas. It currently 

representss approximately 300 businesses (mainly in Kaunas but also in other cities). 

Thee association's mission is to create favorable economic, financial and cultural 

conditionss for SMEs in Lithuania. This is accomplished through lobbying, increasing 

communityy awareness regarding the needs of SMEs, and building the capacity of 

SMEE owners through consultations, training programs and seminars46. 

Membershipp and fees: The Kaunas Regional Association of Small and Medium-sized 

Businesss is unique in that it is the only association in Lithuania that only allows SMEs 

too become members. The membership dues are collected on a monthly basis. Each 

memberr pays a base rate of 10 Lt. (approx. $2.50 USD) a month plus 1 Lt. extra for 

eachh employee (e.g. if an SME owner has 20 employees, he would pay 30 Lt. 

membershipp dues a month which is about 360 Lt. a year - approx. $90 USD). 
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Appendixx 3.2: Survey cover letter (English translation) 

Dearr  Entrepreneur, 9/2000 

Lithuaniaa is currently home to over 146,000 private enterprises, the vast majority of which are 
smalll  and medium enterprises (SMEs). As part of a research project at the University of 
Amsterdamm in the Netherlands, we are comparing Lithuanian SMEs to SMEs in EU countries. 

Onee of our project's main interests is to rank the different types of barriers that your business 
encounters.. Which poses the greatest barrier: taxes, corruption or managerial problems? We 
aree also interested in your business's present situation, its past influences and its future 
perspectives.. The results of this questionnaire will be used to: 

 Formulate recommendations for the Ministry of Economic Affairs in Lithuania on how 
theyy can better promote SMEs and diminish barriers to existing businesses; 

 Form the basis for a Ph.D. thesis at the University of Amsterdam. 

Thiss project is supported by: The University of Amsterdam in the Netherlands, the University 
off  Vilnius and the Institute of International Education (HE) in the USA. 

Wee would appreciate if you would take the time to answer the following questions. It should 
takee approximately 15 minutes of your time. Your address was obtained from the Chamber of 
Commerce.. This questionnaire was sent to a random sample of more than 1,000 entrepreneurs 
withh small and medium business throughout Lithuania. 

Too answer the questions correctly, please circle the appropriate answer. If more than one 
answerr is applicable, then please rank your responses beginning with the number one for the 
mostt important choice. 

Yourr full confidentiality is guaranteed. The number at the top of the questionnaire will be 
usedd for administrative purposes only. Please make sure that you have returned your 
completedd questionnaire by OCTOBER 1, 2000 in order to qualify for the prize. 

Onee of you who have returned a completed questionnaire will also be the lucky winner of 2-
roundtripp tickets to Copenhagen on Lithuanian Airlines. The drawing for the winner will be 
donee on November 15, 2000. In order to qualify, make sure you fill  in your name and 
telephonee number in the space provided on the back of this letter. You can detach this letter 
fromm the questionnaire but make sure it is in the same envelope as the questionnaire when you 
sendd it to us. Your name will be used for the lottery ONLY. Your name will not be present on 
thee questionnaire or used during the analysis of the data. 

Pleasee place the completed questionnaire in the enclosed stamped envelope provided. If you 
havee any questions or comments, please feel free to contact the project director, R. Aidis, tel. 
(22)) 617418 or by mail: Vienuolio 12-4, 2001 Vilnius, or by email: raidis(o>hotmail.com 

Thankk you for  your  cooperation! 

Rutaa Aidis 
Projectt Director 
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Appendixx 3.3: Questionnaire (English Translation) 

1.. Do you have your  own business? (please circle) (a) Yes <t>) No 

2.. What is your  position in the business? (please mark all appropriate responses) 

(a)) Owner 

(b)) Manager 
(c)) Director 
(d)) Other, please write: 

3.. Is your  business still operating? (please circle) (a) Yes <b) No 

|| Could you please provide some further information about your business: 

4.. What type of business is it? (please mark one answer) 

(a) ) 

(b) ) 

( O O 

(d) ) 

(e) ) 

(0 0 
(g) ) 

<h> > 

Individuall  with license 
Solee Proprietorship 
Partnership p 
Corporationn (limited or unlimited) 
Co-operativee Society 
Agriculturall  Company 
Foreignn Joint Venture 
Other,, please write: 

5.. On what date did your  business begin operating? (Month and year) 

/199 (b) Not operating 

6.. Did you start your  business: (please mark one answer) 

(a)) From scratch 
(b)) Using privatized assets 
(c)) From an existing state-owned enterprise's assets or facilities 
(d)) Took over/bought an existing business 
(i)) Other, please write: ^ _ __ 

7.. Which is your  core business sector? (please mark one sector) 

(a) ) 

(b) ) 

(c) ) 

(d) ) 

(e) ) 

(f) ) 

(g) ) 

(h) ) 

(i) ) 

Retaill  trade 
Wholesalee trade 
Agriculture e 
Construction n 
Personall  services 
Restaurant// Hotel 
Manufacturing g 

Businesss services 
Other,, please write: 
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8.. Do you import or  export goods and/or  services: (please circle all appropriate 
responses) ) 

Country y 
Russia a 

Latvia,, Estonia 

EUU countries 

Other,, Please write: 

Impor t t 
(a) ) 

Yess / No 
(c) ) 

Yess / No 
(e) ) 

Yess / No 
(g) ) 

Yes/No o 

Export t 
(b) ) 

Yess / No 
(d) ) 

Yess / No 

Yess / No 
0») ) 

Yess /No 

9.. What is the key to your  business success? (please mark, if more than one answer please 
rankk your answers so that the most important is marked by number one) 

(a)) Low price 
(b)) Quality 
(c)) Product development and innovation 
(d)) Professionalism 
(e)) Good relations with clients/buyers/visitors 
(00 Other, please write: 
(g)) Not applicable for my business 

10.. In which city or  area does your  business operate its core activities? (please circle one 
answer) ) 

(a)) Vilnius (b) Kaunas (c) Klaipeda <d) Siauliai (e) Panevezys (f) Alytus 

(g)) Other cities, please write: 

(h)) Rural areas, please write: 

11.. Do you own or  lease your  business's buildings? (please circle) 

(a)) Own (b) Lease from the government (c) Lease from private owners 

12.. Do you operate your  business in your  home? (please circle) 

(a)) Yes (b) No 

13.. How many employees does your  business have? (please indicate number excluding 
yourself) ) 

(a) ) 

Off  these, how many work full-time: (b) 

part-time:: (c) 

Onn a permanent contract: (d) 

Onn a temporary contract: (e) 
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14.. Do you have famil y members workin g at your  business? (please circle and indicate 
numberr excluding yourself) 

(a)) Yes, how many total? (t>) No 

15.. Approximately , how many hours a week do you work at your  business? 
(pleasee mark one response) 

(a)) Less than 20 hours a week 
(b)) 2 0 - 35 hours a week 
(c)) 36 or more hours a week 
(d)) Seasonal work 

16.. Is your  business income your  main source of personal income? (please circle) 

(a)) Yes (b) No 

17.. Do you have additional employment? (please mark one response) 

(a)) Yes, at a state-run company or institution 
(b)) Yes, at a private company 
(c)) Other, please write: 
(d)) No 

18.. I f yes, state the number  of hours per  week you work at this other  job: 

Pleasee answer the following questions regarding your business's profitability: 

19.. Do earnings from your  business cover  your  livin g expenses? (please mark one) 

(a)) More than sufficient 
(b)) Sufficient 
(c)) Not sufficient 
(d)) Completely insufficiently 

20.. Do you own: (please mark all appropriate responses) 

(a)) A computer 
(b)) An apartment 
(c)) A house 

(d)) Your business facilities (for example, a store, office space, factory, etc.) 
(e)) A car 

(f)) If more than one car, please write how many cars: 
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Pleasee tell us about other businesses you have started: 

21.. Have you started other  privat e businesses excluding your  current business? (please 
circle) ) 

(a)) Yes (b) No 

22.. I f yes, how many other  businesses have you started? (please indicate number) 

(a)) (b) Not applicable 

23.. In which year  did you firs t start operating a registered or  unregistered business? 
(pleasee indicate year) 

24.. Is this business still active? (please circle) 

(a)) Yes (b) No (c) Not Applicable 

25.. Were you engaged in privat e money earning activities prio r  to 1986? (for example, 
videoo house, private trade or private services, etc.) (please circle) 

(a)) Yes (b) No 

Pleasee answer the following questions concerning your business's finances 

26.. Did any of your  start-up capital come from income you earned abroad (developed 
westernn countries)? (please circle) 

(a)) Yes (b) No 

Pleasee tell us about the barriers you encounter in your business: 

27.. I t is thought that many firm s in your  industry in order  to survive and grow, may 
needd to misreport their  operational and financial results. Please estimate the degree 
off  underreportin g by firm s in your  area of activity : (please mark one answer) 

(a)) Report all results (lOOpercent) 
(b)) More than 75percent 
(c)) Between 51 percent and 75percent 
(d)) Between 31 percent and 50percent 
<e)) Between 11 percent and 30percent 
(fjj  Less than lOpercent of their operational results 
(g)) I don't know 

28.. Would you agree that in order  to run their  businesses, many firm s in your  industry 
makee unofficial or  extra-legal payments for  government services (give bribes)? 
(pleasee mark) 

(a)) Yes (b) No (c) I don't know 

i i 
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29.. Would you agree that in order  to run their  businesses, many firm s in your  industry 
makee informa l payments for  the 'protection ' of their  business activities? (please 
circle) ) 

(a)) Yes (b) No (c) I don't know 

Pleasee answer the following questions about yourself and your business: 

30.. Your  education (please circle highest level completed) 

(a)) Elementary (b) High School (c) Professional (d) University or 

higherr degree 

31.. Which language do you consider  to be your  native language? (please circle) 

(a)) Lithuanian (b) Russian (c) Polish (d) Other 

pleasee write: 

32.. Your  date of birt h (month/year) /19 

33.. Your  sex: (please circle) (a) Male (b) Female 

34.. Your  civil status: (please circle) 

(a)) Single (b) Married (c) Divorced (d) Widow/er (e) Cohabiting 

35.. Why did you start your  business? (if there is more than one reason, please rank your 
answerss using numbers so that the main reason is marked with number 1) 

(a)) Economic reasons (needed money) 
(b)) Dissatisfied with present (past) employment 
(c)) Easier to combine home/work responsibilities 
(d)) Always wanted to have my own business 
(c)) Was unemployed 
(00 Wanted the challenge 
(g)) Other: (please write) 

36.. Were you employed before starting your  own business? (please circle) 

(a)) Yes, I was employed in the state sector 
(b)) Yes, I was employed in the private sector 
(c)) No, I wass not employed 
(d)) Other, please write: 

37.. Did you have work-related management experience prio r  to starting your  business? 
(pleasee circle) 

(a)) Yes (b) No 
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38.. Did you start a business in a sector  where you had previous job experience? 
(pleasee circle) 

(a)) Yes (b) No 

39.. I f you were offered a well-paid job, would you quit your  business? 
(pleasee circle) 

(a)) Yes (b) No 

40.. Had you been abroad (to developed western countries) prio r  to starting your 
business?? (please circle) 

(a)) Yes (b) No 

41.. Do you consider  'being in business' or  'makin g money' a family trait ? 
(pleasee circle) 

(a)) Yes (b) No 

42.. Do you use Internet services for  your  business activities? (for  example, email, 
Internett  websites, etc.) (please circle one response) 

(a)) Everyday (b)Often (c) Sometimes (d) Seldom (e) Never 

Pleasee answer these questions regarding your business's future perspectives: 

43.. In the next 5 years, do you think that your  business will : 
(pleasee mark all relevant responses) 

(a)) Increase the number of employees 
(b)) Increase turnover 
(c)) Decrease the number of employees 
(d)) Decrease turnover 
(e)) Stay the same 
(f)) I Don't know 

44.. In your  opinion, in the next five years, wil l the general economic situation in 
Lithuani aa (please mark one response) 

(a)) Improve 
(b)) Deteriorate 
(c)) Stay the same 
(d)) Don't know 

45.. What effect do you think joinin g the EU wil l have on your  business? (please mark 
one) ) 

(a)) Create new business opportunities 
(b)) Reduce business opportunities 
(c)) No influence 
(d)) I don't know 

103 3 



46.. Main Barriers: Please circle your answer 1 = (completely agree), 2 = (agree), 3 = 
(neitherr agree nor disagree), 4 = (disagree), 5 = (completely disagree) or 0 = (not 
applicable). . 

Issuess Compl 
Agree e 

1.. Taxes are too high 1 

2.. Frequent changes to tax 
policies s 

3.. Ambiguity of tax policies 

4.. Business legislation 

5.. Implementation of 
businesss regulations 

6.. Too many tax inspections 

7.. Tax inspector corruption 

8.. Governmental corruption 
-Nationall  level 

9.. Governmental corruption 
-Regionall  level 

10.. Time spent negotiating 
withh local officials and 
inspectors s 

11.. Mafia, racketeering 

12.. Low purchasing 
Power r 

13.. Management problems 

14.. Lack of information 

15.. Inability to grow into new 
markets s 

16.. Lack of funds for business 
investments s 

17.. Competition from legal 
businesses s 

18.. Competition from illegal 
businesses s 

19.. Late payment by clients 

20.. Other 
pleasee write: 

etelyy Agree 

2 2 

2 2 

2 2 

2 2 

2 2 

2 2 

2 2 

2 2 

2 2 

2 2 

[[  2 

2 2 

11 2 

II  2 

II  2 

II  2 

II  2 

II  2 

II  2 

11 2 

Neither r 
Agreee nor 
disagree e 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

3 3 

Disagree e 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

4 4 

Completely y 
Disagree e 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

5 5 

Not t 
Applicable e 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

0 0 

47.. Please identify the three most important barrier s for  your  business by writin g their 
numberss (from the list above) in the appropriate box: 

II  I Most important I I Second most important 1 I Third most important 
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48.. What was your  businesses yearly turnover  in 1999 in litai? 

(a)) Up to 100 000 Lt 
(b)) 100 001-500 000 Lt 
(c)) 500 001-1 000 000 Lt 
(d)) 1000 001-5 000 000 Lt 
(e)) More than 5 000 000 Lt 

Pleasee answer the following questions regarding business assistance: 

49.. The government is currentl y providing assistance to SMEs in a number  of ways. 
Havee you benefited from any governmental assistance: (please circle) 

(a)) Yes (b) No 

50.. Your  additional comments would be more than welcome in the space provided 
below.. Please tell us about urgent problems and/or  positive developments that you 
aree experiencing and we have not asked you yet: 
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Appendixx 3.4: Pearsons correlation matrix for business characteristics 

11 2 3 __ 4 5 6 
1.. Business type: 
incorporated d 

2.. 10-49 employees 0.261* 

3.. Business sector: 0.015 0.180** 
manufacturing g 

4.. Business sector: personal -0.143**  -0.118*  -0.148** 
services s 

5.. Business age: over 6 0.029 0.134*  0.088 -0.066 
years s 

6.. Business yearly turnover 0.295**  0.451**  0.039 -0.179**  0.115*  -
(1999) ) 

***  Correlation is significant at the 0.01 level ( 2-tailed) 
**  Correlation is significant at the 0.05 level ( 2-tailed) 
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Chapterr  3 notes 

'' Based on a new law that came into effect in January 1999 (Lithuanian Development Agency for 
Smalll  and Medium-sized Enterprises 2002). 
""  A license allows an individual to legally engage in a number of market activities. A license can be 
obtainedd for one day or a number of days or months or for an entire year. The cost of the license is 
generallyy low and varies depending on the type of activity. Licenses are obtained through the Tax 
office.. A license holder can also employ family members. 
33 This survey was initially carried out in 1997 and a follow-up survey was conducted in 1998 and 1999. 
Thee survey was part of a larger European survey of SMEs and the same questionnaire and methodology 
wass used in all participating countries. The Bernoulli random selection method was used to select the 
participantss in the survey from the existing LDS business register. In order to focus on SMEs, other 
businesss types such as large enterprises, farming activities, public administration organizations and 
privatee non-profit organizations were removed from the list. Using the register, it was possible to 
classifyy registered businesses according to business type, number of employees, economic activity and 
businesss location. Though the LDS survey was SME-focused, not all the respondents were from SMEs 
(seee also Janöauskas 2000). 
44 In the first survey carried out in 1996, 14.6 percent of the surveyed business were new. In 1997, 14.3 
percentt and in 1998, 15.9 percent of the businesses surveyed were new. The survey was carried out by 
aa team of trained interviewers that conducted structured interviews with the business owners. This 
surveyy was sponsored by Eurostat (Janöauskas 2000). 
55 In their 1999 survey, 3 percent of the businesses surveyed had 50 or more employees (about 52 
businesses)) and 0,4 percent were state-owned businesses (approximately seven businesses). 
66 Lietuvos Verslo Darbdaviu Konfederacija (LVDK) . 
77 All the respondents were supposedly SMEs but the questionnaire design raises some doubts. In 
answeringg the question: how many employees do you have, the respondent had 4 choices: individual 
withh patent, no employees, 1-9 employees or 1 0 - 49 employees. There was no 'other' category or 
possibilityy given to mark more employees. Also the questionnaire did not ask the respondent if their 
businesss was still active or not. So it is unclear if all the responses came from active businesses. 
Inn our survey, eight respondents (2.4 percent) from inactive businesses completed the questionnaire. 
88 The survey respondents could fil l out the enclosed lottery form and have the chance to win (3 winners 
inn each of the 10 counties) one 500 euro coupon prize or two 250 euro coupon prizes. 
99 I had a chance to meet with the organizers prior to the survey and they showed an initial interest in 
includingg some of my questions in their questionnaire. But ultimately funding obligations and 
limitationss to survey length made it difficult to include other questions besides those directly related to 
institutionall  support for SMEs. 
100 Also based on personal experience. In 1997,1 bought addresses from the Department of Statistics for 
aa pilot study of businesses in Lithuania in 1997-1998 (see also Aidis 1998). Many of the addresses 
turnedd out to be incorrect even though they were from the latest register. 
1'' The three papers by Brunetti et al. compare the private sector in 69 countries. Private businesses were 
surveyedd in all 69 countries. A total of 199 out of 548 businesses (small, medium and large) responded 
too the survey in the three Baltic countries. The authors state that a minimum of 46 businesses and a 
maximummaximum of 114 businesses were surveyed in each country. The survey of Lithuanian businesses 
carriedd out by Minkus-McKenna in 1993 and 1998 contained a sample size of 139 and 131 'small' 
businessess respectively. In the article, among other things, there is no discussion of response rate or 
geographicc spread of the respondents. 
22 According to a statistical office employee, the information that has been generated by LDS has only 

becomee 'reliable' in the last two years (1998-2000). Earlier data is very sketchy and in most cases no 
longerr available because up until recently, the common practice was to destroy the old records by 
simplyy overwriting them with new information. 
133 It seems farfetched that more than 20 000 SMEs in Lithuania are inactive and are run by pensioners 
andd invalids. 
144 An estimate of 88 500 SMEs (which includes license holders as SMEs) assumes that 69 percent and 
533 percent of the SMEs registered by SoDRA and Department of Statistics respectively are active 
(excludingg license holders). 
155 In the LVDK survey, the June 2000 data from the Statistical Department that recorded 115 000 
SMEss in Lithuania was used as an indication of the total number of registered SMEs. They estimated 
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thatt 65 percent of these registered SMEs are actually still in existence. In addition, they included the 37 
5000 individuals who are registered as license holders by the tax office (as of June 2, 2000). Technically, 
thesee individuals are also considered SMEs in Lithuania. Their final estimate of active SMEs in 
Lithuaniaa is 110 000. 
166 Funded by the Tinbergen Institute. 
177 The Confederation of Lithuanian Industrialists is perhaps the largest Lithuanian entrepreneurial 
organisation.. It boasts a membership of 2 500 enterprises. However, most members are large 
enterprises.. The confederation does not keep records as to the number of SMEs they have as members 
andd show no further interest in SME issues. 
188 For further discussion on this topic see Babbie (1998:272-274). 
199 Due mainly to lack of finance for undertaking research and the lack of financial rewards for research 
results. . 
200 Additional information on mail survey techniques was obtained from: Oppenheim (1993), Mangione 
(1995),, Salanti & Dillman (1994), and Kumar (1999). 
211 Once the address lists were obtained, they were screened for associations and cooperatives (which 
aree not part of the study) and whenever possible for large enterprises (since some address lists 
containedd number of employees). 
222 Six names and addresses were also obtained through the author's informal channels. 
233 See appendix 3.1 for a discussion of the three entrepreneurship organizations and their membership 
fees.. An added advantage of becoming a member of the LCCIC is the reduction in the cost of other 
servicess that the government requires and the LCCIC executes. 
244 Funded by a Professional Development Grant from the International Institute for Education (HE) in 
Neww York, USA and the Netherlands Organisation for Scientific Research (NWO) in The Netherlands. 
255 In a limited number of cases, the same business responded twice! In this case, the double 
questionnairee was removed from the final sample. 
266 Individuals as well as businesses were being inundated by campaign mailings from various political 
partiess and candidates for the October 2000 parliamentary elections. It is quite likely that some of the 
questionnairess got mixed up with the political brochures and flyers and were inadvertently thrown 
away. . 
277 Seventeen questionnaires were sent to businesses that were closed, two questionnaires to business 
ownerss who were sick and could not fil l out the form, and fifty-one to addresses that were probably not 
correct.. The telephone numbers for fifty-one addresses was incorrect so that no telephone contact was 
possible.. Second mailings to a number of these addresses produced no responses. Therefore we believe 
thee addresses are incorrect. 
288 This is an estimate since 129 questionnaires went to addresses where we were not able to receive 
telephonee verification. 
299 If we do not correct for the 51 addresses that were not correct, then the response rate is 47.5percent. 
300 Mangione (1995) feels a 50 percent to 60 percent response rate is adequate when additional 
informationn is also available. 
311 In 2000, the Department of Statistics was commissioned by the Ministry of Economic Affairs to 
conductt a survey of Lithuanian SMEs. 3 000 questionnaires were sent out and only 200 completed 
questionnairess were returned. The Department of Statistics decided to redo the survey through oral 
interviews. . 
322 An evenly split population is the safest choice when littl e is known about the actual characteristics of 
thee population (Babbie 1998). 
333 The lottery prize was two roundtrip tickets to Copenhagen via Lithuanian Airlines. 
344 The institutional environment and its impact on SMEs in Lithuania is addressed in the barriers 
sectionn of the Survey 2000 questionnaire (20 issues under question number 46- please refer to appendix 
3.33 for a copy of the questionnaire in English). 
355 Some cover letters in Lithuanian mistakenly read 'anonymity'. In later questionnaires this was 
correctedd to read 'confidentiality'. 
366 A small number of survey respondents were not members of any entrepreneurial organizations and a 
numberr of others were no longer members (but their names were still on the membership lists). 
377 Though the organizations boasted that their lists only contained current members, many had a 
tendencyy only to remove the names of businesses that specifically asked to be withdrawn from the list. 
Otherwisee their names remained even if they had been inactive and non-dues paying members for 
years.. This situation is illustrated by the fact that a questionnaire was sent to one business owner who 
hadd been deceased for the past two years but he was still listed as a member. In other less dramatic 
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situations,, we found that a number of companies had changed their addresses, changed their company 
name,, gone bankrupt, or changed leadership. 
388 On different days and at different times during the day. 
399 See Darbdaviu namai (2000) and Jasinskas, A. (2000). 
400 As presented in Jancauskas 2000. 
411 Though some of these characteristics seem to be sex specific. See chapter 7 for a detailed discussion. 
422 If we accept that the approximate number of active Lithuanian SMEs is 88 500. 
433 According to LDS survey data based on 1 750 private enterprises. No official nation-wide data is 
available. . 
444 The semi-structured interviews were conducted by the author (who speaks Lithuanian) and a hired 
assistantt who spoke Lithuanian and Russian fluently. 
455 See also Kaunas Chamber of Commerce, Industry and Crafts' website (http://www.chamber.lt). 
466 See also Kaunas Regional Association of Small and Medium-sized Businesses' website 
(http://www.versloasociacija.lt). . 
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