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6 
The influence of performance depictions of the EU on support for the EU 

and for European integration depends on trade relations 

Stereotypical examples about the inefficiency of EU officials quarreling over the curvature of 
bananas or the adequate size of cucumbers belong to the standard toolkit of EU critics. In the 
third chapter, we have seen that the outcomes of EU politics are, on balance, depicted as 
failures rather than as successes. This raises the question of whether EU citizens react to such 
depictions when it comes to supporting the EU or European integration.78 The basic idea is 
that EU citizens may consider depictions of the EU's performance in a general utilitarian way 
when judging whether the EU and European integration are 'worth' being supported. The logic 
of this idea is simple. If the EU performs well, then it is worth being supported; if it performs 
badly, it is not worth being supported. Although the idea fits in with a prominent strand in 
current research on the EU - utilitarian accounts of support for the EU and European 
integration -, no study to date has investigated this. 

Utilitarian accounts point out the importance of economic considerations and 
conditions for citizens' opinion about the EU (for encompassing works in this tradition, see: 
Anderson, 1995; Gabel, 1998b). Simply put, EU citizens tend to more strongly support the 
EU and European integration whenever they personally are well off (e.g., Anderson & 
Reichert, 1995; Duch & Taylor, 1997; Gabel & Palmer, 1995) or, more important for this 
chapter, whenever the economic conditions in their country are good (e.g., Anderson & 
Kalthenthaler, 1996; Eichenberg & Dalton, 1993; Gabel & Whitten, 1997; Inglehart & Rabier, 
1978). However, if EU citizens apparently consider something as specific as economic 
conditions in their decision to support the EU, then it can be assumed that they may also in a 
more encompassing way be utilitarian or outcome-oriented when it comes to support for the 
EU. People may not only "calculate" the specific economic benefits and costs of being a 
member of the EU, but they may also monitor the more general outcomes of EU policies, 
which gives them more general cues about the performance of the EU. When the EU 
generally performs well, when the success of its policies outweighs their failures, citizens will 

One could argue that opinions about the EU and European integration are essentially the same. However, it 
should be taken into account that the EU embodies a supranational entity whereas European integration is a 
process. Moreover, opinions about the EU refer to the presence while opinions about European integration (often 
called further integration in questionnaires) refers to the future. As a consequence, it may be that somebody 
supports the institution EU in its present form, but rejects further European integration. Conversely, a person 
may support further European integration, but may oppose the EU as institution. Therefore, opinions about the 
EU are kept apart from opinions about European integration. 
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support it more strongly than when the EU generally performs less well, when the failures of 
its policies predominate over their success. Thus, along with economic calculations, people 
may also judge from a more encompassing point of view on the outcomes of EU policies 
whether being a member of the EU "pays off", whether it is in general terms advantageous to 
belong to this supranational institution. 

The idea that support for politicians and institutions is based on their overall 
performance is not new (e.g., Himmelweit, Humphreys, Jaeger, & Katz, 1981; Weatherford, 
1987). Strikingly, however, it has hardly been investigated with respect to support for the EU. 
What is more, the role of the media in the depiction of the performance of the EU has never 
been examined. EU citizens clearly depend on information from the media, most notably from 
television (Eurobarometer 51-56), to assess whether EU policies are successful. Furthermore, 
there is considerable evidence of how crucial media are in shaping assessments of politicians' 
performances (e.g., Goidel, Shields, & Peffley, 1997; Krosnick & Brannon, 1993; Pan & 
Kosicki, 1997). Taken together, this calls for an investigation of whether media depictions of 
the success or failure of EU policies affect support for the EU and further European 
integration. More specifically, given the consistent empirical evidence that EU support 
depends on economic conditions, it seems paramount to test whether EU performance 
depictions contribute to EU support in addition to economic conditions or whether the two 
interact. The two preceding chapters have demonstrated how crucial the interaction between 
individual media exposure and contextual factors is for explanations of EU-related opinions. 
As a consequence, it is the first goal of this chapter to not only investigate whether support for 
the EU and for further European integration are affected by EU performance depictions in the 
media. The possible influence of EU performance depictions will also be studied next to and 
in interaction with the potential impact of economic conditions. 

Processing information about abstract and remote issues such as the EU and economic 
conditions clearly requires greater cognitive skills. Inglehart (1970) argues that cognitive 
mobilization improves an individual's capacity to receive and absorb messages about remote 
political communities such as the EU. To this might be added abstract issues as the economy. 
Like Inglehart (1970), subsequent research on the cognitive mobilization hypothesis has not 
examined media influence, either, although it is a key component of the hypothesis (e.g., 
Gabel, 1998a; Gabel & Palmer, 1995; Janssen, 1991; McLaren, 2001, 2002). Media content is 
only assumed, but never clearly related to the notion of cognitive mobilization. Therefore, it 
seems necessary to investigate whether cognitively mobilized citizens indeed respond more 
sensitively to media coverage as Inglehart (1970) contends. More specifically, it will be 
studied whether the above presumed interplay between media depictions of the performance 
of the EU and economic conditions affects support for the EU and for European integration 
differently among cognitively mobilized people as opposed to people not cognitively 
mobilized. Detecting and disentangling potential relationships is the second goal of this 
chapter. 

This chapter, then, pulls together three strands of research on opinions about the EU -
one that has been frequently investigated (the economic foundations of support for the EU), 
one that has been occasionally studied (cognitive mobilization), and one that has rarely 
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attracted scholarly attention (media effects on opinions about the EU). By doing so, the 
chapter may provide insights into, first, how broad the utilitarian basis of EU support is, 
second, whether the media play a role in this process, and third, whether there are systematic 
differences among EU citizens. Most of these issues have never been examined before (or not 
in this combination). Consequently, the chapter may enrich our thinking about the antecedents 
of opinions about the European Union. Apart from that, the chapter may contribute to what 
has been the major conclusion of the two preceding chapters - that television coverage of the 
EU matters. 

6.1 Pocketbook supporters, cognitively mobilized and otherwise 

The first goal of this chapter is to investigate (1) the potential effects of economic conditions, 
(2) media depictions of the EU's performance and, most importantly, (3) their potential 
interaction on further support for the EU and further European integration. The rationale for 
the first two points is obvious, the third point requires some more reasoning. First, there is 
abundant evidence that the state of economy determines the fate of politicians and 
governments in general (e.g., Anderson, 1995; Eulau & Lewis-Beck, 1985) and of the EU in 
particular (e.g., Anderson & Kalthenthaler, 1996; Gabel & Whitten, 1997). Among a variety 
of economic indicators, Eichenberg and Dalton (1993) have found trade relations with the EU 
to be one of the most powerful predictors of EU support. Support for the EU was consistently 
higher in countries with strong trade relations with the EU than in countries whose trade was 
less dependent on the EU.79 Although Eichenberg and Dalton's (1993) analysis was confined 
to the aggregate level of analysis, I expect the basic pattern to be replicated at the individual 
level. Second, there is also strong evidence that media shape how citizens assess the 
performance of politicians and governments and how this subsequently affects support for 
politicians and governments (e.g., Goidel et al., 1997; Kepplinger, 1998; Krosnick & 
Brannon, 1993; Pan & Kosicki, 1997). The more successful the depiction or the perception of 
the performance of politicians was, the stronger the support. I also expect this pattern with 
respect to the influence that the coverage of the EU's performance exerts on support for the 
EU and on support for further integration. 

Third, the two preceding chapters have shown that media effects on support for the EU 
may best be explained with interactions between contextual variables and the actual media 
content to which an individual is exposed. No study to date has tackled this issue with respect 
to performance depictions and economic indicators, but the consistent pattern of the preceding 
chapters may also be presumed in the context of this chapter. If a country's trade depends 
strongly on the EU as a trade partner, the citizens of this particular country may, in their EU 
support, also be more sensitized to media depictions of the general performance of the EU. In 
television performance depictions of the EU, they may receive information about the 
achievements and the output of the EU in everyday politics, in other words information that is 
useful for general utilitarian judgments. Because people realize how important the existence 

For linguistic reasons, the term trade relations with the EU is used in this chapter although, more precisely, it 
would have to be called trade relations with the remaining 14 EU countries. 
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of the EU is for them and their country, they may also pay attention to more general cues of 
the success or failure of the EU and subsequently take this into account in their support for the 
EU. Conversely, if a country's trade depends less strongly on the EU as trade partner, citizens 
from such countries may also find cues about the EU's performance and the outcome of EU 
policies to be less important. As a consequence, media depictions of the EU's record may 
hardly affect their support for the EU and for European integration. In the extreme, these 
citizens may base their support for the EU on abstract long-term values and qualities of the 
EU (e.g., peace in Europe, global stability) and may even oppose utilitarian depictions of 
success/failure in everyday politics. Technically speaking, I expect an interaction effect 
between the strength of trade relations and the media depiction of the performance of the EU 
on support for the EU and European integration. 

The second goal of this chapter focuses on potential differences between the 
cognitively mobilized and cognitively less mobilized in terms of the effects proposed in the 
preceding paragraphs. Inglehart's (1970) basic hypothesis is that higher cognitive mobilization 
results in an enhanced ability to process, for example, media information about the EU. 
Inglehart (1970) tends to automatically associate more elaborate processing skills with 
increased support for the EU because, according to his perception, media coverage in the 
1960's was by and large positive towards the EU. However, Inglehart (1970) neither proves 
this nor does he test it adequately (actually, his analysis is based on the measure of whether 
people possess a TV set). In subsequent studies on the hypothesis, the media component has 
not been studied, either (e.g., Gabel, 1998a; Gabel & Palmer, 1995; Janssen, 1991; McLaren, 
2001,2002). 

Despite (or just because of) this gap in research, Inglehart's hypothesis seems useful 
for this chapter, particularly with respect to the complex interplay of trade relations and 
depictions of the EU's record. If cognitive mobilization indeed enhances people's 
responsiveness to more complex information, then the effects proposed above should be most 
pronounced among the cognitively mobilized. More specifically, if people in countries whose 
trade depends strongly on the EU can be assumed to be sensitized to depictions of the EU's 
performance and if this sensitivity is heightened among the cognitively mobilized, then these 
people should respond more strongly to media depictions of the EU's record when deciding 
whether to support the EU or further integration. Thus, the effect that people in countries with 
strong trade relations with the EU react more strongly to performance depictions should hold 
for the cognitively mobilized. Analogously, the cognitively mobilized in countries whose 
trade is less dependent on the EU may base their support for the EU and European integration 
less on utilitarian considerations and, thus, also less on the EU's depicted performance. 
Instead, they may focus more on abstract and universal considerations of the EU's value. In 
other words, the basic pattern outlined above for the two-way interaction between trade 
relations and performance depictions is expected to emerge for those with higher levels of 
cognitive mobilization. 

However, for those with lower levels of cognitive mobilization the picture may be 
different. If cognitive mobilization enhances the processing and understanding of both trade 
relations and depictions of the EU's record, then people with lower levels of cognitive 
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mobilization should not be so sensitive to whether the EU is predominantly portrayed in terms 
of success or failure - even if they live in countries whose trade strongly depends on the EU. 
They may not differ from their counterparts living in countries with weaker trade relations 
with the EU. Irrespective of the extent to which a country's trade depends on the EU, people 
low in cognitive mobilization will be hardly affected by depictions of the EU's record in their 
support for the EU. In other words, the pattern outlined above for the interaction between 
trade relations and performance depictions will not hold for those with lower levels of 
cognitive mobilization. Technically speaking, if the pattern of effects is conditional upon 
cognitive mobilization, a three-way interaction between trade relations, performance 
depictions, and cognitive mobilization should emerge. 

6.2 Method 

6.2.1 Sample 

To assess how the performance of the EU is depicted in the media, this study draws on the 
content analysis conducted in Denmark, France, Germany, the Netherlands, and the UK for 
the period between December 4 and 14, 2000.80 With respect to the main focus of this chapter, 
this selection of countries also provides sufficient variation in the key variables. In Denmark 
and the UK, support for the EU and further integration and trust in European institutions is 
traditionally lower than in the three remaining countries. The trade relations with the EU also 
vary markedly, with Denmark, France and the Netherlands being more dependent on trade 
with other EU countries than the UK and Germany (see Table B4 in Technical Appendix B). 
Finally, as I have argued at the beginning of Chapter 3, this sample may be advantageous 
because the countries are to some extent similar in characteristics that cannot easily be 
controlled, but might be influential, for example the basic structure of the media system and 
reporting styles (see for further information, Siune & Hulten, 1998; Heinderyckx, 1993). 
Further information on the design and procedure of the content analysis can be found in 
section 3.2.1. It may suffice here to point out that, per country, the main evening news of the 
most widely watched public broadcasting and commercial network were content analyzed 
(see Table B3 in Technical Appendix B for further information). 

To assess support for the EU and for European integration. Eurobarometer 54.1 was 
used. In each of the five countries, at least 1000 people were interviewed81. It is important to 
note that the interviewing period in the five countries overlaps with the period of investigation 
of the content analysis. To link, at the individual level, measures of EU support and trust as 
tightly as possible to the content measures, respondents from the five countries were selected 
according to two criteria. First, they had to be interviewed between December 5 and 15, 2000. 
Second, they had to watch television news everyday. This selection has two advantages. If a 

The summit of EU heads of government took place from December 7 to December 9. Note that only 7 of the 
11 days were included in the analyses presented in Chapter 3. 
81 The exact figures are: Denmark (n = 1,000), France (n = 1,003), Germany (2,027; 1,013 in West Germany and 
1,014 in East Germany), the Netherlands (n= 1,004), and the UK (n = 1,058). 
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respondent meets the two criteria, one can track with some certainty the news content the 
respondents have seen in the day(s) before they were interviewed.82 Moreover, exposure, 
processing, and retention of media content can - at the individual level - be modeled in line 
with results from cognitive psychology. 

However, these advantages may come at the cost of a potentially important 
disadvantage. The sample size of the sub-sample is reduced to 789 cases and this sub-sample 
may, in the worst case considerably and meaningfully, deviate from the excluded sample. 
When comparing the sub-sample to the excluded sample, even small differences will become 
statistically significant, given the large sample size of overall 6,092 cases. Therefore, it is 
more important to check whether the two samples deviate substantively in the variables 
relevant to this chapter. As Table B7 in Technical Appendix B shows, there were, as 
expected, some statistically significant differences between the two samples. Respondents in 
the sample relevant to this chapter (i.e., the sub-sample) were slightly older, better educated, 
and less often occupied as low status employees. They were slightly more exposed to 
newspapers and radio, talked more often about politics, were somewhat more cognitively 
mobilized, and tended to be slightly more to the right politically. Moreover, their opinions 
about the EU were slightly more favorable. However, none of these differences were large nor 
did the two samples differ in any of the variables directionally. What is more, the variance in 
the sub-sample was not diminished. If the variance diminishes considerably in a sub-sample, 
this may affect a variable's potential to exert an influence. However, this was clearly not the 
case in the sub-sample relevant to this chapter. In sum, the sample of the respondents who 
watch television news daily and who were interviewed between December 5 and 15 did not 
differ from the excluded sample in ways that it would be inappropriate for the purpose of this 
investigation. 

6.2.2 Measures 

6.2.2.1 Independent variables - modeling accumulated declining effects 

The depiction of the performance of the EU was operationalized as the difference between the 
degree of success depicted in an EU news story and the degree of failure (for further 
information, see section 3.2.1). This was done for each of the 11 days in the period of 
investigation and each country separately. Based on results from cognitive psychology and 
communication science, this measure was refined as follows. First, longer stories, stories at 
the beginning of a bulletin, and visually enriched stories are recalled better (Davis & 

82 Admittedly, the link was tighter if it could be established which particular channel the respondents watched 
the day(s) before being interviewed. Unfortunately, as is often the case with secondary analyses, this measure 
was not available in Eurobarometer 54.1. However, even if a particular respondent did not watch any of the two 
channels content analyzed, it can be assumed that he received similar coverage from other channels given that 
the two channels are fairly representative of the television news coverage in the particular countries (generally: 
Hans-Bredow-Institut, 2002; European Journalism Centre, 2002: for Denmark: Hujanen, 2000; for Germany: 
Gerhards, Grajczyk, & Klingler, 1999; for the Netherlands: Brants & Neijens. 1998: van Praag & van der Eijk, 
1998; for the UK: Norris et al„ 1999). 
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Robinson. 1986; Edwardson. Grooms, & Pringle, 1981; Edwardson, Grooms, & Proudlove, 
1976; Gunter. 1979. 1987: Price & Czilli. 1996; Renckstorf, 1980). Therefore, the 
performance depiction measure, which is assessed for each particular story, was weighted 
(i.e., multiplied) by the prominence of the particular EU story. Recall that the prominence 
measure encompasses the length and the placement of a story and the extent to which it is 
visualized (for further information, see section 2.2.1). If there were multiple EU stories per 
day, the weighted performance depictions were summed. 

Second, television content measures are often treated as if respondents perfectly 
recalled what they watched on television. Put differently, the content measure is not modified 
according to findings from cognitive psychology that show that received information is 
usually forgotten rather rapidly if not (re)activated. More specifically, research has 
consistently shown that memory decays exponentially (for a review, Baddeley, 1999). Most 
information is quickly forgotten after exposure, but the decay slows down as time progresses. 
Watt et al. (1993), Zhu et al. (1993), and recently Selb (2001) have modeled such processes in 
the realm of agenda-setting and focused on the decay of the amount of information. However, 
no study to date has applied this basic process to the substance or, more specifically, the 
valence of information. Two aspects seem important here. First, scholars found that the 
exponential decay of memory by and large applies to many types of learned material 
(Baddeley. 1999). Second, also evaluative information or even emotional events are 
eventually forgotten (Pillemer, 1984; for review, see: Reisberg, 1997). This may be reflected 
in the conventional wisdom that positive information becomes less positive over time as 
negative information becomes less negative. " Therefore. I assume that the notion of 
exponentially decaying memory can also be applied to more substantive characteristics of 
news coverage such as performance depictions. 

For the specific case of performance depictions, I further assume that favorable and 
unfavorable depictions of the EU neutralize each other not only within a particular news story 
but also across stories and, eventually, across time. In other words, a particular news story 
that, on balance, portrays the EU as successful may be neutralized by another news story that, 
on balance, portrays the EU as not successful. Across time, the same pattern applies, but 
depends on how much of the original information is remembered. That is, the information 
presented in a favorable news story broadcast four days ago will be less strongly present in a 
person's memory than information in an unfavorable news story broadcast only one day ago. 
The balance would consequently be slightly unfavorable. Generally, it should be noted that 
this approach only presents a starting point of modeling media effects in a way which is more 
in line with results from cognitive psychology. It cannot be ruled out that there are a variety of 
moderating or mediating influences not investigated yet that might render the just sketched 
model more complex (e.g., involvement with the topic, prior knowledge, intensity of 
attention, depth of processing). 

Actually, strong emotions connected with information can slow the process of forgetting (Yullie & Tollestrup. 
1992). However, the valence of information presented in television news (e.g.. evaluations, performance 
depictions) is usually much weaker and less involving than (personal) emotional events. Therefore, it can be 
assumed that the forgetting of the valence of news information may by and large follows the decay pattern of 
neutral pieces of information. 
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Mathematically, decay of memory can be expressed as exponential function: 

PD, = PD, * em) (E6.1) 

where 

PD, is the remembered performance depiction at time t 

PD, is the original performance depiction at the point of time i (i.e., when the performance 
depiction was received) and 

e~k"~" is the natural logarithm base (i.e, 2.718) raised to the negative power of the decay 
constant -k which is multiplied by the difference between the point of time t when the 
performance depiction is remembered and the point of time i when the information 
was received. 

Note that, in this chapter, the metric of t and ;' is days. The very first day of the period of 
investigation defines the starting point for both t and i and is assigned the value zero (see 
Table 6.1). Depending on how many days have passed since that starting point, t and /' carry 
values from 1 to m. This is, if a person received the performance depiction on the third day of 
the period of investigation (z = 2) and remembers the performance depictions on the fifth day 
(t = 4), t-i becomes 2. When the person remembers the performance depictions on the sixth 
day (t = 5), t-i becomes 3 etc. Hence, the larger the difference between t and i gets, the bigger 
the power -k(t-i) becomes. As a result, the term e becomes smaller. Note that on the very 
first day of the period of investigation (t and i equal zero) the term -k(t-i) becomes zero and e 
k"~" becomes one. However, now the important question arises of what the value of the 
constant k is. 

Table 6.1: Exemplification of the (t-i) component of the power of the decay term 

Dec 4 0 
Point of 
time Dec5 ' 
when PD Dec (, 2 
is re-
mem- Dec 7 3 
bered if) Dgc g 4 

Point of time when PD is received 

(0 
Dec 4 Dec 5 Dec 6 Dec 7 Dec 8 

0 1 2 3 4 

0 

1 0 

2 1 0 

3 2 1 0 

4 3 2 1 0 

Note. Table entries indicate the result from t-i 

For didactic reasons, the notation in this chapter differs from the notation in Watt et al. (1993). 



Effects on support for the EU 137 

Determining the decay factor k 

The crucial component of the exponential memory decay formula is the decay constant k. 
Because the formula is to model decay, k carries a negative sign. The more negative k 
becomes, the more rapid the decay. As Figure 6.1 shows, if k equals, for example, -0.35, 
about 30% of the original information is foraotten after one dav. Converselv if k equals, for 
example, -0.75, more than 50% of the original message are forgotten after one day. No study 
to date has investigated the decay rate for information received from television. As a matter of 
fact, the few studies modeling recall with memory decay curves typically experiment with 
different decay rates (e.g., Watt et al., 1993; Selb, 2001). However, there is evidence that 
memory for television news is restricted, with a lot of the news items not recalled 
immediately after exposure (Davis & Robinson, 1986; Gunter, 1987; Katz, Adoni, & Parness, 
1977; Neuman, 1976). This suggests a relatively strong decay. More specifically, it has been 
shown for a variety of contents that about two-thirds of the original information is forgotten 
after two days (Baddeley, 1999; Parkin, 1999). Assuming that this applies to the recall of 
television news as well, one can easily compute the pertinent decay factor. If 33% of the 
original information is recalled after two days, equation E 6.1 can be specified as e' = 0.33. 
Taking the natural logarithm of both sides and solving for k gives the decay factor: 

In e2k = In 0.33 

-2k * In e = In 0.33 (because generally In ex equals x * In e) 

k = -(In 0,33/2 * In e) 

k = -0.55 

Note that there are potential influences on the decay factor, for example, the nature of 
content, the involvement and prior knowledge of the recipient, previous thematization of an 
issue in the news, the specific viewing situation etc. Currently, none of such influences has 
been investigated with respect to their impact on memory decay. Thus the decay factor of k = 
-0.55 can only be seen as a rough approximation to the "real" decay factor. Nevertheless, it 
seems more desirable to work, from the very beginning, with one factor instead of judging the 
appropriateness of particular decay factors post hoc on the basis of the significance of the 
results. 



138 Part II - Chapter 6 

Accumulated declining effects 

The preceding paragraphs referred to the decay of memory for only one particular piece of 
information or, more specifically, one particular performance depiction. However, in the 
course of time, people are obviously confronted with multiple pieces of information or 
performance depictions of the EU (note that one story carries only one performance 
depiction). Moreover, it has to be taken into account that, on a particular day, there may be 
multiple EU stories and, hence, multiple performance depictions. Across the various days and 
for each particular day, the performance depictions are thus summed. In other words, 
information accumulates and decays at the same time (Watt et al., 1993; Selb, 2001). The 
general mathematical expression of accumulated declining effects is: 

PDt=Y,PDij*e-k{t-i) 
(E6.2) 

where 

PD, represents the accumulated, but declining performance depictions remembered at time 
/ 

PDjj is the original performance depiction in the yth story at the point of time i (i.e., when 
the performance depiction was received) and 

e is the natural logarithm base (i.e, 2.718) raised to the negative power of the decay 
constant k which equals -0.55. This constant is multiplied by the difference between 
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the point of time t when the performance depiction is remembered and the point of 
time i when the information was received. 

As outlined above, the original information (i.e., the performance depiction) itself is weighted 
Uy U1C p i U l l i l l l C H L C UI L11C M U l ^ . \ ^ U l i : i C 4 U L i H . i j , t L j u a d u n L-, \J.S- n a ^ LVJ o p v ^ n i ^ t a u.S. 

PD( = X ^ * M>0 * e~k{'~i) (E 6.3) 
7=1 

where 

Pij is the prominence of they'th story on the z'th day. 

Depending on the number of stories n at the r'th point of time, the product of Py, PD,j and the 
decay term is summed. Note again that the sum of the information that decays in memory 
warrants the accumulation of information. 

To illustrate, in this study television content broadcast during a period of 11 days (Dec 
4 to Dec 14) is used. Moreover, respondents interviewed between Dec 5 and 15 have been 
selected. The period of investigation then extends from Dec 4 to Dec 15. For the (t-i) 
component of the power of the decay term in E 6.3, this means the following (for reasons of 
illustration, Table 6.1 only covers the period from Dec 4 to Dec 8). For respondents 
interviewed on Dec 5 (i.e., when the performance depiction is remembered), t-i in E 6.3 is 1 
for the performance depictions watched on Dec 4 (see Table 6.1). Consequently, the 
exponential power is -k(t-i) = -0.55*1 = -0.55. If, for example, the depicted performance in a 
story (broadcast and received on Dec 4) was slightly positive (i.e., +2) and the prominence of 
the particular story was 2.5 (i.e., the average in summit periods, see Chapter 3), the 
remembered weighted information on Dec 5 would be 2.5*2*2.718" '" = 2.88. If the 
respondent was interviewed on Dec 6 (i.e., t-i = 2, see Table 6.1), the remembered 
performance depiction (of the original performance depiction broadcast and received on Dec 
4) would be 2.5*2*2.718"' ' = 1.66 (the decay term is ^0.55*2 = -1.1). Let us assume further 
that, on Dec 5, the respondent received additional information. The depicted performance of 
the EU was fairly negative (-3) and the story was prominent (3). Bearing in mind that the 
respondent is interviewed on Dec 6 (i.e., for the story broadcast and received on Dec 5, t-i 
equals 1, see Table 6.1), the recalled information is (-3)*3*2.718"°55 = -5.19. Of course, this 
adds to the decaying information received on Dec 4, thus 1.66 + (-5.19) = -3.53. In other 
words, the number -3.53 represents the accumulated declining amount of information about 
the depicted performance of the EU in television news. This can be continued for the whole 
period, this is, respondents interviewed on Dec 15 are assumed to have received the 
accumulated declining information of the 11 days before. 

file:///j.s
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Trade relations and cognitive mobilization 

A particular country's trade relations with the EU were computed by dividing the sum of 
imports from and exports to EU countries by the sum of the total import and export figures of 
the particular country. The resulting percentage measure varied between 66% for Denmark 
and 54% for the UK. In other words, Denmark is more dependent on the EU in its trade 
relations than is the UK. For the computation the 1999 trade figures were used (OECD, 2002). 

Cognitive mobilization was operationalized with the question "When you hold a 
strong opinion, do you ever find yourself persuading your friends, relatives or fellow workers 
to share your view? Does this happen often, from time to time, rarely or never?" The response 
categories were recoded such that the anchors were 1 (never) and 4 (often). All independent 
variables were centered around their mean to avoid multicollinearity problems when 
investigating interaction effects (Aiken & West, 1991; Jaccard et al„ 1990). 

6.2.2.2 Dependent and control variables 

General support for the EU was measured with the question "Generally speaking, do you 
think that <your country's> membership of the European Union is a good thing, a bad thing, 
or neither good nor bad?" The answers were coded such that 1 meant bad, 2 neither good nor 
bad, and 3 good. Support for further integration was operationalized as people's desired speed 
of building Europe and was gauged with a seven-point scale with the anchors 1 (standstill) 
and 7 (runs as fast as possible)^5 

To the extent that it is possible in a secondary analysis, control variables were 
included which have proven influential in previous research on support for the European 
Union. Given that the chapter focuses on the interplay of trade relations and performance 
depictions, it is crucial to control for individual characteristics that may also affect utilitarian 
considerations of EU support. In particular, this is the occupational situation of respondents 
(e.g., Anderson & Reichert, 1995; Gabel & Palmer. 1995, Gabel. 1998a) and their perceived 
benefit from the EU (e.g., Gelleny & Anderson, 2000). Further, the following variables have 
been found to influence support for the EU: left-right position (e.g.. Budge et al., 1987; 
Inglehart et al., 1987), satisfaction with domestic democracy (e.g., Anderson. 1998), and 
education (e.g., Inglehart, 1970; Inglehart et al. 1991). Because this chapter deals with the 
potential impact of television news coverage, it seems appropriate to control for the exposure 
to news in other media as well, in particular to radio and newspapers. Finally, age and gender 
were included as control variables because women and the elderly have been found to be 
more opposed to European integration (e.g., Anderson, 1998; Janssen, 1991; Gabel, 1998a). 

The occupational situation was measured by creating three dummy variables for self 
employed people (e.g., farmer, fishermen, shop owners), lower status employees (e.g., skilled 

The exact wording of the introductory question was: "In your opinion, what is the current speed of building 
Europe. Please look at these figures [Card with scale, JP]. N° 1 is standing still, N° 7 is running as fast as 
possible. Choose the one which best corresponds with your opinion on the current speed of building Europe?" 
The question relevant to this study was subsequently posed: "And which corresponds best to the speed you 
would like?" 
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manual worker, service jobs), and higher status employees (e.g., general and middle 

management). People not being in the labor force presented the reference category. The 

perceived benefit from the EU was assessed with the question "Taking everything into 

consideration, would you say that <your country> has on balance benefited or not from being 

a member of the European Union?" The dichotomous response categories were inversely 

coded so that 0 equaled not benefited and 1 equaled benefited. Left-right position was 

operationalized with people's self-assessed position on a ten-point scale where 1 was left and 

10 right. Satisfaction with domestic democracy was measured with the question "On the 

whole are you very satisfied, fairly satisfied, not very satisfied or not at all satisfied with the 

way democracy works in <your country>?" The variable was recoded such that 4 meant very 

satisfied. To assess the level of formal education, respondents were asked at which age they 

had stopped full-time school. Four groups were created: people who stopped at the age of 15 

or earlier, people who stopped between 16 and 19 years of age, people who were older than 

20 and, as residual category, those who were still studying. To measure to what extent people 

expose themselves to newspaper and radio news the response categories with the anchors 1 

{everyday) and 5 (never) were inversely coded so that 5 meant everyday. The measurement of 

age and gender was straightforward. 

6.2.3 Data analysis 

Weighting of data, treatment of missing cases and of hierarchical data structures 

Because the number of respondents from the five countries differed in the selected sub-

sample, respondents from the various countries were weighted such that the share of 

respondents from each country in the total sub-sample was equal. In other words, given the 

total sub-sample size of 789 respondents, each country was weighted up (like France and the 

UK) or down (like Denmark, Germany, and the Netherlands) to 157.8 respondents (789 

divided by 5). The weighting factors ranged from 0.55 for the Netherlands to 5.44 for the UK. 

Bearing in mind the small sample size, it is desirable not to lose any respondents due 

to missing values. Therefore, whenever missing cases occurred in the control variables, they 

were replaced either by mean substitution (for metric variables) or the most frequent category 

(for dichotomous variables). Generally, there were only a few missing cases across the 

variables. Only for the perceived benefit from the EU, there were 128 don't know answers. 

Given that the distribution of this variable also deviated in the selected sub-sample from the 

original sample, the recoding of the don't know answers to the most frequent category (i.e., 

the benefited category) may lead to some bias in the sample. Therefore, I checked all analyses 

presented in the results section for two treatments of the missing values - first, for the 

recoding to the most frequent category and second for the recoding to the opposite category 

(i.e., not benefited). The latter recoding consistently reduced the strong effect of the variable 

slightly. Moreover, it even slightly increased the effect sizes of the influences investigated in 

The number of respondents per country was: Denmark (n = 254), France (n = 47), Germany (n = 171), the 
Netherlands (n = 288), and the UK (n = 29). 
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this chapter. Because it can thus be concluded that neither way of recoding substantively 
affects the key questions of this chapter, I decided, for consistency reasons, to recode the don't 
know answers to the most frequent category (although the effects are thus slightly weaker). 

As outlined in detail in section 4.2.2, hierarchical data structures in general and cross-
level interactions entail the problem of underestimated standard errors if usual OLS 
regressions are estimated. However, the statistically most advanced approach to hierarchical 
data structures - multi-level models - requires an amount of power in the data that the current 
data set with its 789 cases and its five contextual units does not have. In other words, for 
simple practical reasons, multi-level modeling cannot be applied to the data at hand, the 
theoretical reasons for not employing multi-level models in this chapter notwithstanding. 
Therefore, like in all preceding chapters, the correction of the standard error is done with the 
'sandwich' estimator of the standard error (Huber, 1967, White, 1980). Recall that the critical 
t-value is determined on the basis of number of clusters (i.e., countries) minus one degrees of 
freedom, resulting in four degrees of freedom. The significance of the individual-level effects 
may thus be underestimated. 

Post hoc probing of two- and three-way interaction effects with metric variables 

In this chapter, an interaction between three metric variables is expected - trade relations, 
performance depiction, and cognitive mobilization. The post hoc probing is basically an 
extension of the procedure outlined in section A3 in Technical Appendix A, which is shortly 
described there in section A4. All three variables were centered around their mean to avoid 
multicollinearity problems. 

6.3 Results - it's the trade relations, yet in a curious way 

With respect to the first two goals of this chapter, it was in the first place expected that 
stronger trade relations and more positive depictions of the EU's general performance would 
lead to more support for the EU and for further integration. As models 1 in Tables 6.2 and 6.3 
show separately for each of the two dependent variables, there was no significant influence 
whatsoever of the two independent variables. However, if an interaction term between the two 
independent variables was included, the picture became clearer (see models 2 in Tables 6.2 
and 6.3). For both EU support (Table 6.2) and support for further integration (Table 6.3), a 
significant interaction effect between trade relations and performance depiction emerged. 
What do the interactions mean? It was expected that, in countries that strongly depend on the 
EU for their trade, citizens follow performance depictions of the EU more sensitively and 
build them into their support for the EU and for European integration. Conversely, in 
countries that depend less strongly on the EU for trade, citizens may form these opinions 
independent of or even contrary to performance depictions. 
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Table 6.2: Impact of performance depictions, trade relations with the EU. and cognitive 
mobilization on EU support 

Control variables 
Female 
Age 
Education 
Self employed 
Lower status employees 
Higher status employees 
Newspaper exposure 
Radio exposure 
Political talk 
Cognitive mobilization 
Right-left position (10 = right) 
Satisfaction domestic democracy 
Benefited from EU (1 = yes) 

Kev variables 
Performance depiction 
Trade relations 
Cognitive mobilization 
Two-wax interactions 
Performance X Trade 
Performance X Cog. mobilization 
Cognitive mobilization X Trade 
Three-wax interaction 
Performance X Cog. mob. X Trade 

Constant 
R Square 

Model 1 
(n = 739) 

-.066 (.043) 
-.002 (.003) 
.084 (.057) 
.142 (.135) 

-.008 (.079) 
.085 (.095) 
.048 (.018) 
.024 (.027) 

-.038 (.012) 
.037 (.012)* 

-.012 (.029) 
.059 (.079) 
.933 (.112)*** 

-.005 (.010) 
-1.16(1.09) 

1.332 
.41 

Model 2 
(n =739) 

-.080 (.051) 
-.002 (.002) 
.090 (.058) 
.134 (.142) 
.009 (.075) 
.103 (.084) 
.047 (.020) 
.019 (.030) 

-.026 (.041) 
.027 (.009)* 

-.009 (.030) 
.074 (.074) 
.927 (.106)*** 

-.017 (.004)* 
-1.693 (.796) 

.470 (.090)** 

1.304 
.42 

Model 3 
(n = 739) 

-.096 (.052) 
-.002 (.002) 
.091 (.057) 
.142 (.138) 
.018 (.076) 
.102 (.086) 
.047 (.019) 
.021 (.030) 

-.021 (.030) 

-.009 (.031) 
.075 (.074) 
.931 (.111)*** 

-.015 (.004)* 
-1.635 (.761) 

.008 (.012) 

.448 (.101)* 

.003 (.007) 

.174 (.518) 

-.171 (.084) 

1.359 
.43 

* p < . 0 5 ; **p<.01;***p<.001 
Note. Cell entries are unstandardized multiple regression coefficients. Robust standard errors in brackets. 
Data sources: EB 54. Content analysis EU coverage during routine and summit periods 
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Table 6.3: Impact of performance depictions, trade relations with the EU, and cognitive 
mobilization on support for European integration 

Control variables 
Female 
Age 
Education 
Self employed 
Lower status employees 
Higher status employees 
Newspaper exposure 
Radio exposure 
Political talk 
Cognitive mobilization 
Right-left position (10 = right) 
Satisfaction domestic democracy 
Benefited from EU (1 = yes) 

Kev variables 
Performance depiction 
Trade relations 
Cognitive mobilization 
Two-way interactions 
Performance X Trade 
Performance X Cog. mobilization 
Cognitive mobilization X Trade 
Three-way interaction 
Performance X cog. mob. X Trade 

Constant 
R Square 

Model 1 
(n = 733) 

.029 (.160) 
-.019 (.011) 
.055 (.110) 

-.002 (.250) 
-.280 (.386) 
-.024 (.260) 
.003 (.031) 

-.041 (.038) 
-.069 (.214) 
.157 (.161) 

-.062 (.044) 
-.019 (.044) 
1.22 (.030)*** 

.004 (.037) 

.887 (4.53) 

3.888 
.21 

Model 2 
(n = 733) 

-.015 (.175) 
-.014 (.010) 
.084 (.129) 

-.034 (.288) 
-.221 (.391) 
.026 (.249) 

-.002 (.032) 
-.046 (.034) 
-.060 (.210) 
.152 (.160) 

..044 (.045) 
.025 (.138) 

1.186 (.041)*** 

-.034 (.027) 
-1.340(2.76) 

1.493 (.326)* 

4.127 
.24 

Model 3 
(n = 733) 

-.044 (.216) 
-.012 (.009) 
.109 (.136) 
.005 (.223) 

-.163 (.364) 
.010 (.233) 

-.015 (.036) 
-.016 (.035) 
-.086 (.224) 

-.044 (.044) 
.043 (.124) 
1.23 (.067)*** 

-.030 (.025) 
-1.711 (2.45) 

.127 (.080) 

1.586(309)** 
-.014 (.009) 

-4.287 (.575)** 

-.485 (.143)* 

4.318 
.26 

* p < . 0 5 ; * * p < . 0 1 ; *** p < .001 
Note. Cell entries are unstandardized multiple regression coefficients. Robust standard errors in brackets. 
Data sources: EB 54, Content analysis EU coverage during routine and summit periods 

Table 6.4 shows the simple slopes along with the standard errors and the significances. Note 

that the measure of trade relations is centered around the sample mean. The simple slopes 

indicate the influence of the EU performance depictions to which individuals were exposed on 

EU support or on support for further integration. This influence is conditional on the trade 

relations of the particular countries with the EU. For each of the two dependent variables, the 
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Table 6.4: Influence of performance depictions on support for the EU and for European 
integration at different values of trade relations and cognitive mobilization 

Low "* Trade relations ^High 
(centered) 

-.063 -.056 .028 .033 .059 

EU support (DV) 

Trade X performance -.047*** 
(.007) 

-.043*** 
(.007) 

-.004 
(-.004) 

-.001 
(.005) 

.011 
(.006) 

European integration (DV) 

Trade X performance 

Three-way interactions 
Trade X performance X 
low cog. mobilization 
Trade X performance X 
medium low cognitive 
mobilization 
Trade X performance X 
medium high cognitive 
mobilization 
Trade X performance X 
high cog. mobilization 

-.128*** 
(.025) 

-.106*** 
(.016) 
_ 090*** 
(.023) 

-.073* 
(.036) 

-.056 
(.050) 

_ J jg*** 
(.025) 

_ 099*** 
(.016) 
-.086*** 
(.022) 

-.073* 
(.033) 

-.060 
(.047) 

.008 
(.033) 

-.015 
(.026) 
-.043 
(.025) 

-.070** 
(.025) 

- 098*** 
(.028) 

.015 
(.034) 

-.010 
(.027) 
-.040 
(.026) 

-.070** 
(.026) 

-.100*** 
(.029) 

.054 
(.040) 

.016 
(.034) 
-.027 
(.032) 

-.069* 
(.033) 

-.112** 
(.035) 

*p< .05 ; **p<.01;***p<.001 
Note. Cell entries are simple slopes. Standard errors in brackets. 
Data sources: EB 54, Content analysis EU coverage during routine and summit periods 

Trade Xperformance rows indicate that the slope became less negative and eventually turned 
positive as a country's trade relations depend more strongly on the EU. However, only for the 
countries being less dependent on the EU was this influence significant. Put differently, the 
less a country depended on the EU for trade, the more negatively the depicted performance of 
the EU affected people's support for the EU and for further integration. As a matter of fact, in 
such countries more negative depictions of the EU's record resulted in higher levels of 
support. People from countries with stronger trade dependencies on the EU tended to be 
positively affected by performance depictions, yet this effect was not significant. The results 
rather suggest that people were not affected by media depictions of the EU's record if they 
live in countries with medium or high EU trade dependencies. 
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The descriptions of the results in the preceding paragraph are based on the trade 
relations values of the five countries investigated here. However, because trade relations is 
treated as continuous variable in the analysis, one may, for reasons of illustration, slightly 
extend the range of this variable. Figure 6.2 shows the simple slopes (i.e., the influence of the 
depicted EU performance) as dependent on varying levels of trade relations. Note that, for 
computational reasons, centered values of the trade relations variables have to be used. 
Negative values indicate values below the sample mean, positive values indicate values above 
the sample mean. As was already obvious from Table 6.4, the influence of the depicted 
performance turns positive as EU trade dependencies increase. This is especially true for the 
impact of performance depictions on support for further integration. Note again that, in this 
chapter, there is no evidence of a significantly positive influence of media depictions on any 
of the two dependent variables, Figure 6.2. tentatively suggests that, ceteris paribus, there 
might be, in principle, a positive influence if only trade dependencies are sufficiently large. 

As to the third goal of this chapter, the potential additionally moderating influence of 
cognitive mobilization, it was expected that performance depictions would more strongly 
influence the cognitively mobilized in countries whose trade depends on the EU. However, 
for countries less dependent on the EU, it was expected that the cognitively mobilized would 
be hardly or even negatively affected by performance depictions. It was expected that those 
with lower levels of cognitive mobilizations would be hardly influenced by media depictions 
irrespective of the extent to which their country's trade depends on the EU. Models 3 in 
Tables 6.2 and 6.3 show that a significant three-way interaction between trade relations, 
performance depictions, and cognitive mobilization occurred for only one of the two 
dependent variables - support for further integration (b - -.485, p < .05, Table 6.3). Generally, 
three-way interactions are very abstract and call for post hoc probing. Due to the small value 
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range of trade relations and cognitive mobilization, I will first specify the meaning of the 
three-way interaction by looking at the simple slopes and their significances in a table. I will 
then demonstrate the more general way of plotting the simple slopes of three-way interactions 
with metric variables in a three-dimensional surface diagram. 

X 11 .̂ S^UUl l lHt^\*-V*Liy LLlt^lLX^tiyjLl.1 111 x du l<- \J. ~T S U U r t i , 1U1 .1UJJJJVJ11 1U1 1U1L11C1 

European integration, the simple slopes (i.e., the influence of performance depictions) as 
dependent on both varying levels of trade relations and varying levels of cognitive 
mobilization. In contrast to the expectation, the general pattern found for the two-way 
interaction between trade relations and performance predictions did not hold for the highly 
cognitively mobilized, but for those low or medium low in cognitive mobilization. As trade 
dependencies increased, the influence of performance depictions became less negative and 
even positive in the case of the cognitively low mobilized in countries with high trade 
dependencies. Again, however, the influence was only significant in countries with lower 
levels of trade relations with the EU. In such countries, more negative depictions of the EU's 
record led to more support for European integration. With respect to countries being more 
dependent on the EU, this negative influence tended to diminish, yet these effects were not 
significant. 

There was a more or less equally negative effect across all levels of trade relations for 
those at medium high levels of cognitive mobilization. For the highly cognitively mobilized, 
the influence of media depictions became more negative in countries with stronger trade 
relations with the EU - contrary to the expectations. In other words, if people are highly 
cognitively mobilized, negative depictions of the EU's record resulted in more support for 
further integration, the more a country's trade depends on the EU.87 Note that this logic cannot 
be extended to countries whose trade depends less on the EU because the simple slopes found 
for these countries were not significant. In sum, the general expectation that cognitively 
mobilized people would adjust their support for European integration to the depicted 
performance of the EU and that this would particularly happen at higher levels of trade 
dependency, turned out to be just the opposite. What is more, in countries with lower trade 
dependencies on the EU, those low in cognitive mobilization reacted to depictions of the EU's 
record as did, in countries with higher trade dependencies on the EU, those high in cognitive 
mobilization - less favorable depictions of the EU resulted in more support for European 
integration. 

Some readers may find a graphical representation of three-way interactions more 
easily comprehensible. Therefore, I will briefly show how the slopes of three-way interactions 
can be plotted, thereby generalizing the procedure suggested in section 5.3 to three-way 
interactions with three metric variables. However, given the limited range of the variables in 

In this post hoc probing, setting the degrees of freedom to four (countries minus one) as done in the original 
analysis (Table 6.3) would result in all effects at medium high levels of cognitive mobilization being no longer 
significant at better than the .05 level. Applying the Bonferroni correction and lowering the alpha level to .01 
(.05/5) would entail that the effects at medium high levels of cognitive mobilization which are significant at 
better than the .05 level would no longer be significant. All remaining effects would not be affected by the two 
adjustments. However, note also the discussions of the assessment of degrees of freedom and the implications of 
lowering the alpha level in Chapters 4 and 5. 
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this chapter, I extend their range slightly for illustrative reasons. Figure 6.3 shows the simple 
slopes as dependent on levels of cognitive mobilization (x-axis) and levels of trade relations 
(z-axis). Values at both axes are centered for computational reasons. Negative values indicate 
low levels of the two variables; positive values indicate high levels. Connecting the various 
simple slopes results in a surface (simply think of a sail). Metaphorically speaking, this sail is 
pulled in different directions by the interacting variables. If there is a significant three-way 
interaction, the sail should have the characteristic twisted shape - the ends of the same side 
are always at different levels (i.e., have different simple slopes, indicated on the y-axis). For 
example, the side defined by a negative value of cognitive mobilization is at a low level (i.e., 
very negative) at negative values of trade relations (z-axis) and at a high level (i.e., positive) 
at positive values of trade relations. This pattern is discernable for all of the remaining three 
sides of the surface or sail. 

Figure 6.3: Influence of performance depictions of the EU on support for further integration as 
conditional on trade relations and cognitive mobilization 
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6.4 Discussion - pocketbook supporters? Cognitively mobilized? And otherwise? 

This chapter has pulled together three strands of research and has shown that only their 
conditioning interplay explains public support for the EU and for European integration. More 
specifically, the findings presented in this chapter advance our knowledge about the 
antecedents of opinions about the EU in two respects. First, television coverage of the EU 

88 Similarly, the r-values of the simple slopes can be plotted in a three-dimensional surface diagram to identify 
the areas where the simple slopes are (not) significant. Figure B 2 in Technical Appendix B shows the r-values in 
a graph where the axes are identical to the ones in Figure 6.3. It is fairly easy to see that particularly the slopes 
(i.e., the influence of performance depictions) were not significant for the cognitively less mobilized in countries 
with higher trade dependencies on the EU. Moreover, there is an area - the cognitively more mobilized in 
countries with less trade dependencies - where the influence was not significant, either. 
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matters, yet again this depends on contextual factors, particularly on trade relations with the 
EU. Unlike in previous research, economic conditions did not directly affect support for the 
EU (e.g., Anderson & Kalthenthaler, 1996; Eichenberg & Dalton, 1993; Gabel & Whitten, 
1997; Inglehart & Rabier, 1978), but conditioned the impact of the depiction of the EU's 
record in television news. Second, cognitive mobilization makes a difference, yet differently 
than previous research suggests. The highly cognitively mobilized and the less cognitively 
mobilized differ under the same economic conditions, but they may be strikingly similar 
under different economic conditions. In sum, as the many qualifying buts and yets in the 
preceding sentences show, this chapter is primarily about the conditions under which media 
effects on opinions about the EU emerge. Thus, this chapter challenges all implicit or explicit 
assumptions about across-the board media effects on opinions about the EU. 

Bearing in mind the results of the fourth and fifth chapter, it would have been 
surprising to find the same strength and direction of media effects across all countries 
investigated. Once more, the interaction between a contextual factor - trade relations - and 
the individually received coverage brings about media effects. Unexpectedly, however, these 
effects were only significant if trade relations with the EU were low. In such cases, people 
supported both the EU and further integration more strongly if television news depicted the 
performance of the EU less favorably. These findings have two implications - first, with 
respect to the ramifications of utilitarian considerations on EU-related opinions and, second, 
with respect to the character of media effects in general and in the EU context in particular. 

With respect to the ramifications of utilitarian considerations, the finding suggests that 
the relative independence of specific utilitarian orientations towards the EU (as expressed in 
trade relations) leads to the opposite interpretation of more general outcome-oriented 
depictions of the EU (as expressed in the depiction of the EU's record). The less their 
country's trade depends on the EU, the more citizens of such countries may be able to "afford" 
rejecting general utilitarian cues about the EU's record. Although the data cannot provide 
evidence in this respect, it might be presumed that such citizens focus more on abstract, 
universal long-term qualities and values of the EU, for example that the EU may warrant 
long-lasting peace in Europe or that the EU may be an unprecedented experiment in the 
integration of formerly hostile nation states. It should be noted that, in these interpretations, 
the focus lies on the effects of negative depictions of the EU. This is in line with Chapter 3 in 
which it was shown that the depiction of the EU's performance is on balance negative. 
However, the negative effect of performance depictions found in Table 6.4 also implies that 
more favorable depictions of the EU's record result in less positive opinions about the EU. 
Again, citizens from countries that are relatively independent of the EU economically might 
oppose such depictions because they may associate them with abstract and universal negative 
qualities of the EU - for example, a centralized and uncontrollable governance, the EU as an 
octopus that pervades and destroys all national sovereignty, or the EU as a threat to national 
and regional identities. 

With respect to the character of media effects in general, the aforementioned finding 
provides tentative evidence of opposition effects elicited by media coverage. Admittedly, to 
have full evidence of such effects, an adjustment effect should have occurred for respondents 
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from countries whose trade more strongly depended on the EU. Nevertheless, when 
attempting to broaden our horizon of media effects conceptually and empirically, it is an 
important finding that, under certain conditions, respondents consistently opposed television 
depictions of the EU's performance in their support for the EU and for European integration. 
Implicitly and sometimes even explicitly, much of our reasoning is based upon the notion of 
the equidirectionality of content and effect. Simply put, it is often assumed that positivity 
causes positivity and negativity causes negativity. The possibility that - under certain 
conditions - positivity may cause negativity and negativity may cause positivity is often 
ignored. As far as media effects on opinions about the EU are concerned, the finding suggests 
that we might have to specify expectations about the desired or undesired effects of media 
coverage on opinions about the EU. The results of this and the preceding chapters have 
suggested that we have to carefully check contextual characteristics before we are able to say 
anything about the effects of media coverage. What may elicit favorable effects in one 
country, may have no or even unfavorable effects in another. 

The most striking findings of this chapter concern the influence of cognitive 
mobilization on support for further European integration and trust in EU institutions. The 
results suggest that Inglehart's (1970) original conception of the interplay of cognitive 
mobilization, media coverage, and support for further European integration is in its generality 
not tenable, for two reasons. First, contrary to what Inglehart's (1970) hypothesis had 
predicted, the cognitively mobilized opposed the depicted performance of the EU in their 
support for further integration if they lived in countries whose trade depended more strongly 
on the EU. In other words, the cognitively mobilized did not adjust to the tone of coverage in 
their support for European integration as Inglehart (1970) contends. Second, highly 
cognitively mobilized people from more EU trade-dependent countries and less cognitively 
mobilized people from less EU trade-dependent countries reacted similarly to performance 
depictions. Thus, different economic conditions may ironically result in the same media effect 
pattern for people with very high or very low levels of cognitive mobilization. 

The explanation of this pattern requires some backing from research other than on 
cognitive mobilization. Inglehart's (1970) reasoning that the cognitively mobilized have more 
elaborate skills to acquire and process media information has been confirmed in related 
research on opinion leaders (e.g., Richmond, 1977; Weimann, 1994). Moreover, Levy (1978) 
has found opinion leaders, i.e., the cognitively mobilized, to use television news particularly 
for cognitive orientation. Put differently, the cognitively mobilized may use information from 
television news more sophisticatedly than the cognitively less mobilized. This also implies 
that they might accept the basic information, but reject its valence, for example with respect to 
depictions of the EU's performance in terms of success or failure. There is evidence that the 
cognitively more mobilized (or the more knowledgeable and the better educated, for that 
matter) learn more from the news (e.g., Price & Zaller, 1993), but are generally less easy to 
influence (e.g., Rhodes & Wood, 1992). Consequently, they may also tend to reject messages 
more frequently. But why didn't the highly mobilized in countries with less strong trade 
dependencies also reject the performance depictions? At the outset of this chapter, it was 
argued that specific utilitarian orientations as trade dependencies sensitize people also to cues 
of more general utilitarian nature, such as general performance depictions. These orientations 
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may have activated the cognitively mobilized in the sense that they opposed the television 
news depictions of the EU's general performance in their support for further European 
integration. 

However, it is still unclear why those low in cognitive mobilization from countries 
with less pronounced trade dependencies also tended to oppose depictions of the EU's 
performance in their support for European integration. If one assumes that the cognitively less 
mobilized are not sophisticated news users, then one may tentatively conclude that they might 
not have received or comprehended much of it. In their articulation of support for European 
integration, they may instead have relied on diffuse cues, for example the generally positive 
connotation of European integration. Given that most of the depictions of the EU's 
performance had a negative slant, this may have caused the negative relationship. Conversely, 
the cognitively less mobilized in countries with stronger trade dependencies on the EU may 
have been a little more attentive to the news depictions of the EU's record so that the 
mechanism just described did not come into full play. Future research will find a lot of 
interesting issues in disentangling these relationships and in explaining them more 
compellingly than it is possible at the present stage of research. However, the unexpected 
direction of the results demonstrates how little we still know not only about the relationship 
between cognitive mobilization and susceptibility to television coverage, but also about the 
breadth of media effects. 

Like its predecessors in Chapters 4 and 5, this chapter suffers from the problem that a 
baseline measure of the various dependent variables before media exposure was not available. 
Causally compelling demonstrations of media effects are therefore hampered. However, this 
chapter has modeled media effects in line with knowledge from cognitive psychology about 
recall processes and applied it at the individual level of analysis. This has hardly been done in 
research and, given the low number of respondents, the found effects may also result from this 
more realistic (yet still tentative) modeling of media effects. A second problem of this chapter 
may be related to the fact that only five countries were investigated. This may render 
inferences to countries problematic whose trade depends more or less strongly on the EU. 
Future researchers should try to sample as many EU countries as possible to gain more robust 
evidence of the interplay of media coverage and economic conditions. What seems 
paramount, is to include countries that acceded to the EU only recently because in such 
countries utilitarian considerations can be assumed to be prevalent. Finally, researchers may 
want to investigate the above processes for a period longer than two weeks. This will not only 
increase the variety (and variance) of media content with which respondents are confronted. 
but will also render the findings more independent of special events. 

In conclusion, this chapter has also demonstrated how important television coverage 
may be for what citizens think about the EU. If the results of this chapter can be replicated, 
preferably in a larger setting, then not only research on support for the EU and for European 
integration, but also communication research will face a number of interesting and 
challenging tasks. 
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6.5 Summary 

In the framework of utilitarian foundations of opinions about the EU, this chapter focused on 
the interplay between depictions of the EU's performance, economic conditions in terms of 
trade relations, and cognitive mobilization. The two main findings were: 

1. If a country's trade relations with the EU were low, citizens' support for the EU and 
European integration increased as depictions of the EU's performance became less 
favorable. This effect disappeared as trade relations with the EU became stronger. 

2. People high in cognitive mobilization opposed the depicted performance of the EU in their 
support for further integration when living in countries whose trade depended more 
strongly on the EU. The least cognitively people reacted similarly, but only if they lived in 
countries with less pronounced trade dependencies on the EU. 

Thus far, all effect chapters have centered upon opinions about the EU and European 
integration. However, in order to receive an encompassing impression of how EU citizens 
approach the EU and which role television coverage plays in this process, it seems advisable 
not to ignore citizens' emotions about European integration. The following chapter 
investigates the extent to which television coverage impinges upon fears about European 
integration. Because this is an unconventional research topic, the following chapter is 
organized slightly differently than its predecessors with their from-content-to-effects 
reasoning. The next chapter starts with a rationale why fears about European integration may 
be a subject worth studying. It subsequently turns to media content and then follows the 
traditional set-up of an empirical study. 


