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Communicationn theories generally assume that 
thee ability to see and know a person has a major 
impactt on the interaction. This book presents a 
numberr of studies that investigate these 
assumptions,, taking a closer look at the 
effectss of personal information (so called "cues 
too personal identity") in online interactions. The 
researchh shows that even relatively minimal 
cues,, such as portrait pictures and first names 
off the people interacting, have a strong impact 
onn interpersonal evaluations: When these cues 
aree present, impressions are less ambiguous 
andd more positive. However, these positive 
effectss on person perceptions do n^generalize 
too other outcomes. Whether or not cues lead to 
positivee evaluations on dimensions such as the 
perceivedd success of the interaction or trust in 
thee other, depends on social group membership. 
Onlyy in conditions where communication takes 
placee with a member of a different group (an 
outgroup]] do cues to personal identity become 
important.. In contrast, when people recognize 
themselvess and the other as being part of the 
samee social group, the absence of these cues 
iss no disadvantage and can even be beneficial to 
communicationn and collaboration practices. 
Thesee results contribute to a more sophisticated 
understandingg of the conditions under which the 
presencee of personal information is relevant, 
andd conditions under which other factors (such 
ass social group membership) take precedence. 


