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Notes s 

Chapterr i 

ii  Ir is importanr co distinguish textile produc-
tionn - the making of yarn and fabric out of 
raww materials - from clothing production 
-- the making of garments out of fabric (sec-
sectionn 3.2). 

22 Which as I wil l indicate in section }.]  is 
hardlyy justified. Large-scale mechanised 
clorhingg industry only dates from the end of 
lastt century, with manv segments of the 
clothingg marker even maintaining a less in-
dustriall  character unril after the Second 
Worldd War. 

33 Clothing and fashion also are frequently used 
inn a metaphorical sense, to illustrate different 
aspectss of societv. I will start everv section in 
thiss stud}- with a quotation in which the 
topicc of the section in question is worded in a 
fashionn vocabulary. 

44 In chapter 2 1 wil l discuss these three realms 
off  literature more extensively. 

55 I use the term ethnic entrepreneurship only 
becausee it is the label used for this kind of 
literaturee in the English speaking world 
(Waldingerr et al. 1990). As I have argued 
elsewhere,, by using this term 1 do not implv 
anyy judgement on the ethnic nature of the 
firmss or entrepreneurs activities (Raes 
1998).. In the rest of this rext I wil l use the 
termm migrant entrepreneurship for the phe-
nomenon. . 

66 In this stud}' I use the term informal as be-
ingg in conflict with the law. Since informal-
ityy can take numerous forms, depending on 
thee kinds of laws - taxation, social security 
payments,, employment of migrant labour -
thatt are broken, and the extent to which this 

iss detected, informality remains a compli-
catedd concept (see Dreef (forthcoming), 
Kloostermann et al. (1997) and Fortes (1994) 
forr a more extensive discussion). For this 
stud}'' it is especially relevant that informal 
acrivityy in many cases escapes registration, 
makingg that the size of informal activity is 
hardd to assess (see for instance Groenendijk 
&&  Boeker 1995; Mattera 1985). 

77 Notably, with some exceptions. Sassen 
(1991,, 1994), Ross and Trachre (1990) and 
Ovcrbeekk (1994) link issues of migration 
andd migrant entrepreneurship with global 
restructuring.. Bonacich et al. (1994) study 
changess in the Asian garment industry in re-
larionn to migrant entrepreneurs in the us. 

88 Scheffer only very briefly touches upon this 
issue,, but estimates that this does not alter 
hiss conclusion (Scheffer 1992: 101). 

99 I he intermediate concept of semi-peripherv 
doess not play a role in XID L theory. More-
over,, distance, in the sense of the 'obstacle' 
betweenn here and there, has in NIDI , theory 
becomee irrelevant (see section 2.6 for a cri-
tique). . 

100 In section 2.6 I wil l further discuss space. 
111 See section 3.4 for a moree detailed review of 

selectionn methods used. 

Chapterr 2 

11 As Douglas and Isherwood (1996) indicate, 
economistss have generally limited them-
selvess to rhe argument that consumers want 
ass much as possible, have orderly prefer-
encess as to different goods, and have limited 
meanss of acquiring these goods. 



Motes Motes 

things,, and thereby am aware of the relativ-
iryy or my knowledge, which makes me 
smarterr than you lot who think you know 
everything! ! 

33 In section 4.4 I wil l come back to these ap-
proachess ro fashion. 

44 Although the term restructurings itself al-
readyy has the implication that structures can 
bee changed. 

55 I wil l come back to these systems of inter-
actionn in section 2.5, where I will discuss 
levelss of analysis. I wil l take Ciiddens' em-
phasiss on interaction as an argument ro not 
onlyy focus on a micro and macro level of an-
alysis,, but also ro include a mest) level of an-
alysis. . 

66 Although the extent of this stability is rather 
vague,, as in Cox's (1986: 217) formulation 'a 
certainn coherence'. 

77 I choose tor the Regulation approach be-
cause,, more so than the other approaches 
mentioned,, it pays attention to the vari-
abilityy of and changes in capitalism in time 
andd space, it has been used to integrate 
matterss of consumption and fashion in 
politicall  economy (Harvey 1990; Wilson 
1985),, and it has been taken up by geog-
rapherss to deal with the spatial organisa-
tionn of production (Schoenberger 1988; see 
alsoo section 2.6). I am aware that it has 
beenn criticised, for instance tor functional-
istt tendencies (Van der Pijl 1998), its 
under-consumption-basedd explanation of 
crisiss (Brenner & (dick 1991), conceptual 
ambiguityy or regulation ([essop 1989), its 
strongg concentration on the state and re-
sultingg neglect of international levels of an-
alysiss (Waringo 1998), and the high level of 
aggregationn ot the concepts used, present-
ingg modes of development too much as 
homogenouss and uniform. 

SS I will return to some theoretical aspects of 
Regulationn theory in the next sections ot 
thiss chapter. In section 5.2 of chapter 5 I will 
discusss more precisely what phases are dis-
tinguishedd in Regulation theory. 

99 See tor instance Raes (19XS) tor a plea tor a 
hermeneuticc approach. 

100 (iiddens structuration theory thus indi-
catess that the indivisibilit y of structure and 

jgeunn is a continuous process, in wnich ac-
tionss of actors are influenced bv structure 
andd structure in its turn is modified bv 
actors.. It identities also the level of the so-
ciall  system, at which different actors inter-
act.. I wil l come back to this level while dis-
cussingg the meso level ot analysis in the next 
section. . 

111 Volume I dealing with the slowly changing 
geographicall  constitution ot the region. 
Volumee 11 with the social and economic 
cycles,, and Volume in with the traditional 
historicall  events. 

122 Interestingly Ciiddens (19~9: 2^0-2^1) even 
explicit!}}  quotes Braudel to indicate the link 
withh his own ideas on structures. 

133 Just as these actions can contribute to 
changess ot these structures (see 2.}). 

144 I he three pairs of concrete-abstract, 
agency-structuree and micro-macro do not 
overlapp completely. Marx s example ot 
populationn for instance is a macro and con-
cretee phenomenon. What I do maintain is 
thatt actions by actors are best studied from a 
microo level ot analysis, whereas the more ab-
stractt meaning ot structure surpasses this 
actorr and therefore is best studied on a 
macroo level ot analysis. 

155 In analog}' to (i iddens and BraudcTs sug-
gestionn that structures imply a different 
conceptionn of time than agency, a similar 
observationn can be made tor conceptions of 
space.. If structure can be connected to the 
longuelongue clurie, then perhaps it also has a dif-
ferentt spatial dimension (why not a largeur 
etoiduel).etoiduel). Agency then relates to the instant 
ott time and the local. This is not to say that 
thereforee structure implies a notion ot om-
nipresence,, but only underlines that it has 2. 
furtherr significance than the nou and hereof 
agencyy (see also 2.6). 

166 The trajectory of activities that add value to 
aa product. 

i~~ Although Ruigrok and Van luider (1995: 
40)) do argue that 'open competition be-
tweenn them has generally been limited' 
sincee at different phases in history each has 
heldd a dominant position. 

188 I he status of number 6 is slightly unclear al-
together,, being an extension ot number 5 
pluss an exhortation on how to do research. 
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199 I his not only counts tor the relative 
strengthh of the suppliers and dealers in the 
valuee chain, but also tor the existing com-
petitors.. Although Ruigrok and Van Tulder 
(199s:: 118) do mention the case or more than 
onee core tirm in a sector within one and the 
samee national economv, thev do not elabor-
atee on this. 

200 Ot course, this leaves the methodological 
problemm of how to start the analysis. This 
wouldd first involve the selection of which 
firmm in a value chain relatively stands as the 
largest.. 1 wil l try to do this in section 4.2. 
Analysiss of bargaining relations with other 
actorss is then a second step. 

211 As to clothing, where as I wil l argue in chap-
terr 4 retailers can be considered as core 
firms,, thev onlv state that in markets 'where 
fashionn rules' (Ruigrok & Van Tulder 1995: 
s4>> flexible specialisation is the rule. This 
leavess a lot of the different dynamics of such 
complexess unexplained. 

222 As wil l be discussed in the next section, the 
differentt forms of control, constructed on 
thee basis ot the dependency scale, are linked 
too different internationalisation strategies. 

233 This does not contradict the development to-
wardss vertical disintegration of production 
takingg place since 1970, which in some re-
spectss made formally integrated units inde-
pendentt from core firms, whilst increasingzhc 
vulnerabilityy of this supplier ot the core firm. 

244 This is vet another heritage ot the Enlight-
enmentt notion ot progress, which reduced 
differencee over space to a difference in time, 
orr in other words to a different phase ot de-
velopment. . 

255 Of course Marx had already pointed at the 
samee phenomenon of the annihilation of 
spacee bv time bv capitalism. 

1616 Interestingly, Peet (1989: 45) calls this 'geo-
structuralism'. . 

i~i~ In connection to the previous paragraph, 
likee the Netherlands, Bangladesh may also 
bee located on the Delta of a large river, how-
everr without reaching the same level ot eco-
nomicc development. 

288 This is not to sav that these two authors 
studyy different forms of capitalism from a 
geographicall  perspective. I hcv do provide a 
distinctionn on historically grown differences 

1111 different countries leading to different 
modelss or worlds of capitalism. 

299 Clearly, 'ownership has no relevance for the 
relationshipp ot a core firm with govern-
mentss or trade unions. I include it here 
mainlyy as a form ot control within the value 
chain,, that is for relations with suppliers and 
dealers. . 

300 I want to emphasise again that the direction 
ott the arrows in diagram 2.4 only reflects the 
researchresearch framework I want to use, not the 
choicee for either a structure- or actor-oriented 
perspective. . 

311 1 his framework comes close to the one pro-
posedd bv Scott and Storper (1986: 310), who 
conceivee ot the geographical landscape as an 
'assemblagee of territorial complexes of hu-
mann labor and emergent social activity. I he 
configurationn ot this landscape can be un-
derstoodd at three specific levels of analysis, 
first,, it is constitutedd out of an overarching 
systemm of rules of order rooted in the basic 
relationshipss of capitalist society. Secondly, 
itt is the direct manifestation of a set ot intri-
catee locational cum spatial processes. Third-
ly,, irs immediate phenomenal form consists 
inn a congeries of human communities in 
whichh the bases of social reproduction and 
sociall  action are secured'. 

Chapterr 3 

11 The other halt of textile production being 
directedd to industrial purposes (tor instance 
thee car industry) or domestic and household 
textiless {from carpets to sheets). 

22 Interestingly enough nowadays it is consid-
eredd to be just that in developing countries. 

33 bor instance, the Brenninkmeijer brothers 
startedd of as smugglers of textile from Osna-
brtickk to Friesland. In 1841 they set tip their 
firstt shop in Sneek, followed by shops in 
otherr cities, lying the basis tor the contem-
poraryy c:&A chain. In 1893 their first shop 
openedd in Amsterdam. In the early 20 cen-
turyy thev extended their activities from tex-
tiless to clothing and to other countries, ot 
whichh C lermanv and Britain (Smit cv: |onge-
janss [989). 



Notes Notes 

44 For a long time used ciothing even had a 
betterr reputation than readv-made clothing, 
too the extent that some readv-made gar-
mentss were actually sold as used made to 
measuree garments (De Leeuw 1991). 

55 In 1950 the average firm in Amsterdam was 
stilll  larger than in the rest ot the country 
(Brandsmaa ïyo: 15). 

66 Hven though Broer (197 :̂ 114) argues that 
alsoo more fashion sensitive products were 
relocatedd and Brandsma (19^0: 26) shows 
howw all subsectors of the clothing industry 
(outerwear,, night- and underwear, fur, hats, 
other)) were affected. 

77 See section 5.3 for a further discussion of the 
developmentt of wages in the Netherlands. 

88 Of which one in Amsterdam. 
99 I he extent to which migrant labour was re-

cruitedd for the clothing industry remains un-
clear.. Broer (1977) and Brandsma (1970) 
mentionn this. Zorlu (1998) also argues that 
II  urkish migrants have been working in the 
industry.. In general this seems to have been 
moree frequent in the textile industry in the 
eastt of the Netherlands than in the clothing 
industry'' in Amsterdam (see for instance Van 
denn Berg & Helmink 1968). 

100 See note 6 in chapter 1 for my interpretation 
off  informal. 

nn I o put this in even more perspective, the 
numberr of firms with more than 20 workers 
inn 1986 was 92 (23.1), 36 (23.2) and 14 
(23.3-23.5),, leading to a total of 142 (CBS). 
Accordingg to FF.NKCON 198^/88 and 1989/90 
annuall  reports (see FENECON 1988 and 
1990b)) the number of clothing producing 
firmsfirms developed from 219 in 1986 to 216 in 
19888 and 208 in 1990, again indicating a sta-
bilisation. . 

122 From 1993 onwards the data for subsectors 
aree no longer available. 

133 The branch organisation for the Dutch 
clothingg industry. 

144 I hat is firms (main branches) with at least 
onee employee (excluding self-employed 
tailors)) that were still economically active. 

155 According to Dutch law, all firms estab-
lishedd have to register at the Chamber of 
Commercee in the citv/region where thev 
aree located. From 198"" onwards such data 
havee been compiled from the Chamber of 

Commercee computerised data base. For the 
periodd before that, different print-outs of 
thee register have been used, as well as an-
nouncementss ot new firms registered in the 
EconomischEconomisch Dagblad, In total a data base-
wass constructed containing 2,610 firms. It 
iss not possible to make direct retrospective 
selectionss from the Trade Register of the 
Chamberr of Commerce as to the number of 
firmsfirms in a certain sector in the past. There-
fore,, I selected firms on keywords (loo/t-
cottfectie,cottfectie, confectie, atelier, kleding), I used 
print-outss on the number of firms at differ-
entt moments in time from other researchers 
too complement this, and finally I checked it 
onn the addresses thus found, other firms 
hadd been established at other points in 
time. . 

166 Interestingly, however, Corporate Intelli-
gencee (1997b: 60) reports a recovery of sub-
contractingg workshops in 1997. 

i"77 From 39 of these 2,387 the origin was un-
known.. The share of entrepreneurs from 
Turkishh origin in the total ot entrepreneurs 
off  which the origin was known was there-
foree 82 percent. 

188 In the sense of only having the Dutch na-
tionalityy as well as a common Dutch name. 

199 This reflected the tougher government 
stancee on informal practice in the contract-
clothingg firms in the early 1990s (see section 
4.7).. In fact, the increase in the number of 
repairr shops firs well in Sassen's global city 
analysiss of migrant-run firms in clothing. 
Shee relates the emergence ot such firms to a 
neww structure ot demand in global cities, ot 
onn the one hand enriched yuppies asking for 
madee to measure garment supplv, and on 
thee other hand an impoverished group of 
peoplee that cannot afford new clothing, and 
usee repair shops to give clothing a new lease 
off  life. This latter tendency is confirmed by 
thee concentration of repair shops in the 
poorerr neighbourhoods in Amsterdam (see 
sectionn 5.3). 

200 With the exception of Burger (1996), who 
estimatess that at around 1992 there were 400 
unregisteredd firms outside Amsterdam. If 
thiss were to be the case then the conclusions 
off  this section on the re-emergence of con-
tract-clothingg activity are even reinforced. 
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211 O ut of the 1,153 addresses where con t ract 

h rmss in A m s t e r d am registered. 63 were liv -

ingg spaces on the second Boor or h igher 

(Raess et al. fo r thcoming). 

222 ( l o v e m m e nt inst i tut ions charged with con-

trol l in gg these h rms found an increasing n u m-

berr of u n d o c u m e n t ed workers per firm, from 

1.44 per fir m in 198K, to 90 in 1990, 15 in 1993, 

11.66 in 1994 (Van ( i euns ex Van D iepen 

1994),, decl in ing thereafter to ~.H in the per iod 

1992-19933 (Raes et al. fo r thcoming). 

233 I his percentage was calculated from 29 tiles 

off  the special governmental team for the 

sector,, the e r r. In these 29 firms 38}  workers 

weree emp loved, of which 231 were 1 tirks. 

11 his also suggests a smaller n u m b er of 

workerss per fir m than shown in table ].6, 

whichh cou ld however be explained bv the 

cii  r not ca tch ing all workers in a fir m du r-

ingg their raids. 

244 Over the whole the Netherlands has the 
highestt ratio of outward processing trade 
( O P T)) imports to domestic production of all 
r.uu countries. 

233 Interviews held showed that some firms ex-
portedd as much as 80 percent of their pro-
duction.. This would imply an even higher 
valuee of unregistered production. 

266 I he reason I present indices is that the cal-
culationn method contains too manv prob-
lematicc assumptions to be used to calculate 
thee absolute value of unregistered produc-
tionn per war. Since these problematic as-
pectss are likelv to be relativelv constant over 
thee years, 1 do maintain that the calculation 
cann shed some light on the development of 
valuee of production, as shown by the in-
dices.. I he continuing growth of the indices 
afterr 199-, when the number of firms started 
too decline, is a clear proof of the problematic 
naturee of this calculation method. 

2~~ bwn though productivitv in volume terms 
mavv be higher. 

288 I he files deal with requests bv firms for 

f inanciall  assistance, for which the I.MK has 

ann advisorv role. 

299 1 he re-emergence of clothing production 
iss even more significant if the large share 
off  registered Dutch clothing production 
thatt in rcalitv is taking place under subcon-
tractingg arrangements abroad is taken into 

account.. Ibis makes the share of unregis-
teredd local production to registered writable 
locall  production even more impressive. 

300 Of course, there are different methods to 
classifyy segments of the clothing market (sec-
torr instance Rohdanowic/ & Clamp 1994: 
33;; Rogier et al. 1992). for my studv the cri-
teriaa of quality and fashion enable me to 
linkk characteristics of products to the logis-
ticss and spatial organisation of their produc-
tion. . 

}ii  Although collections of firms often encom-
passs articles that correspond with different 
positionss in the table, 

}22 Reflecting different calculation methods, 
thee inclusion of small firms and the wav of 
countingg clothing chains with different 
shoppingg outlets. 

333 Liesker (1989a: 6~) po in ts our that what 

happenedd was the d isappearance of the me-

dium-sizedd retailer, leaving the large and the 
smalll  ones. 

344 Imports minus exports. 
333 I have done this by adding up the value of 

productionn of tables 3.10 and 3.12, on the as-
sumptionn that from both registered and 
non-registeredd firms half of the production 
wass for export. I therefore halved registered 
andd non-registered production, taking this 
ass the amount of production directed to the 
domesticc consumer. Adding this to the total 
nett imports of clothing gave an indication 
off  the total amount of clothing going to 
Dutchh consumers. From this total 1 calcu-
latedd the share of domestic producers, as 
welll  as imports from different origins. 

 On the other hand, clothing is an important 
itemm in the total air freight to the Nether-
lands:: More than 12 percent of total cargo in 
19922 (Raes 1993a). 

^  ̂ I calculated the unit value of imports from 
thee countries in the table (value in thou-
sandss of r s s, volume in metric tonnes) and 
thee average total unit value for imports from 
thee 22 largest exporting countries. I he in-
dicess show the unit value for the individual 
countriess divided bv the total average unit 
value. . 

388 F.astern burope does not appear in table 
1.19,, since in these tables the t ' \ onlv in-
cludess market economies. 
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iyy Compare Bangiatiesn wich S.6-7 ECU per 
kilo. . 

400 This is especially the case for products rhat 
aree not going to be worn tor more than a 
season.. High fashion content can in such 
casess go with lower quality, since the use 
timee of the product is only limited. 

411 See for this also Gereffi (1994: m-112), who 
distinguishess five concentric rings of supply 
off  clothing to American retailers, ranging 
fromm a ring rhat includes Laos and Cambo-
dia,, one than includes for instance Bangla-
desh,, one with Thailand and Indonesia, one 
withh Hong Kong, and one with Italy and 
thee UK. After that he tries to link the rings 
too different types of retailers. Shepheard-
Walwynn (1997: 255) connects fashionabil-
ityy of products to sourcing regions (high 
fashion-domestic;; medium fashion-European 
andd domestic; seasonal low fashion-Euro-
peann and developed Asian; and low fashion-
developingg economies). I prefer to include 
domesticc production in my scheme, and 
wantt to try to link the origin of sourcing to a 
segmentt of the clothing market, rather than 
aa retailer per se. Also, in my opinion it is im-
portantt to use an indicator of quality next to 
fashionability. . 

422 Although it would perhaps be more appro-
priatee to speak of a take away of production, 
sincee to a large extent it was European retail-
erss and manufacturers themselves that re-
placedd production to other countries. 

433 Corporate Intelligence (1997a: 93) con-
cludes:: 'With more goods being bought in 
fromm Eastern Europe and beyond, the num-
berr of illegal clothing workshops in the 
Netherlandss wil l continue to decline.' 

444 Unless it is interpreted as runaway again, 
insteadd of a reversal of runaway. 

Chapterr 4 

11 Also worldwide clothing producing firms 
aree relatively small in size. In the top 100 
firmss in the Fortune ranking no clothing 
producerr is figuring at all. Even the bigger 
clothingg producing firms like Levi Strauss, 
Courtaulds,, Blue Bell, the GAP or Nike are 
smalll  in comparison to the largest firms in 

triee car or oil industry. The world largest 
clothingg producer Sara Lee has a turnover of 
ECUU 5.9 billion. Levi Strauss in 1997 had a 
turnoverr of us$ 6.9 billion, VF Corporation 
(Leee and Wrangler) reached uss 2.6 billion 
inn rhe early 1990s (Gereffi 1994: 102). The 
largestt European textile and clothing pro 
ducerr Coats Viyella had sales of us$ 4.1 bil-
lionn in 1995 ( The Economist, 18 February 
1995:: 81). Gucci managed a turnover of 
moree than 2 billion guilders in 1997, of 
whichh 9 percent was accounted for by cloth-
ingg [FFM, 30 May 1998). The total Benetton 
Groupp realised sales of us$ 1.8 billion in 
19955 (Payne 1997: 141). Clearly, these inter-
nationall  branded clothing producers are 
muchh larger than their Dutch competitors. 
Ass wil l be argued in section 4.3, their de-
pendencyy on Dutch retailers of course is less 
thann that of Dutch clothing producers. 

22 The number of workers constitutes of course 
aa different indicator for size than annual sales, 
andd (in the case of a strong rise in labour pro-
ductivity)) a decline in the number of workers 
couldd even accompany an increase in sales. 
However,, experience from the clothing in-
dustryy does suggest that fragmentation has 
takenn place in sales as well. 

33 Calculated from tables 3.3, 3.6, 3.7 and 3.9 in 
thee previous chapter. 

44 In other F.uropean countries and in the us 
thee position of textile producers is stronger. 
Thee Italian textile firm Marzotto for in-
stance,, not only stands as a large and strong 
textilee producer, but also extended its activ-
itiess through the take-over of Hugo Boss in 
thee field of clothing (The Economist, 11 April 
1998:: 57). Ciereffi (1994: 103) describes how 
garmentt producers are squeezed by the us 
textilee industry, forcing garment producers 
too place large orders, and charge them high 
prices. . 

55 In 1974 C&A realised a turnover of 1.5 billion 
guilderss in the Netherlands alone. Smit 
(1994b:: 10) estimates a turnover of 2 billion 
guilderss for the Netherlands in 1994. In 1970 
C&AA s turnover in Europe allegedly already 
amountedd to almost 6 billion guilders. Ac-
cordingg to one source in 1998 ir had grown to 
255 billion per guilders (Otten 1998), although 
inn an interview with a C&A director turnover 
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wass estimated .is being around i \ billion guil-
derss (Spiegel 1998: 10"). 

66 Other sources speak of a 199-/1998 turnover 
off  Vendex of 12.1 billion guilders (XR(.~ 
HandelsbladHandelsblad http://\vw\\ / 
9H/o~.html).. Smit (1994b: 12) indicates thar 
500 to 60 percent ol retail sales of \'&D de-
partmentt stores comes from clothing, lead-
ingg to clothing sales of between o.S and 1 
billionn guilders. 

Alsoo non-Dutch clothing retailers realise 
largee turnovers. The (worldwide) turnover 
off  H& M in 199" amounted tor instance to 
5-SS billion guilders (/7:,U, 4 April 1998). 19 
r ss retailers have apparel sales of over t 'ss 
11 billion, and together account for Ho per-
centt of clothing sales (www .nlcnet.org/app/ 
appi.htm). . 

88 As on the site: http://www.xs4all.nl/ 
-konn front/bed rij f/grutten 196. htm I 

99 In tact manv co-operation formula, includ-
ingg Steps, Didi and Vet, combine multiple 
chainss and franchising (Corporate Intelli-
gencee 1997a: 86). In a multiple chain the dif-
ferentt shops are owned bv one company; 
franchisingg refers to the situation where the 
shopp manager is independent but uses a 
shoppingg formula and/or name of a wider 
organisation. . 

100 Although as Schetter (1992: in) points out, 
textilee producers introduced new materials 
likee I.vera, and bv this '[t]cxtil e suppliers 
havee taken the lead over clothing manufac-
turerss in product innovation and fabric 
pricess increase while final retail prices re-
mainn static . 

111 It could be argued though that since the re-
tailerss activities are concentrated at the end 
off  the producing process, the supply chain 
towardss it is longer than tor producing 
firms.. Also a retailer wil l buv finished prod-
uctss from its suppliers, instead ot parts and 
intermediarvv goods. As to the actual process 
ott buving, Sternquist (1994: 159) points out 
thatt buvers from retailers usually work indi-
vidually,, whereas industrial buving is often 
aa collective decision. Holm Hansen ex 
Skvttcc (199S: 2^8) add to that the relatively 
largee involvement of retail buvers in the 
manufacturingg process. These differences 
wil ll  be dealt with in this section, although a 

prioripriori  this does not change the bargaining 
arenaa between the retailer and its suppliers. 

122 Or trom intermediary actors like wholesal-
erss or agents. I wil l come back to these inter-
median'' actors further in this section. 

133 Such retailers brands are also called private 
labels. . 

144 Kven though thev also sell their product 
throughh other retail formula, see position 3. 

155 Frequently forcing them to adopt practices 
inn violation of various laws, see 4.7 where 
thee importance ot the informal sector is dis-
cussed. . 

166 I wil l discuss demand in terms of the bar-
gainingg between retailers and consumers in 
thee next section. In chapter s I wil l discuss 
thee development ot clothing demand from a 
macro-sociologicall  perspective. Here de-
mandd conditions provide the background of 
thee bargaining between retailers and sup-
pliers. . 

177 In the t'K their share in clothing sales in 
19800 amounted to 22 percent (McGoldrick 
1990:: 237). 

188 That is, ordering before the season starts, as 
distinguishedd from re-orders placed during 
thee season. 

199 Moreover, Kumcu (forthcoming) argues 
thatt much ot the newlv established con-
tract-clothingg firms in the late 1980s and 
earlyy 1990s in fact stem from an emulation 
processs within the I urkish immigrant com-
munityy in Amsterdam, that was not based 
onn adequate assessment of marker condi-
tions. . 

200 McGoldrick (1990: 239) points at the link 
betweenn retail concentration and the share 
off  retail brands in clothing sales. 

211 Moore (1997) points out that in the first halt 
ott the 1990s in the IK retailers' brands were 
moree successful than manufacturers' brands. 

222 Hasev (1995: si) tor instance distinguishes 
thee promiscuous, the occasional, the loval 
andd the insistent consumer. Frequently age 
orr lilestvle criteria are used to establish tar-
gett groups. 

233 However, often buvers buv clothing for 
someonee else to consume it. A survey in the 
Netherlandss in 1998 indicated that 68 per-
centt of women regularly buv clothing for 
theirr partner, as compared to n percent ot 
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menn Only iii lirr-cric do men return tik 
favourr frequently (.\7cfï HiuideïsbluL 12 De-
cemberr 1998). 

244 The problem is that much or radical litera-
turee has a strong focus on production, not 
soo much on consumption (Fine &' Leopold 
1991:: 52). 

255 T h is is the case for t he vast major i ty of 

c lo th ingg retai l ing; cus tomers want to see, 

feell  and try on ga rmen ts before they buy 

t h e m.. F.ven so ma i l -o rder compan ies, and 

moree recent ly sales via the In ternet, have-

g rownn in impo r tance. C l o t h i ng sold via 

In ternett in [998 a m o u n t ed to 33 mi l l io n 

gui lderss (Berendsen 1998b). 

266 Of course this is basically also the case for 
bargainingg between producers and dealers. 

i~i~ However, further on in this section I wil l 
arguee that retailers have attempted to up-
gradee their clothing sales, by increasing the 
fashionn content or their product and im-
provingg quality. 

288 Benetton is an important exception, spend-
ingg 4 percent of sales on communication 
(Benettonn 1994: 163). Such percentage he-
rweenn 4 and 5 percent seems to be the case 
forr successful global marketing of a product 
(Laulajainenn et al. 1993: 385). According to 
Minkk Rath et al. (1994: 148) over the 1990s 
spendingg on advertising rose to between 4 
andd 6 percent of sales (see Frances Drake et 
al.. (1992) for an overview of promotion and 
advertisingg in fashion retailing). Such per-
centagess are low in comparison to the car, 
foodd and cosmetics industries, where spend-
ingg on advertisement can reach up to 16 per-
centt (Procter &C Gamble) of turnover (,\'R(. 
Handelsblad,Handelsblad, 3 April 1999: 17)-

299 And in its bargaining with suppliers, as dis-
cussedd in the previous section. 

300 I his is not to say that retailers do not use 
otherr means to tie consumers to them. 
Thesee include advertisement, packing, loca-
tion,, shop design, and customers' services. 
Sincee the nature of a retailer's collection (in-
cludingg its fashion and brand orientation) 
standss as central in the consumer's choice 
forr a retailer, 1 focus here on this aspect, and 
onlyy briefly refer to other means further in 
thiss section. 

i ll  Ki.l i a im Talk (iyyX ; IU ) u\ 10 li leasllic 

changess in power manifestations between 
retailerss and consumers by focusing on the 
shiftt of avoidable costs. For consumers these 
wouldd be time, transportation, adjustment, 
storage,, information and the psychic costs 
off  a shopping expedition. 

322 It seems justif ied to doubt the ou t comes of 

survevss lik e the one in figure 4.4. Not on ly 

mayy people use different def in i t ions of what 

fashionn for instance means, also there seems 

too be amp le room tor socially desirable an-

swer ing.. W ho voluntar i ly admi ts to have 

b o u g htt a ga rment for tad reasons? 

333 A D u t ch newspaper captured this well in its 

descr ip t ionn of jeans, as the 'most conven-

tionall  expression of individual ism of the cen-

tury'' (Chavannes 1994, translat ion S R ). 

?44 I l ik e the amb igu i ty of Mats ier s (1996) for-

mulation:: 'Fashion is what is compulsory 
-- under the cover of your own free choice. 

355 Veb len in m a ny respects set the tone for 

manyy 20 century criticisms on fashion (for 
instancee Baudrillard 1981; Horkheimer & 
Adornoo 1987), focusing on its ugliness (see 
Wilsonn 1985: 53). 

366 Though this mechanism might be less 
prominentt now, as a riddle in the style sec-
tionn of a British newspaper indicated: 
'What'ss the difference between the Princess 
off  Wales and her companion Victoria 
Mendhamm going to the Caribbean and a 
couplee of Sharons off to I enerite tor a lark? 
Answer:: in dress, none at all' (Sunday J' imes, 
311 December 1995: 4). 

377 This is well captured by the title of an article 
onn U & M in the Dutch magazine l-'F.M 
{binancieel{binancieel Economisch Magazine), where 
H & MM is described as a 'trend-setting trend-
follower'' (4 April 1998). 

388 It is, however, important to underline that 
suchh consumer influence still only counts 
forr a small part of the market, and is itself 
openn to change and fashion. 1 he eco-look 
thatt became a trend in the earlv 1990s by the 
endd of the decennium lost much of its im-
pact. . 

399 I include small retailers in figure 4.5 to indi-
catee what the dependency of consumers on 
themm looks like. By this I do not mean to 
implyy that, despite co-operation efforts of 

http://Ki.li
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smalll  retailers, thev occupy a core position 
inn the sector. 

400 A similar independence or retailers prevails 
whenn consumers bypass the retailer and dir-
ectlyy buv their clothing at the manufacturer, 
forr instance via the Internet. 

411 These branded producers improved their fi-
nanciall  muscle in the 1990s as well. Gucci 
forr instance was taken over bv the Bahrein 
basedd investment group Investcorp (For-
tune,tune, 13 November 1995: 14?). 1 he consor-
tiumm IVSM , already owning haute couture 
makerr Hubert de Givenchv, Dior, and 
Lacroix,, is currently trying to take over 
Gucci.. Calvin Klein is owned bv Unilever 
{SRC{SRC Handelsblad, 20 December 1995: iS). 
Groupee Andre, a group of French shoe re-
tailers,, in 1991 took over Kookai. Also 
Dutchh clothing producers themselves have 
becomee part or larger international con-
cerns.. Rerghaus was taken over bv Coats 
Vivellaa in 1993. Macintosh is half owned bv 
DD s M .  . 

422 In the table in which Ruigrok and Van 
Tulderr present the dependency scale for la-
bourr rhev do distinguish between skilled and 
non-skilledd workers for company unions. 
Theyy do not make the distinction for other 
sortss of unionisation. 

433 Of course it can be argued that skill only 
leadss to a stronger bargaining position if 
thesee skills are in demand. However, it is 
assumedd here that skill in general does pro-
videe a worker wirh stronger bargaining 
power,, since it enables her/him to distin-
guishh her/himself from other workers. The 
tightnesss of the labour market, in general 
andd for certain skills, is not so much part of 
thee bargaining process, but provides the 
backgroundd to it. It therefore wil l be dealt 
withh in the next chapter. 

444 However, as to the relationship of undocu-
mentedd immigrant labour with employers 
off  producing firms, it is sometimes argued 
thatt such relations are of a more benevolent 
nature,, due to shared ethnic background or 
kinship. . 

4=55 Arguably the position of unskilled non-
unionisedd labour towards a retailer is slight-
lyy stronger than towards a producer, since as 
statedd before a retailer has less options than 

aa producer to relocate a plant in search of 
cheaper,, more docile labour. 

466 I include this category of organisation that 
Ruigrokk and Van Tulder distinguish, be-
causee it is an important aspect of the co-
operationn between labour and industry in 
thee Netherlands, formally, however, it is a 
categoryy of a different nature, because it al-
readyy presupposes some kind of govern-
mentall  intervention, which as I wil l discuss 
inn the next section, is itself dependent on 
bargainingg with the core firm. 

4""  Through the law on Chain Liability retail-
erss can be hold responsible for illegal prac-
ticee by their suppliers (see section 4.7). 

4SS It is important to underline that in some re-
spectss the distinction of different levels of 
governmentt is complicated, since the policy 
makingg or execution bv lower levels of gov-
ernmentt is dependent on higher levels, via 
differentt forms of delegation. 

499 Ruigrok and Van I vilder include trade pol-
icyy in their analysis in a different wav. Thev 
doo not look at trade policy as a part of the 
bargainingg between the government and a 
coree firm, but analyse the wav the outcome 
off  the bargaining process with all five other 
actorss leads to a certain concept of control, 
andd with that to certain kinds of inter-
nationalisationn strategies and trade policies 
stances. . 

soo fven the granting of a subsidy bv a govern-
mentt to a core firm implies that this subsidy 
iss not being used elsewhere; possible other 
recipientss of the monev wil l therefore trv to 
gett it at the expense of the core firm. 

Sii  Another important indicator for the de-
pendencyy of governments on core firms is 
thee relative importance of a firm to a state 
andd vice versa, firms can be expected to 
havee more leverage over states where firms 
arcc relatively large in size as compared to the 
statee in question. If the turnover of a core 
firmm is as large as or larger than the C.NP ot 
itss home state then its leverage can be ex-
pectedd to be large, as is frequently the case in 
relativelyy small economies. In Italy, where 
retailerss are far less concentrated than in the 
Netherlandss or in the I'K, the leverage ot re-
tailerss over government policy is relatively 
limited.. Since 1 focus here on the Nether-
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landss oniv such distinction is or iitti c rele-
vance. . 

522 If only because goverments depend on in-
dustryy for income through taxation. The 
onlyy exception to this is perhaps the rentier 
statestate analysed for instance by Beblawi and 
Lucianii  (1987), where the state apparatus 
derivess its full income from external rent 
(forr instance through the incomes from oil 
exports),, and not from domestic taxation. 

533 A l t h o u gh the modalities (gradual or Big 

Bang)) for the introduction of the Euro are a 
distinctt lobbying item for Dutch retailing. 

)4)4 See Dreef (forthcoming) for an extensive 
overvieww of Dutch policies towards the 
sector. . 

555 Clearly, both these policy areas are of im-
portancee for the choice of suppliers bv a re-
tailer. . 

566 Such gedogen seems to be a - untranslat-
ablee - element of Dutch state-society rela-
tions,, as is exemplified for instance by the 
Dutchh soft drugs policy. 

577 The average import tariffs on textiles and 
clothingg were respectively it.7 percent and 
16.00 percent in 1976, and 8.6 percent and 
12.11 percent since 1981, whereas industrial 
productss on average faced tariffs of 10.o per-
centt in 1976 and 7.1 percent after 1981 (see 
Clinee 1987; Keesing & Wolf 1980). 

588 The Short-Term Arrangement (1961-1962), 
andd the Long-Term Arrangement (1962-

1973)--
599 After 1974 MFA was renewed in 1978 (MFA 

11),, 1982 (MFA H I ) , 1986 (MFA IV) , and 
thereafterr extended until in from 1991 on-
wardss until in 1995. At the conclusion of the 
Uruguayy Round of G A I T it was decided to 
phasee out the MFA over a period of 10 years. 

600 Article 3 allows for measures when market 
disruptionn has actually taken place, whereas 
articlee 4 allows for bilateral agreements 
whenn there is a threat of market disruption. 

611 Although ironically the slightest sign of suc-
cesss in exports usually meant the rapid de-
ploymentt of quotas to curb imports, as was 
thee case with Zimbabwe and Mauritius. 

6161 On 1 January 1995 no less than 16 percent of 
thee total volume of 1990 imports would be 
liberared;; on 1 January 1998 a further 17 per-
cent;; on 1 January 2002 a further 18 percent; 

andd on 1 January 2005 all remaining prod-
uctss (WTO 1995). 

6363 Some (Kailin 199s) however argue that the 
resultt of the Uruguay Round has not so 
muchh been a dismantling of the MFA but 
ratherr a prolongation. Since it was not fixed 
inn advance which quotas should be liberated 
inn what phase the result has been that the us 
andd Et' have postponed the removal of the 
mostt protective quotas to the end of the 
transitionn period (see for instance the cri-
tiquee of Pakistan on the eve of the Singapore 
W T OO meeting of December 1996, Financial 
Times,Times, is |uly 1996). The us has even intro-
ducedd 24 new quotas under the emergency 
safeguardd mechanism the agreement pro-
videss for {Financial Times, 10 January 1996). 

644 Although indeed the workers in these as-
semblyy firms were mainly Asian immi-
grants,, working for wages far below the UAE 
average. . 

655 Or its predecessor, the Long-Term Agree-
mentt on textiles and clothing trade, which 
onlyy focused on cotton goods. 

666 With the exception of the agreements with 
Israell  and Yugoslavia, which contained 
moree reciprocal elements. 

677 Tariffs on Turkish exports were strongly re-
ducedd (Ashoff 1983: 23). 

6S6S In the case of Spain, Yugoslavia and Israel 
thee reason for this was probably the recipro-
call  and more limited nature of its agreement 
withh the Et: combined with its strong pos-
itionn in clothing exports. Israel and Spain 
weree only temporarily affected by the MFA. 
Turkeyy signed MFA, bur was not made sub-
jectt to MFA quotas by the F.U. As far as Egypt 
iss concerned this country was targeted as a 
largee exporter of cotton yarn and fabric, and 
alsoo because its agreement with the F.U en-
teredd into force later than those of the 
Maghrebb countries. 

699 They took differenr forms like joint action 
memorandaa or verbal notes of understand-
ing,, but were all devoid of a legal basis. 

700 Mainlv cotton yarn and fabric, synthetic 
fabric,, jumpers, T-shirts, trousers and shirts. 

711 One of the reasons for this continuation of 
restrictionss towards the Medterranean non-
memberr states has been their failure to speak 
withh one voice. Despite attempts bv for 



MigratingMigrating enterprise and migrant entrepreneurship 

instancee the Arab League to co-ordinate tex-
tiless and clothing negotiations with the hi', 
aa uniform approach has not been adopted. 

~22 See Ashoft (19S3) for a good review of this. 
~\~\ However, as an hgvptian clothing exporter 

pointedd out to me, producers in the Medi-
terraneann have actuallv cancelled new in-
vestmentss in export capacirv, which could 
havee led to export increases above quota 
level.. As such indirectlv quotas still reduce 
exports. . 

-44 hor their part Mediterranean countries have 
facilitatedd OP 1 trade bv exempting imports 
off  inputs for export from the levving of tar-
iffs.. In some cases, as in the Moroccan Ad-
missionn lemporairc regulation this counts 
forr the whole country; in other cases, as in 
bgvpt,, this regulation focusus on free trade 
areasareas (as in Port Said for instance). 

-55 Although at the fourth renewal of the 
agreementss under the Global Mediterra-
neann Policy in the end of 1990 a renewed 
Mediterraneann Policy was established, 
whichh provided for more support for struc-
turall  adjustment and the implementation 
off  regional projects, the policy remained 
largelyy unchanged. 

766 In contrast to the previous agreements be-
tweenn the HI: and the Mediterranean coun-
tries,, these new agreements are reciprocal. 
Ass a result liberalisation of trade wil l mostly 
occurr by the Mediterranean partners them-
selves,, and less by the i.r, which had already 
openedd its market for (most) manufactured 
importss from the Mediterranean before. 

" ""  Market aeeess regime (MAR) 1 define as the 
totall  of trade managing instruments used bv 
a-country.. I limi t myself here to the two 
mostt important trade policy instruments 
tariffss (t) and quantitatiye restrictions and 
otherr non tariff barriers (q). 

~HH I want to emphasis that the vertical axis 
portavss the control over all five other actors 
(suppliers,, consumers, financiers, workers 
andd governments). Onlv the 'ownership 
categoryy is relevant for relations with sup-
plierss onlv. 

~99 1 here is a large bodv of literature on these as-
pectss of retail internationahsation (see for in-
stancee Moore 199-). In order to profit from 
economiess of scale or spread risks main- large-

retailerss have extended their sales activities to 
otherr countries, l.aulajainen et al. (199}) ana-
lysee the geographical dispersion of such inter-
nationalisationn for different groups of retail 
formula. . 

Chapterr 5 

11 One of the larger post-war clothing retailers 
inn the Dutch market that went bankrupt in 
19-3.. See chapter 3. 

22 For criticism on Regulation theory I refer to 
chapterr 2. 

33 As I pointed out in chapter 2, by using the 
conceptss of (post-)Fordism I do not want 
too imply that such concept is of relevance 
forr every country, sector or location to the 
samee extent. As always things are more di-
versee than can be captured by grand con-
cepts.. I do think, however, that such analy-
siss makes it possible to identify a number of 
tendenciess that constitute the background 
too what is going on in industrialised soci-
etiess after the Second World War. 

44 In this chapter I use the term Fordism for a 
particularr mode of development prevailing 
afterr the Second World War. It should be 
distinguishedd from the way (micro- and 
macro-)Fordismm have been used in chapter 
2,, where the terms referred to a dependency 
constellationn of different actors on a core-
firm. . 

ss Fwen though under the German occupation 
Pariss lost some of its importance, with its so-
calledd New Look it re-established its im-
portancee as the capital of fashion after the 
Secondd World War. Only since the 1960s 
havee New York, followed by London, Milan 
andd Tokyo gradually replaced Paris as the 
centree of fashion. 

66 Gertainly a large number of people where still 
unablee to do so, especially in the 1950s. Thev 
'couldd not afford even the mass-produced 
copiess of up-to-the-minute high fashion , 
andd 'were reduced to consuming its image in 
magaziness or films (\X ark 1991: 62). 
F.venn though clothing is a sector where-
large-scalee imports developed relatively earl v. 
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88 And in many respects thev stiii do. Even 
dresss of regions within countries often dif-
ferss (see further). 

99 Of course, differences existed among west-
ernn countries as to the extent these wage in-
creasess took place, depending on the labour 
markett situation, the degree of unionisation 
andd the institutional framework that ex-
isted,, for instance in the area of collective 
bargaining. . 

100 Recruitment of immigrant labour can be 
seenn to some extent as an intermediate strat-
egyy between attempts to increase productiv-
ityy and internationalisation. 

itt In fact, the recruitment of migrant labour 
discussedd above can be seen as an inter-
nationalisationn strategy as well. 

122 It was 'external' only in the sense that it in-
volvedd the external economic interactions of 
thee western countries, not in the sense of be-
ingg exogenous to the political and economic 
transformationss taking place in these coun-
tries.. In many respects, rhe collapse of the 
Brettonn Woods system was the result of a 
changee in policy stance by the us adminis-
tration,, itself a reflection of the increasing 
problemss in Fordist accumulation on a na-
tionall  basis. Also the increase in oil prices 
wass as much a result of strategies by oil com-
paniess and in rhe interest of new oil and gas 
producerss in the West like the us, Britain, 
Norwayy and the Netherlands, as it was a 
successfull  boycott by OAPFX countries (see 
forr instance Aarts 1996). 

133 It was a second increase in oil prices after 
1979,, in combination with a rise in interest 
ratess and a new ideological current under 
thee administrations in the us and Great 
Britain,, that induced a radical break with 
post-warr Keynesianism (see further). 

144 Depending of course on the extent to which 
Europeann countries allowed family reunion 
too take place, as compared to the relatively 
strictt attitude of Switzerland versus the 
moree open Dutch stance. 

155 This is not to say that Fordism has com-
pletelyy disappeared, just as much as the 
emergencee of Fordism did nor imply that no 
otherr organisation of production or modes 
off  regulation existed anymore. 

166 Lipierz (1997: 3-4) distinction of two 'supply 
side'' problems in the 1970s can be con-
nectedd to these two forms of SMES, the first 
beingg that labour was too strong and inflex-
ible,, the second being an erosion of the ef-
fectivenesss of Taylorist management prin-
ciples,, necessitating management based on 
'responsiblee autonomy' instead of vertical 
hierarchyy in large firms. 

177 In Anglo-Saxon countries this process was 
moree pronounced rhan in the continental 
andd Scandinavian European countries. 
Evenn so in all these countries the retreat of 
thee state was visible. Such policies have been 
labelledd neoitberal. 

188 See Kloosterman (1996) for a discussion of 
methodologicall  problems in measuring 
polarisation. . 

199 Or perhaps, due to these new measures, 
sincee illegality of course as a concept only 
hass meaning from a legal perspective. 

200 A contradiction seems to exists between this 
restrictivee immigration policy and the dog-
mass of neoliberalism, directed to deregula-
tionn and a freeing of market forces (see for 
instancee Overbeek 1994). However, it can 
bee argued that at least in its outcome re-
strictivee immigration policy does fit in the 
neoliberall  agenda, in the sense that it does 
nott stop immigration - undocumented im-
migrationn being on the increase - but rather 
createss a new category of unprotected work-
erss (the undocumented immigrants), which 
offerr cheap and flexible labour for western 
industry, , 

211 I also strongly agree with Lash and Urrv 
(1994:123)) that it is not so much 'cultural pro-
ductionn (...) becoming more like commodity 
productionn in manufacturing', but that 'or-
dinaryy manufacturing industry is becoming 
moree and more like the production of cul-
ture'. . 

222 In fact, the two might very well be con-
nected.. 'For true mass culture, more trad-
itionall  social, and especially class and fam-
ily ,, structures must partly subside, and 
atomizing,, niche-market- and lifestyle cre-
atingg communication networks must take 
theirr place' (Lash &£ Urry 1994: 134). 
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233 I use brand here AS a broad term, including 
thee recognisable labels or retailers, that en-
compasss some symbolic value for consumers. 

244 'Indeed, even though there is a powerful 
trendd towards the globalisation of branding 
withh international powerbrands such as 
Heineken,, Benetton and Swatch consoli-
datingg their positions on a world basis, the 
constantt broadening or consumer tastes 
meanss that opportunities constantly arise 
forr innovative, differentiated brands, most 
off  which start lif e as niche brand markets in 
locall  markets (Murphy 1994: 253). 

255 I hanks to M 1 v, the great globalises 'there are 
noo Japanese kids, German kids, or i s kids. 
II  here are only kids Fifteen to thirrv-Five' 
(Appelbaumm & Gereffi 1994: 53). 

266 As in the marketing of other products. 
Globalisationn of food products for instance 
hass onlv proceeded slowlv (Pagano 1994: 

54). . 
277 On the other hand Waters (1996: 19) notes 

thatt Benetton's slogan ('the many colours of 
Benetton')) is 'stressed presumably because 
colourr is one of the few variations offered in 
theirr standardized clothing products'. 

288 Paradoxically, some garments with a dis-
tinctt national origin and associations (like 
Englishh wax coats, or Aussi track suits), have 
gainedd a more global appeal. 

299 An example of this was the recent 'shoe 
burningg in Egypt. Once a religious leader 
foundd out that the logo of the FILA brand 
printedd on the tongue of trainers, on the 
bottomm side of the tongue read Allah (in 
Arabic),, he instigated a campaign to stop 
thee selling of the rn.A brand. 

300 Sternquist notes the difficulties in such cam-
paign.. She asked American shoppers leaving a 
retaill  shop if they knew the country of origin 
off  their purchase. '(Consumers who said they 
madee a point of purchasing an American 
productt were more likely to be wrong about 
thee country of origin for the product thev had 
justt purchased than those who did not have 
anyy idea about where the product was pro-
duced.. (Consumers with the most ethno-
centricc attitudes were the greatest purchasers 
off  imported products' (1994: I~I) . 

311 Even so, pillarisation continues to plav a 
role,, as exemplified again in the merger pro-

cesss between the two largest Dutch depart-
mentt stores KBB and Vendex: 'The in origin 
Jewishh and liberal KBB and the catholic, 
paternalisticc Vendex under one roof, for 
Ari ee Maas [president of KBB, SR] it is still a 
sin'' [binancieel Dagblad 19 June 1999: 21, 
translationn SR). 

UU Edelman and Fleming stress the importance 
off  this role of rhe government in that it 
camee close to the 'displacement of collective 
bargainingg bv public and semi-public agen-
cies'' (quoted in Katzenstein 198s: 49). 

333 As Katzenstein (1985: 35) points out this at-
mospheree reflected the idea that 'all mem-
berss of society are in the same small boat, 
thatt the waves are high, and that even-body 
mustt help pull the oars'. 

344 Especially after 1949, when the importance 
off  the communist union KVC strongly de-
creasedd to the benefit of the Garholic, Prot-
estantt and Social-Democrat union organ-
isations. . 

355 Interestingly, Van Kcrsbergen et al. (1997: 
48)) indicate that the corporatist basis, with 
employers,, unions and the government 
workingg closelv together in a non-conflict-
uall  way, did not exist in the Dutch textiles 
andd clothing sector. 

366 According to Van Zanden and Griffiths 
(1989:: 209) the SER 'embodied the com-
promisee between labour and capital, which 
aree now called "social partners" (trans-
lationn .SR). 

377 The introduction of ondernemingsraden or 
companyy councils. 

388 Van Zanden and Griffiths (1989) argue that 
thee basis of the economic difficulties facing 
thee Netherlands in the 1970s was laid in the 
1960s,, with expansion of productive cap-
acityy rising more strongly than allowed for 
byy rising wage costs and profitability. 

399 The relatively limited recruitment of South-
ernn Europeans was due to the late riming of 
immigrationn into the Netherlands compared 
too other European states, at a time when emi-
grationn potential from Southern Fairope was 
alreadyy diminishing due to economic growth 
inn these countries in the 1960s. 

400 As judged for instance on the creation of 
work,, the relative low increase in income 
disparityy and export performance. 
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411 Which as the O K : D U9K3: -6J notes, was a 
considerablee change to the average wage in-
creasee of 3.5 percent per year between 1969 
andd 19^5. 

422 Although part or this reduction was due to a 
changee in the statistical measurement or un-
employment. . 

433 However, growth levels in the 'greater Am-
sterdamm area', which includes booming sites 
forr the service industry in the Bijlmer 
(South-Hast)) and Schiphol area, were higher 
thann the national average, implying a rela-
tivee decline of the citv centre m comparison 
too the outer rings. 

444 In the late 1990s economic growth in Am-
sterdamm is higher than in the rest of the 
country. . 

455 Van der V'egt et al. (1995) tor instance state 
thatt the number of industrial jobs in Am-
sterdamm has declined from 29,000 (citv 
centre)) and 66,000 (rest of the city) in icpo 
too "",000 (city centre) and 40,000 (rest) in 
1995.. Adding the 20,000 jobs in the Amster-
damm contract-clothing sector at its top year 
inn 1992 would make a substantial difference 
too this picture. The same criticism can be 
madee to the analysis of Kloosterman (1994, 
1996),, Burgers {1996) and Hamnett (1994). 

466 Being defined as the first 25 percent of the 
cumulativee wage distribution. 

4"""  Defined as residing population in the Neth-
erlandss either not born in the Netherlands, 
orr having at least one parent not born in the 
Netherlands. . 

488 1 do not want to enter debate on the ques-
tionn of whether Amsterdam can be consid-
eredd a global citv as such (see Sassen 1994), 
butt focus here on the question if the polar-
isationn processes that she distinguishes in 
globall  cities are present in Amsterdam. 

499 The urbanised region in the North-West of 
thee Netherlands that includes the major 
citiess as Amsterdam, Rotterdam, and The 
Hague. . 

>oo In fact this development challenges the 
basicc idea included in the polarisation the-
sis,, namelv that de-industrialisation entails 
aa process of growing polarisation. It shows 
thatt the marginal industrialisation that 
emergedd in the 1980s in Amsterdam can lead 
too growing polarisation as well. Even 

thoughh Kloosterman 11996: 4~>J underlines 
thee importance of this changing industrial 
structure,, the data he uses do not rake this 
intoo account. 

s;ii  Since my main focus is on Turkey as the ori-
ginn of clothing imports and of migrants, 1 
wil ll  not deal with the cultural aspects of 
(post-)fordismm in this section. 

522 Some of the existing industry under the Ot-
tomann Km pi re was taken over by western 
firmss whilst trade was dominated bv non-
muslimm minorities. This contributed to the 
lackk of an indigenous entrepreneurial class 
att the beginning of the republic (Smit cV: 
Vann Velzen 19S2: 6~). 

533 In m a n\ respects it con t i nued until 19X0, 

evenn if the 1950s b rought a more pr ivate sec-

torr o r ien ted emphas is in economic pol icy. 

544 Another reason for the military to intervene 
wass connected to the relaxation of secular 
policiess by the Menderes government, 
whichh by the army was perceived as a threat 
too the basis of the republic. 

555 See for instance H e p er (1991) for a d iscus-

sionn on the relevance of the concept of 

corporatismm for I urkev. 
566 This is not to say that most Turkish immi-

grantss came from Istanbul. Many of the 
Turkishh immigrants in the Netherlands 
comee from South-East Anatolia (for in-
stancee Kavsen, Konva). 

S~~ American aid bv irselt already amounted to 
usss 5,6 billion in the 1960s and u;~os 
(Xurcherr 1993: 280). 

588 In fact, a l t hough for instance the Tu rk i sh 

c lo th ingg manufac tu re rs associat ion c la ims 

thatt 1 urk ish success as an expor ter of c lo th-

ingg is based on its s t rength as a co t ton pro-

ducerr ( T C M A 1994: 4), success in c lo th ing 

expor tss a m o ng develop ing count r ies is 

most lyy concen t ra ted in count r ies that d id 

notnot have a natural resource base (cot ton) to 

bui ldd a texti le indust ry upon. N ot hav ing to 

buyy domest ica l ly p roduced textile p roduc ts, 

enabless c lo th ing manufac turers to buv in-

pu tss of bet ter pr ice and quality'. 

599 Also other factors, as for instance the crisis 
overr the I urkish intervention in Cyprus in 
19-4,, plaved an important role. 

600 Richards and Waterbury (1990: 260) call 
thiss the state nurtured bourgeoisie. 
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6161 An interesting sign for this is also quoted in 
Esmerr (1991), where research amongst in-
dustriall  managers shows that not only do 
thesee managers not perceive the govern-
mentt bureaucracy as a large obstacle for 
theirr functioning, they also expect the gov-
ernmentt to play an active role in alleviating 
problemss they have in other areas. Esmer 
fromm this concludes that the relation state 
andd industry in Turkey is much different 
fromm that in western countries. 

622 1 here is a whole body of literature on 
state-societyy relations in the Middle East 
whichh is centred on the concept of a rentier 
statestate (sec Beblawi & Euciani 1987). A rentier 
statestate derives its income not through taxation 
off  its citizens, but through external rent, of 
whichh oil exports or royalties are the arche-
type,, but foreign aid and workers' remit-
tancess are frequently cited as having a simi-
larr effect. 1 he way that Turkey has imple-
mentedd structural reform contains elements 
off  such a rentier state, in as much as there 
existt inflows of capital into Turkey that en-
ablee the state to maintain a strong role in the 
economy,, even in times of structural re-
form. . 

633 Clearly, it was not in the interest of either 
thee public sector bureaucracy, or the rent 
seekingg private sector to strive for the com-
pletee disappearance of rhe public sector 
fromm industry. This state of affairs was re-
flectedd in the continuing role of the state 
evenn after the 1980 reforms. 

644 As such, the crisis in Turkey came substan-
tiallyy earlier than the Latin American debt 
crisiss of the beginning of the 1980s, and in 
otherr Middle Eastern countries in the mid 
1980ss (after the drop in oil prices), which 
contributedd to a more generous stance bv 
financiall  institutions towards Turkey (see 
Oniss 1991: 37-38). 

655 Ehe reforms over rhe 1980s and 1990s wil l 
bee discussed here as a whole, implemented 
att different stages in time. 

6666 These new credits contributed to a growing 
indebtednesss of Eurkev: Debt increased 
fromm uss 13.5 billion in 1980 to t ss 40 bil-
lionn in 1989 (Xürcher 1993: 307). 

677 Even so, combining protection and subsidy 
rates,, Togan concludes that for clothing over 
thee 1980s there persisted an anti-export bias 
(Togann 1996: 31), although clothing remains 
amongg the sectors for which Turkey has a 
highh and rising comparative advantage 
(Togann 1996: 41). 

688 This meant that the importance of FTCCS in 
tradee with the t:u was relatively less than in 
thee trade with other countries. 

699 In fact 1 urkey, 1 unisia and Morocco were 
thee main recipients of foreign direct in-
vestmentt in clothing from the EU (Audet 
1996:: 346). 

700 As the Financial limes (29 October 1999) 
pointss out: 'Turkey has rates of inflation 
thatt have gone out of fashion in most of the 
emergingg world.' 

711 The same thing happened with the reduc-
tionn in workers remittances after 1992, com-
binedd with the decreasing transfers from 
otherr countries after 1993 (which had 
stronglyy increased during and after the Gulf 
Warr to keep Turkey in the western alliance). 

260 0 


