
UvA-DARE is a service provided by the library of the University of Amsterdam (https://dare.uva.nl)

UvA-DARE (Digital Academic Repository)

The influence of self and similarity on immediate affective impressions of people

Ruys, K.I.

Publication date
2004

Link to publication

Citation for published version (APA):
Ruys, K. I. (2004). The influence of self and similarity on immediate affective impressions of
people. [Thesis, fully internal, Universiteit van Amsterdam].

General rights
It is not permitted to download or to forward/distribute the text or part of it without the consent of the author(s)
and/or copyright holder(s), other than for strictly personal, individual use, unless the work is under an open
content license (like Creative Commons).

Disclaimer/Complaints regulations
If you believe that digital publication of certain material infringes any of your rights or (privacy) interests, please
let the Library know, stating your reasons. In case of a legitimate complaint, the Library will make the material
inaccessible and/or remove it from the website. Please Ask the Library: https://uba.uva.nl/en/contact, or a letter
to: Library of the University of Amsterdam, Secretariat, Singel 425, 1012 WP Amsterdam, The Netherlands. You
will be contacted as soon as possible.

Download date:24 May 2023

https://dare.uva.nl/personal/pure/en/publications/the-influence-of-self-and-similarity-on-immediate-affective-impressions-of-people(29a0581c-7b2d-4642-b657-2cf261770bf8).html


Chapter 4 

General conclusion 

In the present thesis, on automatic first impressions of persons, we 
took two key assumptions as our point of departure: First, we pro
posed that the evaluation of a person is most likely to be affected by 
other people in the immediate environment. Second, we assumed 
that in some cases the self as a source of information may also af
fect the way a new person is evaluated. Therefore we distinguished 
between person evaluations in which the self is involved and person 
evaluations in which the self is not involved. The aim of the present 
thesis was to examine when contextual persons serve as a compari
son standard for automatic (or immediate) evaluations and how com
parison processes may influence the direction of an evaluation. The 
research presented in Chapters 2 and 3 demonstrates that (compar
isons to) other people in the immediate environment may indeed affect 
immediate first impressions of a person. 

The social cognition approach (e.g. Herr, 1986; Higgins et al., 
1977; Mussweiler, 2001a, 2002; Schwarz & Bless, 1992; Sherif & 
Hovland, 1961; Stapel & Koomen, 2000, 2001; Tajfel & Wilkes, 1963), 
the affective priming research (e.g. Fazio et al., 1986; Murphy & Za-
jonc, 1993; Schwarz & Clore, 1996), and self-categorization theory 
(Brewer & Weber, 1994; Tajfel & Turner, 1979; Turner, 1987), formed 
the roots of this thesis because these views support the notion that 
the situational context has a central role in determining social judg
ments. Although these perspectives help to explain first impressions 
of people in various ways, two features of the situational context seem 
to be essential factors in determining affective first impressions of a 
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neutral target person. First, the affective value of the context is im
portant because it may affect the evaluation of a neutral target person 
through processes such as comparison or affective priming. Second, 
similarity between the context and the perceiver or target is required 
to establish a connection or relation between the two, which is nec
essary for the context to have an influence on the evaluation of the 
target. Therefore the present thesis concerned the influence of both 
factors - affective value and similarity - on person evaluations in which 
the self was involved (Chapter 2) and on person evaluations in which 
the self was not involved (Chapter 3). 

4.1 Person evaluations in which the self is 
involved 

In Chapter 2 we investigated person evaluations in the presence of 
other people who were presented unconsciously. We hypothesized 
that in this case perceivers would rely on the self as a source of in
formation because the perceivers were unaware of the presence of 
these contextual people. We suggested that as a result of the involve
ment of the self and the activation of an intergroup context, an uncon
sciously presented contextual person would automatically be related 
to the perceiver's self qua salient social identity. Furthermore, we ar
gued that similarity between this contextual person and the self (in 
terms of category membership) would determine the direction of the 
affective reaction. Consequently, contextual affective information that 
is related to the self (e.g., an ingroup member with a happy or angry 
expression) may automatically evoke an assimilative affective reac
tion in the perceiver, whereas contextual affective information that is 
opposed to the self (e.g. an outgroup member with a happy or angry 
expression) may automatically evoke a contrastive affective reaction 
in the perceiver. 

Hence, we conducted two experiments to examine the hypothesis 
that affective cues associated with an automatic social categorization 
may determine whether people experience congruent or incongruent 
affective reactions. Contrary to the more general finding of automatic 
priming effects but consistent with our expectations, we found that 
perceivers may automatically experience an incongruent or opposite 
affective reaction (contrast) when unconscious affective information 
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originates from a category that is unrelated to the self. The pattern 
of results in both experiments suggested that a congruent affective 
reaction (assimilation) occurs when unconscious affective information 
originates from a category that is related to the self, although this 
effect was not reliable. 

We concluded that the experiments presented in Chapter 2 com
prise some of the first to demonstrate automatic contrast as a conse
quence of unconscious affective priming1. The results revealed the 
occurrence of automatic, affective, contrastive reactions that colored 
the evaluation of a neutral target, whereas previously it was assumed 
that unconscious affective cues produce assimilation (Murphy & Za-
jonc, 1993). In addition, our results demonstrate that certain proper
ties of the origin of the affective stimulus, in this case the social cate
gory of the stimulus, may determine the perceiver's affective reaction. 
To our knowledge, the possible influence of unconscious self-related 
processes on affective priming has not previously been demonstrated. 
Furthermore, the results show that the unconsciously presented af
fective cues activated the relation between the perceiver and these 
cues in terms of ingroup or outgroup categories. This provides indi
rect evidence for the assumption that (self) categorization processes 
can occur automatically and unconsciously. Hence, our idea to study 
immediate person evaluations in the context of other people proved to 
be a productive approach in obtaining greater insight in the possible 
effects of affective contextual information. 

Further research needs to uncover the precise mechanisms that 
cause contrast to occur after unconscious affective priming. Despite 
a lack of conclusive evidence we have suggested that automatic com
parison processes between the contextual person and the self may 
determine whether this person belongs to the ingroup or the outgroup 
category. In the case that a happy or angry facial expression of an 
outgroup member is unconsciously presented, we proposed that per-
ceivers automatically experience an opposite reaction to this affective 
information because this information is associated to the outgroup 
from which they automatically differentiate themselves. Conversely, 
in the case where a happy or angry facial expression of an ingroup 
member is unconsciously presented, we would expect the affective 
information tied to this ingroup member to be coupled with the self 

1 Glaser and Banaji (1999) demonstrated automatic contrast as a result of correction, 
whereas in the research of Stapel et al. (2002) comparison processes (but not involving 
the self) caused the occurrence of automatic contrast. 
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and to affect the perceiver's feelings and evaluations. Therefore, it 
could be interesting to replicate the present research with (chronically 
accessible) categories other than sex-categories, not least because 
sex-categories are special due to the intimate relations (in multiple 
respects) that exist between members of both sexes. Consequently, 
certain aspects of the ingroup-outgroup relation may have been rel
evant to the differentiation process that we have demonstrated. An
other way to extend our evidence concerning the automatic nature 
of the affective reactions could be to measure these reactions more 
directly, for instance using a facial electromyogram (Rotteveel et al., 
2001), or to measure approach and avoidance tendencies (Chen & 
Bargh, 1999; Rotteveel, Van Ditzhuijzen, & Phaf, in press). 

4.2 Person evaluations where the self is not 
involved 

In Chapter 3 we investigated person evaluations in the context of other 
people that were consciously presented. We hypothesized that in this 
case perceivers would not rely on the self as a source of informa
tion because sufficient information is present that can be related to 
the target2. More specifically we investigated the role of comparison 
processes in forming a first impression of a new person in addition to 
other determinants of the outcome of this impression. We argue that 
similarity between people can influence this process in two, some
times opposite, ways. Similarity between a contextual person and 
a target person may increase the likelihood that perceivers use this 
contextual person as a comparison standard. Moreover, similarity 
may direct the outcome of the comparison process, in that a focus 
on similarities may lead to a similar evaluation, whereas a focus on 
differences may lead to a dissimilar evaluation. 

By integrating elements of existing theories on person comparison 
(e.g. ICM, Stapel & Koomen, 2000, 2001 SAM, Mussweiler, 2001a, 
2002) and affective priming (e.g. Murphy & Zajonc, 1993) we devel
oped a two-stage model, Frame-And-Compare Evaluation (FACE), in 
which we address factors that determine whether or not people are 
compared and the outcome of the comparison process. In the frame 

2 lt was not possible to systematically investigate whether the self was involved in 
the research presented in Chapter 3, because most participants were female. 
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stage the degree to which people are similar determines the likelihood 
of the occurrence of comparison processes. In the compare stage the 
salience of differences or similarities on the judgment dimension de
termines the outcome of the comparison process. The FACE model 
was collectively supported by five experiments in which we manip
ulated similarity in terms of comparability and similarity in terms of 
feature matching: our two proposed functions of similarity. 

Specifically Experiments 1 and 2 demonstrated that the likelihood 
of comparing two persons depends on the degree of comparison 
frame activation between those persons. In line with ICM (e.g. Stapel 
& Koomen, 2000), when the degree of comparison frame activation 
is sufficient (and not disrupted), comparison processes become more 
likely and result in contrastive evaluations caused by salient differ
ences. The fact that in the comparison process people focus on 
salient differences in facial expression is also consistent with SAM 
(Mussweiler, 2002). Experiment 3 indicated using explicit measures 
of the two sides of similarity, that two components are necessary to 
predict the occurrence and the outcome of comparison processes. In 
Experiment 4 we demonstrated the function and the relative nature of 
the frame stage more directly by the facilitating effect of the activation 
of a comparison frame on a categorization task. Experiment 5 pro
vided support for the idea that similarity between objects can serve 
two separate functions in comparison, causing opposite evaluation 
outcomes. Unconsciously activated similarity affected the activation 
of a comparison frame, whereas consciously activated similarity re
sulted in a focus of attention on similarities between people. 

We concluded in Chapter 3 that the FACE model and the pre
sented experiments extend previous work on person comparison be
cause they enable us to integrate the interpretation/comparison model 
(Stapel & Koomen, 2000) and the selective accessibility model (Muss
weiler, 2002), two in certain respects competing views within the so
cial judgment literature. This integration becomes possible because 
similarity receives a more complex and contingent role than in pre
vious social judgment models. Moreover, FACE can explain both as
similation and contrast effects in (automatic) affective first impressions 
and in the social judgment domain, in which for instance people are 
judged on personality traits. 

Further research should be conducted to reveal more clearly the 
unique aspects of the two stages in the FACE model. In Chapter 3 
we characterized the frame stage as necessarily automatic and the 
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compare stage as usually relatively less automatic. However, sub
stantive evidence to support this claim is still wanting. In addition, we 
suggested that FACE holds for both affective and cognitive features, 
although in the present thesis we have focused on affective materials. 
Therefore it might be interesting to extend our work by manipulating in 
one experiment the two functions of similarity using cognitive stimuli 
(i.e. stimuli which are not affectively charged). 

4.3 Integrating Chapters 2 and 3 

If we consider the research presented in Chapters 2 and 3 in rela
tion to each other, some questions arise. In the remainder of this 
chapter we aim to discuss some of these issues. First of all, we con
sider what exactly determines the involvement of the self in the eval
uation of a person. Although we have distinguished between person 
evaluations formed with the involvement of the self, and person eval
uations formed without involvement of the self, it is less clear when 
exactly the self becomes involved in an evaluation. Second, we ad
dress the role of the target person in its evaluation process. We try 
to explain why the nature of the target is unimportant when people 
rely on the self during the evaluation process. Third, we discuss the 
absence of assimilation effects in both lines of research. Interest
ingly, although other research usually shows assimilation, we found 
it difficult to demonstrate reliable assimilation effects in evaluations of 
people. A final issue to be addressed is the role of automatic versus 
controlled processes in affective first impressions of people. Although 
in all experiments we measured evaluations subjectively, we argue 
that our results demonstrate automatic evaluation effects. At the end 
of this chapter, some suggestions for further research are provided 
and we share our final thoughts on the consequences of the work 
presented in this thesis for social psychology in general. 

The involvement of the self In the introduction of this thesis we 
made a distinction between person evaluations in which the self was 
involved and person evaluations in which the self was not involved. 
In the first case, the presence of contextual information may affect 
an evaluation via the self, whereas in the latter case the evaluation 
is affected by comparisons with other people in the environment. Al-
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though self-involvement was not manipulated in our experiments, we 
argue that several aspects of the situation increase the likelihood that 
people use the self as a source for their evaluations, such as using af
fect as information (Schwarz & Clore, 1996; Winkielman et al., 1997). 
Before discussing the aspects we consider important for the involve
ment of the self, we admit that research needs to be conducted in 
which these factors are manipulated. 

The apparent insufficient availability of information is one of the 
aspects of a situation that may increase the involvement of the self. 
In the experiments of Chapter 2, the task of the participants was to 
evaluate a series of (pre-tested) neutral people with neutral facial ex
pressions. Hence, in these experiments at first sight no (conscious) 
information was available for the evaluation of each target, which we 
expected would lead to the use of the self as a source of informa
tion. However, in most experiments reported in Chapter 3, the obvi
ous presence of other people with certain facial expressions provided 
participants with possible comparison standards with which to form 
an evaluation, which made the involvement of the self less necessary 
and thus less likely. 

Furthermore we suggest that the activation of an intergroup con
text that is relevant to the self may also enhance a reliance on the 
self as a source of information (see Chapter 2). Previous affective 
priming research has not suggested the operation of self-related pro
cesses implicating social categorization. However, we argue that the 
activation of an intergroup context may induce people to see them
selves in terms of their salient social identity. As a consequence of 
the involvement of the self, the unconscious affective primes may be 
related to the self instead of to the target persons. Hence in the case 
of outgroup-category primes, we have proposed that perceivers auto
matically experience an opposite reaction to the affective information 
because the information is associated to the outgroup from which, we 
argue, they automatically distinguish (and perhaps even differentiate) 
themselves. Conversely, in the case of ingroup category primes, the 
primes may activate the perceiver's self and therefore perceivers may 
unconsciously view the affective information as reflecting their own 
feelings. We argue that this pattern of results may be replicated when 
neutral targets other than people are used as long as two conditions 
are satisfied: First, a relevant intergroup context should be activated. 
Second, people should be able to unconsciously distinguish the rel
evant categories, because the affective primes in relation to the self 



92 General conclusion 

determine the resulting affective reaction. 

The role of the target person Most research in the affective prim
ing domain suggests that when a neutral target is preceded by an un
conscious affective prime, the characteristics of the target are unim
portant for how people evaluate this target (e.g. Murphy & Zajonc, 
1993). Conversely, the social judgment and self-categorization liter
atures indicate that the way people categorize a prime in relation to 
the target may have a great impact on the direction of the prime's in
fluence (Sherif & Hovland, 1961; Schwarz & Bless, 1992; Stapel et 
al., 2002; Tajfel & Wilkes, 1963; Turner, 1987). We may resolve these 
conflicting findings by assuming that the role of the target depends on 
the situation in which people evaluate it. In the case where people's 
attention is drawn to the relation between the (unconscious) affective 
prime and the self because people rely on the self as a source for the 
evaluation, we expect the target (and thus the category to which it be
longs) to become less important (Chapter 2). As a consequence, the 
similarity between the self and the affective prime determines the re
sulting affective reaction. However, when the relation between prime 
and target draws the available attention of the perceiver, because of 
their awareness of the prime, we expect the relevance of the target 
category to increase (Chapter 3). Accordingly, the evaluation of the 
target may depend on the similarity between target and prime. 

The results of the research described in Chapter 2 indeed indi
cate that whether the target belonged to the ingroup-category or the 
outgroup-category, with respect to the perceiver or to the prime, did 
not affect the target's evaluation. If the target had played a role in the 
evaluation, we would have expected that activating an intergroup con
text would lead to a bias for targets belonging to the ingroup. In other 
words, from a social identity perspective one could expect women to 
evaluate female targets more positively than male targets, and men to 
evaluate male targets more positively than female targets, irrespective 
of facial expression ("ingroup bias"). However, we did not obtain any 
evidence of this kind of target effect in the pattern of results. The na
ture of the target was essential for its evaluation when sufficient infor
mation was available to evaluate the target (Chapter 3). In this case, 
how the target was categorized with respect to the prime determined 
the evaluation's direction. When prime and target were similar (i.e. 
belonged to the same category), people compared prime and target 
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for their evaluation, whereas when this similarity between prime and 
target was disrupted, people ceased to use the prime as a compari
son standard. 

Hence, we conclude that the role of the target hinges on the way 
people form their evaluation depending on the involvement of the self: 
the nature of the target is inconsequential when people turn inwards 
and use the self as a source for their evaluation. Conversely, when 
sufficient information is available with which to compare the target, the 
characteristics of the target determine whether assimilation or con
trast occurs as a result of this comparison process. 

The absence of assimilation In the affective priming literature au
tomatic assimilation effects are common (Banse, 1999; Kemps et al., 
1996; Krosnick et al., 1992; Murphy & Zajonc, 1993; Niedenthal, 
1990; Rotteveel et al., 2001; Winkielman et al., 1997), whereas auto
matic contrast is relatively scarce (Glaser & Banaji, 1999; Stapel et al., 
2002). Nevertheless, in nearly all experiments we conducted during 
this project, we demonstrated contrast effects as a consequence of 
unconscious (Chapter 2) and conscious affective priming (Chapter 3), 
but failed to find reliable assimilation effects. Our explanation for the 
absence of reliable assimilation effects in our experiments is twofold: 
one cause may reside in the fact that both prime and target were peo
ple, whereas another cause may be inherent in the difference in facial 
expression between the prime and the target-person. 

The fact that we used people as stimuli for our experiments could 
well be the main cause of the absence of reliable assimilation. Peo
ple can be regarded as distinct entities, as belonging to the same 
category, and as sharing many characteristics. Following ICM these 
three attributes generally stimulate the occurrence of comparison pro
cesses (Stapel & Koomen, 2000, 2001). Moreover, in accordance with 
ICM comparison may often lead to contrast effects in judgments, be
cause the presence of a comparison frame more readily invites peo
ple to notice differences on the comparison dimension than similari
ties (Gentner & Gunn, 2001). 

In Chapter 3 we argued that a focus on similarities between people 
should lead to assimilative evaluations in the comparison process. Al
though we tried to accentuate similarities between people by present
ing participants with a morph of these people, it was difficult to distract 
people from the obvious difference in facial expression. The prime 
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person always had a happy or an angry facial expression depending 
on the condition, whereas the target person always had a neutral ex
pression. This difference in facial expression was undoubtedly quite 
important for the positive-negative dimension on which primes and 
targets were evaluated, and therefore may have attenuated assimila
tion effects. Hence we suggest that if people would evaluate prime 
and target on a judgment dimension other than affect (e.g. intelli
gence), assimilation effects would become more likely because facial 
expression would no longer be the central feature. 

More specifically, the lack of assimilation in Chapter 2 was ex
plained by assuming that the inclusion of both the unconscious af
fective prime and the perceiver as exemplars of the ingroup-category 
may have diminished the resulting affective reaction. Following our 
theory of unconscious affective priming that a prime, which is related 
to the self, instigates an assimilative affective reaction, we suggest 
that the ultimate affective prime would be a photograph of the self with 
a happy or angry facial expression. However, in this case photographs 
of the participants with varying facial expressions should be taken 
on an occasion separate from the actual experiment because people 
might become self-focused by posing for the pictures. Self-focus may 
increase attention inwards and decrease attention outwards, resulting 
in reduced attention for environmental cues such that priming in gen
eral may have less impact on the behavior of participants (Dijksterhuis 
& Van Knippenberg, 2000). In addition, taking photographs of the par
ticipants with certain facial expressions may lead to the participants' 
awareness of their actual emotional state, reducing their receptive-
ness for affective information in the environment. 

An alternative explanation for the absence of assimilation effects 
in our experiments is that people were aware of the suboptimally pre
sented affective primes. One could argue that the contrast effects 
demonstrated in our research reflect correction instead of (the as
sumed) automatic comparison processes. However, we refute this 
argument because the contrast effects we reported in this thesis were 
dependent on the category of the unconscious prime (Chapter 2) or 
the nature of the unconscious morph (Chapter 3). There is no rea
son to suspect that people will apply different correction strategies 
depending on these factors. According to our view this point makes 
the correction explanation less likely. The fact that the reported con
trast effects only appeared in some conditions also relates to our con
tention that the effects on evaluation were automatic in nature, the 
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issue addressed in the next paragraph. 

Automatic and controlled first impressions In the present thesis 
we emphasized the investigation of automatic first impressions as op
posed to controlled first impressions. Participants of our experiments 
were always instructed to evaluate the people that were presented on 
the screen on the basis of their intuitions or feelings about the person. 
In addition we emphasized in the instructions that participants should 
respond as fast as possible, generally within five seconds. Despite the 
subjective nature of people's evaluations, we argue that these evalua
tions were indeed automatic. In the research presented in Chapter 2 
participants were unaware of the presence of the unconscious affec
tive primes. Nevertheless, these affective primes exerted a clear influ
ence on the evaluations of the participants. Moreover, in the research 
presented in Chapter 3 the nature of the morph (related vs. unrelated) 
determined whether a contrast or no effect occurred, while partici
pants were unaware of the presence of these unconscious morphs. 
Therefore we think it is fair to conclude concerning the research pre
sented in both chapters that these evaluations reflected automatic re
sponses to the stimuli that were involved. 

Our emphasis on automatic or immediate affective first impres
sions of persons suggests that automatic person evaluations differ 
from controlled person evaluations in important ways. However, we 
suggest that automatic and controlled evaluations have common as 
well as distinctive characteristics. An important element common to 
both types of person evaluations is that the social context may have a 
strong influence on an evaluation (see also Higgins et al., 1977; Muss-
weiler & Strack, 1999; Schwarz & Clore, 1983; Tajfel, 1978. Indeed, it 
has been a key aim of this thesis to demonstrate the contextual sen
sitivity of automatic affective reactions, a point neglected in previous 
theorizing and research. We regard an automatic first impression as 
an automatic affective reaction that people experience within the first 
few milliseconds towards a person concerning their affective signifi
cance to the perceiver (LeDoux, 1989). This affective aspect is the 
core component of both automatic as well as more controlled first im
pressions because more extended first impressions containing trait 
characterizations may be directed by these initial affective reactions 
(Wilson & Klaaren, 1992). A distinctive element of automatic first im
pressions is that people do not think about the causes leading to an 
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evaluation because they respond fast, whereas with controlled first im
pressions people try to justify their impression of a person and form 
a coherent picture representing all ingredients. Therefore in general 
we argue that controlled first impressions are more sensitive to cor
rection and motivational processes, and contain more detailed infor
mation than automatic first impressions. Although these qualitative 
differences make it difficult to investigate automatic and controlled 
evaluations within a single paradigm, we think that the investigation 
of automatic affective impressions can provide greater insight in the 
mechanisms underlying (more controlled) evaluations and judgments. 

4.4 Final thoughts 

So, what general conclusions can we draw from the research pre
sented in this thesis? We noted in the introduction that people often 
immediately like or dislike a new person. However, the underlying 
reasons for these automatic preferences were less clear. The gen
eral aim of this thesis was to examine why people immediately like 
or dislike a person. The research provided in this thesis indicates 
that people in the immediate environment play an important role in 
the evaluation of a new person, because they may serve as a com
parison standard or as source of affective information. Hence, the 
qualities of the persons themselves are not always the key factor in 
determining their evaluation. This thesis also demonstrated that peo
ple may sometimes rely on the self as a basis for their evaluation. As 
a result, the people in the environment are related to the self before 
they may affect an evaluation of a new person. More specifically, we 
have investigated the influence of affect and similarity on affective first 
impressions of people in which the self was involved (Chapter 2) and 
in which the self was not involved (Chapter 3). The research pre
sented in both chapters demonstrates that both affect and similarity 
play an important role in automatic first impressions of people, albeit 
in different ways. 

This thesis extends (and integrates) the affective priming research, 
social judgment approach, and self-categorization theory in several 
respects. Our contribution to the social judgment literature comprises 
the integration of previous social judgment models in the two stages 
of our FACE (Frame-And-Compare-Evaluation) model of affective per
son judgment. FACE emphasizes the double-edged nature of similar-
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ity in the occurrence and the outcome of comparison processes. First, 
a certain degree of similarity between objects is necessary for the ac
tivation of a comparison frame, which determines the likelihood for 
the occurrence of comparison processes. Second, the focus of atten
tion on similarities or differences between objects determines the out
come of a potential comparison process. Furthermore, we add to the 
affective priming research the point that automatic contrast effects are 
indeed possible. The occurrence of these automatic contrast effects 
may depend on the social category of the affective prime, provided 
that the social category is (unconsciously) perceptible. We extend 
self-categorization theory with our finding that self-categorization pro
cesses may indeed occur automatically and without the awareness 
of the perceiver. The results presented in Chapter 2 demonstrated 
that participants automatically categorized unconsciously presented 
affective primes as related to the self (ingroup category cue) or as 
unrelated to the self (outgroup category cue), causing opposite target 
evaluation outcomes. 

We think that the research presented here underlines that the in
tegration of several different perspectives in social psychology has 
proven to be a fruitful objective in our investigation of immediate af
fective impressions of people. In this respect our goal was not so 
much to test competing theories in a competitive manner - a contrast 
strategy if you like. Rather our aim has been to integrate and build 
on existing theories - a more assimilative approach perhaps. On this 
point we have at least (and at last!) demonstrated the value of assim
ilation as well as contrast, a quest that at times seemed elusive in our 
empirical results. In particular the FACE model should not be seen 
in competition with its forebears, but as forming a framework in which 
sometimes conflicting ideas, especially in relation to similarity, can be 
accommodated. With this in mind we hope that the FACE attracts 
attention (and not just lip-service) in future research in this field. 




