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Chapterr 5 Conclusions 

ThisThis chapter first presents a summary of the previous chapters. The research model 

developeddeveloped in Chapter 2 is partially supported by empirical findings; however some 

empiricalempirical observations tend to depart from theoretical predictions. The major 

conclusionconclusion of this research is that the type of medium used for client inquiry influences 

auditors'auditors' belief revision in light of client-provided evidence. Dissertation results lead to 

aa number of recommendations for the auditing profession and implications for theory. 

Finally,Finally, we discuss the limitations of this research and point toward future research 

venuesvenues in the field of mediated auditor-client inquiry. 

5.11 Introduction 

Inn Chapter 1, the research objective for this dissertation was developed: "To investigate the 

impactt of electronic communication media attributes on belief revision in a dyadic auditor-

clientt inquiry setting, in which the client has persuasive intentions." In this final chapter, we 

wil ll  discuss theoretical and empirical findings made during this research project with regard 

too the above research objective. 

Sectionn 5.2 of this chapter offers a summary of the previous chapters, where we review the 

centrall  contents of each chapter. Section 5.3 summarizes conclusions, Section 5.4 considers 

researchh implications for theory, and Section 5.5 discusses how the auditing profession might 

bee affected by the research findings made in this dissertation. Section 5.6 finally offers the 

limitationss of this research and provides future research directions. 
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CHAPTERR 5 

5.22 Summary of chapters 

5.2.11 Chapter 1: Introduction 

Chapterr 1 started by reviewing the recent developments of electronic media usage for people 

inn organizations such as business firms and audit firms. We concluded that growing time 

constraints,, geographical distances, and technological improvements drive and enable the 

increasedd use of electronic media such as e-mail, instant messaging and video-conferencing, 

forr dyadic communication purposes. Auditor-client inquiry was then described as an 

importantt audit procedure: A large part of audit evidence is sampled from external, objective 

sources.. However, some evidence also needs to be gathered by interviewing client 

management,, so that the auditor can ultimately form an opinion with regard to the fairness of 

thee client's financial statements. We further argued that the increasing use of electronic 

communicationn media for client inquiry may seriously bias the way in which the auditor 

processess client-provided evidence. 

Wee then briefly summarized the media-task fit  (METAFIT) model, which can be found in its 

publishedd format in Appendix 1. As a first step in this dissertation, we developed the 

METAFITT model, specifying conditions and factors that predict a 'fit ' between electronic 

communicationn media and information inquiry tasks, leading to improved communication 

effectiveness.. White the METAFIT model includes a number of media attributes that could 

potentiallyy influence communication effectiveness, we chose two of these for the research 

modell  developed and tested in this dissertation - reprocessability (i.e., the medium's ability 

too archive messages for re-examination) and cue multiplicity (i.e., the extent to which the 

mediumm makes available various non-content related (peripheral) cues, such as body 

language,, facial expressions, voice intonations). 

Thee METAFIT model is a useful research framework for investigating audit decision-making 

ass a result of client inquiry in various communication settings. In this dissertation, we chose 

too examine a specific auditor-client inquiry scenario, namely one where the client has 

persuasivee intentions. Based on the information asymmetry between management and 

auditors,, as posited by Agency Theory, it is not unrealistic to assume that client companies 

aimm to serve their own needs and thus try to persuade the auditor of a certain opinion or state 

off  affairs. Bearing in mind that clients may have such persuasive intentions, auditors 

98 8 



CONCLUSIONS S 

generallyy need to be cautious in their assessment and judgment of client-provided evidence. 

Thiss dissertation addressed an issue that might further complicate the formation of such 

judgments,, i.e., the consideration of the type of electronic media used for client inquiry, 

wheree certain media attributes might create further biases in auditors' information processing 

strategies. . 

Thee METAFIT model (see Appendix 1) predicts media effects with regard to communication 

effectiveness,, as reflected in auditor judgment and decision quality. Given our primary 

interestt in scenarios where the client has persuasive intentions, we decided to consider the 

impactt of media attributes on a related, however, more tightly defined outcome variable. 

Belieff  revision strength reflects the extent to which individuals (in this case, auditors) update 

theirr beliefs in light of new evidence. Since the extent to which auditors revise their beliefs 

affectss their decisions, this concept relates tightly to subsequent decision or judgment quality. 

Auditt effectiveness and efficiency are ultimately influenced. 

Wee thus motivated the follow-up study presented in this dissertation and offered the 

followingg research objective: 

Researchh Objective: "To investigate the impact of electronic communication media 

attributess on belief revision in a dyadic auditor-client inquiry setting, in which the client has 

persuasivee intentions." 

Wee further defined the media attributes of interest (reprocessability and cue multiplicity) and 

introducedd the concept of evidence strength. Since auditors attend to the strength of the 

evidencee when assessing to which extent they revise their beliefs we posited that media 

effectss are probably contingent on the strength of the conveyed evidence. We offered the 

followingg research question: 

Researchh Question: "What is the impact of evidence strength, reprocessability and cue 

multiplicityy on auditors' belief revision in a dyadic auditor-client inquiry setting, in which the 

clientt has persuasive intentions?" 

5.2.22 Chapter 2: Theory and hypotheses 

Chapterr 2 described the theories leading to this dissertation's research model regarding the 

impactt of evidence strength, reprocessability and cue multiplicity on belief revision strength. 

Inn order to motivate the chosen attributes, we started the chapter with an overview of 

99 9 



CHAPTERR 5 

potentiallyy interesting media attributes and motivated our choice of reprocessability and cue 

multiplicity. . 

Next,, we reviewed the Belief Adjustment Model (BAM), which describes individuals' belief 

formationn as a result of anchoring and adjusting new evidence. Researchers have frequently 

appliedd the model to the context of auditing, because one of auditors' primary tasks is to 

collectt and scrutinize new evidence, on which they base their judgments. We described the 

variouss aspects of the BAM (i.e., evidence direction, strength and type; task type; order 

effects;; individual attitudes toward evidence; information presentation format; processing 

strategies)) and applied them to the scenario chosen for the experimental task in this study. 

Namely,, our scenario concerned an auditor's belief formation in light of simultaneously 

presented,, client-provided evidence with regard to an inventory write-down issue. We 

assumedd a scenario where the client offers strong or weak evidence via an electronic 

communicationn medium, discontinuing the auditor's initial belief. Then, the auditor is asked 

too state his/her updated belief. We expected that certain media attributes (reprocessability 

andd cue multiplicity) would affect the auditor's final belief, as well as the strength of the 

providedd evidence. 

Hypothesess 1 and 2 concerned main effects of evidence strength and reprocessability on 

belieff  revision strength. While the theoretical prediction with regard to evidence strength 

basedd on the BAM and the Elaboration Likelihood Model was rather straightforward (the 

strongerr the evidence, the stronger the auditor's belief revision), the predicted 

reprocessabilityy effect was explained by the means of differing information processing 

strategiess that people employ. Namely, we argued that the presence of reprocessability 

wouldd evoke decision-makers to employ a sequential (instead of simultaneous) strategy when 

updatingg their beliefs, which would ultimately affect belief revision strength positively, as 

suggestedd by theory. 

Next,, we posited the effect of cue multiplicity in Hypotheses 3 and 4. We theorized that the 

presencee of cue multiplicity in a medium would evoke decision-makers to process peripheral 

cuess in combination with central cues. Assuming that these peripheral cues supported the 

directionn of the central cues (i.e., also disconfirming the auditor's initial belief), they would 

generallyy strengthen the auditor's final belief. Given weak evidence, we expected that this 

cuee multiplicity effect would be amplified by the presence of reprocessability as opposed to 
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itss absence, because both central and peripheral cues were reprocessed (Hypothesis 3). Given 

strongg evidence on the other hand, we hypothesized that the positive effect of cue multiplicity 

wouldd be weaker when reprocessability was present (Hypothesis 4), due to a ceiling effect 

reachedd by the combination of evidence strength and reprocessability. 

5.2.35.2.3 Chapter 3: Research methodology 

Chapterr 3 described the research methodology employed to test research hypotheses. We 

conductedd a computerized, laboratory experiment, where we manipulated each factor at two 

levelss (evidence strength high or low, reprocessability present or absent and cue multiplicity 

highh - video - or low - e-mail), resulting in a full-factorial, 2 by 2 by 2, between-subjects 

design.. We recruited 199 participants from graduate university accounting programs and 

askedd them to participate in an auditing task where they assumed the role of the auditor in 

charge,, faced with an inventory write-down issue. Having stated their initial belief in this 

regard,, participants were exposed to disconfirming, client-provided evidence. Next, 

participantss stated their revised (posttest) beliefs, by the means of which we later computed 

theirr relative belief revision and assessed the effects of the three factors of interest. Chapter 3 

describedd in detail the experimental equipment, the task and procedure of the experiment, the 

manipulations,, pilot tests, and the measurement of the dependent variable (posttest belief), 

manipulationn checks, potential covariates (pretest belief, location, risk propensity, persuasive 

propensity,, self-confidence, and computer industry knowledge) and demographic variables. 

5.2.44 Chapter 4: Data analysis and results 

Chapterr 4 presented the empirical findings made during the experiment and the statistical 

analyzess for these. With regard to participants, an outlier analysis resulted in the exclusion of 

100 observations, thus leaving 189 observations for analysis. Participants were recruited from 

graduatee accountancy and operational auditing training programs at two Dutch universities 

(Universiteitt van Amsterdam and Universiteit Nyenrode). Data collection took place in both 

locations,, initially causing some concern with regard to a location effect. However, during 

covariatee testing, location was ruled out as a covariate, as were all other potential covariates 

exceptt for pretest belief (the belief held prior to the treatments). 

Further,, we found that the parametric assumptions of data independence and homogeneity of 

variancee were met. However, the data violated the assumptions of normality and 
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homogeneityy of regression slopes. Following some additional testing, we concluded that 

ANCOVAA is sufficiently robust to be carried out in spite of these assumption violations. 

Manipulationn check tests for all three treatments were successful, meaning that participants 

consistentlyy responded according to the treatment condition they were in. 

Ann ANCOVA model with evidence strength, reprocessability and cue multiplicity as the 

independentt variables, pretest belief as the covariate, and posttest belief as the dependent 

variablee revealed a significant three-way interaction (evidence strength by reprocessability by 

cuee multiplicity), a significant two-way interaction (reprocessability by cue multiplicity) and 

aa significant main effect (evidence strength). Subsequent hypotheses testing resulted in the 

followingg findings: Hypothesis 1 ('There is a positive relationship between evidence strength 

andd belief revision strength.') was supported; however, the response mean difference between 

strongg and weak evidence was relatively weak and thus possibly trivial. Hypothesis 2 

('Theree is a positive relationship between reprocessability and belief revision strength') was 

nott supported by the empirical observations. However, reprocessability was found to 

significantlyy affect belief revision strength in interaction with evidence strength and cue 

multiplicity,, as reflected by hypotheses testing of Hypotheses 3 and 4 and during post-hoc 

tests. . 

Hypothesiss 3 ('When evidence is weak, the difference in belief revision strength between 

highh and low cue multiplicity is greater when reprocessability is present as compared to 

absent')) was partially supported. Given weak evidence, cue multiplicity indeed had a 

strongerr effect on belief revision strength when reprocessability was present as compared to 

absent,, thus supporting Hypothesis 3. However, when reprocessability was absent, the effect 

off  cue multiplicity was negative, a finding not anticipated by our theory. In other words, 

whenn participants could not reprocess the five pieces of evidence, e-mail resulted in stronger 

belieff  revision than video. To explain this effect, we speculated that video recipients were 

possiblyy overtaxed by the combination of central and peripheral cues, when they had no 

opportunityy to reprocess the information. As a result, they may have decided to be 

conservativee in their belief revision. E-mail recipients on the other hand only had to process 

centrall  cues and were able to do so at their own speed (reading the cues). As a result, they 

revisedd their beliefs more strongly than video recipients. 
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Finally,, Hypothesis 4 ('When evidence is strong, the difference in belief revision strength 

betweenn high and low multiplicity of cues is lesser when reprocessability is present as 

comparedd to absent') was not supported by our observations. In light of strong evidence, 

varyingg reprocessability and cue multiplicity levels did not influence participants in their 

belieff  revision. We argued that strong evidence might have created a sufficiently strong basis 

onn which participants revised their beliefs, thus suggesting a primacy effect of evidence 

strength.. This idea was further supported by two of the post-hoc analyses, where we found 

(1)) that reprocessability had no effect on belief revision strength when evidence was strong. 

Thus,, neither one of the manipulated media attributes had an impact on belief revision when 

evidencee was strong. We also found that (2) cue multiplicity had an observable effect on 

perceivedd source persuasiveness only when evidence was weak. However, when evidence 

wass strong, the evidence source was perceived as being equally persuasive, regardless of the 

typee of medium used for message conveyance. Thus, it is likely to assume that strong 

evidencee (as manipulated) took precedence over any other effects on belief revision strength 

ass well as perceived source persuasiveness. 

5.33 Conclusions 

Thee major conclusion to draw from this study is that the type of communication medium used 

forr client inquiry indeed influences the auditor's belief revision in certain circumstances. In 

brief,, the results of this study point to the following concluding statements: 

 In light of weak evidence, the medium clearly matters. 

oo First, when the medium allows for reprocessability of the evidence, a high cue 

multiplicityy medium (i.e., video) leads to stronger belief revision than does a 

loww cue multiplicity medium (i.e., e-mail). 

oo Second, when the medium does not allow for reprocessability, the effect 

reverses,, and individuals are more strongly persuaded by a low cue 

multiplicityy medium as compared to a high cue multiplicity medium. 

oo Third, individuals perceive the message source to be more persuasive when a 

highh cue multiplicity medium is used, as compared to a low cue multiplicity 

medium. . 
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 In light of strong evidence, the medium seems to matter less with regard to belief 

revision.. Individuals are strongly persuaded by strong evidence, regardless of the 

mediaa that the information is presented with. We refer to this finding as a ceiling 

effect. . 

oo This conclusion is further supported by the finding that media attributes do not 

furtherr influence perceived source persuasiveness when evidence is strong. 

5.44 Implications for theory 

Thiss dissertation provides some theoretical contribution to media richness and related 

literatures.. In essence, media richness theory suggests that managers will be more effective 

andd efficient when richer media are used for equivocal tasks and leaner media are used for 

lesss equivocal tasks (Daft and Lengel 1986; Daft et al. 1987). A medium's richness is 

assessedd by considering various media attributes, e.g., conveyance of multiple cues, variety 

off  language carried, capacity to include personal focus, feedback (Daft et al. 1987), 

rehearsability,, reprocessability and parallelism (Dennis and Valacich 1999). Media richness 

theoryy and related theories thus investigate the effect of media attributes on effectiveness and 

efficiency.. As explained earlier, auditors' judgments and decisions can only rarely be 

measuredd in terms of effectiveness and efficiency. Therefore, we decided to examine the 

effectss of selected media attributes on auditors' belief revision. In doing so, we demonstrated 

firstfirst that media attributes are important to consider even outside their initial contextual scope 

(auditorss instead of managers). More importantly, we argue here that the found relationship 

betweenn media attributes and belief revision has implications for media richness and related 

theories,, because belief revision outcomes ultimately also effect effectiveness and efficiency 

(e.g.,, Ashton and Ashton 1988; Tubbs et al. 1990). Hence, the findings made here cast some 

additionall  light on the way media use influences individuals' decisions and judgments. 

Too examine such relationships, the central theoretical framework chosen for this dissertation 

iss the Belief Adjustment Model (BAM), originally developed by Hogarth and Einhorn (1985, 

1992)) and applied to an auditing context by Ashton and Ashton (1988). While previous tests 

off  the BAM have primarily examined order and presentation mode effects on auditors' belief 

revision,, we were primarily interested in the effects of certain media attributes, i.e., cue 

multiplicityy and reprocessability. In predicting such effects on belief revision, we combined 
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thee BAM with the literature on media richness (e.g., Daft and Lengel 1986; Dennis and 

Valacichh 1999) and the Elaboration Likelihood Model (ELM) (Petty and Cacioppo 1981). 

Namely,, we chose the media attributes of interest from the media-related literature and 

examinedd their effects on belief revision using the theoretical framework of the BAM. 

Withh regard to cue multiplicity, we employed an essential aspect of the ELM to explain its 

effectt on auditors' belief revision strength. While the original BAM only considers central 

evidencee cues in its belief revision prediction, we adopted the distinction between central and 

peripherall  evidence cues from the ELM. Peripheral evidence cues can arguably only be 

conveyedd when high cue multiplicity media are used. As a result, we hypothesized that the 

usee of a high cue multiplicity medium would evoke peripheral cue processing (Petty and 

Cacioppoo 1981) and, assuming that peripheral cues support the central cues, increase the 

persuasivenesss of the message. The incorporation of peripheral signals in the BAM forms a 

majorr theoretical contribution in this dissertation. 

Thee second media attribute, reprocessability, was also incorporated in the BAM. First, we 

differentiatedd between two distinct information processing strategies, i.e., sequential versus 

simultaneouss processing. Prior research namely shows that sequential evidence processing 

leadss to more extreme belief revisions than simultaneous processing (Francis and Schipper 

1999;; Pinsker 2003). Then we described reprocessability as a media attribute, which evokes 

sequentiall  processing, even when evidence is presented simultaneously. While previous 

studiess have acknowledged that sequential processing may take place, even when 

informationall  cues are presented simultaneously (Hogarth and Einhorn 1992; Kennedy 1993), 

thee present study thus links such behaviors to the use of varying communication media. 

Theoreticall  reasoning and empirical evidence presented in this dissertation offer support for 

thee assumption that varying levels of reprocessability may indeed lead to different belief 

revisionn outcomes. As demonstrated in the previous chapter, repeated exposure to evidence 

(duee to reprocessability) conveyed by a high cue multiplicity medium apparently leads to 

strongerr belief revision than single exposure (absence of reprocessability), when evidence is 

weak.. We suggest that this effect finds its theoretical explanation in the fact that 

reprocessabilityy evokes sequential processing of central and particularly peripheral cues. The 

factt that a reprocessability effect was found only when cue multiplicity was high again 

impliess the importance of considering peripheral cues and their interaction with varying 

informationn processing strategies. In terms of the BAM, it seems that sequential processing 
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leadss to stronger belief adjustment than simultaneous processing, particularly when 

peripherall  cues are present. This finding again illustrates and emphasizes the importance of 

incorporatingg peripheral cues in the BAM. 

5.55 Implications for practice 

Inn a more practical regard, we demonstrated that the auditing profession, one that has to judge 

andd rely on potentially biased evidence, may have to take into account the various 

opportunitiess and threats that computer-mediated communication introduce to client inquiry. 

Givenn recent technological and business developments, auditors in practice increasingly use 

electronicc communication media in their profession. While video-conferencing is still a 

ratherr uncommon form of communication (however, likely to become more widespread in 

thee near future), most practitioners employ e-mail today. As demonstrated in this 

dissertation,, whereas the use of electronic media for evidence collection provides many 

benefits,, it may also bias judgment in less desirable ways, if the evidence source has deceitful 

intentions.. Our empirical evidence shows that under certain circumstances, some media are 

indeedd capable of distorting evidence and subsequent belief formation beyond the meaning 

conveyedd by the message itself. Thus, there is reason to recommend awareness to the 

auditingg profession. 

Thee findings in this study may offer auditing practitioners some lessons to learn. However, 

onee has to be very cautious when generalizing results. The main strength of an experimental 

researchh design lies in its internal validity due to a high level of control by the researcher. 

However,, one of its limitations is the difficulty of generalizing study results to a larger 

population,, unless context and scenario closely match the ones assumed here. Having this 

said,, we will here refer to some of the empirical findings and attempt to make a few 

recommendationss for practice. 

Forr instance, recall that we found some significant media attribute effects when considering 

weakk evidence. According to our results, adding peripheral cues to weak, client-provided 

messagess may influence auditors' belief revision, even though the content of the information 

remainss the same. When evidence can be reprocessed, it seems that an auditor would be 

susceptiblee to peripheral cues and subsequently revise his/her belief strongly, even though 

centrall  evidence cues are dangerously weak. On the other hand, when only central (and 
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reprocessable)) cues are available, an auditor is not distracted in his/her assessment of the 

weakk evidence. A recommendation to practice to be concluded from this finding is the 

importancee of paying utmost attention to central cues and to process peripheral cues 'with a 

grainn of salt', particularly when the sender may have potentially persuasive intentions. 

Accordingg to our findings, given the presence of peripheral cues (and thus an increased risk 

off  bias), reprocessability may further aggravate the problem, since it exposes decision-makers 

repeatedlyy to biasing peripheral information. In summary, given weak client-provided 

evidence,, auditors should be particularly alert when they receive it by the means of 'rich' 

media,, i.e., media that are capable of transmitting peripheral cues and allow for 

reprocessability.. In the case of evidence perceived as weak by the auditor, he/she might 

reachh a more appropriate judgment by looking for additional central evidence, rather than 

relyingg on peripheral cues. Alternatively, in their evidence search, auditors might be well 

advisedd to choose additional audit procedures other than client inquiry. 

Further,, we found that when evidence was strong in itself, adding or subtracting peripheral 

cuess or providing the means for message re-examination did not change the end result with 

regardd to belief revision. This is generally a comforting finding for practice, since media 

attributess apparently do not bias the decision-maker when evidence is strong. However, as 

wil ll  be discussed as a research limitation in Section 5.6, we considered only supportive 

peripherall  cues. If peripheral cues had contradicted the strong central message, belief 

revisionn might very well have been affected, as they would have pointed to some level of 

contradictionn in the client's messages. 

Inn summary, auditors should be careful in their media selection, particularly when inquiring 

forr sensitive information from a client who might have persuasive intentions or who is 

knowinglyy a good 'actor'. It is difficult to offer recommendations that suit all situations, but 

generally,, it seems that the use of high cue multiplicity media could potentially distort 

auditors'' perceptions more than enlighten them. Therefore, choosing a low cue multiplicity 

medium,, which focuses auditors' attention solely on the central message cues, might offer a 

moree balanced picture of the actual situation. However, it is not always possible to choose 

thee medium of preference. Thus, given a medium that offers high cue multiplicity, it is 

importantt for auditors to be aware of the unconscious bias that peripheral cues may hold. 

Closee attention to central message cues is recommended. 
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5.66 Limitations 

Wee will here review research limitations with regard to the scope of this study and the design 

employed. . 

5.6.11 Limitations with regard to scope 

Thee main limitations can be identified by looking at the intended scope of the research model 

developedd in this dissertation. The model attempts to account for the effects that some 

electronicc communication media attributes have on belief revision strength. However, we 

recognizee that it is relatively limited in scope, due to a number of assumptions and choices 

made.. Therefore, predictions and empirical findings can only be applied to specific 

communicationn scenarios, as discussed next. 

First,, in this study, we assumed that the individuals communicating with each other are a 

criticall  information seeker on one side (i.e., the auditor) and an information provider with 

persuasivee intentions on the other (i.e., the client or CFO). While this is a realistic scenario to 

assume,, it limits the generalization of the present findings to other contexts. Second, while 

wee have frequently referred to the term 'communication', in practice, we only considered 

one-wayy communication, where the CFO of the audited company sends persuasive messages 

too the auditor in charge. Hence, due to methodological limitations, we did not consider the 

actuall  interaction commonly taking place when auditor and client negotiate. While first 

researchh ideas focused on such an approach, we soon realized that a two-way communication 

settingg would probably exceed the abilities provided by experimental designs, since un-

supervisedd communication between two and more individuals introduces many problems in 

termss of experimental control. 

Whilee several media attributes were reviewed in Chapter 2, we limited the scope of this 

researchh to the consideration of reprocessability and cue multiplicity. 

Ourr study is also limited to the consideration of supportive peripheral cues. That is, while 

peripherall  cues can vary in direction (i.e., either support or undermine central cues) we only 

examinedd peripheral cues, which support the central cues of a message. 
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5.6.22 Limitations with regard to the research design 

First,, since the research took place in a controlled laboratory environment, it has strong 

internall  validity but may not provide the external validity that a field study would afford. We 

triedd to compensate for this weakness by the research design, creating an experimental task 

andd conditions that mimicked a real world environment as much as possible. 

Second,, our selection of experiment participants may well have influenced the results. While 

alll  participants were familiar with the kind of task they were confronted with and had some 

levell  of practice experience, they were nevertheless graduate students. It would be 

interestingg to run the same experiment with more experienced auditors to validate the results. 

5.77 Suggestions for future research 

Whilee the present research provides some insights into the concerns raised in the introduction 

off  this dissertation, many issues remain unclear and new questions come to mind. Here, we 

suggestt how the newly raised questions and limitations of this study can be addressed by 

futuree research. 

Forr instance, recall the interactive relationship that we found for reprocessability and cue 

multiplicity.. In our experiment, we observed that belief revision was positively affected by 

cuee multiplicity when reprocessability was present (as expected). However, we also observed 

thatt there was a negative effect of cue multiplicity when reprocessability was absent. While 

wee suggested some explanations for this finding, it would be interesting to further pursue the 

issuee in future research and uncover the actual reason for this reversed cue multiplicity effect. 

Onn a related note, recall that we only considered peripheral cues, which support the direction 

off  the central message cues. It would be interesting to investigate the interactive effect of cue 

formatt (central vs. peripheral), cue strength (strong or weak) and cue direction (confirming or 

discontinuingg an initial belief) on belief revision strength. To illustrate the potential 

importancee of such an interaction, we again refer to the observed relationship between cue 

multiplicityy and belief revision when evidence was strong. While we concluded that the null-

effectt of cue multiplicity given strong evidence (i.e., the previously mentioned primacy effect 

off  central cues) was rather comforting for the auditing profession, it raises questions as to 

whatt would happen if cues had not been supportive of the central cues. In this case, would 
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participantss have been more susceptible to the peripheral cues? To take the issue even 

further,, posit that an auditor gathers evidence and wrongfully perceives it to be strong (for 

example,, because the sender intentionally tries to persuade the auditor using manipulated 

information).. In this case, one could argue that non-supportive peripheral cues might actually 

helpp the auditor to detect the sender's deception and reach a higher quality judgment. Thus, 

whilee we earlier recommended great caution with regard to the consideration of peripheral 

cues,, this recommendation might only hold true when peripheral cues support rather than 

underminee central message cues. 

Also,, it would be interesting to examine opposing cue directions in interaction with 

reprocessability.. Such a study might shed more light on some of the unexpected findings 

madee in this dissertation. For instance, a suitable research question might be: 'Given 

discontinuingg central cues and confirming peripheral cues, would the ability to reprocess the 

messagee direct the individual's attention more to the peripheral evidence?' 

Anotherr question that came to mind during this research was whether more experienced 

auditorss than those participating in this study would react differently to central and peripheral 

cues.. For instance, are experts in the profession better prepared for the biases that media 

attributess create? Or do experts pay more attention to subtleties and less attention to central 

cues?? If so, they would thus be more susceptible to such biases. 

Whilee the present research is limited to a specific communication setting (auditor-client 

inquiry),, other communication scenarios and the effects of media attributes on belief revision 

mayy be interesting to consider in future research. For example, how would the findings differ 

iff  we considered the communication between two co-operating auditors, e.g. working-paper 

preparerr and reviewer, where the primary goal is to reach consensus? Findings from this 

dissertationn could be linked to the findings made in related studies (e.g., Rich, Solomon and 

Trotmann 1997) to create future research opportunities. 

Wee also recommend future research to study the impact and use of electronic media for 'true' 

two-wayy communication, where communication parties (e.g., auditor and client; two 

auditors)) interact with each other. Since such a study would be difficult to perform using 

laboratoryy experiments, future research may possibly be helped by other research methods, 

suchh as field observations or interviews with practicing auditors. Here, other attributes than 

thosee examined in this dissertation could be investigated as well. Most of these other 
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attributess (listed in Chapter 2) are related to the communication's level of synchronicity, 

whichh characterizes whether interaction occurs in real-time (synchronous) or with a time 

delayy (asynchronous). Future research might consider media with the ability to offer varying 

levelss of synchronicity, and their effect on belief revision or other outcome variables, related 

too communication effectiveness. Related to the concept of synchronicity is also the media 

attributee of rehearsability (the extent to which the medium allows for message rehearsal 

beforee transmission), another interesting factor to study in future research. 

5.88 Concluding comment 

Thiss dissertation's research objective was to investigate the impact of electronic 

communicationn media attributes on belief revision in a dyadic auditor-client inquiry setting, 

wheree the client has persuasive intentions. In conclusion, we found that the communication 

mediaa indeed matter with regard to auditors' judgment formation, when used for client 

inquiry.. This dissertation demonstrated that the communication outcome of belief revision is 

affectedd by the media attributes chosen in this study, partly as theoretically predicted, partly 

inn different ways. The findings are theoretically interesting, because they provide further 

insightss into the effects of electronic media usage on information processing strategies. Also, 

fromm a practical point of view, such belief revision effects may potentially have serious 

implicationss for audit effectiveness. 
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