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epilogue
the waning of dutch demand for china

n
By the beginning of the eighteenth century, Holland had lost its interest
in China.’ 1 The decline of the Dutch East India Company had set in, in
which the Dutch concentrated on Java for their direct trade and increasingly began to rely on Chinese and Portuguese intermediaries for contacts
with China.2 Dutch scholarly preoccupation with the Middle Kingdom
also waned. No further projects of translation were undertaken and, after
Vondel, Van Hoorn and Van der Goes, no literary project made China
its subject. Furthermore, the Sinophilia expressed by the likes of Vossius
and Witsen found no continuation in the Dutch Republic but, instead,
moved to specialised academies in Paris and London. In the same period,
China’s Confucian literati became ‘disenchanted’ with the West, leading
to a marked decrease in interest in European learning. In the early eighteenth century, the European objections to the Chinese rites had led to the
expulsion of Catholic missionaries from China. In 1721, the Decree of Kangxi
proclaimed in no uncertain terms that ‘Westerners should not be allowed
to preach in China, to avoid further trouble’, hammering the point home
by stating that ‘I [Kangxi] have concluded that the Westerners are petty
indeed’.3
1 J.J. Duyvendak, ‘China in de Nederlandse letterkunde’, Jaarboek van de Maatschappij der Nederlandse Letterkunde, 1938, pp. 3-14, p. 15.
2 T. Weststeijn, ‘“Sinarum gentes…omnium sollertissimae”: encounters between the Middle
Kingdom and the Low Countries, 1602-92’, in S. Gang (ed.), Reshaping the boundaries: the Christian intersection of China and the West in the Modern Era, Hong Kong, HKU Press, 2016, pp. 9-34.
3 J. Li Dun, China in transition, 1517-1911, New York, Van Nostrand Reinhold Company, 1969,
p. 22.
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As this ‘century of mutual exchange drew to a close’, the Dutch printing
and publishing business also underwent considerable changes.1 Around the
turn of the eighteenth century, the industry experienced a recession that
led to a period of contraction and concentration on the domestic market. After a century of exceptional growth, the number of publishing firms
fell, and Dutch printers and booksellers lost ground on foreign markets.
Additionally, the Dutch no longer held the market of French-language
books and periodicals in France. This meant that printers, publishers, and
booksellers increasingly began to depend on the Dutch domestic market.2
Combined with lessening scholarly interests and a decrease in first-hand
accounts and travelogues, changes in the Dutch book market resulted in a
decline in the number of books, pamphlets, newspapers, and learned journals on China published in the Dutch Republic at the turn of the eighteenth century.
Conclusions
Research Aims
The present study examined how Chinese religion and philosophy were
represented in printwork produced in the Dutch Republic between 1595
and 1700. Within this study, Dutch images of China in text, paratext, and
illustration were analysed to see how they reflected contemporary Dutch
artistic, literary, religious, and philosophical discussions. Furthermore, this
thesis has posed two pertinent questions: to what extent did the type of
publication – book, newspaper, learned journal, or pamphlet – influence
the way in which the Middle Kingdom was discussed, and to what degree
were these viewpoints enabled, shaped, or limited by processes of textual
and visual transmission? This study has shown that the United Provinces
were not only an important hub for Chinese goods and works of applied
art, but also for the production and dissemination of representations of
the Middle Kingdom. On the one hand, the voc had stimulated the mutual exchange of goods, and first-hand accounts by merchants; while on the
1 Weststeijn, ‘The Middle Kingdom in the Low Countries’, p. 229.
2 K. Davids and L. Steward (eds), The rise and decline of Dutch technological leadership, 2 vol., Leiden
and Boston, Brill, 2008, pp. 150-173; J.A. Gruys, P.C.A. Vriesema and C. de Wolf, ‘Dutch
national bibliography 1540-1800: the STCN’, Quaerendo, vol. 13, 1983, pp. 149-160.
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other, Jesuit missionaries introduced the Dutch to Chinese culture. Both
fed the impact of the intensified mutual exchange with the Middle Kingdom, the results of which had considerable significance for understanding early modern European representations of intercultural contacts with
China. Arguably, while eighteenth-century ‘Chinoiserie’ in art and literature may be a primarily French, German, and English interpretation of
Chinese artistic traditions, its origins can be traced to the Dutch Republic
during the seventeenth century.1
The seminal influence of Dutch representations of China came about
through printwork produced in the United Provinces. In the seventeenth
century, the Dutch Republic had become the indisputable European centre
for the production of printwork on China. Martino Martini’s Novus atlas Sinensis (1655), Johan Nieuhof ’s Het gezantschap (1665), and Athanasius Kircher’s China illustrata (1667) were all first published in the United Provinces.
Indeed, very few books concerning China were initially printed outside the
Dutch Republic and even these soon saw a Dutch reprint or translation.2
Furthermore, as evinced by the discussion of the Jesuit translation of Confucius’s Confucius Sinarum philosophus of 1675 in chapter 2, Dutch intermediaries were essential for the effective dissemination of Jesuit accommodative representations of China in print. In this process, cultural interactions
between the Dutch Republic and the Spanish Netherlands transcended
their religious differences – perhaps by way of a shared language – whereby individual missionaries, merchants, printers and publishers benefited
from their mediating position between north and south. Dutch presses
also provided the whole of Western Europe with learned journals, newspapers, and periodicals, which often carried notices about the Middle Kingdom. Through the great diversity in titles and types of publications, Dutch
printers and publishers served a considerable proportion of the demand
for China in print. As such, early modern European concepts of the Middle
Kingdom and its religion and philosophy were often first conceived in the
printing shops of the Dutch Republic.
Although the current study is concerned with the Dutch Republic,
further research may be carried out to explore the role of the Southern
1 Weststeijn, p. 210.
2 Reed and Demattè, China on paper, pp. 1-8.
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Netherlands more explicitly in the formation and dissemination of images
of China during the early modern period. The Low Countries as divided
between the Dutch Republic and the Southern (or Spanish) Netherlands
may reflect a vague yet historic reality of often-shifting territorial boundaries; nonetheless, this does not mean that north and south represented two
separate cultures. Indeed, the Dutch language may have been a common
denominator, allowing for effective communication across borders and a
sense of shared national identity.1 As this thesis has revealed, voc ships
often carried Southern Netherlandish Jesuits to and from China, while
the Jesuits turned to Dutch printers and publisher for the publication of
their accounts of the Middle Kingdom. These interactions further stimulated the formation and dissemination of European representations of
the Middle Kingdom, whereby cultural considerations would often surpass
differences in religion.2
In turn, future explorations of early modern European representations of non-European regions in print could shed additional light on how
economic rules regarding cultural consumption shaped representations of
the ‘other’. Such research would also help us further understand how mercantile, missionary, and cultural entrepreneurial considerations influenced
images of the non-European world in print. The most obvious place to
explore would be the Americas for, unlike China, Europeans colonised this
region, devastating many among the indigenous peoples. As such, there
was less need for accommodation – be it religious, economic, or political –
and it seems plausible that this would affect representations in printwork.
Economic Considerations Related to the Production of Print
Recently, Joel Mokyr has argued that ‘modern economic growth […] depended on a set of radical changed in beliefs, values, and preferences’.3
Historians should consider this process reciprocal since changes in representations were fed by developments and innovations in the printing industry. Various improvements in printing technology were adopted in the
1 A. Duke, ‘The elusive Netherlands: the question of national identity in the early modern
Low Countries on the eve of the Revolt’, BMGN - Low Countries historical review, vol. 119, no 1.,
2004, pp. 10-38.
2 Weststeijn, ‘Middle Kingdom in the Low Countries’, pp. 210-211; Vande Walle and Golvers, The history of the relations between the Low Countries and China, pp. 9-15.
3 Mokyr, A culture of growth, p. XIII.
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seventeenth century, which resulted in better and often cheaper printwork.
From the 1660s onwards, high-quality paper was produced in Zaandam,
meaning that Dutch printers now had local access to fine paper. Dutch
type founders were considered the most skilled in Europe, producing a variety of scripts. An improved printing press – named after Willem Jansz
Blaeu – was developed before 1680, which allowed for a more accurate
handling of the plates, thus reducing printers’ waste.1 Moreover, changes in the commercial focus of the Dutch East India company, a growing
body of literate customers, and access to foreign markets were just a few
of the circumstances related to economic and technological developments
that impacted cultural representations in print. In future research, a more
integrated approach that combined economic history, intellectual history,
and cultural history would be helpful to establish an even greater comprehension of early modern intercultural contacts and their dissemination in
print.
The Dutch market for printwork on China – and the non-European world in general – was thriving in the seventeenth century. Economic growth and societal developments increased the number of potential
readers thanks to an increase in disposable income; high rates of literacy
among the Dutch stimulated the sale of printwork even further.2 People
were willing and able to spend money on books, journals, and newspapers
on China, evinced not only by the number of titles available but also by
the numerous reprints and translations published over the course of the
century. Willem Lodewijcksz’s Historie van Indien was reprinted seven times
between 1598 and 1617, while Bontekoe’s Iournael of 1646 was reprinted at
least 47 times before the end of the eighteenth century: a remarkable accomplishment. Both were translated in French, with Historie van Indien also
appearing in Latin.
As such, this study has emphasized the role of producers in the making
of Dutch representations of China through the medium of print. Printers
and publishers acted as cultural entrepreneurs: organising cultural, financial, social, and human capital to generate revenue from the creation and
dissemination of representations of China in print. This was both an eco1 K. Davids and L. Steward (eds), The rise and decline of Dutch technological leadership, 2 vol., Leiden
and Boston, Brill, 2008, pp. 173-174.
2 Cipolla, Literacy and development in the West, pp. 5-12.
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nomic and a socio-cultural activity based on innovation and the exploitation
of opportunities. Printers and publishers devised strategies that were aimed
at capturing a specific share of the early modern market of readers. When
Van Meurs published Nieuhof’s Het gezantschap in 1665, he soon issued a separate edition intended for a Catholic market in the Southern Netherlands.
While both were in Dutch, the paratext and content of the southern edition differed considerably from the northern, Protestant one. For instance,
Nieuhof’s rather negative characterisation of the Jesuit Schall von Bell is
completely removed from the Antwerp edition. Interesting in this exchange
is that, by targeting a different audience, Van Meurs also changed the representation and possible interpretation of China.
Mercantile, Missionary, and Cultural Entrepreneurial Perspectives on China
Representations of the Middle Kingdom and its religion and philosophy in
print were further influenced by considerations related to production, type
and aim of publication, and motives related to the background of the producers. As we saw in chapters 1 and 2 of this dissertation, publishers took a
missionary, mercantile or entrepreneurial approach in accordance with the
public they aimed for. Form and content were thereby adjusted to fit the
anticipated demands of potential readers. Around the turn of the seventeenth century, merchants and travellers like Jan Huygen van Linschoten
and Willem Lodewijcksz described the Chinese primarily as ‘benighted’
idolaters and devil-worshippers. However, to further trade and commerce,
a generally positive image of ‘familiar otherness’ was presented by their
publisher, Cornelis Claesz, in which Chinese religion and philosophy were
packaged and presented as misguided – yet – not necessarily immoral. As
the intended public of these books primarily consisted of those affiliated
with the voc, Claesz aimed to mitigate a dual perspective that aligned both
familiar and foreign. Author and publisher thus found a way to justify direct trade and contact with the Chinese, while simultaneously keeping an
appropriate religious distance.
This particularly mercantile perspective is also made visible through
the paratexts of early travelogues and journals. In chapter 1, an analysis of
the illustrations of ‘the Devil in Calicut’ showed that early modern Dutch
concepts of Chinese religion and philosophy in print also came about by
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way of visual materials. The visual and textual trajectory of the Devil in
Calicut from Indian deity to Chinese idol demonstrated that producers
such as Cornelis Claesz and Theodor de Bry — who guided their illustrators and engravers — directed specific interpretations of an image by way
of small visual changes and changing the literary context, in this instance,
according to the presumed mercantile wishes of the intended audience. As
such, publishing strategies related to visual materials as implemented by
the producer further affected Dutch representations of Chinese religion
and philosophy.
Future research may benefit from considering these mercantile considerations on a broader level. For instance, it would be of interest to take a
closer look at European representations, interpretations, and applications
of Chinese materia medica and medical practises, which is a topic that concerns early modern commerce, culture, and science. The voc facilitated the
physical import of Chinese medicinal plants and substances, while Dutch
printwork laboured towards disseminating knowledge about them. As this
dissertation has argued, the commercial interests of merchants and publishers may have complemented each other, leading to economic growth in
both industries. Indeed, Dutch newspapers carried an inordinate amount
of advertisements for Chinese medicine, and many written descriptions of
how to use them were first published in the Dutch Republic.
By the middle of the seventeenth century, an additional image of Chinese religion and philosophy had emerged under the influence of the Jesuit
missionary policy in China. Jesuit publications like Matteo Ricci and Nicolas
Trigault’s De Christiana expeditione apud Sinas (1615) presented Confucianism as
compatible with Christianity; moreover, it placed Chinese society in great
esteem because of its high moral values. These Jesuit reports fundamentally (re)constructed the European image of the Middle Kingdom during the
seventeenth century, which had such a significant impact that it called into
question the very nature of Western concepts of religion.1 This missionary perspective proved enduring, and many books published in the Dutch
Republic would take up (parts of ) the Jesuit representation of Confucius.
However, while the transtextual relationship between Jesuit hypotext in Latin, Italian, or French (texts A) and Dutch hypertexts (texts B) are obvious, it
1 Standaert, ‘Early Sino-European contacts, pp. 3-27.
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was – again – Dutch publishing strategies that considerably influenced form
and content. Adaptations and changes were in large part due to a difference
in intended audience. Ricci and Trigault’s work was specifically aimed at informing (Catholic) readers about the mission in China and, as such, emphasised in text and paratext the Jesuit origin and intention of information. Yet,
in 1639, the text of De Christiana expeditione apud Sinas was taken up by the Elzeviers of Leiden, who produced Regni Chinensis descriptio, a work that primarily
aimed at a Protestant readership, focusing on China as a country rather than
on the missionary activities.
This approach towards Jesuit sources would remain common among
Dutch printers and publishers until the end of the seventeenth century.
While neither form nor content of printwork displayed any outward aversion to the society, the paratext did not advertise the Jesuit origin, and
publishers often even deliberately removed any references to the society.
This approach made for a strangely equivocal attitude towards Chinese
religion and philosophy. Protestant publishers (and their readers) were not
eager to adhere to a Catholic Jesuit perspective; however, the image of the
Chinese as idolaters and devil-worshippers had become out-dated by the
middle of the century.
Some authors, like Franciscus Ridderus and Carolinus Godefrius, used
China to argue against Catholicism, but some Calvinists made the Middle Kingdom part of their own missionary doctrine, Gijsbrecht Voetius
and his pupil Johannes Hoornbeeck among them. Voetius advocated for
the adoption of the Jesuit policy of accommodation, suggesting cultural
association with leading elements in Chinese society. In 1669, Hoornbeeck
published a treatise on mission theology entitled De conversione Indorum et
Gentilium, which described and reflected on heathendom, paganism, and
idolatry from a Calvinist perspective.1 Unusually, Hoornbeeck’s discussion
of Chinese beliefs was embedded in a rather appreciative exposition on
Chinese culture and politics. He saw excellent opportunities for conversion as he considered the Chinese a civilised and well-educated people of
high moral standing and moral codes. The work was published by Janssonius van Waesberge in Amsterdam, and text and paratext make clear that
it was intended as a scholarly work for a small and informed audience. As
1 Loots and Spaans, Johannes Hoornbeeck.
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such, it only had a limited influence on Dutch representations of Chinese
religion and philosophy in print.
Protestant representations were not uniform, as is shown by the writings of Willem Teellinck and Godefridus Udemans discussed in chapter
2. For his part, Teellinck saw little to praise in the heathen peoples of Asia
and the Americas and even used them as an exemplum for religious castigation and improvement: encouraging his readers to look upon the heathens as a mirror to reflect on their own Christian defects. Udemans, on
the other hand, provided a guide for Dutchmen in the maritime trade, informing them how to interact effectively with the heathens. He gave some
information about Chinese culture, politics, and religion, and was not entirely negative in his descriptions. Yet, like Teellinck, he used the Chinese
as a mirror to motivate his readers to critically inspect their own moral
behaviour. Notably, both Udemans and Teellinck were published in Dutch,
in smaller sizes and without illustrations. This made them easily accessible,
relatively cheap, and convenient. They clearly aimed at merchants concerned with the heathen regions of Asia or America, combining religious
conviction and calls to conversion with the mercantile considerations of
both author and reader.
Dutch cultural and economic growth was another important impetus for innovation on the book market, and a number of business-savvy
producers developed new ways to represent China to as large an audience
as possible. By taking a cultural entrepreneurial perspective, people like
Jacob van Meurs, Jan Jansz Deutel, and Simon de Vries successfully advanced innovations in the early modern market of ideas. Economic motives were part of larger considerations about religion, politics, and society,
thus shaping Dutch representations of Chinese religion and philosophy in
print. Publishers less bound by mercantile or missionary constraints, such
as Theodor de Bry, tended to emphasise differences between China and
Europe, however. The interpretation of Chinese religion and philosophy
as fundamentally different from the West is most strikingly visible in the
paratexts of De Bry’s India Orientalis. The emphasis on differences rather
than similarities, the conflation of illustrations to create biased imagery,
and the linking of these images with (mis)leading text all played a part in
this process.
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In terms of entrepreneurship, Willem IJsbrantsz Bontekoe’s Iournael of
1646 is a wonderful example as it is one of the few true Dutch best-sellers
of the early modern period. And while it is not a book about China, Bontekoe’s journal demonstrates how a large readership was presented with a
rather ambiguous representation of the Middle Kingdom and its religion
and philosophy. In this regard, Bontekoe and his publisher Deutel utilised
a perspective of functional indifference, meaning that the beliefs of China
were of such little significance to their aim that they simply paid no attention to them. They made little reference to them in text or image, instead
opting for more sensational descriptions of the adventures of the Dutch in
Asia. The main objective of Bontekoe and Deutel was to present readers
with an attractive account of travel and disaster, and it is exactly this preference for the sensational that reveals how less affluent and not particularly intellectual Dutch readers might have perceived China.
Another kind of cultural entrepreneur, Jacob van Meurs, adapted travelogues and Jesuit reports in such a manner that the resulting representation of China and its religion and philosophy appealed to a broad group of
wealthy buyers. He forged a new genre, recognisable by its grand folio sizes and exceptionally high quality of paratext. Van Meurs published Johan
Nieuhof ’s Het gezantschap in 1665, and Olfert Dapper’s Gedenkwaerdig bedryf in
1670. In these and related publications, Van Meurs cleverly adapted text
and paratext to fit the wants and needs of a newly emerging elite that could
afford expensive books on foreign countries. While they were not always
a resounding commercial success, his publishing strategies made his books
innovative in that they focused on an easily digestible and broadly appealing image of the Middle Kingdom. Moreover, he made Jesuit sources on
China available through books that were not necessarily aimed at a Catholic readership, thus adapting knowledge on China with a Jesuit viewpoint
for a broader public of readers.
By the end of the seventeenth century, demand for books on China
outran the supply of travelogues and first-hand accounts. To cater to the
ever-growing public, Dutch printers and publishers began to churn out
a number of compilations by professional writers. Such compilations by
(for example) Simon de Vries and Lambertus van den Bosch were greatly
valued in their times as they offered a generous portion of information in
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an easily digestible form. However, their presentation of Chinese religion
and philosophy was such that their interpretation was shaped by the surrounding text through what I have called ‘interparatextuality’ (see chapter
1). Notwithstanding the efforts of the often highly skilled writer, these paratextual elements combined with the content of preceding and successive
sections of text with the intention of priming readers to view Chinese religion and philosophy as idolatrous.
Expanding and Rethinking the Corpus of European Sources on China
In researching the present study, the scope of sources used extended far
beyond the more traditional hierarchy of early modern European printed
sources on China. This varied source base has yielded a much more detailed picture of early modern intercultural contacts, and shown how representations of Chinese religion and philosophy in print are complex and
multi-varied, the understanding of which may be advanced by utilising a
diverse and broad-ranging corpus. This study has done so in two ways: the
first, discussed in chapters 1 and 2, concerns the inclusion of those oft-neglected titles such as Pieter van Hoorn’s Eenige voorname eygenschappen van de
ware deugdt (1675). This first-printed European translation of Confucius,
which (unsurprisingly) was in Dutch, argued for an interpretation of Confucianism as an instruction on how to live a virtuous life. Van Hoorn even
went so far as to place Confucius above European authorities in this regard.
The translation was printed in Batavia, and consequently, had little influence beyond the sphere of the Dutch East Indies. However, Van Hoorn’s
translation hints at complex intercultural interactions between the Dutch
and Chinese. Numerous manuscripts and prints in the archives of the Van
Hoorn family further attest to their enduring interests in Chinese culture.
Second, the expanded hierarchy of sources also included periodic publications, specifically newspapers, news digests, learned journals, and pamphlets. Chapter 3 demonstrated that Dutch-made learned journals were
essential in facilitating the discussion of Chinese religion and philosophy
– particularly Confucianism – as an intellectual phenomenon throughout
early modern Western Europe. Learned discourse on Confucius took place
within private networks of correspondents, yet the Republic of Letters
was informed on a larger scale after the advent of erudite periodicals such
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as Henri Basnage de Beauval’s Histoire des ouvrages des savants. The editors of
these intellectual journals thereby functioned as a major driving force in
shaping representations of China and Confucius as they usually decided on
content and interpretation. This chapter also made clear that the analysis
of Confucius in learned journals was heavily influenced by European religious, political, and intellectual conjunctures. For example, Isaac Vossius
and Georg Hornius fought a pamphlet war over the question of biblical
chronology – an issue that had come to the fore precisely through the increased European dissemination of knowledge about China’s culture and
history. Indeed, learned journals also discussed this issue in depth, based on
information found in Confucius Sinarum philosophus and similar publications.
By considering newspapers and pamphlets printed in the Dutch republic during the final decades of the seventeenth century in chapter 4,
it became clear that representations of China increasingly focused on the
Chinese Rites Controversy and the condemnation of the Jesuit mission.
Subsequently, this shifting focus is hardly visible if one considers books
alone; it is only through an examination of more ephemeral printwork that
this shift becomes apparent. The speedy nature of the publications – pamphlets and newspapers – also lent something to the news itself. News on
and from China now acquired a more dynamic quality, meaning that events
were made more dramatic and urgent, which allowed for substantial debate over the significance of Chinese incidents. When the Chinese Rites
Controversy became a publicly debated topic through the condemnation
of Louis le Comte’s Nouveaux memoires sur l’état present de la Chine in 1700, the
information acquired even greater immediacy and dynamism. Newspaper
publishers did not merely inform readers about events concerning China,
they adapted subject, tone, content, and even language according to the
wishes of their potential readership.
Dutch Printwork for the Republic of Letters
Over the course of the seventeenth century, French language and culture increasingly began to overtake Latin as the dominant framework of discourse
of the Republic of Letters. The phenomenon has long been recognised, yet
this dissertation has demonstrated that this development also influenced
representations of Chinese religion and philosophy around the turn of the
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eighteenth century. Printwork produced in the Dutch Republic served the
international Republic of Letters through books, newspapers, learned journals, and pamphlets published in French, which also increasingly focused on
French subjects. Representations thereby adapted to the translations.
French translations of Confucius Sinarum philosophus published in Amsterdam were the first to provide European readers with a translation of
Confucius in French. Through processes of transtextuality, Foucher and
Labrune rewrote the text to fit the French and European perspective, removing Confucius from his decidedly Jesuit and Latin contexts. Paratext
conceived by the publishers made the works accessible to a potentially
broad public of readers, who were further guided in their possible interpretations by peritext related to the authors. As such, Confucius was presented as a would-be guide to morality and virtue, whereby his teachings
were turned into something decidedly more secular than the Jesuits had
ever intended.
The Dutch Republic was an important hub for the production of
French-language newspapers, and yet there was a distinct divergence between Dutch-language and French-language reports on China in newspapers published in the United Provinces. Dutch reports focused on events
that might affect the economic or mercantile interests of the voc in Asia
and were generally brief. In contrast, French reports often concerned the
Jesuits and their mission in China, even more so after Louis XIV sent a
French Jesuit envoy in the late 1680s.
The Chinese Rites Controversy at the end of seventeenth century exacerbated institutional and intellectual discussions of the Middle Kingdom
and its religion and philosophy, a process that was very much reflected and
reinforced through French-language newspapers and periodicals printed
in the Dutch Republic. In turn, these widely available publications spread
increasingly negative representations of Confucianism and the Jesuit policy of accommodation even further. As such, Dutch publishing strategies
aimed at serving the interests of a growing international readership, allowed for the discussion of Chinese religion and philosophy on an unprecedented level.
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Transtextuality as Theoretical and Methodological Framework
This study has emphasised how representations of Chinese religion and
philosophy in different types of Dutch-made printwork were tied together
by processes of transtextuality. Through transtextuality in its many forms
– inter-, para-, archi-, meta-, and hypertextuality – Dutch book producers were fundamental in shaping Western images of the Middle Kingdom
through Dutch publications.
Transtextuality at its most basic level acknowledges that no text exists
in a vacuum. In essence, all texts are transtext in that they refer to pre-existing texts. However, there is some debate among literary theorists as to
what constitutes transtextuality. Should the presence of broadly related
themes and ideas be considered transtextuality, or is only straight reference
a transtextual component? This dissertation tried to find a middle ground
between these two points, helped along by the fact that relatively few firsthand accounts of China were available, meaning that most Dutch publications can often be traced directly back to an original work. Transtextuality
– and even more so its precursor, intertextuality – focuses on processes of
composition to reveal intention; yet in doing so, it also focuses on the reader and writer to a great extent. One disadvantage of this focus is that it not
only implies specialist knowledge on the part of the reader, it also places
too much emphasis on authorial intention. This latter problem has been
negated by Roland Barthes, who suggested that a work may be intertextual
without the writer’s knowledge, yet it still emphasised the reader as maker
– or rather interpreter – of meaning.
The vacant space between reader and writer left by Barthes and Kristeva’s interpretation may be taken up by the role of the producers. While
Genette’s transtextuality did so (in part) by including everything that sets
texts in relationship with other texts – thereby including the physicality
of the object – he nevertheless payed less attention to book producers as
‘makers of meaning’. Yet, in focusing on the producer, one obvious problem is that printers and publishers are also readers, and sometimes writers
themselves. How to separate intentions, motivations, and interpretations
therefore remains at the forefront of a transtextual approach.
The previous chapters have related many examples of transtextuality of
text and image, which are the result of actions undertaken by the produc-
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er of the texts involved. Intertext, for instance, occurred when Abraham
and Bonaventura Elzevier of Leiden issued their interpretation of Ricci
and Trigault’s De Christiane expeditione apud Sinas. Furthermore, examples of
paratextual intervention demonstrate how readers were guided in their
reception and interpretation of the Middle Kingdom by such surrounding materials as the title page, the inclusion or exclusion of illustrations,
and even the size and content of the margins. Arguably, Theodor de Bry’s
alienating interpretation of Chinese religion and philosophy was as much
a function of the numerous engravings and comments in the margins included in his India Orientalis, as of any description found in the main text.
Paratext also limited the dissemination of information about China among
certain groups of readers, who were mainly divided by disposable income,
level of education, and their knowledge of Latin or French. Even though
Hoornbeeck’s Calvinist explanation of China’s ‘heathendom’ is very nuanced, it could only be purchased and read by a few people.
From this, it follows that publications were designated to a certain genre
(architextuality) from the outset, which influenced representations of the
Middle Kingdom and its religion and philosophy. Bontekoe’s Iournael was
immensely popular, but none of its readers would have bought the book for
its nuanced exposition of China’s systems of belief. And although Bontekoe and Deutel had access to information on the subject – as evinced by a
number of intertextual references to Jan Huygen van Linschoten’s Itinerario
– their publishing strategies were not aimed at a more thorough investigation of Confucianism, for example. Architextuality also greatly influenced
the discussion of China in learned journals and newspapers and possible
interpretations depended on whether the editor chose to designate news
and announcements as ‘economic’ or ‘religious’.
Metatextuality is contained within virtually every Dutch publication
on China published in the seventeenth century. Authors, printers, publishers, translators, illustrators, and engravers shaped their own (and their
readers’) approach to the Middle Kingdom through explicit or implicit
critical commentary of one text on another. This process is most apparent
at the turn of the eighteenth century, when the Chinese Rites Controversy
dominated the European debate on China. Practically every publication
had something to say on the issue. Some Dutch news digests like Mercure
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historique et politique were less explicit than others, such as the Journal des sçavans, which reprinted the rather forceful statement that ‘Confucius lived in
error and died in paganism’. However, by including negating statements –
‘the “supposed” idolatry’ – they nevertheless offered implicit metatextual
commentary on Chinese religion and philosophy. Hypertextuality is also
pervasive in the formation of representation of China in print: one of the
most obvious of these was Simon Foucher’s and Jean de Labrune’s translations of Confucius Sinarum philosophus from Latin into French. The works that
resulted transformed and elaborated upon the original Jesuit Latin text,
modifying its original interpretation through both text and paratext.
Certainly, the publication types discussed within this dissertation are
not monoliths isolated from each other, but dynamic and developing categories that are connected through transtextuality. It may seem obvious,
but journals depended on books, books depended on pamphlets, pamphlets depended on newspapers, newspapers depended on journals – and
so forth and vice versa. An example discussed in chapter 4 concerns the
pamphlet war that erupted after the publication of Le Comte’s Nouveaux
memoires sur l’état present de la China, and its subsequent censure by the Sorbonne. The direct catalyst of discussion was Le Comte’s book, which was
taken up and debated in learned journals and newspapers. The polemic then
moved to pamphlets and news digests, which in turn fed back into books such
as Johannes Mauritius’s Afgoden-dienst der Jesuiten in China, which were again
discussed in erudite periodicals, news digests and papers, which in turn led
to the publication of more pamphlets.
Clearly, these processes by which the transmission of printed text influenced early modern European representations of Chinese religion and
philosophy through Dutch-made printwork, are dynamic and pervasive.
Few if any publications exist in a vacuum – the meaning of the word
‘publication’ itself (‘make generally known’) counteracts such a notion –
and this dissertation has striven to demonstrate how Dutch producers of
books, journals, newspapers, news digest, and pamphlets cast China and
its religion and philosophy in a light they deemed optimal for their aim
and audience. These print producers combined existing and emerging ideologies with cultural and economic considerations to determine whether
the beliefs of China came across as either idolatrous or compatible with
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Christianity, either beneficial to trade or a hinderance to commerce. Furthermore, their actions determined whether their Dutch and international
readers would regard Confucius as a saint or a heathen.
n

