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Biolines 

The key theme in the research of Charles Forceville (Media Studies, University of Amsterdam) is the 
question how visuals convey meaning. Committed to cognitivist, socio-biological, and relevance-
theoretic approaches he publishes on multimodality in various genres and media (documentary film, 
animation, advertising, comics & cartoons). In 1996 he published Pictorial Metaphor in 
Advertising (Routledge 1996). He co-edited Multimodal Metaphor (Mouton de Gruyter 2009), Creativity 
and the Agile Mind (Mouton de Gruyter 2013), and Multimodal Argumentation and Rhetoric in Media 
Genres (Benjamins 2017). A monograph with the working title Analyzing Visual and Multimodal Mass-
Communication: A Pragmatic Model is in preparation for Oxford UP. 

Zahra Kashanizadeh is a PhD candidate of business management at the University of Tehran, Iran. From 
2018, she has worked as a visiting researcher at the Media Studies Department of University of 
Amsterdam. Her research lies at the intersection of marketing, advertising and linguistics. She is the co-
author of Visual Metaphor in Advertising (in Farsi), aimed at the advertising industry (Moballeghan 
2019). 


