
Carolin Ischen

PERSU
A

SIV
E A

G
EN

TS           C
arolin Ischen

I am here to 
assist you today

PERSUASIVE 
AGENTS

Unraveling the 
persuasive potential of 
conversational agents



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 1PDF page: 1PDF page: 1PDF page: 1

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 1PDF page: 1PDF page: 1PDF page: 1

PERSUASIVE 
AGENTS

Unraveling the 
persuasive potential of 
conversational agents



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 2PDF page: 2PDF page: 2PDF page: 2

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 2PDF page: 2PDF page: 2PDF page: 2

© Carolin Ischen

Amsterdam, 2022

Persuasive agents. Unraveling the persuasive potential of conversational agents.

ISBN: 978-94-6421-709-4

Cover design, illustration & layout: Esther Beekman (www.estherontwerpt.nl)

Printed by: Ipskamp printing, Enschede

This project was funded by the Research Priority Area Communication and  

its Digital Communication Methods Lab (digicomlab.eu) at the University of Amsterdam.

Amsterdam School of Communication Research (ASCoR)

Department of Communication, University of Amsterdam

PO Box 15791

1001 NG Amsterdam

The Netherlands

All rights reserved. No parts of this publication may be reproduced, stored, or transmitted in

any form or by any means without permission of the author. The copyrights of published articles

have been transferred to the respective journals.



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 3PDF page: 3PDF page: 3PDF page: 3

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 3PDF page: 3PDF page: 3PDF page: 3

Persuasive agents
Unraveling the persuasive 

potential of 
conversational agents

ACADEMISCH PROEFSCHRIFT

ter verkrijging van de graad van doctor
aan de Universiteit van Amsterdam
op gezag van de Rector Magnificus

prof. dr. ir. K.I.J. Maex
ten overstaan van een door het 

College voor Promoties ingestelde commissie,
in het openbaar te verdedigen

in de Aula der Universiteit
op vrijdag 20 mei 2022, te 14.00 uur

door
Carolin Ischen

geboren te Warburg



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 4PDF page: 4PDF page: 4PDF page: 4

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 4PDF page: 4PDF page: 4PDF page: 4

Promotiecommissie

Promotores: 	� prof. dr. E.G. Smit 		  Universiteit van Amsterdam 
prof. dr. G. van Noort 		  Universiteit van Amsterdam

Copromotores: 	� dr. T.B. Araujo 			   Universiteit van Amsterdam 
dr. H.A.M. Voorveld 		  Universiteit van Amsterdam

Overige leden: 	� prof. dr. C.H. de Vreese 		  Universiteit van Amsterdam 
dr. M.J. van der Goot 		  Universiteit van Amsterdam 
prof. dr. J. Peter 			   Universiteit van Amsterdam 
prof. dr. S. Shyam Sundar 		  Penn State University 
prof. dr. M.L. Antheunis 		  Tilburg University 
prof. dr. T. Bosse 			   Radboud University

Faculteit der Maatschappij- en Gedragswetenschappen



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 5PDF page: 5PDF page: 5PDF page: 5

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 5PDF page: 5PDF page: 5PDF page: 5



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 6PDF page: 6PDF page: 6PDF page: 6

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 6PDF page: 6PDF page: 6PDF page: 6

TABLE OF 
CONTENTS



576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022Processed on: 13-4-2022 PDF page: 7PDF page: 7PDF page: 7PDF page: 7

576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen576040-L-bw-Ischen
Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022Processed on: 11-4-2022 PDF page: 7PDF page: 7PDF page: 7PDF page: 7

9

29

67

93

139

173

194
200
206
212
214
218

Chapter 1	

Chapter 2	�

Chapter 3	

Chapter 4	�

Chapter 5	�

Chapter 6	

General introduction and dissertation outline

 “I am here to assist you today”: The role of entity, 
interactivity and experiential perceptions in  
chatbot persuasion

Privacy concerns in chatbot interactions

 Is voice really persuasive? The influence of modality  
in virtual assistant interactions and two alternative 
explanations

 Do virtual assistants become persuasive over time?  
testing the reciprocal relationship between repeated 
interactions  with a virtual assistant, trust, and persuasion

General discussion and conclusion

English Summary
Nederlandse samenvatting
Deutsche Zusammenfassung
Author contributions
Acknowledgements
About the author	




