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APPENDICES 
 
 
Chapter 3, appendix 3.1: Websites and interviews 

 
This appendix shows a list with the sites and interviews on which my analyses for 
chapter 3 are based. The URL of each site is mentioned behind the name of the site 
or organization in question. The 15 websites of which the producer was 
interviewed are indicated with asterisks (*) after the URLs. 
 
1. Websites of youth departments of political parties (political party activism) 
1. Jongerensite PvdA   http://www.js.nl* 
2. Jongerensite CDA    http://www.cdja.nl 
3. Jongerensite SP    http://rood.sp.nl 
4. Jongerensite GroenLinks    http://www.dwars.org 
5. Jongerensite SGP    http://www.sgpj.nl 
6. Jongerensite Christenunie   http://www.perspectief.nu 
 

2. Websites of NGOs that organize activities about political issues 
1. (7) Coolpolitics    http://www.coolpolitics.nl* 
2. (8) Nationale Jeugdraad   http://www.jeugdraad.nl* 
3. (9) Stichting PJP    http://www.pjp.nl 
4. (10) Groninger PJK   http://www.gpjk.nl 
5. (11) JNL     http://www.jnl.org 
6. (12) Haags Debat    http://www.haagsdebat.nl 
7. (13) Jongeren & Politiek   http://www.sjep.nl 
8. (14) StemWijzer (VoteMatch)  http://www.stemwijzer.nl* 
 

3. Websites with platforms for self-expression 
1. (15) Debatteer.nl    http://www.debatteer.nl  
2. (16) In-Spe     http://www.in-spe.org 
3. (17) Maroc.nl    http://www.maroc.nl* 
4. (18) Hyves     http://www.hyves.nl 
5. (19) Funky Babes    http://www.funkybabes.nl 
6. (20) CU2     http://www.cu2.nl 
7. (21) Islamwijzer    http://www.islamwijzer.nl*
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4. Websites about social activism 
1. (22) Young Amnesty   http://www.youngamnesty.nl* 
2. (23) Voetafdruk    http://www.voetafdruk.nl  
3. (24) LHUMP    http://www.lhump.nl 
4. (25) CIDI Jongeren   http://www.cijo.nl  
5. (26) Greenpeace Kids   http://www.greenpeacekids.nl* 
6. (27) JvJ     http://jongerenvoorjongeren.nl 
 

5. Websites for specific communities 
1. (28) Students Only    http://www.studentsonly.nl 
2. (29) HGJB     http://www.hgjb.nl 
3. (30) Jeugdbond N&M   http://www.jnm.nl 
4. (31) El Tawheed    http://www.eltawheed.nl  
5. (32) Mix-ML    http://www.mix-ml.nl  
6. (33) IO     http://www.irakesejongeren.nl 
 

6. Websites about norms and values 
1. (34) En-campagne    http://www.en.nl* 
2. (35) Wat voor eikel ben jij?  http://www.watvooreikelbenjij.nl 
3. (36) Ik ben geweldig   http://www.ikbengeweldig.nl* 
4. (37) Vet Verkeerd    http://www.vetverkeerd.nl  
5. (38) LTZG     http://limburgtegenzinloosgeweld.nl  
6. (39) United Smile    http://www.unitedsmile.nl* 
 

7. News websites for youth 
1. (40) Fok     http://www.fok.nl 
2. (41) Deadline    http://www.deadline.nl* 
3. (42) Spunk     http://www.spunk.nl* 
4. (43) Extra fris    http://www.extrafris.nl 
 

8. Websites that have a portal function 
1. (44) Youknow    http://www.youknow.nl* 
2. (45) Startpagina    http://jongeren.startpagina.nl  
3. (46) Go Europe    http://www.go-europe.nl 
4. (47) Your Amsterdam   http://www.youramsterdam.nl* 
5. (48) Overheid.nl    http://www.overheid.nl 
6. (49) Openstart    http://jeugd.openstart.nl 
7. (50) 123Jongeren    http://www.123jongeren.nl 
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Chapter 3, appendix 3.2: Coding template 
 
This appendix shows the originial online coding template used for the coding of 
560 websites in six European countries and Turkey. These analyses were part of 
the CivicWeb research project about the role of the internet in young people’s civic 
participation and engagement (see: http://www.civicweb.eu). Obviously, only the 
data about 50 websites in the Netherlands were used for the analyses in chapter 3. 
 
1. Country of origin of the website: 

- Hungary 
- Netherlands 
- Slovenia 
- Spain 
- Sweden 
- Turkey 
- UK 

 
2. The coder: 

[This question refers to the person that actually fills in the coding sheet, 
namely the researcher; as you can only fill four letters in the online version, 
for instance Eva would be EB and Fadi would FH.] 

 
3. URL of the website. Please, copy the URL of the website here:  

 
4. Name of the organisation:  

 
5. Please copy the subheading or mission statement of the website here:  

[The statement does not have to be taken from the ‘about us’ section, but 
wherever it is quoted from, the name of that page or section needs to be 
noted. In countries where the native language is not English, please include 
the original text as well as a translation of it.] 
 

6. Name and/or contact information of the producer of the website:  
[The producer of the website refers to the web administrators and/or 
moderators. You might find it hard to reach any contact information 
regarding the producer. In this case, the design company or organization 
could also be ample information for your records since we will be conducting 
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interviews with this specific target group in WP7. If you think a site meets 
most of our criteria and that you decide to recommend it for further analysis, 
the response to this question becomes more obligatory.] 
 

7. Which category does the website fall under? 
[You may select all that apply.] 
- Activist group’s website 
- Charity’s website 
- EU website 
- Governmental website 
- International network’s website 
- NGO’s website 
- Political party’s website 
- Religious group’s website 
- Other, please specify:  

 
8. Does the website address young people? 

[You may select all that apply.] 
- No, not specifically 
- Yes, it is about youth  
- Yes, it is addressed directly to youth  

 
9. How would you describe the overall feel and the mode of address of the 

website? (Please include comments on language, design features, quality of 
images, ease of use etc., examples are welcome.)  
 

10. What topic(s) does the website address? Choose the three most important 
topics. 
[You may select all that apply, but try to choose the three most important 
topics.] 
- Arts  
- Capitalism, consumerism  
- Drugs  
- Economy 
- Education  
- Environmental issues  
- Family 
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- Gender  
- Globalisation 
- Health  
- Human rights  
- Lifestyle  
- Minorities, migration  
- Party politics 
- Patriotism, nationalism  
- Peace  
- Promotion of civic participation in general (i.e. voting)  
- Protection of animals  
- Religion 
- Sexual orientation 
- Social inequalities  
- Sports  
- Terrorism, military conflict  
- Unemployment 
- Other, please specify:  

 
11. Please, comment on the topics the website addresses:  

 
12. You will see applications and functions below. Please select the ones that you 

find on the website.  
[You may select all that apply.] 
- Articles, papers by users 
- Audio content  
- Blog  
- Buying  
- Chatroom 
- E-mail  
- E-voting  
- FAQ 
- Forum  
- Games, tests  
- Message board  
- News section  
- Petition to sign  
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- Pictures, photos 
- Possibility to comment specific content  
- Promotion of events to attend  
- Promotion of other organisations, websites  
- Register, become a member 
- ‘Share it/e-mail it to a friend’ function  
- Sponsoring, donation  
- Subscription to newsletters or e-mail lists  
- Video content  
- Wiki 
- Other, please specify: 

 
13. What kind of civic participation might the website promote? 

[You may select all that apply, but try to choose the three most important.] 
- Certain lifestyle  
- Contacting officials and authorities  
- Demonstration, protest  
- Discussion 
- Donation, sponsoring  
- Events (other than demonstrations and protests) (attending them)  
- Joining organisation 
- Organising events  
- Signing petition  
- Volunteering 
- Voting 
- Other, please specify: 

 
14. Please comment on the ways the website attempts to promote civic 

participation. Please comment on the offline activity as well:  
 

15. Please comment on the ‘civicness’ of the website:  
[As stated in the general guide sheet, we take civic engagement to refer to a 
subjective state of interest, investment or personal commitment, while civic 
participation is a matter of objective actions of various kinds (including 
‘speech’). Since the website inventory should be grounded on a broad 
conception of civic, while commenting on civicness of a website, it would be 
advisable to mention whether the site includes instances of civic engagement 
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(more subjective) and/or civic participation (more objective). If possible, also 
give examples.] 

 
16. Please select the ‘network’ features the website contains.  

[You may select all that apply.] 
- Connection with NGOs  
- Endorsement of a political party, political organisation, politician  
- Language option (website available in more than one language)  
- Links to European sites  
- Links to International sites  
- Links to National sites  
- Sponsorship of a commercial organisation  
- Sponsorship of a non-profit organisation  
- Other, please specify: 
[We have listed network features such as links, sponsorship, endorsement, 
formal-informal connections and language options. However, alternatives 
may come to mind as you surf further. Especially in the case of youth-
oriented sites, peer-to-peer support, partnership of several organizations, 
surveys, e-voting mechanisms and petitions on current / social issues may be 
available to enhance networking. Thus, question 17 also gives you the 
opportunity to explain these features in detail with examples or technical 
terminology like polls, discussion platforms etc. You may also point out if the 
site has an easy-to-navigate style and is easily accessible for networking.]  
 

17. Please, comment on the network features the website has:  
 

18. General comments about the website and/or producer:  
 
19. Do you recommend this website for further in-depth analysis? 

- Yes 
- No 

 
20. Date (yy/mm/dd):  
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Chapter 7, appendix 7.1: Focus groups participants 
 
Politics 
- Members of Jonge Socialisten (Young Socialists), which is the youth 

department of the left-wing Dutch Labour Party (PvdA). They participated in 
internal and public debates about social and political issues, and they 
organized campaigns aimed at focusing young people’s attention on civic 
issues in general and on their own agenda in particular. 

 Number of interviewees: 7 / Date: 16 January 2009 / Place: Amsterdam 
-  Youth who travelled to the United States to support Barack Obama’s 

presidential campaign in October and November 2008, and to witness his 
inauguration on January 20th 2009. They did typical campaigning activities, 
such as door-to-door visits and giving out leaflets. 

 Number of interviewees: 7 / Date: 5 February 2009 / Place: Amsterdam 
 
Activism 
- Members of Jongeren Milieu Actief (Youth Environment Active), which is the 

youth department of the Dutch environmental movement called 
Milieudefensie. They participated in internal debates about environmental 
campaigns and were active in conducting campaigns in different forms, such 
as giving out leaflets and giving presentations about the environment at 
schools. 

 Number of interviewees: 5 / Date: 12 January 2009 / Place: Amsterdam 
- Members of the Dutch youth department of Amnesty International. These 

youth had internal debates about the development of human rights 
campaigns, and they were active in waging campaigns in different forms, 
such as writing letters to governments about the imprisonment of people 
deemed innocent. 

 Number of interviewees: 7 / Date: 22 January 2009 / Place: Amsterdam 
- Members of Stichting Markse Jongeren (Foundation for Marken Youth), which 

is a local initiative in the town of Marken aimed at organizing leisure and 
voluntary activities for the Marken community in general and youth in 
particular. 

 Number of interviewees: 7 / Date: 22 January 2009 / Place: Marken 
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Sharing 
- Youth who actively blogged. Some of these youth were active in the blogging 

collective called Jong in the City (Young in the City). These bloggers were free 
to write about whatever subjects they wanted. Most of the bloggers did not 
know each other before the focus group session was held. 

 Number of interviewees: 12 (2 groups) / Date: 23 December 2008; 5 February 
2009 / Place: Leiden; Amsterdam 

- Participants in a youth-for-youth online consultation centre called Share in 
Trust. These participants had online chat sessions with local youth who are 
looking for someone to discuss personal predicaments with, ranging from 
being in love with a teacher to drug addiction. The participants met each 
other on a weekly basis. 

 Number of interviewees: 7 / Date: 3 February 2009 / Place: Utrecht 
 
Consumption 
- Some of the interviewees who were involved in the initiatives mentioned 

above were also active in buying fair trade products and other products with 
a social or political ‘trademark’. 

 




